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INVESTIGATING  EVERYTHING”— (Number  7) 


The  Drunken  Driver  “Fix” 


Last  October,  a  motorist  came  to  the  Daily 
News  for  protection  against  what  he  called 
official  injustice.  “They’re  selling  freedom 
in  Safety  ('.ourt  for  $250  a  fix,”  he  said. 
Quietly,  the  Daily  News  assigned  six  reporters 
to  investigate.  They 
mingled  with  the 
crowds  in  the 
courtrooms.  They 
watched  and  saw 
six  out  of  every 
seven  brought  in 
for  drunken  driving 
discharged. 

Then,  on  December 
1,  down  the  “fix” 
grapevine  came 
word  that  the  News 
was  investigating 
again.  Swift,  silent 
reform  descended. 

Convictions  which  Only  about  15  percent  o, 

excepting  for  three  pe 
had  been  one  in  under  observation  by  oi 

1  .  pened  when  the  Daily 

seven  became  six  j 

in  seven.  Bailiffs, 


I H 1  ill i H I  n ; $ n t 


Only  about  15  percent  of  the  drivers  leere  convicted, 
excepting  for  three  periods  when  the  court  aiis 
under  observation  by  outside  agencies.  IV hat  hap¬ 
pened  when  the  Daily  Neies  investigation  became 
knouit  Dec.  1  is  indicated  by  the  right  hand  peak. 


its  reporters  were  ready  to  tell  how  the  “fixes” 
worked.  “I  was  standing  in  the  corridor  with 
my  ticket  in  my  hand,”  one  defendant  said.  “A 
bailiff  approached  me  and  said  I'd  better  get 
an  attorney  or  I'd  go  to  jail.  He  brought  me  the 
attorney  who  want¬ 
ed  $250.  For  that 
price,  the  attorney 
said,  he  could  guar¬ 
antee  the  verdict.” 
So  ran  the  pattern, 
a  recital  recurrent 
as  a  refrain. 

The  News  investiga¬ 
tion  —  replete  with 
cases  and  names  — 
crashed  the  head¬ 
lines  on  January  4. 
In  less  than  24 
hours,  four  sepa¬ 
rate  organizations 

he  drivers  xeere  convicted.  Chicago  Crime 

ids  when  the  court  aiis  ^ 

lide  agencies.  What  hap-  Commission,  the 

nes  investigation  became  .  n  4 

f  by  the  right  hand  peak.  Chicago  Bar  Asso¬ 

ciation,  the  Citizens 


bondsmen,  lawyers,  jurists  ...  all  started  wear-  Traffic  Safety  Board  and  the  Chicago  Motor 
ing  halos.  But  their  sudden  sanctity  came  too  Club)  offered  to  join  in  a  concerted  effort  for 
late.  The  News  had  stockpiled  the  facts.  And  a  permanent  cleanup  of  the  Auto  Safety  Court. 

CHICAGO  DAILY  NEWS 

JOHN  S.  KNIGHT,  Editor  and  Publisher 


They  Share  Your  Faith  in  Democracy 

They  are  for  freedom  of  speech,  religion  and 
enterprise.  Their  new  Federation  of  Malaya  is 
the  “United  Nations”  idea  at  work,  with  Asians 
and  Europeans  working  together  to  build  a  new 
country.  Malaya  is  a  keystone  for  democracy 
and  a  barrier  against  the  spread  of  Communism 
in  Southeast  Asia. 


You  Are  Their  Best  Customer 

Six  million  Malayans  must  export  to  live. 
And  85%  of  their  income  from  exports  comes 
from  rubber  and  tin,  sold  mostly  to  America. 


Rubber  Is  Their  Chief  Cash  Crop 

They  sell  it  on  a  free  market,  but,  as  allies 
of  democracy,  have  banned  exports  to  Red  China. 
Rubber  is  grown  by  350,000  independent  rubber 
farmers  as  well  as  by  more  than  1,000  large  rub¬ 
ber  plantations.  Production  has  been  maintained 
in  spite  of  constant  attacks  by  Red  bandits.  This 
rubber  has  made  possible  America's  present  stra¬ 
tegic  stockpile. 


The  Rubber  Planter  Has  Fought 
the  Reds  for  Four  Years 

Regular  army  and  police  forces,  100,000 
strong,  have  been  holding  Malaya  against  Red 
aggression  for  four  years.  So  has  the  rubber 
PLANTER.  His  plantation  is  the  front  line  in  the 
hght  against  Communism  in  vital  Southeast  Asia. 


This  advertisement  published  by  the 


Natural  Rubber  Bureau 


Singapore 


1631  K  Street,  N.  W.,  Washington  6,  D. C. 


to  promote  greater  understanding  in  America  of  its  friend,  ally,  and  supplier  in  Southeast  Asia 
—  the  Malayan  rubber  grower.  V'ritc  for  free  bookie'  —  “Nati  rai,  Ri'BH'^r  and  Yor.” 


One  day  U.  P/s  Elizabeth  Toomey  will 
interview  Mrs.  Anna  Rosenberg,  the  next 
cover  a  marriage  brokers'  convention,  go 
on  from  there  to  doll-size  girdles,  a  world 
youth  assembly,  rolling  pins  for  ravioli, 
Korean  refugee  families,  instalment-plan 
sculpture,  poodle  haircuts.  Gold  Star 
blood  donors. 

She's  a  journalistic  Geiger  counter  at  spot¬ 
ting  features  that  ring  the  bell  with  women 
—  news  of  women  themselves,  news  of 
women's  concerns,  news  as  women  see  it. 
New  York  is  her  beat. 

She  writes  her  stuff  straight.  She  can  af¬ 
ford  to.  She  is  sure  of  her  story  to  start 


with.  She  knows  it  can  speak  for  itself.  She  lets  it 
—aware  that  lively  substance  sets  its  own  lively 
style. 

Alert,  versatile,  discerning,  she  is  for  United  Press 
clients  everywhere  an  ace  staff  reporter  of  distaff 
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Member;  N.A.E.A.;  Bureau  of  Advertising.  A..N.P.A. 
Heratd-Journal,  American:  Publisher.  E.  A.  O’Hara — 
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SUNDAY  COMIC  SECTION 
COMMISSION  AND  CASH  DISCOUNT 


SELLING 

MESSAGE 

IS 

NOW  . 

AVAILABLE 

IN  THE 


15%  te  agencies;  2%  15th  following  month. 

ADVERTISING  RATES 

Effective  April  I.  1951.  (Card  No.  2S-A.) 
GENERAL 

Ratos  below  apply  when  sold  indopendontly  of  Puck — 
The  Comic  We^y. 


•  COLOR  RATES  (Four  Colors) 

?  page  (280  lines  by  7  «  |||»"*>  . 

2/3  page  (186  lines  by  7  columns)  . 

1/2  page  (140  lines  by  7  columns)  .  ^  M 

1/3  paflc  (  93  line*  by  7  columns)  . 

^ 

STRIPS 

Black  and  White  or  Four  Color: 

7  uolumns  by  21  lines  .  :2b. 00 

7  k'oiumnb  by  i4  lines  .  85,00 

DISCOUNTS 

6  to  13  tiroes  . 3®/o  39  to  51  times  . 7®o 

14  to  26  times  . 4%  52  or  more  times  . .  lO^o 

26  te  38  times  . 5% 

CLOSING  TIME 
4  weeks  before  publication. 

MECHANICAL  REQUIREMENTS 

Advertiser  to  furnish  mats  or  plates  and  proofs. 
Printed  by  Greater  Buffalo  Press.  Buffalo,  N.  Y. 
Page  size  l3>l/2''  wide  by  280  lines  deep.  /  cols,  to 
page,  f.90€  lines  to  page. 

CIRCULATION 

Net  Paid— ABC  3-31-5 

Total  ?22,892.  > 
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'lAJliat  Our  l^eaderd 


Carlin  Clarifies 
Ingersoll  Purchase 
To  the  Editor: 

The  erroneous  article  concern¬ 
ing  the  Alexandria  Gazette  and 
the  Daily  Sun  which  you  pub¬ 
lished  in  the  January  5,  1952  edi¬ 
tion  of  Editor  &  Publisher  on 
page  43  under  the  caption,  “Inger¬ 
soll  buys  48%  interest  in  2  pa¬ 
pers”  has  come  to  my  attention. 

To  begin  with,  I  am  the  sole 
owner  and  publisher  of  the  Daily 
Sun  which  I  publish  in  Arlington, 
Virginia.  I  have  not  sold  Mr.  In¬ 
gersoll  or  any  one  else  any  inter¬ 
est  in  this  newspaper. 

Insofar  as  the  purchase  of  1200 
shares  or  a  48%  interest  in  the 
Alexandria  Gazette  Corporation’s 
stock  by  Ralph  Ingersoll  from  my 
daughter  Sara  P.  Carlin  is  con¬ 
cerned  that  statement  also  would 
seem  to  me  to  be  premature  since 
there  is  a  suit  still  pending  in  the 
local  Federal  Court  contesting  the 
validity  of  her  claim  to  this  stcKk. 

The  Alexandria  Gazette  Cor¬ 
poration,  of  which  1  am  President, 
is  the  publisher  of  the  -Alexandria 
Gazette.  I  hold  legal  undisputed 
title  to  52%  of  its  stock  and  the 
corporation  books  at  the  present 
time  show  the  title  to  the  remain- 
:  Z  48%,  which  Ingersoll  says  he 
has  bought,  to  be  in  the  name  of 
John  W.  Tulloch,  Trustee. 

C.  C.  Carlin,  Jr., 
President 
Alexandria 
Gazette  Corp. 

Stars  and  Stripes 
Protests  Story 

To  the  Editor: 

The  Editor  &  Publisher  for 
10  November  carried  a  story  on 
the  award  of  a  $10,000  verdict  to 
Brigadier  General  Richard  S. 
Whitcomb  in  his  libel  suit  against 
the  Springfield  (Mass.)  Daily 
News  and  the  Springfield  (Mass.) 
Sunday  Republican. 

I  regret  that,  in  spite  of  clear 
evidence  to  the  contrary,  the 
Editor  &  Publisher  article  at¬ 
tempted  to  blame  the  Stars  and 
Stripes  for  the  error  which  caused 
the  alleged  libel. 

The  Stars  and  Stripes  story  datc- 
lined  3  March  1950  from  Munich 
told  of  the  conviction  ol  a  Lt.  Coi. 
Richard  S.  Whitcomb  of  the  Mu¬ 
nich  Military  Post  for  the  removal 
ot  valuable  rugs,  rare  wines  and 
other  materials  trom  his  requisi¬ 
tioned  billet. 

Your  publication  was  given  the 
full  story  surrounding  this  inci¬ 
dent  on  31  March,  1950  when  I 
protested  an  earlier  incorrect  story 
which  appeared  in  the  Editor  & 
Publisher.  It  was  true  that  the 
Stars  and  Stripes  carried  the  wrong 


middle  initial  and  the  convictei 
man  was  Lt.  Col.  Richard  F.  Whit 
comb  but  the  incorrect  informatiot 
that  was  carried  came  from  a  tele 
phone  conversation  with  militari 
officials  and  the  middle  initial  “F 
checked  with  the  Munich  Militar 
Post  telephone  directory.  Previ 
ously  we  sent  the  Editor  &  Pub 
LiSHER  a  photostatic  copy  of  thi 
page  from  the  directory. 

If  the  Editor  &  Publisher  finds 
it  necessary  to  recount  the  erron 
in  the  handling  of  this  story,  here 
are  some  facts  to  consider:  the , 
Stars  and  Stripes  did  not  attribute! 
any  home  town  to  Whitcomb,  yelj 
in  wire  service  copy  and  daily  pa- 1 
per  stories  (attributed  only  to  “the* 
Army  disclosed  today”)  Whit  i 
comb  was  given  the  home  town;  i 
of  Longmeadow  and  Springfield, : 

(Continued  on  page  4) 


Joplin  (Mo.)  Globe:  “After  a 
short  wedding  rip  the  couple  will 
be  at  home  in  Springfield.” 


Atlanta  (Ga.)  Journal:  “After 
the  ceremony  the  couple  left  for 
a  Grief  wedding  trip.” 

■ 

Galveston  (Tex.)  News:  “Sie 
was  attired  in  a  periwinkle  color 
dress,  fashioned  with  satin  bodice 
and  nylon  net  skirt,  worn  with  a 
fitted  bolero  jacket  and  a  half-j 
hat  of  matching  table  linen.” 

■ 

Edinburg  (Tex.)  Daily  Review: 
“Mrs.  Smith  poiu'ed  coffee  fr(Mn  a 
table  centered  with  a  large  ob-  ^ 
long-shaped  basket  filled  with  an  j 
arrangement  of  yellow  and  bronze  ( 
chrysanthemums  interspersed  with 
Mrs.  Robert  Jones,  a  new  resi- 
cattails.” 

■ 

Meriden  (Conn.)  Record:  “Tea 
was  served  following  the  meeting 
with  Mrs.  Smith  and  Mrs.  Jones 
souring.” 

■ 

St.  Petersburg  (Fla.)  Independ¬ 
ent:  “Mary  Jones  is  the  bride  of 
the  poser,  John  Smith.” 

Waterbury  (Conn.)  Republican-  ■ 
“The  6th  grade  mothers  will  serve  | 
refreshments.” 

■ 

Oklahoma  City  (Okla.)  Times- 
“The  bride  is  bolted  together  in 
sections  and  moved  forward  on 
rollers.” 
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43,328,741 

LINES 

The  Kansas  City  Star  Published  43,328,741 
Lines  of  Advertising  in  1951 ...  a  New  High 
for  The  Star  ...  a  Gain  of  2,033,860  Lines 
Over  1950 

Here  are  some  of  the  factors  contributing 

to  this  most  remarkable  year  in  Star  history: 

•  850,000  population  in  metropolitan  area  of  Kansas  City — a 
gain  of  35,000  since  1950  census.  Kansas  City  is  headed  for 
the  ONE  MILLION  mark. 

•  Seven  new  industrial  plants  in  1951. 

•  Six  new  wholesale  firms. 

•  Twenty*six  new  enterprises  in  other  categories. 

•  Forty-five  industrial  firms,  forty-seven  wholesale  companies, 
thirty-two  retail  establishments  and  fifty-nine  business  firms  in 
other  classifications  expanded  their  plants  in  1951. 

•  381,000  wage  earners  now  employed.  17,000  industrial  work¬ 
ers  added  in  1951. 

THE  KANSAS  CITY  STAR 

KANSAS  CITY  €  II  1C  AGO  NEW  YORK 

1729  Grand  202  S.  State  St.  15  E.  40th  St. 

HArrison  1200  WEbster  9-0532  MUrray  HiU  3-6161 
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!•  Cute  Baby.  This  is  Betsy  Ifcl- 
vestoii  as  she  appeared  in  a  tele¬ 
phone  advertisement  in  1940. 


JANUARY.  1952 

37^00,000  TELEPHONES 

JANUARY,  1940 

16^00,000  TELEPHONES 


Big  Girl  Now.  Here’s  Betsy  as 
she  is  today.  She’s  grow  11  a  lot 
in  the  last  twelve  sears. 


3*  He’s  Bigger  Too.  In  the  last  twelve  years,  the  number  of  Bell 

telephones  has  been  increased  from  16,500,000  to  37,500,000. 

We’ve  Been  Growing 
Along  With  Betsy 

While  Betsy  has  been  growing  up.  the  telephone  system 
has  been  growing  too. 

The  figures  are  impressive.  But  far  more  important  is 
what  they  mean  in  sersiee  to  the  people  of  this  Nation. 

Millions  who  never  had  telephones  before  now  have  them 
because  the  Bell  Svstem  has  added  nearly  21,000,000  new 
telephones  since  January,  1940. 

Business  and  industry  are  better  able  to  ser\c  the  country 
because  there  are  now'  more  than  three  times  as  many  Long 
Distance  circuits. 

The  new  coast-to-coast  system  not  only 

means  better  Long  Distance  service  but  also  brings  Television 
to  millions  more  people. 

Above  all  is  the  value  of  good  telephone  service  to  the 
productive  capacity  and  security  of  the  countiy.  Nothing  is 
more  important  to  defense  than  quick,  reliable 
communication.  W 

BELL  TELEPHONE  SYSTEM 


lAJ/iat  Our  l^eaderA 

{Continued  from  page  2) 

both  false.  The  Stars  and  Stripes  with  result  that  the  value  brought 
storj'  did  not  mention  anything  of  back  to  the  newspaper  by  the 
Whitcomb’s  past  career,  military  “someone”  was  half  or  less  than 
or  civilan,  yet  the  daily  newspa-  half  what  it  might  have  been, 
per  stories  discovered  him  to  have  1952  taxes  are  higher.  1952 
been  a  former  candidate  for  the  business — net  earnings — may  not 
Republican  nomination  for  gov-  be  so  good.  The  start  of  1952  is 
ernor  of  Massachusetts,  false;  the  a  good  time  to  re-view  our  habits 
daily  newspaper  accounts  further  of  spending  money.  Some  of  our 
combined  facts  from  the  Munich  bigger  costs  we  control  only 
case  with  morgue  material  on  slightly.  But  we  can  try  for 
Richard  S.  Whitcomb  but  ignored  maximum  return  from  every  dol- 
the  fact  that  Whitcomb  was  a  brig-  lar  whose  spending  we  can  con-  ) 
adier  general  not  a  lieutenant  colo-  trol. 

nel;  the  daily  newspaper  accounts  1  believe  our  newspapers  will  be 
also  listed  Whitcomb  as  on  duty  wise  to  tell  husbands  we  send  to 
“since  September  1949”  in  Mu-  meetings  this  year  that  Friend 
nich  although  the  Whitcomb  to  Wife  is  NOT  to  go  along.  Not 
whom  they  referred  was,  at  that  even  at  Hubby’s  expense! 
time,  in  Boston  in  the  capacity  of  What’s  good  for  the  paper  is  in 
president  of  a  well-known  phar-  the  long  run  good  for  Husband 


maceutical  firm. 

Kenneth  D.  Zumwalt, 
Managing  Editor, 
European  Edition, 

The  Stars  and  Stripes 
(The  E  &  P  Story  did  not 


and  for  Friend  Wife.  But,  because 
a  lot  of  fine  wives  who  know  me 
aren’t  going  to  agree  with  the 
ideas  of  this  message,  I  sign  it 
only  as 

Convent  ion — Goer 


tempt  to  blame  the  Stars  and  •  •  • 

Stripes  for  the  error  which  caused  {The  writer  is  known,  but  his 
the  alleged  libel  suit.”  The  paper  name  is  withheld  for  obvious  rea- 
was  mentioned  in  the  story  only  sons  .  .  .  Ed.) 


^  follows;  “A  faulty  middle  ini¬ 
tial,  originally  attributed  to  an 
article  in  Stars  and  Stripes,  was 
transmitted  by  the  United  Press 
and  listed  Whitcomb  as  of  Long- 
meadow.” — Ed.  ) 


{more  letters  on  page  51) 


50  Years  Ago — ^London  news- 

Lel  Wive<?  Stov  Awnv  papermen  have  declared  “war”  on 

Let  wives  Away  journalists;  their  pay  has 

rrom  Conventions  been  cut  one-third.  Many  of  them 

To  THE  Editor:  Newspaper  are  Americans  .  .  .  Whitelaw  Reid, 


people  from  different  departments  publisher  of  the  New  York  Trib- 
who  have  gone  to  meetings  with  u„e,  will  represent  the  United 
people  holding  similar  jobs  have  States  at  King  Edward’s  Corona- 
brought  back  a  lot  of  valuable  in-  tion. 

formation  and  inspiration  to  their  From  Editor  &  Publisher. 

papers.  Some  of  the  best  of  it  30  Years  Ago — Automobile  ad- 


has  come  from  “smoke  filled  vertising  aims  to  convince  the 
hotel  rooms.”  There,  people  from  public  that  high-priced  quality  is 
papers  of  comparable  size  talked  in  the  cheaper  cars  being  exhibi- 
together  far  more  frankly  and  to  ted  in  big  Chicago  and  New  York 
the  point  than  most  talk  in  formal  Show  .  .  .  New  York  State  pub- 
convention  sessions.  lishers,  led  by  Frank  Gannett, 

Most  newspapers  get  far  more  vote  to  establish  a  school  of  print- 
than  their  money’s  worth  out  of  ing. 

the  cost  of  sending  their  pec^le  to  From  Editor  &  Publisher. 

such  meetings.  But—  10  Years  Ago— U.  S.  dailies 


But,  more  and  more,  the  wives  are  all  set  for  air  raids  .  .  .  Byron 
are  killing  the  value  of  meetings  price  promises  there  will  be  no 


of  newspaper  people. 


‘‘news  blackout.”  .  .  .  Two  U.  S. 


Entertainment,  because  of  wives,  reporters  are  barred  by  British  in 
takes  an  increasing  importance  Malaya. 

and  proportion  of  convention  pro-  From  Editor  &  Publisher. 

grams.  Hours  outside  convention  ^ 

sessions  are  taken  over  by  mixed  /  //-y, 

company  in  which  talk  is  social  •  •  •  — Ha  1  f  ow 

rather  than  shop.  Britain’s  Foreign  Secretary, 

Many  newspapers,  what  with  a  Anthony  Eden,  is  a  house  guest 
series  of  years  of  good  business  of  Whitelaw  Reid,  Jr.,  president  of 
and  of  high  taxes,  have  paid  ex-  the  New  York  Herald-Tribunt, 
panses  of  wives  as  well  as  hus-  grandson  of  the  Ambassador  .  -  • 
bands.  “It’s  a  nice  thing  to  do.  New  York  publishers  inspect 
makes  both  wife  and  husband  feel  graphic  arts  laboratory  at  Roches- 
more  appreciative  of  his  being  in  ter  Institute  of  Technology  .  • 
our  organization.”  President  "Truman  sets  up  advisory 

In  too  many  such  husband-and-  council  on  news  security  regub* 
wife  cases,  newspapers  have  nearly  tions. 
doubled  the  money  they  spent  to 
send  someone  to  a  meeting,  but  ' 
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President  "Truman  sets  up  advisory 
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here’s  how  retail  sales  K 

IE 


move  through  the  world’s 


biggest,  busiest  market 


Putting  a  sales  yardstick  against  New  York,  the  world’s  biggest,  busiest  market, 
probably  is  the  toughest  job  in  market  analysis. 

Here  is  an  area  that  accounts  for  over  14  billion  dollars  in  retail  sales  . . .  more  than  double 
those  of  Chicago,  over  three  times  those  of  Los  Angeles, 
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Now,  for  the  first  time,  the  story  is  told  of  how  those  14  billion  dollars  pass  over 
the  counters  of  194,099  retail  stores.  You’ll  find  it  in  a  revealing  new  study  published 
by  The  New  York  Times. 

Based  on  special  tabulations  and  analyses  from  the  1948  Census  of  Business,  it  shows: 

X— Number  and  kind  of  outlets  carrying  each  commodity; 

2—  Dollar  sales  of  each  commodity  by  type  of  store; 

3—  Percentage  of  total  sales  made  through  each  type  of  retail  store; 

^—Percentage  of  total. U.  S.  sales  made  in  the  New  York  metropolitan  area. 

This  new  Times  booklet  shows  the  total  volume  of  business  of  80  different  kinds  of 
products,  the  number  of  stores  selling  that  particular  kind  of  merchandise,  and 
the  volume  of  business  done  in  each  store  classification. 

For  your  copy  of  this  new  study  of  the  world’s  greatest  market,  write  on  company 

letterhead  to  Research  Department, The  New  York  Times,  Times  Square,  New  York  18,  N.  Y. 

» 

®l)e  IJork 

“All  the  News  That’s  Fit  to  Print” 

Circulation  over  500,000  weekdays,  1,100,000  Sundays. 

For  33  years  first  in  advertising  in  the  world's  first  market. 
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Mansfield  Antitrust  Case 
Ends  in  Consent  Decree 


Lorcdn  lournal's  Companion  Paper 
Will  Cease  Boycott  of  Radio  Users 


Cleveland  —  Attorney-General 
J.  Howard  McGrath,  in  Washing¬ 
ton,  on  Jan.  15  announced  the 
entry  in  Federal  District  Court 
here  of  an  antitrust  consent  judg- 


Text  of  Decree 


other  than  defendant,  the  Mans¬ 
field  Journal  Co. 

(2)  That  the  advertiser  use 
only  the  advertising  medium  of 
defendant,  the  Mansfield  Journal 
Co. 

(C)  Cancelling,  terminating,  re¬ 
fusing  to  renew  or  in  any  manner 


The  text  of  the  decree  issued  by  impairing  any  contract,  agreement 
Federal  Judge  Charles  J.  Me-  or  understanding,  involving  the 
ment  terminating  a  dvil  action  Namee  is  as  follows:  publication  of  advertisements,  be- 

agnnst  the  Mansfield  Journal  Co.,  Defendant,  the  Mansfield  Jour-  tween  the  defendants,  or  any  of 
which  publishes  the  Mansfield  q0^  jj  enjoined  and  restrained  them,  and  any  person,  firm  or 

(0.)  News-Journal,  and  four  of  from _  corporation  for  the  reason  in 

its  executives:  Samuel  A.  Horvitz  Refusing  to  accept  for  whole  or  in  part  that  such  person, 

and  Isadore  Horvitz  of  Cleveland,  publication  or  refusing  to  publish  firm  or  corporation  advertised, 
Ralph  Disler  and  Erwin  Maus,  Jr.,  advertisement  or  advertise-  advertises  or  proposes  to  ad- 

of  Mansfield.^  ments  or  discriminating  as  to  vertise  in  or  through  any  adver- 

The  principal  stockholders  of  price,  space,  arrangement,  loca-  tising  medium  other  than  the 
the  Mansfield  Journal  Co.  are  also  tion,  commencement  or  period  of  newspaper  published  by  the  cor- 
)  the  principal  stockholders  of  the  htsertion  or  any  other  terms  or  porate  defendant. 

Lorain  (O.)  Journal.  conditions  of  publication  of  ad-  CommeiKing  15  days  after  the 

The  Lorain  Case  vertisement  o  r  advertisements  entry  of  this  judgment  a^  at  least 

Last  Dec.  11,  the  Supreme  where  the  reason  for  such  refusal  once  a  week  for  a  period  of  25 
Court  of  the  United  States  ruled  or  discrimination  is,  in  whole  or  weeks  thereafter  the  corporate  de- 
unanimously  that  an  injunction  in  part  express  or  implied,  that  fendant  shall  insert  in  the  news- 
issued  against  the  Lorain  Journal  the  pe^n,  firm  or  corporation  paj^  published  by  it  a  notice 
Co.  was  “justified”  since  the  com-  submitting  the  advertisement  or  which  shall  fairly  and  fully  ap- 
pany  was  guilty  of  an  attempt  to  advertisements  has  advertised,  ad-  prise  the  readers  thereof  of  the 
monopolize  interstate  commerce,  vertises,  has  proposed  or  proposes  substantive  terins  of  this  judgment 
The  two  points  on  which  the  to  advertise  in  or  through  any  and  which  notice  shall  be  placed 
newspaper  was  found  to  have  vio-  other  advertising  medium.  itt  a  conspicuous  locatimi. 

lated  the  Sherman  Act  were:  1)  (B)  Accepting  for  publication  Defendant,  the  Mansfield  Jour- 

Rejecting  advertising  copy  submit-  or  publishing  any  advertisement  nal  Co.  and  the  individual  defen- 
ted  by  firms  that  also  advertised  or  making  or  adhering  to  any  con-  daats  are  wdered  and  directed 
;  on  the  competing  radio  station  in  ti^t  for  the  publication  of  adver-  to — 

Elyria,  O.  and  2)  Forcing  adver-  tisement  or  making  or  adhering  (A)  Maintain  for  a  period  of  5 
tiser  to  boycott  radio  station.  to  any  contract  for  the  publication  years  from  the  date  of  this  judg- 
The  complaint  in  the  case  con-  of  advertisements  on  or  accom-  ment  all  books  and  records  which 
eluded  this  week  charged  a  course  panied  by  any  condition,  agree-  shall  include  all  correspondence 
J  of  conduct  in  Mansfield  parallel  ment  or  understanding  express  or  memoranda  reports  and  other 
'  to  that  found  to  exist  in  Lorain,  implied —  writings  relating  to  the  subject 

The  provisions  of  the  decree  are  U )  That  the  advertiser  shall  matter  of  this  judgment, 
substantially  identical.  not  use  the  advertising  medium  of 

H.  G.  Morison,  Assistant  Attor-  any  person,  firm  or  corporation 
ney-General  in  charge  of  the  An- - 

titrust  Division,  said:  y  •  giH  •  • 

LicGnse  Tax  Decision 

^ffinned  that  the  Constitutionally 
protected  freedom  of  the  press 


(B)  Advise  in  writing  within 
10  days  from  the  date  of  this 


not  include  the  freedom  to 
^rain  others  frdm  publishing, 
appli^  to  the  Mansfield  area 
today’s  decree  this  means  that 
j«  merchants  in  that  area  will  no 


Appeal  Is  Expected 


Los  Angeles — A  spokesman  if  the  city  is  willing  to  finance  an 
for  the  League  of  California  appeal  of  the  case. 

. . . . . .  Cities  said  this  week  “the  odds  Many  Cities  Affected 

longer  be  denied  an  opportunity  are  all  in  favor”  of  there  being  an  The  League  of  Califorraa  Cities 
I  to  advertise  their  goods  and  ser-  api^l  against  a  superior  rourt  is  interested  in  the  case  because 
in  all  existing  channels,  if  decision^  declaring  un^nstitutional  the  tax  ordinance  involved  was 
Jfey  so  desire.  At  the  same  time  a  city  license  tax  levied  against  a  originally  drawn  up  by  the  League, 
toe  lo^  radio  station,  as  well  as  newspaper.  and  identical  ordinances  have  been 

***•1^^  advertising  media.  City  officials  of  Corona,  Calif.,  passed  by  more  than  100  Cali- 

have  an  opportunity  to  sell  whose  licensing  of  the  Corona  fomia  cities.  Unless  the  ruling 
wr  services  in  a  free  competitive  Daily  Independent  was  declared  is  upset  these  tax  laws  may  now 
^ket  to  customers  who  need  unconstitutional  Jan.  8,  have  in-  also  be  held  invalid, 
ave  no  fear  of  economic  reprisal.”  dicated  informally  that  they  doubt  (Continued  on  page  52) 
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Speaks  for  Itself 

CLEVELAND/ —  Samuel  A.  Hor¬ 
vitz  commented  that  the  decree 
speaks  for  itself  .  .  .  “It  is  the 
sanve  as  the  Lorain  decision,  so 
what  can  I  say  that  I  haven’t  said 
already?” 

judgment  any  officers,  agents,  em¬ 
ployes  and  any  other  persons  act¬ 
ing  for,  through  or  under  defen¬ 
dants  or  any  of  them  of  the  terms 
of  this  judgment  and  that  each 
and  every  such  person  is  subject 
to  the  provisions  of  this  judgment, 
and  shall  inform  them  of  such 
availability.  For  the  purpose  of 
securing  compliance  with  this 
judgment  and  for  no  other  pur¬ 
pose,  any  duly  authorized  repre¬ 
sentative  or  representatives  of  the 
Department  of  Justice  shall  upon 
written  request  of  the  Attorney- 
General  or  an  Assistant  Attorney- 
General,  and  on  notice  reasonable 
as  to  time  and  subject  matter 
made  to  the  prirKipal  office  of  the 
Mansfield  Journal  Co.  and  subject 
to  any  legally  recognized  privi¬ 
lege,  be  permitted — 

(A)  Access  during  the  office 
hours  of  said  corporate  defetKlaat 
to  all  books,  ledgers,  accounts, 
correspondence,  memoranda  and 
other  records  and  documents  in 
the  possession  or  under  the  con¬ 
trol  of  said  corporate  defendant 
relating  to  any  matters  contained 
in  this  judgment. 

(B)  Subject  to  the  reasonable 
convenience  of  said  corporate  de¬ 
fendant  aiKl  without  restraint  or 
interference  from  defendants  to 
interview  officers  or  employees  of 
said  defendants  who  may  have 
counsel  present  regarding  such 
matters,  provided,  however,  that 
no  information  obtained  by  the 
means  provided  in  this  one  shall 
be  divulged  by  the  Department  of 
Justice  to  any  person  other  than 
a  duly  authorized  representative 
of  such  department  except  in  the 
course  of  legal  proceedings  in 
which  the  United  States  is  a  party, 
or  as  otherwise  required  by  law. 

Jurisdiction  of  this  cause  b  re¬ 
tained  for  the  purpose  of  enabling 
any  of  the  parties  to  this  judgment 
to  apply  to  the  court  at  any  time 
for  such  further  orders  and  direc¬ 
tions  as  may  be  necessary  or  ap¬ 
propriate  in  relation  to  the  con¬ 
struction  of,  or  carrying  out  of 
this  judgment  for  the  amendment 
or  modification  of  any  of  the  pro¬ 
visions  thereof  or  the  enforcement 
of  compliance  therewith  and  for 
the  punishment  of  violations 
thereof.  Judgment  is  entered 
against  the  defendants  for  all  costs 
to  be  taxed  in  this  proceeding. 
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New  Security  Group 
On  News  Classification 


Want  Ad  Czar'  Plan  Exposed  by  Engineers  Federation 

^^rXX  X^\JVwO  X^XVAOOXXXwVA  lX%yXX  Complaint  that  the  Defense  Manpower  Administration  is  setting 

up  a  “czar  of  the  want  ad  page”  through  its  San  Francisco  office  has 
Washington  —  With  appoint-  governs  information  concerning  been  lodged  with  Secretary  of  Labor  Maurice  J.  Tobin.  The  Amer- 
ment  of  Edward  R.  Trapnell,  a  atomic  energy  and  has  been  com-  ican  Federation  of  Technical  Engineers  protested  that  Regional  Di-  . 
former  Memphis  newspaperman,  as  pletely  fair  and  cooperative.  The  rector  Glenn  E.  Brockway  has  issued  a  “policy  statement”  which  in¬ 
full-time  executive  secretary  of  the  reporters  realize,  as  we  all  must,  structs  administrators  to  consult  with  all  local  press  and  advertising 
Interdepartmental  Committee  on  that  security  measures  will  be  ef-  outlets  “with  a  view  to  minimizing  disruptive  advertising  within  the 
Internal  Security,  correspondents  fective  only  so  long  as  they  are  region  by  employers  from  outside  the  region,  seeking  engineering 
now  have  two  points  of  appeal  invoked  in  a  manner  that  has  „  n  •  -t  -  i  * 

from  decisions  classifying  as  un-  press  and  public  confidence.  Where  Pr^ident  Russell  M.  Stephens  said  a  similar  proposal  fw 

available  to  the  press  news  which  national  security  is  claimed  to  be  application  of  w^t  ad  cen^rship  has  been  made  to  the 

.  ly  ulc  jjicaa,  iicwa  wiiu^u  _  /  _  mannower  admini55tration  hv  a  c^wnmittee  of  Engineers  Joint  Council 


they  consider  should  be  released  involved,  it  must  be  proved," 


or,  as  often  happens,  they  have 
seen  in  print. 


No  formal  code  of  rules  is  in 
present  contemplation,  Mr.  Tran- 


Protests  rejected  by  Mr.  Trap-  nell  said,  explaining  that  a  c  .sc- 


manpower  administration  by  a  committee  of  E^igineers  Joint  Council 
V  hich  represents  engineering  societies. 

“Hiring  engineers  today  is  a  catch-as-catch-can  free-for-all,”  Mr.i 
Stepticns  said,  “but  the  engineering  manpower  shortage  will  not  be 
S'  Ived  by  government  encroachment  on  the  rights  of  the  American 


nell,  an  Atomic  Energy  Commis-  by-case  approa^  will  be  used  as  a  press  American  industry.  Except  for  the  fact  that  the  want  ad 
sion  attache  at  the  time  of  his  ap-  peans  of  clarifying  what  is  secur-  censorship  is  sheer  balderdash  mid  boondoggle,  and  doomed  to  .fu- 


pointment  to  the  new  post,  will  go  information  and  what  is  not 
to  Joseph  H.  Short,  Jr.,  Presiden-  Perhaps  the  most  encouraginj 


ity  intormation  and  what  is  not.  tility,  I  would  regard  the  proposal  as  a  dangerous  tendency  toward 
Perhaps  the  most  encouraging  paul  pry  tactics  by  the  Defense  Manpower  Administration.” 
assertion  that  has  come  out  of 


tial  press  secretary.  assertion  that  has  come  out  of 

Mr.  Trapnell,  41  years  old,  and  “security  gag”  discussion  since  (E  &  P’s  Pacific  Coast  editor  could  get  no  verification  of  the  re- 
a  graduate  of  Virginia  Military  President  Truman  first  released  the  ported  Brockway  action.) 


Institute  with  a  degree  in  electrical  formal  order  was  M".  Trapnell’s 
engineering,  turned  to  newspaper  statement  of  policy: 
work  soon  after  leaving  college.  .  Whenever  information  is  clas- 
His  first  contact  with  the  business  sified  as  beyond^  the  reach  of  the 
was  in  the  advertising  department  press,  I  shall  insist  that  the  person 
of  the  Weston  (W.  Va.)  Demo-  mailing  that  declaration  shall  do 
crat,  a  weekly.  In  1932  he  joined  o'*'"  "^me  and  shall 

the  New  York  World-Telegram  reasons  therefor.  The  bur- 

and  for  two  years  was  in  the  ad-  of  proof  will  be  upon  the  in- 
vertising  department;  in  1934  he  dividual  who  wants  it  ‘classified’ 


Costly  TV  Preparations  for  Hearing  Go  for  Naught 

I  Washington  area  TV  stations  set  up  elaborate  equipment 
to  screen  a  congressional  hearing  on  reported  crime-law  links 
I  in  the  District  of  Columbia;  cancelled  advertising,  all  at  a 
I  cost  of  about  $4,700  a  day.  But  the  first  witness,  a  retired 
I  Police  Chief,  declined  to  testify  “under  lights" — TV  or  others. 
I  And  the  committee  ordered  the  cameras  turned  away,  the 
I  lights  doused.  Newspaper  reporters  covered  as  usual. 


switched  to  editorial  work  as  a  not  upon  the  reporter  who  3  New  Members  of  Gallery  Committee  Are  Elected 
reporter  on  the  Memphis  (Tenn  )  news.”  Newspapermen  w'ent  to  the  polls  Tuesday  and  elected  three  mem- 

Press-Scimitar.  ^fr.  Trapnell  will  work  with  a  bers  to  the  Standing  Committee  of  congressional  press  gallery  corre- 1 

Government  service  attracted  committee  of  government  agency  spondents — Clayton  Knowles,  New  York  Times;  Alan  L.  Otten, 
him  in  1940  and  he  was  connect-  publicity  men  previously  designat-  Journal,  and  N^nce  J^ns^,  San  Francisco  Chronicle. 

Twhh  toe  Farm  SecStvTdmffi  ^  as  the  Interdepartmental  Com-  Publications),  and  Secretary 

"  mittee.  Thev  are:  Carroll  Kilnat-  Raymond  M.  Lehr  (Umted  Press)  serves  until  953.  The  committee 


istration  and  the  Office  of  Civilian  m'«ee-  They  are:  Carroll  Kilpat-  ^aymona  m.  i^enr  rress;  serves  me 

DefensS  S  a  pres?  relations  ad-  P^®**  relaUons,  and  Charles  s®®."  b^n  planmng  for  allocation  of  workmg  press  space  at  the 

Dulinr  security  offi^r.  State  De-  national  political  conventions. 

rel?S’  a*5rd*^Ch«ter*^L°CaC  SpotUght  on  Daily  Worker  as  Communist  Channel 
director  of  information  for  relations,  ana  Chester  L.  callan  t  R„nFN7  fnpmer  wtitor  of  th«  Daitv  Worker  now  a  colleee 

UNRRA  for  one  vear  then  moved  der,  security  officer.  Treasury;  Lt.  Louis  Budenz,  lormer  e<htor  ot  ^  Daily  worker,  ^w  a  c^ea 

1  movea  i™_i:  FHo<>rton  niiVilfr  !n.  ppofessoT,  was  back  before  the  un-Amencan  Activities  Conumttee  of 

to  the  National  HouMng  Agency  ^  ‘  ®  the  House  of  Representatives  this  week  to  answer  questions  carrying 

in  a  similar  role.  The  Atomic  the  plain  implication  that  the  investigators  are  planning  to  establish 

Energy  Commission  obtained  his  b.  KuDenstein,  assistant  sec  ty  (jje  status  oHhat  newspaper  in  communistic  liaison.  Committee  Coun- 

scrvices  in  1946  as  deputy  to  coordmator,  Defense  Agencies,  p,^j^  Tavenner  questioned  Budenz  as  to  several  R^  activito 

Morse  Salisbury,  director  of  in-  b.  Cadison,  press  relations,  returned  each  time  to  the  Daily  Worker.  Mr.  Budenz,  claiming 

formation.  aim  Clive  W.  Palmer,  security  testify  of  his  personal  knowledge,  said  the  Worker  carried  ordeo 

Attitude  Toward  Press  officer.  Department  of  Justice.  to  be  followed  by  commies  in  the  United  States. 

the^pieslT^the  rnS'dllLt^Jm  Claims  It  Suggested  Unaccustomed  As  He  Is  To  PubUc  Spea.lMg  .  .  . 

in  government— atomic  energy  in-  State  Dept.  Changes  1 1  Graham  had  packed  10,000  listeners  in  ii 

formation— is  significant.  Scranton.  Pa.  — The  Sunday  I 


officer.  Department  of  Justice. 


in  government — atomic  energy  in-  State  Dept.  Changes 
fori^tion— is  significant.  Scranton,  Pa.  — The  Sunday 

.  press,”  he  said,  “appre-  Scrantonian  and  Tribune  claims 

ciates  that  there  is  a  statute  that  that  the  impending  reorganization 


Unaccustomed  As  He  Is  To  Public  Speaking  .  .  . 

Evangelist  Billy  Graham  had  packed  10,000  listeners  in 
the  5,000-seat  Armory  for  the  opening  of  his  month-long  re¬ 
vival.  Building  to  a  climax  in  his  attack  against  sin,  he  rose 
from  a  half-crouch  to  his  full  six  feet  and  two  inches,  stabbed 
the  air  with  his  index  finger  .  .  .  and  a  shot  rang  out,  fol¬ 
lowed  by  a  curl  of  smoke.  Graham  dropped  his  arm,  but 
remained  calm.  “Make  yourself  right  at  home,"  he  invited 
the  photographer  with  the  defective  flash  bulb. 


of  the  State  Department’s  propa-  ||  lowed  by  a  curl  of  smoke.  Graham  dropped  his  arm,  but  I 

E  &  P  INDEX  ganda  division  bears  out  in  almost  li  remained  calm.  “Make  yourself  right  at  home,”  he  invited  I 

tA  ®'^®T  detail  recommendations  in  ||  the  photographer  with  the  defective  flash  bulb.  ' 

ran™  ®  ^  .  11  a  series  of  articles  which  ran  in 

Circulation  !..!..!!.!!!!!!  44  Tribune  in  October.”  Bill  to  Ban  Liquor  Ads  on  Both  Radio  cmd  Television 

Classified  Clinic  !!!.!!..!..  4S  ^®  written  by  The  perennial  bill  to  forbid  liquor  advertising  on  the  air  includes 

Editorial  . 34  Stout  of  the  papers’  news-  television.  The  sponsors  are  Senator  Edwin  C.  Johnson,  Colorado 

Journalism  Education  ! ! .  50  formerly  em-  Democrat,  and  Senator  Francis  Case,  South  Dakota  R^^bl*^ 

Newspaper  Law  .  26  ^  the  intemational  press  Penalties  prescribed:  Revocation  of  broadcast  license  and  alcohol 

Personals . 35  division  of  the  State  Department,  permits. 

Photography  !  46  bad  charged  the  department  with  ,  t  n-  i  u-n  kt..  ..  mrii 

iTomotion  .  18  “waste,  confusion  and  indecision.”  Pereonal  Jottmgs  from  Capitol  Hill  News  ^^U 


Bill  to  Ban  Liquor  Ads  on  Both  Radio  cmd  Television 
The  perennial  bill  to  forbid  liquor  advertising  on  the  air 
television.  The  sponsors  are  Senator  Edwin  C.  Johnson,  Colorado 


Promotion  .  18  “waste,  confusion  and  indecision.’ 

Shop  Talk . . .  .  . .  64  They  brought  protests  from  Ed 


Personal  Jottings  from  Capitol  Hill  News  ^^U 

Charles  Collingwood,  CBS  reporter,  has  been  appointed  speciil 


Short  Takes  .  .  .  .  .  .  .  .  .  2  ward  Barrett,  who  is  stepping  assistant  to  W.  Avcrell  Harriman,  dii’^or  of  the  Mutual  Securty 


Syndicates  .  40 

V'Tiat  Readers  Say .  2 


down  as  assistant  secretary  of 
state  for  public  affairs. 


Agency,  to  coordinate  information  activities. 


VUrfol  Heads  Media 

vided  acknowledgment  is  made  Herbert  A.  Vitriol  has 
of  the  Editor  &  Publisher  copy-  elected  vicepresident  in  charge  of 
right  and  the  date  of  issue.  research  and  media  of  Grey  Ad¬ 

vertising  Agency,  Inc.,  New  York. 


^  a  Arthur  H.  Motley,  publisher  of  Parade,  is  the  new  chairman  of 

•  1  tj  J  mr  .J*  Ibe  National  Distribution  Council  <rf  the  Department  of  Commeice. 

ItriOl  Il@aas  lYlcaia  The  Council  was  created  in  1946  to  help  stimulate  better  understand- 

Herbert  A.  Vitriol  has  been  ing  of  the  vital  role  played  by  distribution  in  the  American  economy. 


Hollis  M.  Seavey,  MBS,  is  the  new  president  of  the  Radio  CoiW- 
spondents  Association. 
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100  Years  of  Field 
Ads  In  Newspapers 

By  George  A.  Brandenburg 


Chicago — There’s  no  hardening  advertising,  along  with  Macy’s  in 
of  the  advertising  arteries  as  Mar-  New  York;  Hudson’s  in  Detroit, 
shall  Field  &  Company,  world-  There’s  close  coordination  be- 
famous  department  store,  begins  tween  the  divisional  advertising 
its  second  century  of  service.  managers  and  their  counterparts. 
Last  year.  Field’s  spent  close  to  divisional  merchandising  managers. 
$3,000,000  in  newspaper  adver-  AH  work  closely  with  the  store’s 
thing,  according  to  estimates  “in  buyers  so  as  to  supply  the  buying 
the  trade,”  and  enjoyed  its  largest  public  with  the  best  merchandise. 

sales  volume,  figures  for  which  _ _ 

are  not  available.  Media  Records 


Symbolic  of  Field’s  Centennial^ 
is  the  above  full-page  ad  appear¬ 
ing  in  Chicago  dailies. 


Sunday)  alone,  indicating  again  Thk  n.  operation.  “They  are  an  alert  and 

that  Marshall  Field  &  Company  erased  reader  traffic  throueh  the  ^"‘^'“S'astic  group  with  the  initia- 

looks  upon  newspapers  as  a  domi-  wh  Ihl  tive  to  go  ahead,”  he  said.  “Thev 

nant  medium  to  reach  a  cosmopol-  P  P®  greatly  stimulated  the  responsibility  and 

interest  of  the  consumer  in  adver-  ain* 

itan  market.  tisine  authority  to  turn  out  good  adver- 

Heavy  Centennial  Volume  WK.  “Newsoaners  have  found  that  in  their  respective  divisions.” 

Field’s  Centennial  observance  ^  women  a^Tu he  ^  Staff  training  is  essential  to  ke;^p 

began  this  month  with  a  heavy  •  *  ested  in  fashions,  beauty,  new  an  advertising  staff  on  its  toes,  l  e 

volume  of  newspaper  advertising,  ideas  in  home  furnishings  and  assert^.  Training  is  conducted  f  i 

along  with  other  media.  Aside  food  as  they  are  in  general  news.”  ^  continuing  basis,  so  that  st  ff 

from  the  100th  birthday  anniver-  I7„„_  r^ij  members  keep  pace  with  the  co  i« 

sary  of  the  great  Chicago  insUtu-  c-  ..i.  j  !!  •  ^  ,  sfantly  changing  picture  and  avoid 

tion,  store  officials  see  the  need  advertising  has  a  four-  the  possibility  of  thinking  they 

for  increased  advertising  in  the  o^n  coast. 

months  ahead  as  they  seek  to  at-  will  of  ^  store;  (2)  to  in-  Field’s  ad  department  also 

tain  or  better  last  year’s  volume.  merchandise  works  closely  with  schools  of  jour- 

“w«  k  ^  Budd  Gore  which  is  worthy  of  particular  at-  nalism  where  advertising  courses 

We  haven  t  had  normal  times  .  ^  tention,  because  of  newness,  spe-  are  offered.  Direct  liaision  is  main- 

FWd’^aHvPrt-’  in^^man^apr  duwtly  With  Mr.  Gorc  cial  values,  or  timely  interest;  (3)  tained  with  Medill  School  of  Joiir- 

we  divisional  ad  chiefs  for  to  create  special  interest  in  mer-  nalism  at  Northwestern  Univer- 

w  oon  t  expect^  any  tor  tne  tune  women  s  apparel,  women  s  acces-  chandise  of  its  own  make  or  con-  sity  University  of  Illinois,  and 

ci"!’  “  sories,  home  furnishings,  youth,  trol;  (4)  to  make  announcements  University  of  Iowa. 

n«l  to  the  public  or  the  store.  Up  until  the  fall  of  1934,  Field’s 

*  advertising  policy,  burban,  mail  order,  operating,  per-  “Store  selling”  is  one  phase  did  no  Sunday  advertising  for 

ad  sJff  aJId^the^fleTrhnit’v  of  on^  controller.  of  Field’s  institutional  or  public  nearly  50  years.  Curtains  on  the 

advortUma  ti  «c  Mr.  Gorc  has  Created  an  exccu-  relations  advertising.  In  this  cate-  show  windows  were  drawn  from 

meet  fhp  nrwfn«-ti.d^  imc  ^  md  which  is  en-  gory.  Field’s  has  been  a  leader.  Saturday  closing  until  Monday 

downc  rtf  yP*  “  „  graved  the  following:  “What  is  Dating  back  to  1936,  Field’s  in-  morning.  It  was  “old  time  reli- 

«^oL  i  best  for  Marshall  Field  &  Co.”  troduced  a  daily  institutional  edi-  gjon,”  according  to  some  explana- 

SSSt  "V  fions.  The  ban  lifted  S,  the 

for  the^rhirnon  nnii^,  discussions  relating  Caleb,  to  win  public  good  will,  second  year  of  A  Century  of 

so  x^oiiy  i  e  s.  to  advertising  and  merchandising.  It  was  an  idea  patterned  after  a  Progress  Exposition  in  Chicago,  so 

How  Flexibility  Works  Research  plays  a  definite  role  similar  column  entitled  Callis-  that  out-of-town  visitors,  who 

“We  don’t  lose  sight  of  our  goal  in  all  of  Field’s  advertising,  Mr.  thenes,”  published  by  H.  Gordon  came  to  the  fair  on  week-ends, 

in  such  long-ranging  planning,  but  Gore  pointed  out.  His  staff  is  Selfridge,  former  Marshall  Field  could  see  the  window  displays, 

we  are  flexible  enough  to  make  constantly  seeking  to  determine  partner,  for  his  London  depart-  since  then.  Field’s  has  used  Sun- 

changes  when  such  changes  are  the  kind  of  headlines,  size  and  ment  store  in  the  London  Times,  newspapers  consistently, 

nreessary,”  he  continued.  “Flexi-  type  face  that  will  do  the  best  Purpose  of  the  Caleb  series  was 
bility  includes  both  our  budget  selling  job.  The  same  is  true  in  to  present  management  view- 

and  our  planning.  This  sensitivity  art  work.  Continuing  research  is  points;  to  discuss  a  wide  variety  Reuoitei.  84. 

to  change  is  not  something  of  re-  conducted  to  determine  whether  of  themes  directly  or  indirectly  _  ^  , 

cent  date,  but  has  been  inherent  in  line,  wash  or  photographic  illus-  related  to  Field’s  business,  includ-  IS  MOtlT6Cl 

Field’s  advertising  and  merchan-  trations  are  best  for  Field’s  ads.  ing  civic  welfare.  Such  a  series  Morris  111  _ Patrick  T.  Mur- 

dising  policies  over  the  years.”  The  policy  of  under-statement  enabled  the  reader  to  have  a  bet-  reporter  for  the  Morris 

Dating  from  its  founding  in  rather  than  over-statement  was  ler  understanding  of  Fields  poll-  jjerald  for  36  years  and  Chicago 
1852,  when  Field’s  used  one-  laid  down  by  the  founders  of  the  eies,  ideals  and  charaetCT.  Tribune  correspondent  for  Grundy 

column  newspaper  ads  to  tell  business  and  it  is  still  the  guid-  1"  recent  years.  Field’s  has  ex-  bounty,  has  retired  after  69  yeait 
about  its  new  importations  of  ing  policy  in  Field’s  present-day  ^^®  Caleb  senes  into  reporting  for  Morris  papers, 

shawls,  shoes  and  sealing  wax,  to  advertising.  Newspaper  advertis-  “Pace,”  a  multiple  page  section  in  Murray,  an  Irishman  born 

the  present  era  of  attractive  large-  ing  is  spread  evenly  throughout  the  Tribune,  in  which  the  com-  Liverpool,  England,  came  tc 
sized  units  of  ads,  requiring  a  staff  the  year,  with  the  exception  of  pany  is  experimenting  in  publish-  j^Q,.pi5  ^jjjj  |jis  parents  when  h: 
of  65  copywriters  and  divisional  July  and  August  which  are  gener-  >”8  magazine  within  a  news-  years  old.  A  reporter  ol 

advertising  managers  together  with  ally  considered  light  months,  paper,”  with  the  institution  itself  school,  Mr.  Murray  wro't 

a  copy  chief,  art  director  and  pro-  Likewise,  advertising  is  planned  so  providing  nriost  of  the  niaterial.  stories  in  longhand  and  co 

duction  manager,  the  Chicago  as  to  even  up  the  business  from  Credits  .Staff  Training 

store  has  continued  to  rank  among  day  to  day  during  the  week.  Mr.  Gore  credits  his  staff  with  when  he  became  a  desk  man. 
the  “top  three”  in  department  store  Field’s  has  the  reputation  of  dis-  the  success  of  Field’s  advertising  . 
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35c  HD  Price  Favored 
In  Publishers’  Panel 


By  Jerr'i'^V.’alker 

Rochester,  N.  Y. — A  strong 
case  for  a  35c  weekly  home  de¬ 
livered  price  while  holding  the 
line  at  5c  per  copy  on  street 
sales  won  applause  at  a  session 
of  the  New  York  State  Publishers 
Association  here  Jan.  15.  How¬ 
ever,  only  a  few  hands  went  up 
when  the  question  was  asked  as 
to  whether  many  of  the  state’s 
publishers  would  conform  to  any 
such  general  pattern. 

In  a  panel  discussion  of  cir¬ 
culation  prices,  these  were  some 
of  the  principal  views  expressed: 

J.  L.  Stackhouse,  president  of 
the  Easton  (Pa.)  Express — ^“The 
need  for  retained  earnings  to  buy 
new  equipment  and  provide  plant 
expansion  is  very  great  in  the 
newspaper  business.” 

Matthew  G.  Sullivan,  circu¬ 
lation  director,  Gannett  News¬ 
papers — “Mass  circulation  is  our 
greatest  defense  against  all  com- 
|ing  media.” 

Ialph  B.  Cowan,  circulation 
ager  of  the  Toronto  (Ont.) 
5/a^“Let’s  not  get  involved  in 
prdfitless  volume.  We  must  get 
our  business  on  a  proper  cost  as¬ 
certainment  basis.” 

David  W.  Howe,  business  man¬ 
ager,  Burlington  (Vt.)  Free  Press 
— “When  you  decide  to  raise  your 
price,  do  it  fast,  and  there  will 
be  few  complaints.” 

Duplicate  Sales  Down 
Relating  the  demise  of  many 
newspapers  in  the  last  three  dec¬ 
ades  to  circulation  price  rises,  Mr. 
Sullivan  made  the  point  that  the 
strong  newspaper  in  a  competitive 
market  emerges  stronger  while  the 
weak  paper  gets  weaker  because 
the  amount  of  duplicate  sales  falls 
off  and  readers  turn  to  the  paper 
that  gives  them  the  most  of  what 
they  want. 

The  Gannett  circulation  expert 
declared  that  duplicate  newspaper 
sales  around  the  country  are  at 
the  lowest  point  in  history  and 
he  also  noted  that  ABC  “all 
other”  data  will  show  that  price 
rises  by  large-city  papers  some¬ 
times  benefit  the  small  community 
newspapers  in  their  areas. 

M  r .  Stackhouse  questioned 
whether  readers  might  rebel 
against  being  charged  a  higher 
percentage  of  the  increase  in  pro¬ 
duction  costs  than  is  charged 
against  advertisers.  Although  he 
expects  the  weekly  rate  for  a 
six-day  paper  to  reach  50c  eventu- 
4Jy.  Mr.  Stackhouse  emphasized 
that  he  does  not  advocate  it. 

!  Shopping  News  Suffers 
A  chief  reason  for  the  failure 
ol  the  shopping  news  papers  in 
nfany  cities,  Mr.  Stackhouse  sur- 
ntised,  is  that  advertisers  refuse 
to  keep  on  ^ying  for  rising  costs 
and  there  is  no  revenue  from 
readers. 


On  the  basis  of  an  82%  excess 
profits  tax,  the  18%  of  additional 
circulation  revenue  that  is  left  in 
the  newspaper  treasury  is  quite 
important  to  the  newspaper,  the 
Easton  publisher  figured.  It  could 
be  used  as  a  replacement  fund  or 
as  a  buffer  against  a  decline  in  ad¬ 
vertising  revenue. 

He  said  he  doubted  the  wisdom 
of  waiting  for  the  time  when  ad 
revenue  declines  before  asking 
readers  to  pay  more. 

Agreeing  that  a  35c  home-deliv¬ 
ery  price  is  “reasonable,”  Mr. 
Cowan  drew  an  analogy  between 
newspaper  advertising  and  coupon 
advertising,  raising  this  question: 
“Why  should  the  reader  pay  for 
the  cost  of  distributing  the  adver¬ 
tising  that  is  forced  on  his  atten¬ 
tion  because  he  wants  to  read  the 
news?”  Mr.  Cowan  argued  that  a 
householder  doesn’t  have  to  pay 
for  the  distribution  of  advertiser’s 
coupons. 

For  Cost  Ascertainment 
“The  fact  that  circulation  reve¬ 
nue  doesn’t  equal  advertising  reve¬ 
nue  doesn’t  cause  me  to  go  around 
with  a  hangdog  look,”  said  the 
Canadian  circulator,  “because  I 
know  that  in  department  stores, 
each  department  is  supposed  to  re¬ 
turn  a  profit  and  it’s  the  net  profit 
that  counts,  not  the  gross  volume.” 

Mr.  Cowan  said  that  the  late 
J.  P.  Atkinson,  publisher  of  the 
Toronto  Star,  had  often  recalled 
the  comment  of  a  railroad  execu¬ 
tive  who  was  arguing  against  a 
wage  raise.  “Atkinson,”  he  said, 
“if  you  can’t  prove  that  you’re 
losing  on  every  ton  of  freight 
handled  you  don’t  belong  in  the 
railroad  business.” 

What’s  needed  most  in  the 
newspaper  business,  Mr.  Cowan 
advocated,  is  a  definite  cost  ascer¬ 
tainment  system.  In  his,  he  said, 
the  cost  of  composing  the  news  is 
charged  against  circulation.  It 
does  not  always  follow  that  a 
paper  that  runs  60%  news  and 
40%  advertising  will  charge  up 
60%  of  its  composing  room  cost 
to  circulation,  because,  Mr.  Cowan 
pointed  out,  it  costs  much  more 
to  set  ads  than  it  does  to  set  news 
matter. 

5c  Price  Called  Logical 
The  distribution  cost  also  is  al¬ 
located  on  a  percentage  basis,  in 
Mr.  Cowan’s  accounting  method. 
The  logical  approach  to  pricing, 
he  argued,  is  the  formulation  of  a 
system  that  will  determine  the 
actual  cost  to  produce  one  line 
of  advertising. 

A  5c  per  copy  price,  he  said, 
is  logical;  any  higher  price  limits 
the  audience.  But  the  home  de¬ 
livery  price  definitely  should  be 
higher  than  the  street  sale  price, 

(Continued  on  page  56) 


PRINTING  RESEARCH  held  the  interest  of  New  York  publishers 
at  Rochester  meeting.  Here,  a  Kodak  iow-cost  coior  printing  machine 
is  explained  to  Mrs.  G.  B.  Wiliiams  of  the  Geneva  Daily  Times  and 
Edward  J.  Hughes  of  the  Port  Chester  Item  by  Dr.  Walter  Clark  at 
Rochester  Institute  of  Technology. 

Retailers’  Reaction 
To  Rate  Boosts  Told 


Rochester,  N.  Y.  —  Retailers 
will  take  advertising  rate  increases 
in  their  usual  promotion  stride. 

That  assurance  was  given  him 
after  a  recent  meeting  of  the  Na¬ 
tional  Retail  Dry  Goods  Associa¬ 
tion,  Russell  C.  Harris  of  the 
Buffalo  Courier-Express  reported 
during  an  advertising  panel  at  the 
New  York  State  publishers’  con¬ 
vention  here  Jan.  16. 

Mr.  Harris  said  he  was  remind¬ 
ed  that  it  takes  only  one  sales- 
minded  merchant  in  a  town  to  dis¬ 
regard  the  higher  rates  and  others 
will  get  over  their  displeasure,  if 
any,  with  increases. 

But  while  the  retailers  may  not 
be  getting  “seriously”  exercised 
over  prospective  newspaper  boosts, 
Mr.  Harris  cautioned  that  a  new 
survey  among  members  of  the 
Newspaper  Advertising  Executives 
Association  indicates  that  a  greater 
proportion  of  newspaper  costs  is 
being  passed  on  to  the  retail  mer¬ 
chants  than  to  general  advertisers. 

Returns  from  163  papers  show¬ 
ed  that  about  a  third  are  contem¬ 
plating  or  have  announced  rate 
increases,  both  retail  and  general, 
this  year.  In  this  group  42% 
raised  retail  rates  last  year  and 
36%  raised  general  rates. 

Commenting  on  a  similar  pat¬ 
tern  among  New  York  State  pa¬ 
pers,  Don  U.  Bridge,  associate 
general  manager  of  the  Gannett 
Newspapers  in  Rochester,  said  it 
appears  that  publishers  are  least 
optimistic  about  general  linage 
holding  up. 

The  NYSPA  survey  also  bears 
an  intimation  that  there  is  a  trend 
toward  fixing  display  rates  on  the 
basis  of  monthly  linage  rather  than 
annual  linage,  commented  Mr. 
Bridge. 

Almost  80%  of  the  New  York 


papers  said  they  planned  to  raise 
classified  rates  and  Anthony  T. 
Powderly,  classified  advertising 
manager  of  the  Rochester  Demo- 1 
crat  &  Chronicle,  reported  it  was 
the  consensus  of  65  CAMs  at  a 
northeastern  region  meeting  over 
the  weekend  that  the  one-time  rate 
should  “get  all  the  traffic  will 
bear.” 

It  was  also  agreed,  he  reported, 
that  the  lowest  transient  rate 
should  show  a  “very  great”  profit 
Several  CAMs  observed  that  many 
big-contract  rates  are  set  at  the 
break-even  point.  Again,  said  Mr. 
Powderly,  it  was  the  general  be¬ 
lief  that  these  must  be  brought  up 
to  the  lowest  transient  rate,  at 
least. 

Mr.  Powderly  also  advised  pub¬ 
lishers  that  if  they  want  to  attract 
large  linage  for  classified  sections 
they  must  standardize  more  in 
their  requirements.  I 

Chauncey  S.  Hurley,  advertising 
director  of  the  Syracuse  Herald- 
Journal,  advised  the  industry  to 
settle  on  the  “lingo”  of  the  agency 
business  and  quote  rates  per  agate 
line  rather  than  per  inch.  He  sug¬ 
gested  that  a  bill  for  140,000  li^ 
at  4Vi  cents  per  line  would  bring 
in  more  money  than  a  bill  for  10,- 
000  inches  at  60  cents  an  inch. 

It’s  wiser,  too,  Mr.  Hurley  said, 
for  newspapers  to  talk  about  retail 
and  general,  rather  than  local  and 
national.  For  the  most  part,  he 
thought,  newspaper  rate  structures 
are  arrived  at  by  using  the  shovel 
and  hoe. 

Mr.  Hurley  mentioned  that  le- 
tailers  are  carefully  scrutiniMg 
newspaper  rate  increases,  as  indi¬ 
cated  by  the  fact  that  17%  of 
those  surveyed  by  newspapers 
gave  “rate  increases”  as  a  major 
factor  in  their  1952  planning. 
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Novices  on  Skis  First 
To  Reach  Stalled  Train 


By  Campbell  Watson 

San  Francisco  —  Two  skiing 
novices,  snowbound  on  another 
assignment,  were  the  first  news¬ 
men  to  reach  the  snow-trapped 
streamliner  City  of  San  Francisco. 

Ken  McLaughlin,  president  of 
the  National  Press  Photographers 
Association,  and  Art  Hoppe,  a  sec¬ 
ond  year  reporter,  had  come  from 
Yuba  Gap  on  skis  in  a  two  and 
one-half  hour  trek  begun  after  a 
snow  weasel  failed  to  break 
through. 

“I’ve  used  skis  about  five  times 
before  and  this  was  McLaughlin’s 
second  time  on  the  boards,”  Hoppe 
reported  in  a  copyright  Chronicle 
story  on  Wednesday. 

I  Hoppe  was  able  to  get  his  story 
'  out  by  telephone  by  going  to  near¬ 

by  Rainbow,  but  delivery  of  Mc¬ 
Laughlin’s  pictures  still  posed  a 
problem  30  hours  later.  The  cam¬ 
eraman  made  an  arduous  trek  back 
to  Yuba  Gap  Wednesday  evening, 
but  the  Coast  Guard  helicopter 
he  hoped  to  contact  there  had  been 
forced  to  leave  a  half-hour  before 
his  arrival. 

The  Chronicle  pair  went  to 
Yuba  Gap  for  a  feature  story  on 
snow  clearance  activities.  They 
i  were  able  to  get  beyond  Colfax 

I  only  by  using  an  emergency  vehi- 

(  cle  which  followed  a  snowplow. 

1  Then,  for  a  day  and  a  half,  they 

were  snowbound  in  a  hi^way 
maintenance  building  just  two 
miles  from  the  snow-encased  train. 

“For  us,  the  story  was  just 
luck,’|  Managing  Editor  Larry 
Fanning  said.  “We  could  well  have 
selected  another  weekend.” 
j  Hoppe  joined  the  Chronicle  as 


a  copy  boy  in  1949  and  became 
junior  reporter  in  March,  1950. 
He  is  26,  a  Harvard  graduate  who 
majored  in  fine  arts,  with  an  Eng¬ 
lish  minor. 

McLaughlin,  with  the  Chronicle 
since  1936,  previously  was  with 
International  News  Photos  and  the 
San  Francisco  Call-Bulletin. 

When  the  Yuba  Gap  photo  dis¬ 
patch  failed,  the  Chronicle  ar¬ 
ranged  for  an  airplane  pickup  at 
Lincoln,  above  Sacramento. 

Scores  of  news  and  photo  teams 
fought  to  reach  the  stranded  train 
from  both  East  and  West.  By 
nightfall  Wednesday  there  was  an 
abundance  of  aerial  photos  of  the 
train.  The  San  Francisco  Call- 
Bulletin  claimed  a  first  aerial  view 
printed  here.  Wesley  Robbins  flew 
from  here,  perfectly  timed  for  a 
shot  as  sunshine  broke. 

Jane  Conant  pinpointed  phone 
calls  and  located  the  rescue  train 
foi  a  Tuesday  eyewitness  story 
from  the  conductor. 

For  the  San  Francisco  News, 
Harvey  Wing,  in  Reno  to  cover  a 
trial,  covered  the  Sierra  Mountain¬ 
sides  by  phone  and  in  person.  He 
turned  in  reports  which  gave  him 
a  joint  by-line  with  George 
Duschek,  aboard  the  rescue  train. 

First  aerial  view  of  the  train 
to  appear  in  Sacramento  was  by 
Bob  Handsacker,  who  flew  over 
the  scene  with  Robert  Blanchard, 
reporter,  Sacramento  Bee. 

This  was  but  one  of  four  teams 
fielded  by  the  McCIatchy  organiza¬ 
tion,  which  had  newsmen  working 
from  Both  Colfax  and  Reno.  For 


the  San  Francisco  Examiner,  Jack 
Welter  reached  the  train  and  filed 
an  eyewitness  story  in  time  for 
Thursday’s  first  edition. 

Public  Relations  Man 
Gets  the  News  Out 

Tuesday  night  (Jan.  15)  —  12 
hours  before  the  first  rescue  con¬ 
tact  was  made  via  highway — 
George  Hammond,  executive  vice- 
president  of  Carl  Byoir  &  Asso¬ 
ciates,  Inc.,  a  passenger  on  the 
train,  button-holed  one  of  a  group 
of  16  young  skiers  who  had 
reached  the  train  during  the  night 
with  provisions  and  briefed  him 
on  how  to  “get  word  out”. 

So  when  the  skier — Luigi  Bar- 
bieri,  24,  had  covered  the  three 
miles  back  to  Nyack  Lodge  he  got 
on  the  phone,  called  Charles  Mc- 
Varish,  CB&A’s  West  Coast  chief, 
in  San  Francisco,  and  gave  him  a 
report  on  how  things  were  going 
on  the  train.  The  Byoir  organiza¬ 
tion  relayed  the  Hammond  bulle¬ 
tin  to  all  news  outlets. 

■ 

Boston  Herald  Issues 
Puerto  Rico  Supplement 

A  special  32-page  rotogravure 
supplement  on  Puerto  Rico  will 
run  in  the  Jan.  20  issue  of  the 
Boston  (Mass.)  Sunday  Herald 
to  kick-off  “Puerto  Rico  Week”  in 
that  city  (Jan.  20-26).  About 
400,000  copies  have  been  printed. 

According  to  the  Hamilton 
Wright  Organization,  Inc.,  New 
York  public  relations  consultants 
to  foreign  countries,  which  worked 
closely  with  the  newspaper  in  pro¬ 
ducing  the  issue,  it  marks  the 
first  supplement  on  an  overseas 
territory  that  any  newspaper  has 
run  in  rotogravure;  also  represents 
the  first  time  a  Boston  daily  has 
done  a  special  section  on  an  area 
outside  the  U.  S. 


75th  Birthday 
Of  Daily  Noted 
At  Syracuse 

Syracuse,  N.  Y. — ^The  Syracuse 
Herald-Journal  marked  three-quar¬ 
ters  of  a  century  of  uninterrupted 
publication  on  Tuesday.  Jan.  15, 
the  75th  anniversary  of  the  found¬ 
ing  of  the  Syracuse  Herald  by  Ar¬ 
thur  Jenkins. 

Tuesday’s  edition  of  the  paper 
was  its  22,226th  issue. 

Mr.  Jenkins,  a  printer  then  26 
years  old,  began  his  venture  with 
a  total  capital  of  $265.  Since  he 
had  only  enough  type  to  set  two 
pages,  the  inside  pages  of  the  Her¬ 
ald  had  to  be  printed  hours  before 
the  front  and  back  pages. 

The  first  issue,  800  copies,  went 
out  on  the  streets  in  the  midst  of 
a  typical  January  snowstorm  here. 

Oldest  employe  of  the  paper,  S. 
Pliny  Towne,  has  been  on  the  cir¬ 
culation  staff  67  years. 

The  first  Sunday  edition  of  the 
paper  was  published  in  1880  and 
has  also  been  published  continu¬ 
ously  since  then. 

In  1939,  the  Herald  Company 
purchased  the  Syracuse  Journal 
and  the  Sunday  American  and  the 
two  papers  were  combined  into 
the  Herald-Journal  and  Herald- 
American. 

Miss  Mary  E.  Jenkins,  daughter 
of  the  founder,  is  now  president 

■ 

First  Retirement 

Woonsocket,  R.  I. — John  McD. 
Ross,  an  employe  of  the  Woon¬ 
socket  Call  since  1919,  became  the 
first  worker  to  retire  under  the 
company’s  cooperative  pension 
plan,  started  in  1947.  He  started 
in  the  printing  trade  50  years  ago 
at  the  age  of  15  with  the  Westville 
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Mayer  Names 
Knox  As  BM  of 
S.  F.  Examiner 


San  Francisco — Successive  pro-  The  re-assignment  of  four  ex-  editor 

motions  from  within  the  Hearst  I  ecutive  posts  in  the  news,  de^r^  Formerly  associated  with  the 

organization  have  filled  the  ga^  ment  of  the  United  Press  in  New  5^^^  magazine  as  Paris 

York  was  an-  bureau  war  correspondent 

R^Umlnerf'pu^ 

Jan.  10,  this  rhnrips  Vfaver  ^  °  Collier’s,  Redbook,  The  American. 

ou-.®*'  Charles  Mayer  been  tore  ign  J94g  j^rough  1951,  he 

Philip  M.  Knox  Knox  was  circulation  man-  IUBnH  was  an  associate  editor  of  Coronet. 

as  business  mana-  K.nox  was  circulation  man  the  outbreak  of  r^.«::on:no  from  that  maonvim^  to 

,,  ger.  Mr.  Knox  the  Pittsburgh  (Pa.)  Sun-  fighting  in  Korea,  „  resigning  from  that  magazine  to 

Knox  C^t  re-  Telegraph  for  four  years  begin-  vvas  named  exec-  Ferguson  take  his  present  post.  Mr.  Rob- 

gional  circulation  director  of  "'"8  1946.  Previously  he  was  utive  editor.  He  will  be  succeed-  f'"* 

Hearst  Newspapers,  joined  the  fot  *0  years  circulation  ma,nager  gd  on  the  foreign  news  desk  by  _ 

Hearst  organization  in  1946  after  of  the  Oakland  (Calif.)  Tribune,  pbii  Newsom,  former  radio  man- 
10  years  with  the  Oakland  Trib-  Inuring  the  period  Publisher  J.  R.  ager.  Pittc'KiirrrVi  P-fi' 

une.  He  formerly  was  publisher  Knowland’s  sons  and  assistant  Mr.  Johnson  said  United  Press  1  1%.  ^  ^  „  , 

of  the  Monrovia  (Calif.)  News  publishers  were  on  military  duty  Movietone  News,  U.P.’s  service  Publisher  Honored 
Post.  Mr.  Knox  acted  also  in  many  to  jv  stations,  now  required  the  Pittsburgh  —  William  Block, 

Also  effective  on  Jan.  14  was  business  department  capacities  for  attention  of  a  separate  executive,  publisher  of  the  Pittsburgh  Post- 
the  appointment  of  John  Barde-  Tribune.  He  appointed  William  C.  Payette  Gazette,  has  been  chosen  as  one 

sono  to  the  newly-created  post  of  “Father”  of  F'oundation  manager  of  that  department.  of  the  three  out-  _____ 

assistant  business  manager.  Mr.  With  J.  B.  Casaday,  circulation  John  J.  Madigan  was  appointed  standing  young  C]^fi|||B||||| 
Bardesono  has  been  Mr.  Mayer’s  manager,  Exom/ner,  and  Ray  M.  '‘a^J'o  news  manager,  men  in  Pennsyl- 

secretary  for  18  years.  The  new  Marx,  circulation  director,  Los  Mr.  Ferguson,  now  executive  vania  during  wm^  V| 


Shubert  Heads  U.  P. 
Pittsburgh  Bureau 

Pittsburgh — J,  Robert  Shubert 
has  been  named  Pittsburgh  Bu¬ 
reau  Manager  for  United  Press, 
succeeding  Frederick  W.  Jones, 
resigned. 

The  announcement  was  made 
by  Ross  Downing,  U.  P.  division 
manager. 


ill-  me  euiioriai  ana  ousiness  oepari-  '  “  - - -  , 

ith  ments  of  NE A  since  joining  the  Chicago  —  The  Inland  Daily  writer,  especially  on  coal  and 
on  feature  service  five  years  ago.  Press  Association  has  elected  to  industry  news.  He  joined  t 

rst  In  the  Chicago  office.  Mills  membership  the  Lexington  (Mo.)  U.  P.  here  in  1935. 

he  succeeds  James  L.  Herman,  who  Advertiser-News,  Joplin  (Mo.)  His  father,  Frank  M.  Shubert, 

of  has  joined  the  United  Press-Acme  Globe  and  News-Herald,  and  Vin-  is  business  manager  of  Simpsons 

sales  staff.  cennes  (Ind.)  Sun-Commercial.  Daily  Leader-Times. 


(Ind.)  Sun-Commercial. 
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Hobbies  Amoe^  Ad  Men 


(Left) 

AQUARIST,  APIARIST  .  .  .  L.  H.  Hartman,  presi¬ 
dent  of  L.  H.  Hartman  Co.,  Inc.,  has  two  “diver¬ 
sions”:  goldfish  and  bees.  The  fish  thrive.  Wintertime, 
in  a  50-gallon  tank  in  his  luxurious  oflices  atop  the 
Associated  Press  building  in  New  York.  In  the  Sum¬ 
mer,  he  keeps  them  in  a  large  pool  on  a  private 
terrace  outside  his  office  window.  The  terrace  is  also 
homebase  for  some  75,000  bees  of  the  Italian  variety. 
They  produce  about  100  pounds  of  honey  for  him 
each  year.  Toilers  all,  they  are  free-riding  commuters 
to  points  within  a  four-mile  radius  of  their  urban 
apiary.  “You  can  learn  a  lot  from  bees,”  says  LHH. 


(Below) 

JEWELRY  DESIGNER  .  .  .  Charles 
R.  Force,  Marschalk  &  Pratt,  Inc. 
copywriter,  laid  out  $50  four  years  ago 
for  tools  to  start  him  on  his  avocation 
as  a  silver  craftsman.  He  creates  and 
makes  at  least  half  a  dozen  pieces  a 
year  for  friends,  for  free.  It  takes  him 
2-4  hours  to  design  an  article,  roughly 
the  same  time  to  bend  and  saw  and 
blowtorch  it  into  a  polished  product. 
“It’s  a  very  fascinating  hobby  that  can 
be  turned  to  in  odd  minutes,  and  all 
the  equipment  can  be  kept  in  a  cigar 
box,”  he  reports. 


(Left) 

CAR  COLLECTOR  .  .  .  William  Patrick 
Maloney,  ebullient  public  relations  director  for 
Batten,  Barton,  Durstine  &  Osborn,  has  50 
miniature,  spring-wound  motor  cars,  many  of 
which  are  actual  models  of  foreign-made  racers 
and  top-class  jobs.  Bill  describes  himself  as  a 
“bug  about  precision  •  manufactured  things, 
whether  bikes  or  cars,  because  of  the  artistic 
skill  displayed.”  He  added:  “In  fact,  if  I  didn’t 
have  a  family  (3  young  colleens)  I  would  race 
for  a  living.” 

Produced  by  James  L.  CoUings 
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THE  ADVERTISING  SURVEY 

Brillo  Puts  Shine  on  Pots, 

Takes  One  ToNewspapers 

By  Robert  B.  McIntyre 

National  distribution  through  by  a  second  cartoon  depicting 

grocery  wholesalers,  chain  and  what  the  product  will  do  for  her.  _  _  _ ^  _ _ 

variety  stores  is  responsible  for  Copy  features  the  angle,  “New  continuVd,'  “tharW’ newspaper  is 
Brillo  Manufacturing  Co.’s  adver-  ‘shine  meter’  tests  prove  Brillo  interested  only  in  getting  the  most 
tising  strategy  (via  J.  Walter  gives  twice  the  shine  in  half  the  advertising  in  the  least  number  of 
Thompson  Co..  New  York  City)  time.’’  A  punch  line  at  the  bottom  pages,  and  as  a  result  does  not 
in  100  newspapers,  nine  national  of  each  ad  gives  still  further  prom-  provide  sufficient  cause  for  reader 
monthly  women’s  magazines  and  ise  to  Mrs.  Housewife.  “Brillo,”  traffic  and  for  the  reader  to  stop 
two  farm  journals.  it  reads,  “now  lasts  longer!  More  on  each  and  every  page. 

Brillo’s  formula,  as  told  to  shines  in  every  pad!”  Sandwiched  “This  is  the  newspaper’s  first 
Editor  &  Publisher  this  week  by  in  between  is  straight-selling  copy  job.  Merchandising  services  are 
John  H.  lx>eb,  advertising  man-  which  points  out  the  merits  of  nice,  but  manufacturers  are  buy- 
ager,  is  simple:  “We  feel  that  Brillo  pad-with-soap;  talks  about  ins  advertising  not  merchandis- 


ads  maximum  readership.” 

“Newspapers,”  he  told  Editor 
&  Publisher,  “can  improve  serv¬ 
ice  to  advertisers  to  a  great  extent 
merely  by  improving  layout.  We 
seriously  question  the  value  of 
newspaper  advertising  as  it  appears 
in  many  crowded  papers  with  ads 
thrown  together  with  no  particu¬ 
lar  attention  to  the  visibility  or 
reader  interest. 

‘Newspaper’s  First  Job’ 

‘It  often  appears,”  Mr.  Loeb 
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repetition  and  frequency  of  small-  “jeweler’s  polish' 

^ace  advertising.”  he  declared,  “is  scorch.”  yvhat  Mr.  Loeb  apparently  fails 

far  more  effective  than  the  same  Other  main  heads,  accompanied  to  see  is  that  there  is  probably  no 
total  space  used  once  in  a  while  by  appropriate  cartoons:  “Hop-  means  by  which  newspapers  can 
m  larger  ads.”  ping  mad  at  scorchy  pans?”;  fully  satisfy  national  advertisers  in 

The  formula  has  paid  off.  To-  “Haunted  by  crusty  pans?”;  the  placement  of  their  ads.  There 

day.  in  the  pot  and  pan  cleaning  “Bowled  over  by  scorchy  pans?”  are  too  many  advertisers  with  pet 

product  field,  the  brand  ^  name  etc.  ideas  on  positions,  many  of  which 

Bnllo  stands  out  as  prominently  ‘We  Like  Newspapers’  are  erroneous,  as  shown  in  past 

its  100  scheduled  studies  made  by  the  Bureau  of 

Rr^tivn*  M  V  ^  39-year-old  newspapers  for  local  coverage;  Advertising,  ANPA. 
fvnHc  ^  Supplements  them  with  national  Ad  Sizes  Increased 

rcrroin  ^  magazines.  “We  like  newspapers  por  all  these  misgivings  Brillo  .... 

^  ■  .  too,”  says  Mr.  Loeb,  “for  season-  bas  steadily  increased  both  the  newspaper  bei^  an 

Frequency  of  Insertion  al  drives,  test  campaigns,  and  for  of  its  ads  and  the  number  of  local-level  ad  medium. 

Bnllo  newspaper  copy  appears  specialized  objectives  like  opening  newspapers  on  its  schedule.  Back  "‘'j'  launcnea  oy 

weekly  in  either  Thursday  evening  new  markets.”  He  adds  that  the  jn  1950  its  ads  ran  80  lines  com-  word-of-mouth  advertising  s^ead 

or  Friday  morning  editions — the  retailers’  favor  for  newspaper  ad-  pared  to  today’s  120-liners,  and,  door-to-door  vendors  of  alumi- 
food  shopping  days,  backing  Mr.  vertlsing  makes  the  n^ium  a  says  Mr.  Loeb  “We  plan  to  con-  cooking  utensils.  As  cx- 

Loeb’s  belief  in  the  effectiyeness  good  one  to  merchandise.  tinne  and  increase  our  use  of  P^^med  by  Mr.  Loeb,  Brillo  s  pro¬ 
of  continuity  of  adyertising  a  As  a  result  of  this  attitude,  newspaper  advertising.  Except  for  to  1915  wrat 

product  of  year  ’round  use.  Posi-  Brillo  follows  the  well-known  pro-  ^be  reservation  on  positioning,  we  companies  and  was  used 

tion  on  the  food  page  is  always  motional  strategy  widely  employed  ’  iit<*nsii 

requested.  of  stimulating  as  much  interest 


A  Clean  Case  of  Selling. 


as  giveaways  with  each  utensil 
purchased.  In  those  early  days 
Brillo  bought  the  steel  wool  and 
packaged  it;  later  began  making 
the  metal  fiber  in  its  own  plant. 

“Before  long,”  he  said,  “women 
who  had  purchased  pots  and  pans 


For  the  past  year,  Brillo  has  and  enthusiasm  as  possible  among  r^Uifyrrrrrk  Trihnnf^ 
used  120  lines  on  one  column,  the  trade  and  its  own  sales  force  L.'JJJL'Lly tJ  IllUUllKy 
This  year,  for  the  sake  of  variety,  for  Brillo  advertising;  does  this  OffOTS  ColOI  IVlCttS 
Mr.  Loeb  is  mixing  them  up;  will  through  regular  mailings  of  fold-  vr  #  •  1 

run  some  60  lines  on  two  columns,  ers,  broadsides,  etc.  to  the  trade  Chicago  ^Mats  of  ^tonai  ^ 

Women’s  magazine  and  farm  in  which  attention  is  called  to  the  newsprint  color  pages  scheduled  and  who  had  gotten  used  to  Brillo 

journal  insertions  are  also  sched-  firm’s  ad  campaign.  for  publicafion  m  the  Chicago  began  asking  where  they  could  get 

uled  with  steady  regularity;  con-  Brillo’s  selling  drive  involves  a  Tribune  during  1952  will  be  made  refills.  ^  This  sold-on-its-merits  de¬ 
sist  of  one  column  ads.  combination  of  consumer  pull  in-  available  to  other  newspapers  mand  is  what  turned  the  company 

Copy  Builds  Associations  duced  by  its  ads  and  dealer  push  equipped  to  print  color,  the  Tnb-  to  making  Brillo  for  retail  distribu- 

Becaiise  th«»  nrnHnrt  ic  cimnii-  through  his  Stocking,  display  and  une  anrmunced  this  week.  tion — first  through  variety  stores 

jelling.  .TO,,  says  /dn.^  ,lsn^%"yV'TSe''rja^."7; 
priory  aim  of  Brillo’s  ads  is  to  wt  deyotS 

^ild  Strong  mental  associations  ciSrdinttioT  be^wS  Us^nromo-  ^952.  Other  color  pages  in-  World 

between  Brillo  soap  pads  and  fj^n  and  dealer  Se  oneratioT  eluded  in  the  proposed  schedule  of  ®"gaged  heavdy  m  curative  ad- 
cleanser  and  a  few  of  their  domi-  deafer  selling  operation.  six  months  of  ''®rtising  but  dropped  it  during  the 

nant  appeals.  Low-Cost  Medium  J  Valentine’s  when  plant  production  w« 

“We  try,”  explained  Mr.  Loeb.  According  to  Mr.  Loeb,  Brillo’s  gifts,  a  guide  for  1952  brides,  devoted  entirely  to  the  war  effort, 

“to  drive  into  consumers’  minds  salesmen  “realize  that  newspapers  ^  spring'  wardrobe  for  women,  ®  hasn’t  returned  to  the  use  of 

the  consciousness  of  our  products  provide  a  lower-cost  advertising  women's  spring  fashions,  men’s  CO"^?  because,  as  Mr.  Loe 

which  leads  to  their  purchase.”  medium,”  but,  he  adds,  “it  has  spring  fashions  spring  millinery,  d,  we  felt  tetter  able  to 

Copy  and  art  in  Brillo  ads  are  been  difficult  to  sell  our  salesmen  spring  shoes  for  women,  the  Chi-  advertising  dollars  in 

light  and  simple  in  vein  to  get  on  the  value  of  newspaper  space,  cagoland  Better  Rooms'  Pageant,  areas  by  staying  out  of 

across  the  simplicity  of  the  prod-  especially  in  comparison  to  the  spring  blouses  and  sportswear,  by  placing  our  own  ads 

uct  and  its  uses.  Cartoon  illustra-  more  dramatic  forms  of  advertis-  Mother’s  Day  gifts,  wedding  gifts  audited  publications." 

tions  tied  in  with  provocative  ing  available  in  radio  and  tele-  fgj.  jbe  home,  women’s  summer  Brillo,  which  puts  up  an  indus- 
heads  which  ask  leading  questions  vision.” 


shoes,  men’s  summer  wardrobe. 


trial  steel  wool  under  the  brand 


dominate  the  layouts,  (see  cut).  As  advertising  manager  Mr.  gifts  f^r  dads  and  summer  fumi-  Supreme  Steel,  has  had  to 

One  ad,  for  example,  will  show  Loeb  says  he  isn’t  too  happy  about  ture.  '  expand  its  plant  facilities  to  meet 

a  housewife  kayoed  on  her  back  positioning  of  ads  in  newspapers  Prices  on  the  color  mats  of 

by  an  animated  dirty  pan  with  a  in  general;  feels  that  publishers  these  pages,  originally  produced  engaged  in  whw 

foot  placed  in  triumph  on  her  should  do  more  to  make  “their  at  an  estimated  cost  of  $1,000  adman_  Loeb  calls  the 
prone  body.  The  headline:  excellent  local  medium”  as  effec-  each,  range  from  $125  to  $200 

Floored  by  crusty  pans?  This  tive  as  possible  in  producing  ad-  f^^  each  page,  depending  upon  that  all  media — led  by  news 

picturization  of  the  housewife’s  vertising  results  “by  arranging  ads  the  number  ordered.  papers — will  cairy  more  than  one 

pot-cleaning  problem  is  followed  and  editorial  matter  to  give  the  _  billion  messages  during  1952. 


N.  Y.  News  Reveals 
Millions  In  Refunds 


Newspapers  all  over  the  U.  S. 
are  beginning  to  publish  the  names 
of  some  of  the  1,500,000  taxpay¬ 
ers  entitled  to  recover  more  than 
$44,000,000  in  income  tax  refunds 
as  a  result  of  disclosures  made  by 


space  in  his  tabloid-size  paper.  He 
mentioned  the  idea  to  James  Des¬ 
mond,  who  was  doing  the  rewrite 
on  the  then  current  series.  His 
fellow-reporter  liked  it. 

An  Idea  Is  Bom 


a  newsmagazine  correspondent. 
There  were  names  of  persons  in 
Alaska,  Portugal,  Italy  and  Eng¬ 
land.  One  claim  was  for  $3,900. 

A  $24,800  Claim 
The  Long  Island  Star-Journal 
which  subsequently  began  running 
lists  from  its  territory  uncovered 
an  unclaimed  check  for  $24,800. 

The  News  reported  that  among 
those  coming  in  for  refunds  were 
a  66-year-old  barber  living  on 


Welfare  Island,  a  part-time  dish¬ 
washer  and  others  who  were  in 
desperate  need  of  the  unexpected 
windfall. 

“I  don’t  want  to  sound  hammy, 
but  it  really  was  touching  to  s« 
some  of  the  poor  people  come  in 
to  get  their  checks,  long  due  them 
and  badly  needed  by  them,”  said 
Mr.  Martin,  who  once  went  on  an 
around-the-world  assignment  for 
the  News. 


the  New  York  Daily  News. 

“The  Internal  Revenue  Bureau 
in  cooperation  with  the  News  to¬ 
day  launches  a  dramatic  effort  to 
pay  back  to  160,000  wage-earners 
I  in  the  New  York  area  nearly  $5,- 
000,000  in  income  tax  refunds 
which  the  Government  has  been 
'  unable  to  deliver,”  read  the  lead 
to  the  first  story  by  Joseph  Mar¬ 
tin  and  James  Desmond  on  Jan. 
13. 

Other  papers  throughout  the 
country  are  obtaining  permission 
:  to  publish  lists  for  their  own 
areas. 

A  Page  of  Names 

The  News  devotes  a  whole  page 
each  day  to  the  lists,  arranged 
alphabetically,  and  carrying  the 
name  of  the  taxpayer,  his  last 
known  address  and  the  year  for 
which  the  refund  is  due.  Approxi¬ 
mately  520  names,  set  in  six  point 
type,  appear  each  day. 

(In  the  first  two  business  days 
after  the  News  started  publishing 
t  the  names  of  taxpayers  having 
unclaimed  refunds,  24%  of  those 
already  listed  showed  up  at  the 
Internal  Revnue  Bureau  to  seek 
$50,000  due  them. 

Reporter  Martin  was  assigned 
last  Dec.  14  to  call  on  the  new 
Collector  for  the  3rd  District, 
Monroe  Dowling,  and  do  a  series 
of  stories  about  the  Internal  Reve¬ 
nue  Bureau  and  how  it  was  going 
to  handle  the  cases  of  38,800  tax 
delinquents  against  whom  warrants 
had  been  issued. 

“In  the  five  days  I  was  there. 
Collector  Dowling  gave  me 
100%  cooperation,”  Mr.  Martin 
told  Editor  &  Publisher.  “He 
told  me  I  could  talk  freely  to  any 
I  employe  and  he  took  me  on  a 
tour  of  the  building. 

Curiosity  Pays 

“I  happened  to  notice  in  a  file 
twm  that  one  set  of  files  was 
^erent  —  little  larger  than  card 
index  files,”  he  continued.  ‘That 
aroused  my  curiosity  and  I  in¬ 
quired  what  was  in  those  particu¬ 
lar  files. 

“I  was  told  they  were  un¬ 
claimed  refund  checks,  which 
could  not  be  delivered  at  the  re¬ 
corded  mail  addresses.  I  told  them 
to  give  me  a  half  dozen  of  those 
cards  and  that  I  would  do  the  leg 
work  of  running  down  the  tax- 
j  payers  and  would  write  a  human 
interest  story  after  my  series  was 
finished.” 

That  night  Mr.  Martin  got  to 
toinking  about  the  possibility  of 
^Kshmg  all  the  names,  trying  to 
Wajice  that  ambition  with  his 
knowledge  of  the  tightness  of 


The  reporters  telephoned  the 
Bureau  in  Washington  that  they 
had  a  secret  plan  that  could  cut 
500,000  manpower  hours  in  half 
in  one  division  of  the  Bureau. 
They  were  invited  down  to 
explain. 

Commissioner  Dunlap  was  en¬ 
tranced  with  the  proposal,  can¬ 
celled  his  next  appointments, 
grabbed  a  taxicab  and  went  off  in 
search  of  Treasury  Secretary  Sny¬ 
der,  finally  found  in  a  reception 
for  Prime  Minister  Churchill.  Mr. 
Snyder  excused  himself  and  in 
formal  clothes  rushed  to  his  office 
to  confer  with  his  legal  advisors. 

In  an  hour  and  a  half.  Com¬ 
missioner  Dunlap  returned  to  the 
anxious  reporters  and  with  a  wide 
grin  told  them  it  was  O.  K.  The 
official  telephoned  the  New  York 
office  to  release  the  names  and  to 
protect  the  News,  as  it  had  origi¬ 
nated  the  idea. 

The  reporters  arrived  back  in 
New  York  late  Tuesday  night, 
Jan.  8,  and  telephoned  the  good 
news  to  their  city  editor,  Harry 
Nichols,  at  home.  The  CE  tele¬ 
phoned  10  News  workers,  includ¬ 
ing  three  copyboys,  to  report  early 
the  next  day  at  ^e  3rd  District 
Office  of  the  Bureau. 

Behind  Locked  Doors 
From  9  a.m.  until  2:30  a.m.  the 
next  morning,  the  group  toiled  be¬ 
hind  locked  doors.  Fo<xl  was  sent 
in. 

Names  and  addresses  were 
copied  from  the  records  directly 
on  typewriters.  After  18‘/i  hours 
of  fast  work,  the  group  had  all 
the  names  the  newspaper  will  be 
able  to  publish. 

The  promotion  department  ran 
teaser  advertisements  in  the  News, 
New  York  Times  and  New  York 
World-Telegram  and  Sun  pro¬ 
claiming  that  on  Sunday  it  would 
disclose  how  160,000  New  York¬ 
ers  can  obtain  $5,000,000.  The 
ads  stated  it  was  not  a  contest, 
that  “it’s  your  money,”  but  did 
not  tip  opposition  papers  to  the 
fact  that  tax  refunds  were  in¬ 
volved. 

Spot  announcements  in  similar 
vein  were  made  over  wnew,  wabc 
and  wpix. 

Sister  newspapers  of  the  News, 
the  Chicago  Tribune,  and  the 
Washington  Times-Herald,  were 
alerted  on  Friday.  They  instituted 
cloak-and-dagger  security  proceed¬ 
ings  in  their  districts  and  were 
able  to  obtain  names  in  time  for 
publication  Sunday. 

The  News’  lists  included  the 
names  of  Chris  Kiernan,  one  of 
its  own  sports  writers;  a  vicepresi¬ 
dent  of  NBC,  an  ex-Ambassador, 


Wkal  J,  g  QoJ  l^.porl.r? 

Editor  Defines  Talents, 
Basic  Skills  and  Traits 


Richmond,  Va. — A  lot  of  folks 
have  asked  Jack  Kilpatrick,  one 
of  the  youngest  editors  of  a  met¬ 
ropolitan  daily  in  the  country,  how 
he  rose  so  fast. 

Only  10  years  ago,  he  was  a 
green  kid  who  came  out  of  Okla¬ 
homa,  by  way  of  the  University  of 
Missouri,  to  the  News  Leader. 
Today  he  is  the  editor,  capably 
succe^ing  Dr.  Douglas  Southall 
Freeman,  Pulitzer  Prize  winning 
historian  who  held  the  post  until 
1949. 

The  answer  to  the  rise  of  Jack 
Kilpatrick  is  simple:  he  was  a 
go<^  reporter. 

‘A  Good  Reporter’ 

Not  so  long  ago,  Charles  Ham¬ 
ilton,  managing  ^itor  of  the  News 
Leader,  called  Kilpatrick  “one  of 
the  two  really  good  reporters  I 
have  ever  known.”  Hamilton 
asked  Kilpatrick  once  for  his 
“working  rules.” 

Kilpatrick’s  answer  has  such  im¬ 
portance  for  all  who  would  “be 
good  reporters”  that  it  is  here  re¬ 
peated,  just  as  he  wrote  it. 

“My  dear  Ham,”  he  started, 
“you  have  asked  me  for  my  idea 
of  a  good  reporter.  As  you  long 
ago  learned,  this  is  a  serious 
matter  with  me.  Even  after  these 
years — and  most  illusions  have  a 
way  of  wearing  off  after  awhile — 
I  hold  fast  to  a  simple  faith  in 
that  credo  once  quot^  by  Alex¬ 
ander  Woolcott.  He  remarked 
once  of  the  reporter  who  said  .  .  . 

“‘I  count  it  a  high  honor  to 
belong  to  a  profession  in  which 
the  good  men  write  every  para¬ 
graph,  every  sentence,  every  line, 
as  lovingly  as  any  Addison  or 
Steele,  and  do  so  in  the  full  re¬ 
gard  that  by  tomorrow  it  will  have 
been  burned,  or  used,  if  at  all,  to 
line  a  shelf.’ 

“So  if  I  lapse  occaMonally  in 
this  letter  into  language  a  little 
high  flown  and  full  of  sunshine, 
you  will  realize  that  this  is  some¬ 
thing  close  to  my  heart,  and  you 
will  not  be  openly  amused. 

‘To  my  mind.  Ham,  there  are 
certain  general  qualifications  which 
all  good  reporters  should  have — 
skills  and  traits  which  are  basic 
whether  in  covering  spot  news. 
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politics,  labor  or  courts.  I  can¬ 
not  rank  them  in  any  particular 
order  of  importance,  for  all  of 
them  are  important. 

“Skills.  It  ought  to  go  without 
saying,  of  course,  but  to  keep  the 
record  complete  my  ‘good  report¬ 
er’  would  start  out  with  a  compe¬ 
tent  command  of  the  English 
language.  He  would  be  able  to 
write  claar,  coherent  copy,  using 
action  verbs  rather  than  the  *to 
be’  verbs.  He  would  avoid,  with¬ 
out  conscious  thought,  split  verbs, 
badly  dangled  participles  and  sen¬ 
tences  in  which  the  subject  wan¬ 
ders  far  afield  from  its  predicate. 
He  would  shun  high-flown  prose 
and  gobbledegook.  He  would  be, 
in  a  quiet  way,  a  word  blood¬ 
hound,  anxious  to  use  the  exact 
word  rather  than  a  near  miss. 

Right  Quotes  Important 

“He  would  have  the  ability  to 
use  a  typewriter  rapidly  and  skil¬ 
fully,  to  turn  out  clean  copy  which 
can  be  read  easily  by  the  desk 
and  set  without  difficulty  imder 
the  dim  lamp  of  a  linotype.  Ideal¬ 
ly,  he  also  would  know  shorthand, 
or  at  any  rate  he  would  com¬ 
pound  his  own  brand  of  abbrevi¬ 
ations  and  short  cuts  for  use  in 
taking  notes  which  will  demand 
direct  quotations  later.  I  have 
found  that  few  things  gain  the 
confidence  more  quickly  of  a 
news  source  than  wholly  accurate 
quotation,  and  few  faults  lose  a 
news  source  faster  than  sloppy 
quotations. 

“A  few  other  fundamental  skills 
would  be  required — spelling,  punc¬ 
tuation.  copyreading,  knowledge  of 
his  newspaper’s  rules  of  style. 

“Then  my  ‘good  reporter’  would 
posses  other  skills,  more  special¬ 
ized  than  these.  He  would  have 
the  ability  to  construct  a  news 
story  properly,  to  compose  rap¬ 
idly,  to  organize  hk  story  so  that 
all  of  the  elements  fit  into  the 
pattern.  He  would  have  a  work¬ 
ing  knowledge  of  copy  desk  prac¬ 
tice  and  composing  room  difficul¬ 
ties,  for  these  figure  into  a  re¬ 
porter’s  working  hours  more  than 
most  joumalkm  instructors  ever 
would  believe. 

(Continued  on  page  53) 
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New  Vanillin 
Process  Uses 
Paper  Wastes 

Chicago  —  Development  of  a 
new  process  for  the  manufacture 
of  vanillin  from  paper  mill  waste 
liquid  has  been  announced  in 
Thorold,  Ont.,  by  Arthur  A. 
Schmon,  president  and  general 
manager  of  the  Ontario  Paper  Co., 
Ltd.,  a  subsidiary  of  the  Chicago 
Tribune. 

Vanillin  is  used  in  the  manufac¬ 
ture  of  vanilla  flavoring  and  in 
certain  chemicals.  The  new  proc¬ 
ess  is  expected  to  lead  to  several 
new  basic  raw  materials  for  the 
chemical  industry  and  to  be  of  im¬ 
portance  in  national  defense. 

Building  New  Plant 
Ontario  Paper  Company  is 
building  a  $1,300,000  plant  which 
will  produce  400,000  pounds  of 
vanillin  annually  at  first  and  is  de¬ 
signed  for  expansion  as  required. 
Dow  Chemical  Co.,  Midland, 
Mich.,  has  been  named  world 
market  sales  representative  for 
vanillin  by  the  paper  company. 
Sales  will  be  ^ndled  directly 
through  Dow  Company’s  Bush 
.\romatics  division. 

Representatives  of  the  Bush 
Aromatics  division  point  out  that 
the  new  process  will  make  pos¬ 
sible  a  supply  of  superior  quality 
lignin  vanillin,  now  in  short  sup¬ 
ply,  which  they  expect  may  find 
widespread  use  in  industrial  appli¬ 
cations  as  well  as  in  the  flavoring 
field.  Vanillin  is  now  the  prin¬ 
cipal  flavoring  agent  in  the  baking, 
ice  cream  and  confectionery  in¬ 
dustries,  and  is  also  used  in  flav¬ 
oring  of  tobacco  and  in  perfumes. 
Another  development,  now  being 
studied,  is  related  to  the  metal, 
processing  industry. 

Vanillin  is  the  second  important 
by-product  to  be  made  at  the  On¬ 
tario  Paper  Company  mills.  The 
first  resulted  from  the  wartime 
development  of  North  America’s 
first  successful  plant  for  the  pro¬ 
duction  of  industrial  alcohol  from 
waste  sulphite  liquors.  The  plant 
was  opened  in  Thorold  and  was  of 
value  to  the  synthetic  rubber  pro¬ 
gram.  The  industrial  alcohol 
plant  produces  more  than  700,000 
gallons  annually.  Two  products 
arising  out  of  the  vanillin  process 
are  aceton-vanillone  and  vanillic 
acid.  Another  is  a  power-like  by¬ 
product,  yet  unnamed,  which 
promises  to  be  valuable  to  agricul¬ 
ture  as  a  carrier  and  extender  for 
sprays  and  insecticides. 

About  $400,000  was  spent  over 
a  number  of  years  on  the  develop¬ 
ment  of  the  new  vanillin  process 
under  the  direction  of  Dr.  C.  A. 
Sankey,  Ontarjo  Paper’s  research 
director,  and  J.  H.  Fisher,  re¬ 
search  engineer,  in  association 
with  Dr.  H.  B.  Marshall  of  the 
Ontario  Research  Foundation  in 
Toronto. 

Sees  Further  Development 
Operation  of  the  industrial  alco¬ 
hol  division,  combined  with  the 
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latest  vanillin  discovery,  encour¬ 
ages  the  belief  that  the  future  may 
see  the  company’s  paper  mills  sur¬ 
rounded  by  associate  plants  proc¬ 
essing  materials  which  have  been 
discarded  as  useless,  it  was  pointed 
out  by  E.  M.  Antrim,  Tribune 
business  manager. 

Mr.  Antrim  told  E  &  P  that  last 
year  Tribune  companies  spent 
$14,000,000  for  plant  expansion, 
of  which  approximately  $7,000,- 
000  was  spent  by  Tribune  paper 
companies  to  expand  and  improve 
operations.  The  paper  companies, 
in  turn,  he  said,  received  a  sub¬ 
stantial  profit  from  the  sale  of  in¬ 
dustrial  alcohol,  sulphite,  ground 
wood  and  wrappers. 

“There  are  probably  few,  if  any 
mills  in  Canada  that  have  gone 
into  research  and  capital  expendi¬ 
ture  for  development  of  by-prod¬ 
ucts  to  the  extent  that  we  have,” 
said  Mr.  Antrim.  “If  this  waste 
from  all  newsprint  plants  could 
have  been  saved  and  utilized,  they 
would  be  in  a  better  financial 
position  and  it  is  probable  that 
there  wouldn’t  have  been  so  much 
need  for  a  continuing  increase  in 
the  price  of  newsprint.” 

■ 

‘This  Week'  Editors 
Meet  In  New  York 

The  annual  meeting  of  the  edi¬ 
torial  committee  of  This  Week 
magazine  will  be  held  at  the  Wal¬ 
dorf-Astoria,  New  York,  Jan.  21, 
22.  Editors  from  newspapers  car¬ 
rying  This  Week  who  will  attend 
are: 

Frank  R.  Ahlgren,  Editor,  Mem¬ 
phis  Commercial  Appeal;  J.  S.  C. 
Butz,  Managing  Editor,  Florida 
Times-Vnion;  Garrett  D.  Byrnes, 
Sunday  Editor,  Providence  Jour¬ 
nal',  George  Cornish,  Managing 
Editor,  New  York  Herald  Trib¬ 
une;  Wally  W.  Forster,  Editor, 
Pittsburgh  Press;  W.  S.  Gilmore, 
Editor,  Detroit  News;  Edward  P. 
Kasun,  Promotion  Manager,  Pitts¬ 
burgh  Press;  Arthur  Laro,  Man¬ 
aging  Editor,  Houston  Post;  Jack 
Lockhart,  Scripps-Howard  News¬ 
papers; 

Kenneth  MacDonald,  Executive 
Editor,  Des  Moines  Register; 
George  E.  Minot,  Managing  Edi¬ 
tor,  Boston  Herald;  Ralph  Nichol¬ 
son,  Editor  &  Publisher,  Charlotte 
Observer;  E.  C.  Norlander,  Man¬ 
aging  Editor,  Chicago  Daily  News; 
Warren  C.  Ogden,  Magazine  Edi¬ 
tor,  New  Orleans  Times-Picayune; 
E.  Lansing  Ray,  Editor  &  Publisher, 
St.  Louis  Globe-Democrat;  Dave 
Roberts,  Travel  Editor,  Cincinnati 
Enquirer;  Howard  Smith,  Maga¬ 
zine  Editor,  Miami  Daily  News; 

William  P.  Steven,  Asst.  Execu¬ 
tive  Editor,  Minneapolis  Tribune; 
Paul  E.  Tanner,  Sunday,  Editor, 
Rochester  Democrat  <fe  Chronicle; 
Stuart  S.  Taylor,  Sunday  Editor, 
Philadelphia  Bulletin;  Paul  Tred- 
way,  Sunday  &  Feature  Editor,  St. 
Louis  Globe-Democrat;  William 
W.  Truax,  News  Editor,  Dallas 
News;  M.  Hamilton  Whitman, 
Sunday  Editor,  Baltimore  Sun; 
Dale  Wilson,  Sunday  Editor,  Mil¬ 
waukee  Journal. 


Parade  to  Be 
Printed  by 
Duitgen  Process 

The  New  York  News  announced 
Jan.  14  that  it  had  concluded  an 
agreement  with  Parade  Publica- 
tio  Inc.,  effective  Jan.  1,  1952, 
for  the  use  of  the  Duitgen  Half- 
Tone  Intaglio  Process.  Parade 
Magazine  is  printed  in  Parade 
Publication’s  own  plant  in  Phila¬ 
delphia  and  by  contract  with 
Standard  Gravure  Corporation, 
Louisville,  Kentucky  and  the  St. 
Louis  Post-Dispatch.  Arrange¬ 
ments  with  the  contracting  firms 
for  the  use  of  the  Duitgen  Process 
in  printing  Parade  are  also  being 
concluded  by  the  News. 

The  licensing  of  Parade  Maga¬ 
zine  is  regarded  as  a  final  step  in 
the  universal  adoption  of  the 
Duitgen  Half-Tone  Intaglio  Proc¬ 
ess  by  the  rotogravure  industry. 
Cuneo  Press,  which  prints  the 
rotogravure  supplement  for  the 
N.  y.  Mirror  and  is  expected  to 
produce  the  new  American  Week¬ 
ly  in  gravure  beginning  May  1, 
was  licensed  by  the  New  York 
News  to  use  the  Duitgen  Process, 
effective  October  1,  1951.  The 
Cuneo  License,  however,  limits  the 
use  of  the  Duitgen  Process  to  the 
advertising  pages  of  those  publi¬ 
cations  or  supplements  which  are 
published  or  distributed  in  New 
York  City,  in  direct  competition 
with  the  New  York  Sunday  News. 

List  of  IJcensees 
Other  licensees  of  the  Duitgen 
Process  include  Publication  Cor¬ 
poration,  (publishers  of  This 
Week  Magazine),  Alco  Gravure 
Corporation,  Crowell-Collier,  Tri¬ 
angle  Publishing  Company,  W.  F. 
Hall  and  subsidiaries  Chicago 
Rotoprint  and  Art  Color  Co.,  Art 
Gravure  Corporation  (N.  Y.)  and 
Art  Gravure  Corporation  of  Ohio, 
Detroit  Gravure  Corporation,  R. 
R.  Donnelly  &  Sons  Co.,  Kable 
Bros.,  Montreal  Standard  Publish¬ 
ing  Co.,  Standard  Gravure  Cor¬ 
poration  and  the  Toronto  Star. 
The  list  of  engravers  licensed  to 
use  the  process  includes  Intaglio 
Service  Co.  (N.  Y.  and  Chicago), 
Intaglio  C^illac,  International 
Color  Gravure,  Beck  Engraving 
Co.,  Acme  Gravure  Services, 
Graphic  Arts  Corporation  of  Ohio 
and  Southern  Gravure  Service, 
Inc. 

The  Duitgen  Half-Tone  Intag¬ 
lio  Process  was  invented  and  pat¬ 
ented  by  Arthur  Duitgen,  formerly 
Rotogravure  Superintendent  of  the 
New  York  News  and  now  retired, 
in  1936  and  1937.  The  original 
patents  will  expire  in  October 
1954.  The  Process,  at  the  time 
of  its  introduction  to  the  roto¬ 
gravure  industry,  was  re  ognv^ed 
as  the  first  successful  ap.  tlicat  on 
of  the  half-tone  method  o '  re^ '  o- 
duction  to  gravure  printi  g.  In 
addition  to  the  half-tone  •  ere  n. 
Mr.  Dultgen’s  invention  p  wi«'‘s 
for  the  use  of  a  continuou  >.  to .  e 
positive  superimposed  on  th  u  c;  i  - 
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bon  tissue  in  exact  register  so  that  ■ 
depth  of  tone  is  maintained  in  the  ' 
rotogravure  reproduction.  i 

The  Duitgen  Process  is  in  world 
wide  use  through  patents  issued 
in  Great  Britain,  Australia,  Ar¬ 
gentina  and  other  countries.  la 
countries  where  patent  rights  are 
not  available,  the  New  York  News 
has  arranged  to  supply  detailed 
information  and  sample  plates  to 
established  printers  for  nominal 
fees.  Leading  printers  in  Belgium, 
Italy,  Brazil,  Mexico  and  Japan 
have  recently  adopted  the  Duit¬ 
gen  Process. 

■ 

Times  oi  London  ^ 

Offers  New  Review 

London — A  new  publication  of 
the  Times — ^the  Times  Weekly  Re¬ 
view — made  its  first  appearance 
Jan.  2  and  it  will  be  published 
each  Wednesday. 

It  replaced  the  Times  Weekly  j 
Edition.  The  format  and  make-up  1 
is  completely  new.  The  size  of  ; 
the  publication,  printed  on  super- 
calendared  white  paper,  has  been 
reduced  to  magazine  size  and  the 
number  of  columns  reduced  from 
five  to  four.  Advertising  and  sub¬ 
scription  rates  remain  the  same. 
The  air  edition  is  printed  on  India 
paper. 

The  Review  is  specially  edited 
for  readers  overseas,  designed  to 
keep  them  in  close  touch  with  life  | 
and  opinion  in  Britain  today.  ^ 
Whereas  the  old  Weekly  Edition 
contained  articles  from  the  six 
previous  issues  of  the  daily  edi¬ 
tion  of  the  Times,  the  new  publi¬ 
cation  will  review  and  comment 
on  the  week’s  news  in  specially 
written  articles,  prepared  as  if  for 
a  friend  abroad. 

■ 

6,000  Tons  Magazine 
Paper  Destroyed 

LouisvaLE,  Ky. — Six  thousand 
tons  of  coated  magazine  paper 
was  destroyed  here  when  a  long- 
burning  fire  r.ized  the  warehouse 
storing  it. 

The  paper  was  owned  by  the 
C.  T.  Dearing  Printing  Company, 
an  offspring  of  Fawcett  Publica-  | 
tions,  Inc.  New  York.  The  plant’s 
presses  turn  out  more  than  1.500,- 
000  copies  of  magazines  daily. 

William  G.  Simpson,  Dearing 
president,  said  the  paper  was  in¬ 
sured.  “Our  big  worry,”  he  said, 
“is  whether  we  can  replace  the 
paper  without  serious  interruption 
to  our  production.” 

The  fire  was  begun  when  a 
small  oil  heater  exploded,  filled 
oil  ignited,  spreading  flames  to  the 
30-foot-high  stacks  of  paper. 

■ 

Business  Sections 

Hartford  —  The  New  Haven 
(Conn.)  Journal-Courier  earned 
a  16-page  Annual  Business  Review 
section  Jan.  15.  The  Bridgeport 
(Conn.)  Herald  will  publish  » 
special  industrial  supplement,  en¬ 
titled  “Connecticut  Comes 
Through  in  ’52”  with  its  Jan.  20 
editions. 
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PROMOTION 


can  do  a  real 
selling  job  in  the  busy  33 
County  Golden  Belt  .  .  .  which 
rang  up  31%  of  North  Coro- 
lino's  1950  Retail  Sales  .  .  . 

$824,081,000 

(SM  5/10/51) 


The  Raleigh  News  and  Ob¬ 
server  is  the  ONLY  Moming- 
and-Sunday  Newspaper  in  this 
active,  growing  area. 

114,670 

MORNING 

118,713 

SUNDAY 

(Publisher's  Statement  to  ABC,  ?/30/5l) 


Print  it  in> 
the  West- 


BA’s  Classified  Section 
To  Stimulate  Thinking 


News  and  Observer 

MORNING  &  SUNDAY 
P.aleic^h^  Norfh  Carolina 


Kep,:  The  Branham  Company 


•T  FOR 
P  WISTIRN 
DISTRIBUTION 


Save  time  and  money  ...  let  us 
print  your  magazine,  newspa¬ 
per,  catalog,  comic  book,  adver¬ 
tising  circular,  etc.,  on  news¬ 
print.  Black,  color  or  process 
colors.  Fast,  modern  rotary 
presses.  Fly  us  the  copy  and  lay¬ 
outs,  mats  or  plates.  Let  us 
quote  on  your  needs. 

Rodgers  & 
McDonald 

PUBLISHERS,  INC. 

Rotary  Printing  Specialists 
Exclusively  on  Newsprint 

2621  West  54th  Street 
Los  Angeles  43,  California 


By  T.  S.  Irvin 

The  Bureau  of  Advertising’s 
establishment  of  a  classified  divi¬ 
sion  should  do  much  to  direct 
national  advertiser  and  agency  at¬ 
tention  to  thK  important  facet  of 
the  daily  newspaper’s  total  adver¬ 
tising  power.  TTiere  is  nothing 
like  it  in  any  other  medium. 

But  perhaps  even  more  impor¬ 
tant,  it  should  stimulate  thinking 
about  classified  and  its  prmnotion 
in  every  promotion  shop  in  the 
country.  There  is  opportimity 
here  to  do  a  job.  And  there  is 
scope  in  this  job  for  free  range  of 
the  imagination. 

It’s  a  good  idea,  too,  to  keep 
in  mind  that  classified  promotion 
usually  makes  dam  good  circu¬ 
lation  promotion  as  well.  Instead 
of  a  single  clink  in  the  cash 


daily  in  the  classified  pages.  En¬ 
tries  totaled  14,444. 

In  San  Francisco,  the  Examiner 
put  together  an  excellent  news 
page  full  of  interesting  stories 
about  classified  advertising,  how 
to  use  them,  results  they  get,  etc. 
High  spot  here  was  a  pictiu'e  and 
story  of  the  advertiser  who  placed 
the  millionth  ad  of  the  year. 
Turned  out  she  was  a  most  pho¬ 
togenic  gal,  former  professional 
swimmer  turned  airlines  reserva¬ 
tion  agent.  She  got  a  $100  bond. 
Examiner  got  a  good  story  and  a 
dam  good  picture. 

Front  Page  Stuff 

Daily  boxes,  whether  mn  front 
page  or  any  other  fixed  spot  in 
the  paper,  make  excellent  promo- 


In  the  usual  course  of  events. 
Editor  M.  E.  Walter  sent  a  year- 
end,  year-start  memorandum  to 
his  staff.  Jack  caught  a  glimpse  of 
it,  and  thought,  wisely,  that  it 
would  make  a  good  promotion. 
The  page,  which  merely  reprints 
the  memo,  was  the  result,  and  a 
splendid  promotional  result  it  was. 

Editor  Walter’s  memo  had  no 
promotional  purpose  in  mind.  It 
was  a  simple,  strai^tforward 
message  to  the  staff  pointing  out 
what  the  Chronicle’s  perMnality 
demanded  fw  real  editorial  ex¬ 
pression,  discussing  some  of  the 
things  the  paper  does  and  some 
things  it  ought  to  do.  Readers  had 
in  it  an  opportunity  to  look  over 
the  editor’s  shoulder  and  get  a 
bit  behind  the  scenes.  And  that 
always  makes  good  promotion. 

In  the  Bag 

The  Montreal  (Can.)  Star  out 
with  an  excellent  folder  that  tells 
“another  advertising  success  story.” 
This  one  tells  how  L.  P.  Lazare, 
a  local  fur  shop,  built  its  success 
largely  through  consistent  news¬ 
paper  advertising  since  its  opening 
in  1921.  Story  is  well  told,  with 


drawer,  good  classified  promotion  tion.  Experience  shows  that  read-  an  eye  to  human  interest  as  well 

.  as  to  advertising  interest. 

Modesto  (Cal.)  Bee  making 
good  promotional  use  of  its  color 
magazine  put  out  last  December 
19th  to  mark  opening  of  its  new 
plant.  Story  running  through  the 


Tumpordpr  paper  shortage  may  limit 
our  ability  to  serve  you  now.  But 
please  write  for  samples  anyway, 
mss  time  Is  available. 

NAME  . 

ADDRESS  . 


might  well  produce  a  clink<link. 

Classified  Dramatized 

Sam  Bloom,  advertising  direc¬ 
tor  of  the  Dallas  (Tex.)  Times 
Herald,  realizes  the  value  of  classi¬ 
fied  advertising  not  only  for  it¬ 
self  but  for  its  sales  value  in 
display.  So  on  Dec.  31  he  put  on 
a  luncheon  for  both  the  classified 
and  display  staffs  of  his  paper  to 
dramatize  classified  to  them. 

High  spot  of  the  luncheon  was 
to  have  a  pretty  model  (aren’t 
they  all?)  tnindle  in  a  wheelbar¬ 
row  full  of  black-eyed  peas. 
Southern  custom  has  it  that  eating 
black-eyed  peas  on  New  Year’s 
Day  brings  good  luck.  The  peas 
were  spilled  on  a  table,  and  staff 
members  were  invited  to  count 
them  out  a  thousand  or  so  and 
take  them  home  for  New  Year’s. 

But  first  Sam  had  a  few  points 
to  make.  The  wheelbarrow,  he 
noted,  contained  144,183  peas,  one 
for  every  unit  of  Times  Herald 
circulation.  Then  he  pointed  out 
that  each  classified  ad  in  the  pa¬ 
per,  printed  that  many  times, 
would  stack  up  to  a  pile  39  feet 
high,  as  high  as  a  4-story  building. 
Placed  side  by  side,  each  ad 
would  make  a  line  4V4  miles  long. 

Circulation  Translated 

“If  you  went  for  a  walk,”  Sam 
told  his  salesmen,  “and  took  a 
step  for  every  copy  we  print  in  a 
day,  you’d  walk  nearly  70  miles. 
If  you  listen  to  a  clock  tick  off 
a  second  for  every  paper  in  our 
circulation,  you’d  listen  for  40 
hours.” 

During  December,  the  Charles¬ 
ton  (West  Va.)  Gazette  ran  a 
classified  ad  count  contest.  Read¬ 
ers  had  to  predict  the  number  of 
want  ads  the  Gazette  would  run 
in  1951,  and  the  increase  over 
1950.  A  $100  prize  was  offered, 
and  an  entry  blank  was  printed 


ers  form  the  habit  of  looking  for 
them,  and  if  they  are  good,  the 
boxes,  that  is,  they  have  a  won¬ 
derful  chance  to  be  as  effective  as 
any  more  ambitious  promotion 
you  might  plan. 


(Wash.)  Herald  and  Republic 
started  running  a  daily  front  page 
box  giving  readers  each  day  a 
little  nugget  of  information  about 
the  papers.  Alternate  days,  the 
boxes  are  devoted  to  classified  ad¬ 
vertising  promotion,  mostly  re¬ 
sults  stories. 

Boxes  tell  readers,  for  instance, 
that  the  papers  use  a  quarter- 
million  dollars  of  newsprint  an¬ 
nually;  the  amount  of  payroll  they 
feed  into  the  community’s  econo¬ 
my;  etc.  Idea  is  to  build  better 
public  relations  with  readers. 

A  to  Z 

Cute  gag  is  employed  by  the 
New  Orleans  (La.)  Times-Pica- 
yune  and  States  to  get  over  a 
current  market  story.  Put  out  a 
simple  folder  printing  the  alphabet, 
and  giving  a  specific  and  pertinent 
market  fact  for  each  letter. 

Only  double-up  in  the  alphabet 
is  in  J  and  K,  and  that’s  cute,  too. 

J  and  K  stand  for  Jann  and 
Kelley,  the  papers’  national  reps. 
Title  of  the  folder  is  “An  alpha¬ 
betical  view  of  the  New  Orleans 
market.”  Z,  by  the  way,  stands 
for  “zip  .  .  .  the  old  town’s  got 
it,  but  big!” 

This  promotion  should  get  into, 
the  files,  after  close  reading,  and 
thereby  prove  a  winner. 

From  the  Editor 

Jack  Butler  of  the  Houston 
(Tex.)  Chronicle  did  some  good 
thinking  a  couple  of  weeks  back, 
with  the  result  that  his  paper  ran 
a  bang-up  full  page  promotion  in 
its  January  1st  issue. 


Start  of  the  year,  the  Yakima  magazine,  mainly  in  pictures,  tells 
’  ~  *  ”  how  the  Bee  is  put  together,  al¬ 

ways  good  reading. 

Wonder  why  Milwaukee  (Wis.) 
Sentinel  uses  a  reprint  of  a  census 
story  on  income  brackets  from 
the  New  York  Herald  Tribune  in 
its  promotion  instead  of  printing 
the  story  itself?  *  •  *  Detroit 
(Mich.)  Free  Press’s  “Eight  Col¬ 
umns,”  4-pagc  monthly  newsletter, 
starting  its  eighth  year  of  publica¬ 
tion.  One  of  the  best  in  the  field. 

Arizona  Republic,  Phoenix,  this 
week  publishes  a  52-page  booklet 
reprinting  24  stories  of  Arizona 
birds,  written  by  staffer  Mary 
Marquis,  and  illustrated  by  staffer 
Frank  IGng.  It’s  a  delightful  re¬ 
print  of  what  was  a  delightful  se¬ 
ries,  and  as  informative  as  it  is 
fascinating  reading. 

San  Francisco  Examiner  puts 
eight  of  its  famous  brief-copy  ads 
into  a  booklet  that  ought  to  be  in 
the  hands  of  every  promotion 
copywriter,  “How  little  copy  can 
make  big  points,”  the  cover  says, 
adding,  “Brevity — not  Ballyhoo,” 
those  last  three  words  making  a 
fine  working  motto  for  every  copy 
shop. 

New  Haven  (Conn.)  Register 
sponsoring  high  school  essay  con¬ 
test  on  “Famous  Men  and  Women 
of  Valley  Towns”  to  stimulate 
study  of  local  history.  Top  prize 
is  $50  cash  and  a  trip  to  New 
York. 

Hartford  (Conn.)  Times  will 
stage  its  second  annual  Travel 
Show  Jan.  27-Feb.  2,  featuring 
displays  from  famous  vacation  re¬ 
sorts  the  world  over. 
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THE  PITTSBVRGH 


POST- GAZETTE 

MADE  ADVERTISIISG  HISTORY 

IN  1951 


!•  The  Post-Gazette  published  more  advertising 
during  1951  than  in  any  year  in  its  entire  his¬ 
tory — an  increase  of  1,261,261  lines  over  its 
previous  peak  year. 

2*  The  Post-Gazette  was  the  only  Pittsburgh 
daily  newspaper  to  set  an  all-time  advertising 
high  in  1951. 


Now,  more  than  ever,  more  advertisers  are  using  the 

One  of  America  s  Great  Newspapers 


Represented 
nationally  by 

Moloney,  Regan  &  Schmitt 


Paul  Block,  Jr. 

William  Block 

Publishers 


l<s*d  on  figurtt  from  Mtdio  Rtporft 
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Ad  Standcords 
Are  Defined 
In  BBB  Code 

Milwaukee  —  The  Milwaukee 
Journal  is  giving  considerable  pub¬ 
licity  to  the  Code  of  Principles 
for  advertising  as  adopted  by  the 
Better  Business  Bureau  in  con¬ 
sultation  with  retail  merchants. 

Supplementing  the  Code,  which 
prescribes  honest  values  and 
material  facts  of  the  merchandise 
without  attacking  competitors,  is  a 
set  of  advertising  standards  which 
includes: 

Asterisks — 

Asterisks  referring  to  footnote 
qualifications  should  be  avoided 
whenever  possible. 

Bait  Advertising — 


Bait  advertising  —  designed  to 
attract  customers  to  a  ^ace  of 
business  so  that  salespeople  may 
try  to  sell  them  something  else, 
usually  at  a  higher  price  —  should 
not  be  used. 

Comparative  Prices — 

When  comparatives  are  based 
on  the  store’s  own  regular,  former 
or  original  prices,  the  proper 
qualifying  term,  as  defined  below, 
should  be  used. 

“Regular"  “Our,"  etc.,  mean 
that  the  comparative  is  the  price 
at  which  the  item  regularly  sells — 
the  prevailing  price  both  immed¬ 
iately  before  and  after  the  sale. 

“Former,"  “Formerly,"  “Was," 
etc.,  mean  that  the  comparative 
was  the  last  price  before  the  ad¬ 
vertised  price.  It  does  not  infer 
that  the  article  will  go  back  to 
that  price. 

“Original,"  or  “Originally" 


k 

]  litf 

WORCESHR.,. 

I  tti 


All  through  1951,  month  after 

month,  from  January  to  '  M I 

December,  Worcester  has  stayed 
a  preferred  City-of-the-Month  ^  0  . 

in  Sales  Management's  Retail 

Sales  Forecasts*,  exceeding  ^ 

the  national  index  twelve 

consecutive  times.  Expected  retail  RS 

sales  in  Worcester  this  month 

of  $20,650,000  will  give  _ _ —  — 

1.  high  buying  Worcester  a  City-National  Index  of  104.1 
power 


WORCESTER'S 


^^^drous 


2.  intensive 
newspaper 
coverage 


PHit  a  high  point  in  sales  of  your 

product  here  in  the  prosperous  2.  ini 
Worcester  Market  through  consistent 

CO 

advertising  in  the  Telegram-Gazette,  the 
newspapers  that  blanket  the  area.  Daily 

circulation  in  excess  of  150,000.  Sunday 
over  100,000. 

‘Copyright:  Soles  Monogemanl 
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WORCESTER,  MASSACHUSETTS 

George  F Booth  P<jvt€eshefr~ 

MOLOHEY.  REGAN  &  SCHMITT.  INC.,  NATIONAL  REPRESENTATIVES 


OWNERS  OF  RADIO  STATION  WTAG  and  WTAG-FM 


mean  that  it  was  the  current  sea¬ 
sons  price  of  the  item  when  it 
was  fiiret  placed  in  stock. 

When  quoting  a  range  of  com¬ 
paratives,  the  minimum  as  well  as 
the  maximum  should  be  stated. 
Claims  such  as  “Formerly  up  to 
$59.”  are  improper;  this  should 
be  stated,  “Formerly  $35.  to  $59.” 
At  least  10%  of  the  offering 
should  be  at  the  maximum  com¬ 
parative  stated. 

Contests — 

Contests  in  advertising  should 
comply  with  all  pertinent  laws. 

Discontinued  Models — 

Advertised  merchandise,  which 
is  identified  by  yearly  model,  is 
understood  to  be  of  current  manu¬ 
facture  unless  it  is  described  as 
“discontinued  model”  or  by  stating 
the  year  of  model. 

Fabric  Descriptions — 

Under  Federal  Trade  Commis¬ 
sion  rules,  any  fabric  containing 
rayon  must  be  so  identified  in  ad¬ 
vertising. 

Descriptions  such  as  “wooly,” 
“silky,”  “linen  -  like,”  “camel 
cloth,”  etc.,  which  indicate  a  par¬ 
ticular  fiber,  are  improper  unless 
the  fabric  is  actually  made  of  that 
fiber. 

Guarantees — 

Guarantees  should  be  specific 
as  to  conditions,  time  limit,  etc. 

Illtistrations  in  advertising 
should  accurately  picture  the  ar¬ 
ticles  offered. 

Limited  Quantities — 

If  the  stock  of  an  advertised 
item  is  insufficient  to  supply  a 
reasonable  demand,  the  copy 
should  state  the  quantity  available 
or  clearly  indicate  “limited  quan¬ 
tity.” 

Limited  Time  Sales — 

Sales  which  are  specified  as  for 
a  limited  time  should  be  terminat¬ 
ed  at  the  expiration  of  the  stated 
period. 

Sale — 

The  term  “sale”  should  be  ap¬ 
plied  only  to  an  offering  of  mer¬ 
chandise,  property,  or  service  at 
less  than  its  regular  selling  price. 

Sizes — 

Advertising  of  articles  which 
are  sold  by  size,  should  state  sizes 
available,  if  the  range  is  incom¬ 
plete. 


Mats  Offered 
On  Safe  Ads 

CmcAGO — ^To  help  more  than 
1,000  dealers,  Mosler  Safe  Co.,  is 
providing  them  with  newspaper 
mats  to  tie-in  at  the  local  level 
with  the  firm’s  biggest  advertising 
campaign  in  behalf  of  fire-resistant 
safes.  Thirteen  national  consumer 
and  business  magazines  are  being 
used  in  the  promotion,  launched 
this  month  in  U.  S.  and  Canada. 

BBB,  Trade  and  Dailies 
Try  To  Curb  False  Ads 

Acting  at  the  behest  of  impor¬ 
tant  elements  of  the  TV  and  ap¬ 
pliance  industry,  and  the  city’s  ma¬ 
jor  advertising  media,  the  Better 
Business  Bureau  of  New  York 
City  this  week  announced  initia¬ 
tion  of  a  new  plan  designed  to 
tighten  the  voluntary  restriction 
on  false  and  misleading  advertis¬ 
ing  and  selling  of  TV  sets  and 
tume  appliances. 

The  plan,  which  will  go  into 
eff^t  Feb.  1,  has  as  one  of  its 
basic  features  establishment  of  an 
industry  advisory  paitel  which  will 
review  and  discuss  with  the  Bu¬ 
reau  current  ad  practices  in  the 
industry  and  which  will  hold  hear¬ 
ings  in  instances  where  an  adver¬ 
tiser  disputes  a  BBB  charge  of 
violation  of  the  standards.  The 
revolving  five-man  panel  will  con¬ 
sist  of  three  television  and  appli¬ 
ance  advertisers,  one  non-adver¬ 
tiser,  and  one  wholesale  distribu¬ 
tor. 

A  second  essential  element  of 
the  plan  is  that  it  places  direct 
responsibility  on  all  advertisers  to 
provide  substantiating  proof  to 
the  Bureau  for  any  ad,  claim  that 
may  be  questioned.  It  also  makes 
clear  that  if  the  procedures  of  self- 
regulation  are  not  observed,  st^ 
will  be  taken  including  publicity 
and  referral  to  law-enforcement 
authorities. 

Participating  in  the  development 
of  the  plan  were  the  following 
New  York  newspapers:  Brooklyn 
Eagle,  Long  Island  Star-Journal, 
Herald  Tribune,  Journal- Amer¬ 
ican,  Mirror,  News,  Post,  Times, 
and  World-Telegram  &  Sun. 


I 


NEWSPAPER  ADVERTISING  (ALLS  ON 
EACH  CUSTOMER  IN  EVERY  TOWN 

There  are  a  number  of  sound  reckons.  The  mechanics  of  the 
business  have  Improved,  Illustrations  are  more  provocative  and 
educational,  copy  snappier,  newsier,  analysis  of  markets,  areas 


America’s  economy  the  best. 

Newspaper  advertising  Is  definite,  pliupolnted  to  sales  because 
the  actual  NEED  for  It  Is  greater  during  periods  of  swift  compe- 
tltlon.  More  and  more  people  LOOK  TO  NEWSPAPER  ADVER¬ 
TISING  for  the  type  of  advice  they  can't  do  without.  Salesmen 
and  managers  want  It. 

Local  dealers  take  a  more  active  Interest  In  national  advertis¬ 
ing  because  It  meshes  with  their  own  efforts.  The  average  news, 
paper  "ad”  today  is  a  sharp  Job.  Routing  It  and  giving  It  a 
straight  path  to  LOCAL  readership,  high  In  human  voltage.  Is, 
therefore,  an  Interesting,  an  Indispensable  SERVICE. 

BURKE,  KUIPERS  &  MAHONEY.  INC. 

New  York  Chicago  Dallas  Oklahoma  City 

Atlanta  Charlotte  San  Francisco 
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Brevities  Held 
Best  Copy  for 
Promotion  Use 

San  Francisco  —  Famed  as  a 
publisher,  the  late  Clarence  R. 
Lindner  was  as  adept  in  writing 
promotion  copy  as  in  directing  the 
San  Francisco  Examiner  as  pub¬ 
lishing. 

Emphasizing  this  is  a  booklet  of 
the  Examiner’s  “little  ads”  just  off 
the  press  at  the  time  of  Mr,  Lind¬ 
ner’s  death.  All  of  the  copy — 
which  first  appeared  here  in  the 
San  Francisco  Advertising  Club’s 
Ad  Age  and  later  in  the  New  York 
Times  and  the  New  York  Tribune 
— was  prepared  by  the  late  pub¬ 
lisher,  E&P  was  told. 

“Brevity,  not  ballyhoo,  is  the 
key  in  promotion,”  this  expert 
held.  “Little  copy  can  make  big 
points,”  he  always  contended. 


Once,  when  questioned  on  why 
the  Examiner  promotion  did  not 
stress  its  multiplied  activities  in¬ 
stead  of  merely  pointing — sharply 
— to  leadership,  he  replied:  “What 
else  is  there  to  say?” 

Millines  or  Customers 

Samples  include: 

“Which  would  you  rather  have 
— millines  or  customers? 

“Some  say  it’s  a  man’s  newspa¬ 
per — others  say  it’s  a  woman’s — 
we’ll  settle  for  both.” 

“Don't  bother  slide-ruling  us; 
read  the  paper  for  a  month.” 

Gray  Creveling,  present  promo¬ 
tion  manager,  marvels  at  the  pati¬ 
ence  of  Mr.  Lindner  in  teaching 
a  former  reporter  returned  from 
wartime  Navy  duty  the  intricacies 
of  directing  promotion. 

Pointing  to  another  Lindner 
gem — “The  only  word  we  can 
think  of  for  what  this  paper  does, 
is  ‘impact,’  Mr.  Creveling  asked: 

“How  can  you  say  more?” 


Political  Column 
Free  for  the  Asking 

Tallahassee  —  Fuller  Warren, 
Governor  of  Florida,  announced 
last  week  he  is  resuming  his  week¬ 
ly  column,  “Facts  and  Figures,” 
which  he  sent  free  to  all  Florida 
papers  for  some  years  prior  to  be¬ 
ing  elected  to  office. 

The  weekly  papers  will  get  his 
column  in  the  mail  automatically. 
But  the  daily  papers,  many  of 
which  have  been  critical  of  the 
governor,  will  have  to  ask  for  the 
column  if  they  want  it. 


Air  Line  PR  Advice 

“You  and  Publicity,”  an  analy¬ 
sis  of  basic  publicity  handling  and 
placement,  has  bwn  issued  by 
United  Air  Lines  to  guide  officials 
on  press  relations.  “Never  relate 
publicity  to  advertising,”  it  cau¬ 
tions. 


Sure,  it’s  a  nice  enough  little  place. 

And  Los  Angeles  is  surrounded  by  plenty 
of  little  "Stickvilles.” 

They’re  located  anywhere  from  10  to 
100  miles  from  the  Los  Angeles  city  limits. 

Some  Los  Angeles  newspapers  have  plenty 
of  circulation  in  these  "Stickvilles.” 

Not  so  the  Herald-Express. 

We  concentrated  our  circulation  in  the  rich, 
responsive,  population-packed  ABC  City  Zone.  In 
this  vast  area  of  almost  500  square  miles, 
there  lives  58.6  per  cent  of  metropolitan 
Los  Angeles'  total  population,  and  in  this  area 
71.8  per  cent  of  all  retail  sales  are  made. 

In  this  area  the  Los  Angeles  Evening 
Herald-Express  leads  all  other  Los  Angeles  newspapers 
in  net  paid  daily  circulation. 

So,  if  you  seek  volume  sales,  you  must 
seek  it  where  it  exists.  In  Los  Angeles  it’s 
in  the  vital  ABC  City  Zone.  So,  schedule 
your  advertising  first  in  the  newspaper  that  covers 
the  Los  Angeles  ABC  City  Zone  best,  the  .  .  . 
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Editorial  Page 
Vitality  Proved 
By  a  Footnote 

Baltimore — ^“It  proves  there’s 
vitality  in  the  editorial  page,”  de¬ 
clared  Phillip  M.  Wagner,  editor 
of  the  Sun,  as  he  survey^  piles 
of  letters  which  poured  in  after 
he  had  appended  a  brief  footnote 
to  a  letter  to  the  editor  a  few 
weeks  ago. 

Randall  Carroll,  a  descendant ' 
of  the  Maryland  Carroll  family 
who  spent  his  early  life  outside  the 
State,  wrote  to  the  Editor:  “What 
is  a  Baltimorean?” 

For  the  best  answer,  the  Sub 
offered  a  brief  footnote  to  his 
letter,  two  live  cow  terrapin  and 
a  bottle  of  Madeira. 

The  letters,  hundreds  of  them, 
poured  in.  The  footnote  was  the 
only  “promotion,”  yet  the  Sun’s 
Letters  to  The  Editor  poured  over 
to  fill  a  quarter  page  of  the  news 
section  a  few  days  before  the 
contest  closed. 

It  wasn’t  the  prize  they  were 
interested  in,  Mr.  Wagner  said. 
In  fact,  one  women  wrote  that  if 
she  were  winner,  she  wanted  the 
terrapin  (“I  don’t  like  to  clean 
them)  to  go  to  the  old  folks  at 
City  Hospitals. 

The  results,  he  repeated,  prove 
the  vitality  of  the  editorial  page. 

“You  didn’t  have  to  prove  that 
to  me,”  added  J.  Hamilton  Owens, 
editor  in  chief  of  the  Sunpapers. 

The  letters  in  “The  Contest” 
were  thoughtful,  Mr.  Wagner  said. 
Many  recalled  the  Baltimore  earli¬ 
er  in  the  century. 

One,  Mr.  Owens  remarked,  had 
all  the  makings  of  a  novel. 

■ 

SDX  Invites  1952 
Award  Nominations 

Chicago  —  Nominations  for 
1952  awards  for  distinguished 
achievements  in  journalism,  cov¬ 
ering  work  done  in  1951,  were 
called  for  this  week  by  Victor  E. 
Bluedom,  executive  director  of 
Sigma  Delta  Chi,  professional 
journalistic  fraternity.  Deadline 
for  nominations  has  been  set  for 
Feb.  8. 

Awards  will  be  offered  in  13 
fields  for  excellence  fti  the  follow¬ 
ing:  general  reporting,  editorial 
writing,  editorial  cartooning,  radio 
news  writing,  radio  reporting, 
Washington  correspondence,  for¬ 
eign  correspondence,  news  picture, 
public  service  in  newspaper  jour¬ 
nalism,  public  service  in  radio 
journalism,  public  service  in  mag¬ 
azine  journalism,  magazine  report¬ 
ing  and  research  about  journalism. 

■ 

Jones  Report  in  Book 

Tulsa — Articles  written  by  Jen- 
kin  Lloyd  Jones,  editor  of  the 
Tulsa  Tribune,  on  his  November- 
December  tour  of  10  European 
nations  have  been  compiled  into 
a  booklet,  entitled  “They  Don’t 
S[>eak  Our  Language.” 
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blade  is  a  sword 


but  Blade  is  a  newspaper 


pTiONS 


newspaper.  That’s  why  we  ask  that  you  make  it  Coke— 
with  a  capital,  please. 

P.S.  A  cold  Coke  goes  awfully  good  after  a  hot  story. 


Beware  of  a  man  with  a  blade  in  hand — unless  you  know 
how  he  spells  it.  Because  a  lower-case  “b”  could  change 
a  respected  newspaper  into  a  dangerous  weapon. 

Capitals  change  the  meaning  of  many  words.  For 
example,  an  upper-case  initial  letter  gives  Coke  a 
very  special  meaning.  As  the  friendly  abbreviation 
of  Coca-Cola,  Coke  is  a  registered  trade-mark.  As  such, 
it  deserves  capital  treatment. 

Good  practice  requires  that  owners  of  trade-marks  pro¬ 
tect  them  diligently  ...  as  you  protect  the  name  of  your 


/fsk  for  it  either  way 
. . .  ioth  traeie-marks 
mean  the  same  thing. 


THE  COCA-COLA  COMPANY 
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Ex-Police  Reporter 
Famed  Art  Critic 

By  George  A.  Brandenburg 


Chicago  —  A  job  as  a  police 
reporter  is  better  training  for  a 
newspaper  art  critic  than  a  Har¬ 
vard  course  in 
art  says  Clarence 
J.  Bulliet,  veter¬ 
an  art  critic  of 
the  Chicago  Dai¬ 
ly  News  and  one 
of  only  1 0  Amer¬ 
icans  in  the  Inter¬ 
national  Associa¬ 
tion  of  Art  Crit¬ 
ics,  Paris. 

That’s  how 


Mr.  Bulliet  —  ir  * 

who  accepts  eith- 
er  pronunciation,  “Bullett,”  or 
“Buliyea” — got  his  start  in  news¬ 
paper  work,  as  a  police  reporter 
for  the  old  Louisville  (Ky.)  Her¬ 
ald.  He  is  a  native  Hoosier,  a 
graduate  of  Indiana  University 
(1905)  and  a  former  reporter  and 
fledgling  art  critic  for  the  Indian- 
napolis  (Ind.)  Star.  He  has  been 
art  critic  of  the  Daily  News  since 
1932. 


Not  a  Painter 


“1  myself  do  not  paint,”  Mr. 
Bulliet  told  E&P,  “but  I  come 
from  a  French  family,  and  I  al¬ 
ways  have  loved  art.” 

As  an  art  critic,  he  seeks  to 
“tell  what  is  in  a  picture  and  make 
it  clear  to  the  average  reader.” 


His  opinion  is  .secondary  in  report¬ 
ing  for  a  newspaper,  he  explained. 
When  he  writes  for  art  digests,  he 
is  more  critical  in  his  comments. 

Mr.  Bulliet  thinks  an  art  critic 
on  a  metropolitan  newspaper  is 
just  as  essential  as  a  music  critic. 
He  points  out  that  during  Chica¬ 
go’s  Century  of  Progress  World’s 
Fair  in  1933,  the  Art  Institute 
outpulled  Sally  Rand  at  the  fair  in 
attendance.  Mr.  Bulliet  wrote 
daily  stories  about  the  art  show  in 
Chicago  during  1933  and  1934. 
His  illustrated  articles  were  gath¬ 
ered  into  two  volumes,  “Art  Mas¬ 
terpieces  of  the  World’s  Fair,” 
passing  40,000  in  sales  the  first 
year. 

Started  to  Be  a  Chemist 

To  appreciate  this  soft-spoken 
newspaperman,  who  is  a  distin¬ 
guished  scholar  and  author  in  his 
own  field,  it  is  important  to  keep 
in  mind  that  he  went  to  Indiana 
University  to  study  chemistry. 

He  liked  English  composition 
better  and  switched  to  English  as 
a  major.  Upon  finishing  college  he 
went  on  a  university  expedition  to 
Spain  to  study  the  eclipse  of  1905. 
He  and  his  colleagues  discovered 
then  that  the  planet  Vulcan  did 
not  exist.  Prof.  Albert  Einstein 
later  used  their  data  in  working 
out  his  theory  of  relativity. 


Back  from  Spain,  young  Bulliet, 
who  had  been  editor  of  the  Daily 
Student  at  Indiana  U  his  senior 
year  (1904-05),  drifted  across  the 
Ohio  River  from  his  hometown 
of  C^orydon,  Ind.,  to  Louisville, 
where  he  landed  a  job  as  a  cub 
police  reporter  for  the  Herald. 

Turns  Press  Agent 
A  year  later  he  joined  the  In¬ 
dianapolis  Star  as  a  police  report¬ 
er.  Then,  “by  easy  stages,”  he  be¬ 
came  drama  critic  and  began  to 
write  some  articles  on  art. 

“Having  taken  to  heart  the  ad¬ 
vice  of  newspapermen  to  ‘get  out 
of  the  game  before  old  age  sets  in 
and  you  lose  your  pep  in  the  dull 
routine,’  I  went  touring  as  press 
agent  and  business  manager  for 
Robert  B.  Mantell,  Shakespearean 
actor,  for  nine  years,  except  for  an 
interval  of  two  years  as  p.a.  with 
The  Birth  of  a  Nation,’  ”  he  said. 

“Then,  taking  to  heart  the  ad¬ 
vice  of  old  showmen,  ‘to  quit  the 
road  before  it  saps  all  your  energy 
and  the  producers  throw  you  aside 
like  an  old  shoe,’  I  went  back  to 
the  Louisville  Herald  as  news  edi¬ 
tor.” 

Edited  Art  Magazine 
Mr.  Bulliet  continued  on  the 
Herald  for  two  years  and  then 
came  to  Chicago  as  editor  of  the 
old  Chicago  Evening  Post’s  “Art 
World  Magazine.”  It  was  after 
joining  the  Post  that  Mr.  Bulliet 
began  to  win  his  international 
reputation.  He  avoided  art  cliches 
and  translated  them  into  some¬ 
thing  the  average  newspaper  read¬ 
er  could  understand.  The  new  art 
magazine  was  soon  going  to  art 
centers  like  Paris  and  London. 


Now  68  years  old,  Mr.  Bulliet 
has  an  amazing  art  background 
that  has  enabled  him  to  serve  as 
drama,  music  and  dance  critic, 
and  to  serve  on  art  juries  and  as 
an  art  lecturer  in  summer  terms 
at  the  colleges  in  Claremont,  Calif. 
His  hobby  is  collecting  books.  His 
library,  consisting  of  about  14,000 
volumes  on  everything  from  art  to 
ornithology,  is  valued  at  $40,000. 

The  present  Mrs.  Bulliet  is  the 
former  Miss  Catherine  Girdler, 
daughter  of  Tracy  Girdler  and 
cousin  of  Tom  Girdler.  She  was  a 
cub  reporter  on  the  Herald  when 
Mr.  Bulliet  was  there. 

■ 

Cameras  Grind 
On  'Pork  Row/ 
Sam  Fuller  Epic 

Hollywood — ^The  cameras  will 
start  to  grind  Jan.  21  on  what  Sam 
Fuller,  once  a  copy  runner  for 
Arthur  Brisbane,  insists  will  be 
the  first  “real”  motion  picture 
about  newspapers. 

“Park  Row,”  a  condensed,  ro¬ 
mantic  history  of  the  birth  of 
modem  journalism,  has  been  oo 
the  planning  boards  since  1936, 
when  Mr.  Fuller  left  the  old  San 
Diego  (Calif.)  Sun.  He  had 
worked  previously  on  the  New 
York  Journal,  the  Graphic  and  on 
a  score  of  weeklies  across  the 
country  and  the  San  Francisco 
News. 

After  war  service,  he  got  into 
movie  production  by  way  of  a 
$20,000  quickie,  “I  Shot  Jesse 
James,”  which  grossed  $700,000, 


Mr.  Bulliet  put  art  on  the  front 
page  when  in  1927  he  came  out 
with  his  first  book.  “Apples  and 
Madonnas,”  asserting  that  “An 
apple  by  Cezanne  is  of  more  im¬ 
portance  artistically  than  a  Ma¬ 
donna  by  Raphael  ...  it  is  the 
emotional  power  of  the  artist  that 
counts,  not  the  subject  matter.” 

“Apples”  was  a  sensational  suc¬ 
cess,  running  into  six  editions  and 
becoming  the  Bible  of  the  modem 
art  world.  His  next  book,  in  1936, 
was  another  sensation,  this  time 
up>setting  the  modernists  as  “Ap¬ 
ples”  had  previously  upset  the 
conservatives.  In  “The  Significant 
Modems,”  Mr.  Bulliet  went  to  bat 
for  good  realistic  art,  the  exact 
opposite  of  the  modern  art  he  had 
previously  defended. 

Working  on  Third  Book 

He  is  now  working  on  his  third 
book,  “The  Eccentrics,”  to  be  pub¬ 
lished  by  MacMillan  sometime 
this  year.  The  book,  he  said,  is 
both  biographical  and  critical, 
covering  his  art  research  over  a 
period  of  more  than  30  years. 

So  this  ex-police  reporter,  with 
a  Hoosier  homeliness  that  makes 
it  perfectly  natural  for  him  to 
speak  in  simple  language,  is  an 
international  authority  on  art.  He 
contends:  “The  stren^h  and  pow¬ 
er  of  the  artist’s  soul  and  his  abil¬ 
ity  to  express  it  are  all  that 
count.” 


and  on  the  strength  of  that  success 
m&naged  to  promote  the  $104,000 
he  needed  to  make  “Steel  Helmet.” 
which  he  wrote,  produced  and  di¬ 
rected. 

Sam  Fuller  is  a  full-fledged  in¬ 
dependent  producer  and  has  set 
himself  up  in  a  small  set  of  offices 
on  Hollywood’s  Sunset  Strip.  The 
door  to  his  private  office  has  a 
sign  reading  “Editorial  Office, 
New  York  Star”  and  Sam  Fuller 
sits  behind  a  country  editor’s  roll¬ 
top  desk  wearing  a  copyreader’s 
battered  green  eye  shade  rewriting 
for  the  umpteenth  time  the  biog¬ 
raphy  of  his  greatest  love. 

The  hero  of  “Park  Row”  is  a 
combination  Greeley,  Dana,  Ray¬ 
mond,  Bennett  and  Pulitzer  and 
its  villain  a  woman  publisher  who 
runs  her  newspaper  from  the 
counting  house.  For  ks  big  climax 
it  has  the  historic  newspaper  cam¬ 
paign  to  raise  money  to  build  the 
base  for  the  Statue  of  Liberty. 

■ 

NBC  Retains  Roper 

Elmo  Roper,  public  opinion  an¬ 
alyst,  has  join^  the  National 
Broadcasting  Company  to  present 
a  series  of  telecasts  and  radio 
broadcasts  during  the  election 
campaign.  NBC  has  obtained  ex¬ 
clusive  rights  to  the  services  of 
Mr.  Roper’s  coast-to-coast  public 
opinion  research  organization  for 
1952. 
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Hiere'g  Easier  Utfiw^ 

Im  ^  "Rirkroom  Nw 

. . .  AND  NOBODY  WORRIES 
ABOUT  WATER  TEMPERATURE! 


Time  was  when  the  finest  camera  work  had  its  head 
knocked  in  before  the  negative  ever  got  out  of  the  dark¬ 
room!  The  culprit  invariably  got  away  down  the  drain 
and  was  never  apprehended. 

Today,  with  a  flick  of  a  switch  and  one  dial  setting, 
water  temperature  is  quickly  brought  to  within  plus  or 
minus  54°  F-  and  kept  there  throughout  the  entire  day’s 
production. 


This  is  the  basic  function  of  the  Chemco  Controlled 
Temperature  Darkroom  Sink,  Model  910.  With  it  go 
impressive  features  of  economy,  efficiency,  convenience 
and  long  trouble-free  performance  so  sought  after,  and 
rarely  obtained,  by  every  gallery!  GET  THE  FULL 
STORY  ABOUT  HOW  THIS  CHEMCO  DARK¬ 
ROOM  SINK  CAN  IMPROVE  YOUR  NEGATIVE 
PRODUCTION  IN  BOTH  QUALITY  AND  QUAN¬ 
TITY!  WRITE  TO  ANY  CHEMCO  BRANCH. 


MODEL  910* 


THE  CHEMCO  CONTROLLED  TEMPERATURE 
DARKROOM  SINK.  This  is  the  sink  that  cares 
nothing  about  temperature  outside  or  inside,  winter 
or  summer . . .  and  it  makes  no  difference  if  your 
water  supply  is  too  cold  or  too  warm!  The  desired 
processing  temperature  is  set  on  the  dial . . .  water 
supply  is  cooled  or  heated  to  within  54*  F*  of  that 
setting,  and  fasti 


BRANCHES:  NEW  YORK  235  Fourth  Avenue,  New  York  3,  N.  Y. 

CHICAGO  442  N.  Wells  Street,  Chicago  10,  III. 

DETROIT  1414  Dime  Building,  Detroit  26,  Mich. 

NEW  ORLEANS  408  Comp  Street,  New  Orleans  12.  La. 
BOSTON  218  Milk  Street,  Boston  9,  Mass. 

ATLANTA  99  Cone  Street,  N.W.,  Atlanta  3,  Ga. 

DALLAS  2024  Main  Street,  Dallas  1,  Texas 

EXCLUSIVE  AGENTS  IN  CANADA: 

W.  E.  Booth  Company,  Ltd.,  Toronto,  Montreal,  Quebec 
WEST  COAST  AGENTS:  California  Ink  Company,  Inc.,  San  Francisco. 
Los  Angeles,  Portland,  Salt  Lake  City,  Seattle 


*Where  cool  water  (65*  F.  or  cooler)  is  available 
the  year  round,  inquire  about  the  Model  911.  This 
it  identical  to  the  Model  910,  equipped  with  a 
pressure  equalized  thermostatic  mixing  valve  in¬ 
stead  of  the  heater-cooler  unit. 


V.*  , 
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CHEMCO 

PHOTOPRODUCTS 
COMPANY,  INC. 

GLEN  COVE,  NEW  YORK 
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For  Sale 

DUPLEX  FULL  PAGE 
MAT  ROLLER 

fully  equipped,  excellent  condition 

MODEL  8  LINOTYPE 

Single  magazine,  fully  equipped, 
in  operation  at  present  time, 
being  replaced  by  larger 
machine,  good  condition,  priced 
reasonable. 

Dixon  Evening  Telegraph 

Dixon,  lllinoit 


NEWSPAPER  LAW 


Contract  May  Govern 
Liability  for  Carriers 


new  composing 
room  profits 

with  the  new  ML  Quadder 

^applicable  to  most  existing  machines! 
I  simple,  compact,  reasonable  in  price! 
Squads  left,  right,  or  centers— permits 
regular  operation!  ORDER  NOW! 


LINOTYPE 


MERGENTHALER  LINOTYPE  COMPANY 
=  ■■■■  BROOKLYN  5,  N.  Y. 


l/i-totype  Gothics  No.  29  and  20 


By  Albert  Woodruff  Gray 


A  TRUCK  delivering  newspapers 
knocks  down  and  injures  a  pedes¬ 
trian.  A  boy  covering  his  news¬ 
paper  route  on  a  bicycle  collides 
with  someone  or  something.  If 
the  boy  or  truckdriver  is  an  em 


employer,  both  as  to  the  details 
of  his  employment  and  the  meth¬ 
od  by  which  the  work  is  to  be  ac¬ 
complished?  If  he  does  he  is  a 
servant  and  the  employer  is  liable 
for  the  consequences  of  any  negli¬ 
gent  acts  he  may  commit  while 
carrying  out  that  employment  con¬ 
tract. 

If,  on  the  other  hand,  the  em¬ 
ploye  contracts  to  do  a  piece  of 
work,  furnish  his  own  means  and 
execute  it  according  to  his  own 
ideas  in  pursuance  of  a  plan  pre¬ 
viously  given  him  by  the  employer, 
without  being  subject  to  the  orders 


that  boys  engaged  by  a  newspaper 
publisher  to  sell  and  distribute  its 
papers  to  subscribers  are  independ¬ 
ent  contractors,  but  these  are 

either  cases  where  there  is  a  defi-  ,  .  ,  .  .  ., 

nite,  distinct  contract  defining  the  employer  as  to  the  details 


lilt  u\jy  til  iiutnuiivci  IS  <111  cm-  niic,  uisiinci  coniraci  uciining  wic  -  —  — _  --  .  , - -  « 

ploye  of  the  newspaper,  there  is  rights  and  duties  between  the  par-  performance,  he  is  an  independ-  j 


Breakfast  Briefs 

A  new  track-laying  gauge 
promises  to  give  us  a  smooth  ride 
on  railroad  trains.  There  will  be 
no  more  lurching  except  in  the 
club  car. 

*  *  • 

There  will  be  four  eclipses  in 
1952,  two  of  the  sim  and  two  of 
the  moon.  Unfortunately,  none 
appears  to  be  scheduled  for  a  cer 
tain  red  star. 

From  the  Cleveland  Plain  Dealer 


damage  bill  to  be  paid  by  the 
publisher.  If  the  distributor  is  in¬ 
dependently  working  his  own 
route,  the  responsibility  for  any 
negligence  rests  solely  on  him. 

A  woman  tripped  and  fell  over 
a  bundle  of  Atlanta  (Ga.)  Con¬ 
stitution  newspapers.  The  boy’s 
testimony  at  the  trial  of  the  ac¬ 
tion  brought  by  her  against  the 
publisher  is  typical  of  the  indefi¬ 
niteness  often  characterizing  these 
contracts. 

Paper  Not  Responsible  Here 
“I  reckon  I  am  employed  by 
the  Constitution,  or  myself,  one 
or  the  other,  I  don’t  know  which. 
I  reckon  I  am  employed  by  the 
Constitution  Publishing  Company 
but  I  do  not  get  a  pay  check  from 
them.  The  people  on  my  route 
pay  me.  I  buy  my  papers  from 
the  Constitution  and  resell  them. 
I  just  pay  my  bill  every  week. 

“I  collect  my  money  from  the 
people  who  take  my  papers.  I  fur¬ 
nish  myself  a  truck.  The  helper 
employed  by  me,  I  pay  his  salary. 
“As  to  whether  I  d^ide  where 


ties  and  creating  the  relationship 
between  them  whereby  the  news¬ 
boy  is  an  independent  contractor, 
or  are  cases  of  mere  sale  by  the 
company  of  its  papers  to  news¬ 
boys  for  street  sales. 

Question  of  Contract 

“These  cases  are  clearly  dis¬ 
tinguishable  from  the  case  now 
before  the  court  where  it  appears 
that  the  newspapers  were  not  sold 
to  the  boys  for  the  purpose  of  re¬ 
sale  on  the  streets  to  any  person 
who  might  come  along  but  were 
‘sold’  to  the  newsboys  for  the  pur¬ 
pose  of  delivery  to  specifically 
named  subscribers  of  the  newspa¬ 
per  on  a  particular  route  under 
no  definite  contract  setting  out  and 
defining  the  rights  and  duties  be¬ 
tween  the  newsboys  and  the  news¬ 
paper  company.” 

This  was  supplemented  by  the 
comment,  “The  test  to  be  applied 
in  determining  whether  the  rela¬ 
tionship  of  the  parties  under  a 
contract  for  the  performance  of 
labor  is  that  of  employer  and  ser- 


ent  contractor  and  no  liability  for 
his  negligence  rests  on  the  em¬ 
ployer. 

REFERENCES 

Hampton  v.  Macon  News  Printing  Co.. 
12  S.E.  2d  426,  Qa.  Morris  v.  Con¬ 
stitution  Pub  Co..  67  S.  E.  2d  407,  Ga. 
Greening  v.  Gazette  Printing  Co..  88 
Pac.  2d  862.  Mont. 

■ 

Oregon  Suppression 
Of  News  Itemized 

Portland,  Ore. — In  a  talk  be¬ 
fore  the  City  Club,  Malcolm 
Bauer,  associate  editor  of  the  edi¬ 
torial  page  of  the  Oregonian,  told 
about  the  “insidious  seizure  of  the 
news  prerogative  by  public  offi¬ 
cials”  in  the  state. 

He  mentioned  the  refusal  of  the 
Portland  city  health  officer  to  re¬ 
lease  names  of  victims  of  com¬ 
municable  diseases,  “no  matter 
how  big  the  epidemic.” 

For  a  while,  he  said,  it  was  im¬ 
possible  in  last  year’s  polio  epi¬ 
demic  even  to  determine  in  what 
parts  of  the  city  incidence  of  the 
disease  was  highest. 

He  said  the  state  board  of 


AS  to  wneiner  l  oeciae  wnere  vant  or  that  of  cmnlover  and  in-  .  .  T  — 

I  am  going  to  deliver  the  papers  dependent  contractor.^  lies  in 


,  _  .  .  „  -  ,  dependent  contractor,  lies  in 

or  the  Constitution  tells  me,  they  whether  the  contract  gives,  or  the 
tell  me  n^  boundary  lines,  where  employer  assumes  the  right  to  con- 


Everything  in 

"laltimoreTevolv^ 

/X  ."XN 


I  should  deliver  them  but  it  is  up 
to  me  to  get  out  there  and  get  the 
subscribers. 

“As  to  whether  I  mix  this  money 
I  collect  from  my  customers  with 
my  own  money,  I  just  pay  my  bill 
every  Tuesday  and  I  probably  mix 
it  up.  I  go  up  on  Tuesday  and 
pay  them  regardless  of  whether  I 
ever  collect  from  my  customers 
at  all.” 


to  hold  a  secret  meeting  in  hotel 
rooms  and  then  hold  a  public 
meeting  for  the  press. 

He  also  said  the  state  board  of 
agriculture  held  secret  meetings  on 
administration  of  the  milk  con¬ 
trol  act  and  the  liquor  commis¬ 
sion  has  denied  access  to  files. 


trol  the  time,  manner  and  method 
of  executing  the  work,  as  distin¬ 
guished  from  the  right  merelyi  to 
require  certain  definite  results  in 
conformity  to  the  contract.” 

Court’s  Definition 

Another  suit  of  this  character  Virainia  AP  Editors 
was  brought  against  the  Billings  I  ^  « 

(Mont.)  Gazette,  by  a  man  hit  To  Explore  Bamers 
by  a  carrier’s  motorcycle.  This  Richmond — ^Virginia  Associated 

The  court,  holding  the  publisher  under  his  contract  with  the  Press  newspapers  a^eed  here  Jan. 

not  responsible  for  the  negligence  Gazette,  agreed  to  pay  a  specific  7  to  explore  possible  censorship 
of  this  carrier,  followed  the  au-  aniount  for  the  papers  he  deliv-  barriers  at  the  local  and  state 
thority  of  a  decision  in  an  action  ered;  deliveries  were  to  be  com-  levels  and  to  give  all  aid  possible 
against  the  Macon  (Ga.)  News  pleted  not  later  than  5:45  p.m.  on  to  the  Associated  Press  Managing 

week  days  and  7  a.m.  on  Sun¬ 
days;  the  boy  was  to  handle  no 
paper  except  the  Gazette;  turn 
over  to  the  publisher  all  the  mon¬ 
ies  he  collected  and  maintain  an 
pers  simply  took  over  routes  that  accurate  account  of  any  changes  mittee  headed  by  William  Atkin- 
were  already  established  and  ’u  the  subscription  list  ^  or  of  the  son,  managing  editor  of  the 
bought  whatever  papers  they  need-  addresses  of  the  subscribers.  Roanoke  Times. 

ed  at  the  price  fixed  by  the  News.  In  the  action  brought  against  Clark  E.  Lindsay,  publisher  of 

Unlike  the  circumstances  in  the  the  Gazette  by  the  victim  of  this  the  Charlottesville  Daily  Progress, 
suit  against  the  Atlanta  dfonstitu-  accident,  the  court  said,  in  affirm-  presided  at  the  AP  meeting  which 
tion,  there  was  no  written  con-  ing  a  decision  of  the  lower  court 
tract.  In  its  decision  of  the  action  in  favor  of  the  newspaper,  that  the 
against  the  Macon  News  the  court  relationship  of  the  parties  under  a 
said,  in  part,  contract  of  employment  is  deter- 

“Attention  has  been  called  to  mined  by  an  answer  to  the  ques- 
numerous  cases  from  various  jur-  tion — does  the  employe  submit 
isdictions  wherein  it  has  been  held  himself  to  the  direction  of  the 


that  had  been  given  a  few  years 
before. 

Here  the  motorcycle  of  a  car¬ 
rier  had  collided  with  an  automo¬ 
bile.  The  boys  delivering  the  pa- 


Editors’  Association  in  its  fight 
against  news  suppression.  Few  in¬ 
stances  were  reported  in  Virginia 
but  newspapers  were  asked  to  re¬ 
port  to  the  (Continuing  Study  (Cotn- 


was  attended  by  more  than  40 
newspapermen  and  AP  executives, 
including  Harry  F.  Byrd,  Jr.,  gen¬ 
eral  manager  of  the  Winchester 
Star  and  Harrisonburg  News  Rec¬ 
ord  and  a  member  of  the  APs 
Board  of  Directors. 
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OIL  NEWSLETTER 


PREPARED  BY  THE  OIL  INDUSTRY  INFORMATION  COMMITTEE 


t 


OF  A  SERIES 


FOR  YOUR  INFORMATION: 


Everyone  who  has  ever  worked  in  the  newspaper  business  knows  the  meaning 
of  competition. . .the  hustle,  bustle,  push  and  rush  to  get  the  story  first... to 
hit  the  street  before  the  opposition. . .to  get  a  better  story... or  an  exclusive 
story... to  outwrite  or  outshine  your  competitor  or  competitors.  Chief  benefi¬ 
ciaries  of  this  ceaseless  contest  are  the  American  people.  Although  they  are 
none  too  aware  of  it  at  times,  the  spirited  competition  within  the  newspaper 
industry  gives  them  a  better  product  and  better  service. . .and  enables  them  to  be 
the  best  informed  people  in  the  world. 

So  it  is  with  the  oil  industry.  Competition  is  the  driving  factor  which 
keeps  every  oilman  on  his  toes. . .regardless  of  whether  he's  an  explorer,  pro¬ 
ducer,  refiner,  transporter,  distributor  or  anything  else.  He  has  to  keep  push¬ 
ing,  as  the  newsman  must,  for  if  he  doesn't  he'll  be  "scooped"  right  and  left, 
and  his  "circulation"  figures  will  decline  accordingly,  as  the  people  turn  to  a 
better  product.  If  you  don't  think  the  competition  is  rough,  ask  any  jobber  or 
dealer... or  any  service  station  man.  He'll  tell  you  what  he  has  to  do  to  keep 
ahead  of  the  other  fellow  -  across  or  up  or  down  the  street.  Here  again,  the 
American  people  are  the  winners,  for  they  receive  not  only  more  and  better  prod¬ 
ucts  at  reasonable  prices,  but  also  improved  services  and  newer  products  as  fast 
as  they  can  be  created.  All  this  contributes  to  a  standard  of  living  for  the 
American  people  which  is  the  envy  of  the  world. 

Competition  spurred  the  nation's  oilmen  to  their  greatest  accomplishments 
in  1951.  Records  were  toppled  in  every  department  as  American  oil  companies 
vied  to  supply  more  of  their  own  products  to  meet  the  record-breaking  demand  of 
the  people  for  petroleum.  That  contest  will  continue  unabated  in  the  current 
year.  Available  forecasts  indicate  that  demand  will  increase  another  four  to 
five  per  cent  in  1952.  All  along  the  line,  the  race  for  that  new  "circulation" 
is  going  on.  By  the  end  of  the  year,  there  undoubtedly  will  be  a  flock  of  new 
records. . .virtually  all  of  which  will  stem  from  this  curious  American  trait  of 
trying  to  do  something  better  than  our  competitor. 

Competitive  enterprise  is  the  lifeblood  of  the  American  way  of  life.  Make 
sure  in  '52  that  it  isn't  ham-strung  or  strait-jacketed,  for  freedom  of  competi¬ 
tion  is  just  as  important  to  the  oil  industry  as  freedom  of  speech  is  to  the 
press.  If  you  would  like  any  further  information  about  the  oil  industry  at  any 
time,  don't  hesitate  to  write,  wire  or  phone. 


Oil  Industry  Information  Committee 

American  Petroleum  Institute 

50  West  50th  Street,  New  York  20,  N.  Y. 

(Advertisement) 
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ciency  of  the  !>treet  staff,  the  Jour-  D/wmav  I^/vItACS 
nal  classified  columns  have  almost  * 

doubled  in  eight  years.  H  Qi/vm 

Among  economies  which  can  be  r\CIV6rUS6l  Ol^il 
effected  on  morning-evening  i>apers  t  ■  ■  D  1 

is  the  elimination  of  checking  the  LiOttOlTy  n0l@CKS0 
paper  twice  a  day,  said  George  B.  Puo„ne  Ore  —  The  Eunene 

Morgan,  CAM,  N^hyille  Banner  has  a 

^  printed  statement  to  gdtte  advcr- 

were  checked  twice  a  day,  tJw  time  ^  ^  advtrtising  men 

^nsumed  was  approximately  2V6  enterprises  (where  draw- 

hours  for  two  girls  twice  a  day.  The  statement 

ree:iufin"Ll?a"nd“:LgJfs"h^v“ 

t.nie  for  other  dut^s  in  the  comp-  %^bert  iertsch,  adverUsing  di- 

rwm  has  ai^  saved  time  l^use  ^  conference  with 

tte  classified  pa^s  for  the  eve-  superintendent  of  mails  and 
nuig  Banner  can  be  released  by  9  Corj  ^ 

^  "i  *^"*K^*K*”  "  t-  P®r  Publishers  Association  mana- 

All  classified,  with  the  exception  ^ 

of  deaths,  in  memoriams,  cards  ’  ,,3b|,itv 

and  thanks,  lodge  notices  and  lost  u  u  *  u 

and  found  is  started  in  the  Ten-  ^  hox  at  the  bottem  of  the 
nessean  (morning)  with  a  S  p.  m.  statement  to  be  signed  by  the  ad- 
deadline  on  transient  and  a  noon  vertiser  re^s:  In  runnmg  our 
deadline  on  commercial.  ^  "J.the  Eugene  Register-Guard 

Economy  in  Rate  Plan  u  v  agree  to 

...  a  .  t  abide  by  the  above  regulations, 

Another  ^onorny  was  eff^ted  "hereby  release  the  Guard 

by  changing  the  old  word-line  tran-  publishing  Co.  of  all  liability  in 
lent  rate  to  a  straight  line  basis,  connection  with  the  publishing  of 
Mr  Morgan  said.  By  setting  type-  this  advertisement.” 
writers  on  the  actual  number  of 
letters  and  spaces  to  a  line  in  a  The  statement: 
column  of  type,  it  did  away,  to  a  ^  enterprise  drawings  arc 

great  extent,  with  the  widow  lines,  l^rn^ft®d  at  bmmess  openings  un- 
which  heretofore,  were  given  away  conditiOTs  only: 

on  a  word  rate  basis.  “There  was  Tickets  must  tw  given  at  the 

a  procedure  on  my  papers  for  a  box  for  deposit  of 

long  time,”  he  continued,  “that  tKkets  must  be  at  tl»  door, 

can  be  applied  to  all,  to  save  many  deposit  boxes  at  re^  of  store,  w 
dollars  and  make  more  dollars  be-  upper  levels,  will  make  such 
sides.  This  is  the  case  of  a  cor-  ''‘®*®rion. 

rection  being  made  in  a  multiple  »•  No  mei^andire  can  be  sold 
insertion  ad  after  it  appears  once  for  »  drawmg 

or  twice,  demanded  by  the  cus-  wjfhiu  u  •  a 

tomer  who  thinks  he  has  to  change  .  C.  Wmner  must  be  ri^uircd 
a  word  or  two  to  make  the  ad 

better.  The  copy  was  set  as  orig-  .  '*  i  ® 

inally  given  and  he  just  wants  to  ^  ^eW  only  under 

change  it.  In  order  to  do  so,  the 

entirl  ad  or  most  of  it  has  to  be  A.  Tickets  mns/  be  given  away 

reset.  We  teU  him  we  wiU  be  ^ 

glad  to  do  so.  but  that  it  necessi-  for  tickets  must 

tates  killing  the  original  ad  and  *’*  u.. 

setting  a  ww  ad  Ld  that  the  .  C  Winner  must  not  be  required 

original  ad  will  be  short  rated  and  ^  be  p^t  to  wtn  drawing, 

the  new  ad  charged  at  the  rate  in  3*  ^ways  permiss^le: 

effect  for  the  niSTber  of  times  it  .A-.  When  skill  is  the  f^tor  n 

runs.  In  most  cases,  the  customer  •  •  •  /t>ch  as  fiUmg  out 

makes  no  change  at  all.”  fu  ®  r  u-i. 

Bill  BauerkreVr.  of  the  Hous-  When  toe  same  ^  (^J> 
ton  (Texas)  PresT said  that  “since  “  ®  everyone. 

1  have  been  hiring  grandmothers  * 

between  the  ages  of  35  and  45  St.  Poto  Tnclependent 

years,  the  perso^l  turnover  has  J^ccepts  Liquor  CopV 
dropped  a  great  deal  because  these  ^  Jr 

women  have  had  their  fling  and  Petersburg,  Fla.  The  St. 

don’t  come  to  work  every  morn-  Petersburg  Independent  now  «  Be¬ 
ing  tired  out  from  a  gay  evening  cepting  brand-name  liquor  adver- 
the  night  before.”  announced  by  Loyal 

^  Phillips,  general  manager. 

.  T  1  .  j  years,”  he  advised  William 

St.  Louis  Job  Guide  F.  Gallagher,  president  of  DeLis- 
St.  Louis  —  Westheimer  and  ser,  Inc.,  the  newspaper’s  repre- 
Block,  Advertising-Public  Rela-  sentatives,  “we  have  published  lo¬ 
tions  agency,  has  issued  its  third  cal  ‘package  goods’  advertising, 
edition  of  “St.  Louis  Job  Guide”  omitting  the  name  of  the  product 
as  a  gratis  service  to  those  inter-  or  brand.  The  first  day  of  the  New 


nOEAL"^ 
MATRIX  ROLLING 
MACHINE 

with 


Full  Depth  Sharp  Mats 
Stretch  of  Mats  Eliminated 
Non-Buckling  Impressions 
Produces  Better  Printing  Plates 
Powerful  Rolling  Mill  Effect 
Straight  Line  Pressure  Adjustment 
Ball  and  Roller  Bearings  Thruout 

"/deal”  in  Efficiency 

and  Ease  of  Operation 

IMMEDIAn  DEUVERY*UND  toR  BOOKUT  IS-IA 


SCOTT 


Buy  with  Confidence . . .  Buy 


THE  BEST  ADVERTISING  BUY... 


and 

YOU  CAM 

get  it 
in 

Seattle 


THE  SEATTLE  TIMES  is  a  good  advertising  buy 
In  fact,  it’s  a  better  buy  today  than  it  was  in  the 
pre- inflationary  year  of  1940.  You  can  tell  your 
story  in  THE  TIMES,  Seattle’s  accepted  newspaper, 
to  1,000  Seattle  families  for  $2.34— as  compared 
with  $2.66  in  the  second  newspaper,  $3.04  in 
a  leading  national  magazine,  $8.20  over  television 
or  $6.52  through  an  evening  radio  program. 


THE  SEATTLE  TIMES 

Reaches  8  out  of  10  people 


by  O’MAIA  1  OEMSEEE  •  N.W  Ywh  •  D»lr.lt  •  CMc.9.  •  l.t  Aii(.Im  •  Swi  Francltc. 
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GOOD  BUY  AHYWHERE 


7011  could  get  it! 


&  St, 


N.  Y.  Times  Bulletins 
Keep  Deskmen  Alert 


By  Erwin  Knoll 


If  you’ve  noticed  brighter  head¬ 
lines,  snappier  leads  and  even 
fewer  grammatical  fluffs  than  the 
previous  near-perfect  mark  in  the 
New  York  Times  recently,  a  good 
deal  of  the  credit  probably  goes 
to  Winners  Sinners,  a  new 
house  publication. 

Times  copy  desk  habitues  have 
been  more  careful — and  more  in¬ 
ventive — than  ever  since  W&S 
bowed  in. 

First  issue  of  the  new  single¬ 


sheet  house  paper  rolled  off  the 
Times  promotion  department’s  off¬ 
set  presses  Sept.  19.  More  than 
500  copies  were  distributed  to 
news  room  staffers  and  by  mail  to 
Times  bureaus  around  the  world. 
Describing  itself  as  “a  bulletin  of 
second-guessing  issued  occasional¬ 
ly  from  the  southeast  corner  of 
the  Times  News  Room,”  No.  1 
of  W&S  said,  by  way  of  introduc¬ 
tion: 

“The  purpose  of  Winners  &  Sin- 
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ners  is  simply  stated:  To  make 
the  Times  better — 'better  written, 
better  edited,  more  interesting, 
easier  to  understand.  To  do  this 
W&S  will  point  to  things  done  well 
and  to  things  done  ill.  It  is  to  be 
expected  that  the  bad  things  will 
outnumber  the  good  ones  because 
to  do  things  properly  is  normal 
and  even  a  slight  deviation  to  the 
bad  side  is  noticeable,  whereas  a 
deviation  to  the  good  side  has  to 
be  quite  pronounced  before  it  ap¬ 
pears  to  be  anything  more  than 
normal. 

Evil-Doers  Anonymous 

“We  shall  not  name  the  doers 
of  the  evil  deeds  because  we  real¬ 
ize  most  such  deeds  could  happen 
to  anyone.  But  we  shall  name 
those  responsible  for  the  good 
ones  and  we  hope  they  could  hap¬ 
pen  to  you.” 

Subsequent  issues  of  W&S  have 
appeared  at  intervals  of  about  two 
weeks,  though  no  rigid  publishing 
schedule  is  adhered  to.  Eight 
issues  have  appeared  to  date. 
Each  sheet  contains  recent  exam¬ 
ples  of  good  and  bad  heads  and 
stories  and  pointers  on  grammar 
and  word  usage.  A  “Helpful  Hints 
for  Hatchet  Men”  department  is  a 
regular  feature  of  W&S.  As  prom¬ 
ised  in  the  first  issue,  “winners” 
are  named  while  “sinners”  remain 
anonymous. 

Just  who  in  the  “southeast  cor¬ 
ner”  is  responsible  for  W&S  is  an 
official  Times  secret,  but  news 
room  speculation  attributes  the 
bulletins  to  News  Editor  Theo¬ 
dore  Bernstein.  Mr.  Berstein,  co¬ 
author  with  City  Editor  Robert  E. 
Garst  of  “Headlines  and  Dead¬ 
lines:  a  Manual  for  Copy  Editors,” 
declines  to  comment  on  these  ru¬ 
mors,  but  offers  the  opinion  that 
the  bulletins  have  brought  con¬ 
crete  improvements  in  the  Times’ 
news  pages. 

“Through  W&S,”  he  says,  “we 
can  tackle  problems  not  covered 
in  the  style  book,  and  reach  more 
members  of  the  staff  than  we 
could  with  routine  directives  to 
the  copy  desk.” 

Favorable  Staff  Reaction 

Staffers  in  New  York  and  at 
Times  bureaus  have  shown  great 
interest  in  W&S,  and  over-all  re¬ 
action  has  been  highly  favorable. 
Many  “reader  contributions”  are 
received  in  the  southeast  comer. 
An  unofficial  Editor  &  Publisher 
survey  in  the  Times  news  room 
found  only  two  dissenters,  who  felt 
that  the  bulletins  “make  moun¬ 
tains  out  of  molehills.” 

The  majority  view  was  summed 
up  by  Max  Seigel,  who  has  intro¬ 
duced  the  bulletins  to  journalism 
students  at  New  York’s  City  Col¬ 
lege,  where  he  teaches  evening 
courses.  “I  think  it’s  one  of  the 
best  things  that  has  ever  been  done 
on  any  newspaper,”  Mr.  Seigel 
said.  “Most  reporters  read  it  and 
enjoy  it.  They  also  look  for  mis¬ 
takes;  you  know  how  kids  always 
like  to  trip  up  the  teacher.” 

When  W&S  No.  3  appeared  with 
a  sentence  ending  in  a  preposition, 
the  “error”  was  underlined  in  red 
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and  posted  on  the  news  room 
bulletin  board.  Shortly  afterward 
W&S  posted  its  reply — ^Winston 
Churchill’s  comment  when  con¬ 
fronted  with  a  similar  charge: 
“This  is  the  sort  of  nonsense  up 
with  which  I  will  not  put.” 

W&S  generally  avoids  pinpoint¬ 
ing  isolated  mistakes,  takes  up 
matters  of  widespread  value.  Reg¬ 
ular  departments  include  “Bright 
Heads,”  “Happy  Captions,”  “Eng¬ 
lish  the  King  Wouldn’t  Like,” 
“Forget  ’em  Words”  and  “Help¬ 
ful  Hints  for  Hatchet  Men.”  Here 
are  some  bits  of  random  informa¬ 
tion  culled  from  the  bulletins: 

“In  nine  cases  out  of  10  when 
‘literally’  is  used  the  exact  oppo¬ 
site — ‘figuratively’ — is  meant,  ^^y 
not  forget  ’em  both?” 

“Use  the  feminine  pronoun  in 
referrring  to  a  country  except 
when  the  name  includes  a  com¬ 
mon  noun.  Thus:  ‘Russia  massed 
her  troops.’  But:  ‘The  Soviet 
Union  declared  it  would  attend.’  ” 

“When  two  things  collide  they 
strike  or  dash  against  each  other, 
i.e.,  both  are  in  motion.”  When 
one  of  the  objects  is  stationary, 
use  “crash”  or  “impact”  rather 
than  “collision.” 

“When  you  liken  one  thing  to 
another  make  it  ‘compared  to’; 
when  you  examine  two  things  to 
determine  their  differences  and 
their  likenesses  make  it  ‘compared 
with.’  ” 

‘The  verb  ‘center’  means  ‘to  be 
collected  or  gathered  to  a  point.’ 
Therefore,  ‘center  on’  or  ‘center 
in’,  but  not  ‘center  around.’  ” 

Among  Times  items  singled  out 
by  W&S  as  “English  the  King 
Wouldn’t  Like”: 

“He  had  been  ill  for  several 
months  and  had  underwent  a  gall 
bladder  operation  six  weeks  ago.” 

“And,  being  one  of  the  diplo¬ 
mats  who  were  charged  by  Senator 
McCarthy  of  Wisconsin  with  Com¬ 
munist  sympathies  that  out¬ 
weighed  their  allegiance  to  the 
United  States,  many  who  have 
been  outraged  by  the  Senator’s 
tactics  deplore  the  adverse  deci¬ 
sion.  .  .  .” 

“Mr.  Cohen  said  he  had  been 
ejected  from  the  squad  room  be¬ 
cause  he  insisted  on  his  client 
standing  on  her  constitutional 
rights  and  not  make  any  state¬ 
ments.”  (Find  three  errors.) 

And  some  “winners”: 

“Truman  Puts  Hat  on  Edge  of 
’52  Ring.” 

“Arctic  Project  Workers  Fly 
Back  to  Thaw  Out  Their  Frozen 
Assets.” 

“Escaped  Monkeys  Cut  More 
Shines.” 

“Truman  Doubts  if  George 
Flung  Anything  Anywhere.” 

Main  sources  for  W&S  rulings 
are  Webster’s  Dictionary,  Fowl¬ 
er’s  “Modem  English  Usage,”  and 
Partridge’s  “Usage  and  Abusage." 
But  W&S  itself  may  soon  become 
established  as  an  authority.  The 
editors  of  Merriam-Webster’s 
“Word  Study”  have  described 
W&S  as  “a  very  fine  piece  of 
work,”  and  have  requested  per¬ 
mission  to  quote  from  it. 
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H  report  to  all  editors 
on  the  25  years  of  progress 

I 

of  commercial  aviation 


In  1926  your  Government,  acting  for  you 
through  the  process  of  legislation,  gave  Amer¬ 
ican  business  the  job  of  developing  an  air 
trans]>ortation  system.  Air  routes  were  as¬ 
signed  on  the  basis  of  com{>etitive  bidding, 
and  the  successful  bidders  were  charged  with 
these  three  res|>onsibilities: 


FIRST/  to  advance  the  art  of  flying'.  SECOND/ 
to  make  the  fullest  commercial  a]>plication  of 
flying.  .And  THIRD/  eventually  to  become  eco¬ 
nomically  self-suflicient.  As  United’s  25th  .An¬ 
niversary  year  ends,  we  would  like  to  re]>ort 
to  you  on  what  our  company  has  accom¬ 
plished  with  res|)ect  to  these  res]>onsibiUties. 


1  The  art  of  flying  has  been  advanced 

In  1926,  we  flew  tiny  biplanes  that  cruised  at  90  miles 
an  hour.  Compare  them  with  the  giant  300-mile-an-hour 
Mainliners  that  United  flies  today.  The  airplane  has 
been  considerably  advanced:  so,  too,  has  been  the  art 
of  flying.  In  communications,  electronic  navigation, 
around-and-over-the-weather  flying  and  other  tech¬ 
niques,  many  contributions  have  been  made  to  the 
present-day  comfort  and  dependability  of  service  of¬ 
fered  by  the  scheduled  airlines. 

2  Air  transport  has  been  made  a 
commercial  success 

In  1926  the  industry  carried  only  a  handful  of  passen¬ 
gers.  Now,  United  alone  carries  more  passengers  in  a 
single  day  than  flew  with  all  lines  in  that  year.  And 
United  and  tlie  other  scheduled  airlines  have  done  an 
efficient  job,  for  air  travel  is  still  one  of  the  few  things 
you  can  buy  at  prices  about  equal  to  1940. 

3  United  has  become  self-sufficient— 
Gets  no  air  mail  subsidy 

Back  in  1926,  about  99%  of  all  airline  revenue  came 
from  air  mail.  Today  just  7%  of  United’s  revenue  comes 
from  mail,  the  balance  from  passengers  and  air  cargo. 


We’ve  been  standing  on  our  own  feet  economically 
for  some  time. 

Our  present  mail  rate  of  45c  a  ton-mile,  which  is  less 
than  we  get  for  carrying  pa.ssengers,  is  strictly  a  com¬ 
pensatory  rate  for  services  rendered.  No  part  of  it  is 
subsidy.  For  every  dollar  paid  United,  the  government 
gets  back  approximately  SI. 75  on  the  air  mail  stamps. 

In  this  achievement,  we  feel,  we  have  a  much  bigger 
story  than  that  of  United  alone.  It’s  the  whole  story  of 
air  transportation— of  the  airlines,  the  Congress,  the 
Civil  Aeronautics  Board,  the  Civil  .Aeronautics  .-\uthor- 
ity,  the  Post  Office  Dfepartment,  the  traveling  public, 
private  investors  and  others  all  ccxrpcrating  to  build 
the  finest  system  of  air  transport  in  the  world. 

In  the  best  traditions  of  enterprise  as  we  know  it  in 
this  country,  tlie  first  25  years  of  .Air  Transportation 
have  seen  a  new  industry  come  of  age.  The  next  25  years 
should  see  the  commercial  airplane  becoming  even 
more  useful,  more  productive,  and  a  more  important 
force  in  the  daily  social  and  economic  lives  of  people 
everywhere. 


PRESIDENT 
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^friONAL  NEWS  PHOTOS 


That  sums  up  the  “new  look”  at  International  News 
Photos  for  1952  .  .  .  bigger  and  better  than  ever! 

Recently  completed  at  a  cost  of  many  thousands 
of  dollars,  INP’s  new  headquarters  in  New  York  is 
one  of  the  most  modem  news  photo  plants  in  the 
United  States. 

Established  in  1912,  this  great  picture  adjunct 
of  International  News  Service  is  now  in  its  40th 
consecutive  year  of  daily  operation  .  .  .  and  still 
setting  the  pace  as  the  world's  most  enterprising 
news  and  feature  photo  service. 

Across  INP’s  main  news  desk  (shown  at  the  left) 
doily  flow  thousands  of  pictures  from  INP's  world¬ 
wide  network  of  bureaus  and  staff  cameramen. 
Here  seasoned  picture  editors  select  the  pictures 
that  go  to  INP  clients  . . .  pictures  that  reflect  the 
traditional  INP  accent  on  quality,  timeliness,  and 
enterprise. 

Enterprise  ...  as  well  as  growth  . . .  also  is  re¬ 
flected  in  INP’s  new,  enlarged  headquarters,  which 
visiting  editors  are  cordially  invited  to  inspect. 


WORLD'S  GREATEST  PHOTO  LIBRARY  ...  A  section  of  the  new  INP  libroi 
where  more  than  two  million  prints  and  negatives  ore  on  file,  dating  hoc 
to  the  birth  of  photography.  Here  is  the  most  valuable  and  comprehensh 
picture  file  in  the  world 


a  verHoble  treosure  store  of  great  photos. 


(The  news  picture  affiliate  of  International  News  Service) 

235  EAST  45TH  STREET,  NEW  YORK  17,  N.  Y. 


NIW  FILM  DRYER  . . . 
brtest  type  outo- 
■Mrtk  film  dryer  es- 
PKiolly  designed  to 
process  sequence 
photography  with 
the  utmost  speed. 
Ihe  large  spool  on 
the  left  holds  4x5 
R"25  film.  The  small- 
•r  spool  holds  the 
f®nK>u$  Magk  Eye 
film,  one  of  the 
■any  “firsts''  devel- 
•P*d  by  INP  tedmi- 
dms. 


SOUNDPHOTO  ...  A  section  of  INP's  new  Soundphoto  De¬ 
partment  bi  New  York.  The  swHchboard  bi  the  b^ground 
controls  the  thousands  of  miles  of  wires  leased  on  o  24-hoor 
round-the-clock  basis  for  transmitting  INP  pictures  simul¬ 
taneously  ot  top  speed  to  ail  clients  hi  the  United  States.  In 
the  foreground,  an  INP  technkkm  is  superintending  the  oper- 
otion  of  two  new  model  Soundphoto  modibies. 

INP's  Soimdphoto  system  b  the  most  proctkol  moons  thus 
far  devised  of  gotherbig  and  disseminating  news  pictures 
and  feature  pictures  over  great  lend  distances  bi  o  very 
short  time.  H  b  o  network  of  machines  located  bi  INP 
bureous,  client  offices,  and  at  strategic  news  centers. 

When  bnportant  news  breaks  occur,  portable  Soundphoto 
equipment  b  rushed  to  the  Kene  from  the  neorest  bureau, 
mid  pictures  are  transmitted  on  the  spot  to  bisure  fastest 
serviM  to  clients. 


SECURITY  COMMITTEE 

WITH  the  appointment  of  the  Interdepart¬ 
mental  Committee  on  Internal  Security 
headed  by  Edward  R.  Trapnell,  Washington 
correspondents  are  a  little  better  ofiE  than 
they  were  prior  to  the  President’s  Executive 
Order — but  not  much. 

They  now  have  two  points  of  appeal  from 
decisions  of  various  department  heads  or 
bureau  chiefs  who  think  news  should  be 
classified.  They  can  appeal  to  the  Com¬ 
mittee,  and  if  not  successful  they  can  take 
it  to  Joseph  Short,  Jr.,  the  President’s  press 
secretary.  Until  now  appeal  could  be  made 
to  Mr.  Short  anyway,  so  formation  of  the 
Committee  amounts  only  to  creation  of  for¬ 
mal  appeal  machinery. 

The  whole  system  created  by  the  Execu¬ 
tive  Order  is  stiU  bad,  as  far  as  we  are 
concerned,  for  the  following  reasons: 

1.  The  Committee  is  composed  of  men, 
albeit  some  of  them  former  newspapermen, 
who  have  been  schooled  during  their  govern¬ 
ment  careers  in  the  practice  of  ultimate  se¬ 
crecy.  They  come  from  the  Atomic  Energy 
Commission,  the  State  Department,  Depart¬ 
ment  of  Defense,  Treasury  Department,  and 
Department  of  Justice — ^  of  them  areas 
where  secrecy  has  been  the  rule  rather  than 
the  exception. 

2.  The  order  creates  the  power  of  censor¬ 
ship  in  non-military  agencies  where  it  should 
not  exist.  It  places  that  power  in  the  hands 
of  executives,  inexperienced  in  the  handling 
of  news,  to  be  used  at  their  own  discretion. 

The  system  instills  a  taste  for  censor¬ 
ship — suppression  of  legitimate  news  for  any 
one  of  a  variety  of  reasons,  including  em¬ 
barrassment — in  government  circles  where  it 
should  not  be  fostered  and  where  it  never 
should  be  permitted  to  exist. 

Proponents  will  say  the  appeals  committee 
will  resolve  any  errors  or  inequities. 
Perhaps! 

But  the  fact  remains  that  government  em¬ 
ployes — bureaucrats,  if  you  will — in  civilian 
agencies  should  not  have  the  censorship 
power  at  their  beck  and  call  for  any  reason 
w'hatever.  There  are  enough  security  regula¬ 
tions  in  effect  to  protect  the  super-secrets  of 
OUT  government. 

We  don’t  need  any  regulation,  which  in  its 
original  form  would  withhold  more  informa¬ 
tion  from  the  American  people  than  it  would 
from  a  potential  enemy,  and  which,  at  its 
best  under  the  new  committee,  will  slow 
down  the  dissemination  of  legitimate  news 
and  add  to  the  fast-growing  class  of  censor¬ 
ship-minded  officials. 

AIR  FORCE  PLAN 

THE  Department  of  the  Air  Force  has  urged 
base  commanders  and  information  officers 
to  invite  newsmen  and  photographers  to  dis¬ 
cuss  mutual  problems  concerned  in  Air  Force 
accidents.  It  is  hoped  that  this  may  lead 
to  better  relations  and  better  coverage  in 
the  future  where  “snafu”  has  been  the  rule 
in  the  past. 

We  suggest  that  editors  not  wait  for  mili¬ 
tary  commanders  to  act  on  the  suggestion 
from  headquarters.  Let’s  take  the  initiative 
and  see  that  the  meetings  are  held  as  soon 
as  possible  in  line  with  the  directive  which 
emphasizes  “close  cot^eration  between  news¬ 
men  and  military  personnel  concerned.” 


And  He  that  sat  upon  the  throne  said, 
Behold,  I  make  all  things  new.  And  He  said 
unto  me,  Write:  for  these  words  are  true  and 
faithful. — ^Revelation,  XXI;  5. 


MANSFIELD  DECREE 

THE  provisions  of  the  anti-trust  decree  signed 

by  the  Mansfield  (O.)  News-Journal  are 
substantially  similar  to  those  contained  in 
the  lower  court  decision  against  the  Lorain 
(O.)  Journal  which  was  upheld  recently  by 
the  Supreme  Court.  It  is  obvious,  therefore, 
that  the  penalties  of  the  Lorain  decision 
will  not  be  altered  by  the  lower  court  which 
the  High  Court  said  was  permissible. 

We  now  have  two  newspapers  which,  for 
the  first  time  in  our  history,  have  been  or¬ 
dered  by  a  court  and/or  a  government  agency 
to  publish  an  item  in  their  columns.  Both 
decrees  require  that  for  a  period  of  six 
months  the  newspapers  print  a  notice  once 
a  week  apprising  readers  of  the  substantive 
terms  of  the  judgment.  It  is  further  ordered 
that  this  “notice  shall  be  placed  in  a  con¬ 
spicuous  location.” 

Few  newspapermen  have  any  sympathy  for 
the  advertising  practices  which  were  con¬ 
demned  in  Lorain  and  Mansfield  and  the 
courts  found  were  in  violation  of  the  anti¬ 
trust  laws.  But  we  submit  that  the  punish¬ 
ment  is  not  appropriate  to  the  offense  because 
it  establishes  a  precedent  of  forced  publica¬ 
tion  which  is  a  threat  to  press  freedom. 

If  a  court  can  order  a  newspaper  to  print 
the  terms  of  a  judgment  affecting  that  paper, 
it  logically  can  order  publication  of  any  court 
decision.  And  if  that  precedent  is  established 
and  accepted,  what  is  to  prevent  a  court  from 
ordering  publication  of  any  information — or 
the  Department  of  Justice  or  any  other  gov¬ 
ernment  agency  from  asking  the  courts  to 
do  so? 

If  we  assume  that  the  power  to  force 
publication  carries  with  it  the  co-existing 
power  to  prevent  publication  then  it  is  plain 
that  the  “First  Injunction”  (Lorain  case)  is 
a  direct  threat  to  press  freedom. 

CIRCULATION  SENSE 

A  COMMENT  by  Ralph  Cowan,  circulation 
manager  of  the  Toronto  Star,  at  the  New 
York  State  Publishers  “Association  meeting 
this  week,  makes  plenty  of  circulation  sense 
— and  cents. 

He  commented  that  5  cents  is  the  logical 
per  copy  price  and  added:  the  home  delivery 
price  definitely  should  be  higher  than  the 
street  sale  price  if  for  no  other  reason  than 
that  it  is  becoming  more  and  more  difficult 
to  interest  boys  in  carrier  jobs.  Another  good 
reason  is  that  the  carrier  service  is  certainly 
worth  more  to  a  customer  than  what  a  store¬ 
keeper  offers,  he  said. 

Isn’t  there  logic  in  that? 


ASK  THE  MAN 

MANY  national  advertisers  have  an  annual 
treasure  hunt  trying  to  find  the  advertis¬ 
ing  medium  that  will  pay  off  for  them.  Some 
of  them  skip  from  pillar  to  post  and  then 
back  again  not  being  sure  which  is  the  best, 
the  most  practical  and  the  most  profitable 
for  them.  , 

Why  don’t  they  ask  the  man  who  spends 
his  money  and  places  his  copy  at  the  local 
level — the  man  who  has  to  make  the  final 
sales  pitch  to  the  consumer,  the  man  who  has 
to  “move”  the  merchandise?  We  mean  the 
retailer,  the  department  store  man,  who  ad¬ 
vertises  day  in  and  day  out,  not  just  once 
a  week. 

Take  Marshall  Field  &  Company  in  Chi¬ 
cago  which  is  observing  its  100th  anniver¬ 
sary.  Here  is  a  store  that  spent  close  to 
$3,000,000  last  year  for  newspaper  advertis¬ 
ing — that’s  a  budget  greater  than  most  na¬ 
tional  advertisers  spend  in  all  media.  And 
yet,  Marshall  Field’s  put  that  much  into 
newspapers.  Why?  Study  the  words  of  the 
store’s  advertising  manager: 

“The  public  has  learned  that  retail  ad¬ 
vertising  is  valuable  news,  and  just  as  the 
public  has  come  to  expect  reliability  in  the 
news  columns,  so  does  it  expect  to  see  truth 
in  advertising  copy  and  illustrations.  News¬ 
papers,  therefore,  continue  to  carry  the  great 
bulk  of  American  retail  advertising. 

“We  use  newspapers  because  of  the  last¬ 
ing  effect  of  such  advertising.  Readers  are 
able  to  refer  to  it.  Our  appeals  can  reach 
the  entire  family.  Basically,  newspaper  ad¬ 
vertising  is  profitable.  Similarly,  newspapers, 
through  research  and  their  continuing  studies, 
have  taken  great  care  to  make  the  run-of- 
paper  pages  attractive  to  win  a  large  reading 
audience.  This  increased  reader  traffic 
through  the  paper  has  greatly  stimulated 
the  interest  of  the  consumer  in  advertising.” 

National  advertising  is  just  as  “valuable 
news”  to  the  consumer  as  retail  advertisiig. 
and  national  advertisers  can  find  newspaper 
advertising  just  as  profitable  as  retail  ad¬ 
vertisers. 

WIVES  AT  CONVENTIONS 

THE  beauty  parlors  wUl  take  a  licking  next 
week.  A  letter  to  the  editor  in  this  issue 
anent  “wives  at  conventions”  will  curl  the 
hair  of  many  of  the  gals  who  like  to  hit  the 
“convention  circuit.” 

Our  letter  writer  (if  we  published  his  name 
he  would  be  ostracized  by  the  ladies  at  the 
next  meeting — and  he  really  likes  them,  too) 
may  have  myopia  when  it  comes  to  the  good 
points  of  wives  at  conventions. 

We’ve  seen  very  few  newspapermen  j>ay 
less  attention  to  scheduled  convention  activ¬ 
ities  because  their  wives  were  along.  We’ve 
seen  some  who  have  departed  from  past  per¬ 
formances  and  stayed  on  the  “straight  and 
narrow”  because  the  missus  was  there.  We  also 
know  plenty  who  consider  their  wives  an 
asset  at  conventions  when  it  comes  to  making 
new  friendships,  which,  after  all,  is  one  of 
the  reasons  for  holding  the  darn  thin^. 
Credit  the  wives  with  a  valuable  assist  in 
the  public  relations  department. 

Our  letter  writer’s  main  complaint  is  that 
friend  wife  is  a  culprit  because  she  prevents 
the  sessions  in  the  “smoke  filled  rooms." 
It’s  debatable. 
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UNITED  FEATURES 


PERSONAL 

MENTION 


Another 

SPOTLITE 

Exclusive! 


The  Story  of 
Jimmy  Durante 


Campbell 


By  Gene  Fowler 

This  is  the  Saga  of  the  Schnoiz', 
the  penetrating  life  story  of  one 
of  America's  top  entertainers — 
a  fast-moving,  humorous,  fac¬ 
tual  series. 

"Don't  put  me  on  a  pedasill," 
warned  Jimmy,  and  Fowler  fol¬ 
lowed  this  advice,  revealing  the 
weaknesses  as  well  as  the  quali¬ 
ties  of  one  of  the  great  clowns 
of  our  time. 

Gene  Fowler  is  one  of  the 
few  noted  modern  bio¬ 
graphers — and  he  does  a 
masterful  job. 


any  other  in  the  state.  The  Mount  Betty  Madrid  is  the  newest 
Pleasant  News  is  one  of  Iowa’s  member  of  the  classified  advertis- 
oldest  newspapers,  having  been  ing  staff  of  the  Yakima  (Wash.) 
organized  in  1877.  Mr.  Rogers’  Morning  Herald  and  the  Yakima 
eldest  son,  W.  K.  Rogers,  is  busi-  Daily  Republic. 
ness  manager  of  the  newspaper.  *  *  * 

ROBERT  May,  advertising  man 

On  the  Business  Side  STS/S 

Richard  L.  Gowan,  formerly  appointed  advertising  manager  of 
circulation  manaeer  of  the  Belle-  *he  groups  Marysville  (Calif.) 


Harry  S.  Ashmore,  executive 
editor  of  the  Little  Rock  (Ark.) 

Gazette,  has  been  named  to  a 
seven-year  term  on  the  Board  of 
Trustees  of  Arkansas  State  Teach¬ 
ers  College. 

*  *  « 

Fay  N.  Seaton,  editor  and  pub¬ 
lisher  of  the  Manhattan  (Kan.)  _  _ _  _  _  _  „ 

Mercury-Chronicle,  has  returned  has  been  appointed  circulation 
home  after  a  chest  operation  at  manager  of  the  Sydney  (N.  S.) 

the  University  of  Kansas  Medical  Post-Record,  succeeding  Fred 

Center,  Kansas  City.  Lane,  resigned.  Dolph  McFadden, 

*  *  •  formerly  circulation  manager  of 

Walter  W.  Krebs,  president- 

publisher  of  the  Tribune  Publish¬ 
ing  Co.,  Johnstown,  Pa.,  —  the 
Johnstown  Democrat  (a.m.)  and 
the  Johnstown  Tribune  (p.m.)  — 
has  been  named  by  the  Pennsyl¬ 
vania  Republican  State  Committee 
as  an  alternate  delegate-at-large  to 
the  Republican  National  Conven¬ 
tion  in  Chicago  the  week  of  July  7. 

*  *  * 

John  Cowles,  president  of  the 
Minneapolis  (Minn.)  Star  and 
Tribune,  has  been  appointed  to  the 
business  advisory  council  of  the 
United  States  Department  of  Com- 
jtterce,  a  group  consisting  of  60 
busin^men  which  meets  quarter¬ 
ly  with  the  Secretary  of  Com¬ 
merce. 


rector  of  the  Tampa  Times  Co. 
{Continued  on  next  page) 


Intimate  —  Frank  —  Dignified 

WITH  TERRinC  READER  APPEAL 


YOUR  MARRIAGE 

By  Samuel  G.  and  Esther  B.  Kling 


12  Installments 

For  release  Feb.  18-Mar.  1 


RTrryoiMi  who  U  marrird  and  errryono  who  rxptvtg  to  ert  married 
will  welcome  this  column  that  dare*  to  face  real  problems  honcetl.r  and 
Rolve  them  fiensibly.  The  author*  are  man  and  wife;  Mr.  Klinx  Is  a 
dirorce  lawyer  and  Mrs.  Klinc  a  marriage  counaelor. 

Phone  or  wire  for  sample  columns  and  terms! 


Phone,  uire  or  turtle  for 
copy  and  rates  today 
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years  prior  to  joining  PSN  he  was  taken  over  the  post  of 

advertising  manager  of  the  Hills-  In  the  Edltonol  RoomS  managing  editor  of  the  Wilming- 

ton  (N.  C.)  Morning  Star.  To  ac> 
Kitty  Campbell  Mock,  fash-  c^pt  his  new  posititMi  Mr.  Harvey 


which  operates  the  Tampa  (Fla.)  .  William  L  Tipton,  former  «-  managing  editor  of 

Times  ^  Radio  Station  whap  sistant  Circulation  manager  of  the  quirer,  sailed  tor  bui^ofM  12  Golf  World  magazine  at  Pine- 
MrMmHB^as  S,ar.Fr«  Pres,  »««  French  Ujer  II.  de  Fr.™,.  hure^  C  where  he  b«  beo, 

manager  of  the  radio  station  for  ^  b®®"  appomt^  circulaUm  di-  Johnson  has  been  nro  Tom  O  Nsa  recent- 

21  vears  rector  of  the  Tulare  (Calif.)  Ad-  vance  Johnson  nas  been  pro-  ly  resigned  dtrector  of  radio  nem 

*  *  *  vance-Register.  Mr.  Tipton  served  ^t*d  to  news  editor  of  the  Har-  for  the  Associated  Press  in  New 

Arthur  B.  Wallace,  national  “  ^  adv^ising  department  and  kJee^wIdteSS"  who“^S  *  -  . 

advertising  manager  of  the  Port-  ^  circulation  manager  of  the  ^Whitehead^  who  resigned 


ZrioLrTo^na?:  Z  beS;  (CaUf,)  I^gister-^-  to  do  fiee-laiKe  writmg. 

elected  to  the  executive  council  of  pnor  to  his  rejoining  the 

Boy  Scouts  of  America,  Oregon  circiilalion  department  of  the  Ven- 


District. 

«  «  A 

Charles  H.  (Chuck)  Hogan, 
for  the  last  six  months  manager  of 
the  Portland  office  of  Pacific  Slope 
Newspapers,  Inc.,  has  returned  to 
the  national  advertising  sales  staff 
of  the  Portland  (Ore.)  Journal. 
He  started  with  the  Journal  in 
1929  and  left  in  1942  to  be  ad¬ 
vertising  manager  of  Automotive 
News  for  two  years.  Then  he  was 
advertising  manager  of  Northwest 
Insurance  News  and  for  three 


tura  newspaper  in  1950. 


Fenwick  P.  Cole,  ex-Tampa 

and  West  Palm  Beach,  Fla.,  news- 
Henry  Hornsby,  farm  editor  of  man,  has  resigned  his  copydesk 
the  Lexington  (Ky.)  Herald  since  position  on  the  Toledo  (O.)  Times 
1950,  has  been  made  city  and  to  become  city  editor  of  the  Wil- 
executive  editor  of  the  Lexington  mington  (N.  C.)  Morning  Star. 
Leader,  succeeding  Willum  M.  *  «  * 

Stucky,  who  joined  the  Louisville  William  F.  Chapman,  formerly 
(Ky.)  Courier-Journal.  vrith  the  Kansas  City  and  St. 

*  *  *  Louk  bureaus  of  the  United  Press, 

Peter  Kihss,  who  has  been  became  Seattle,  Wash.,  bureau 

United  Nations  correspondent  for  manager  with  the  transfer  of 
the  New  York  Herald  Tribune.  Harry  Carlson  to  Portland  as 
has  joined  the  New  York  Times  as  Oregon  business  representative, 
a  general  assignment  reporter.  *  «  * 

*  *  *,  ,  ,  Owen  Callin,  who  has  been 

Philip  Greene,  formerly  of  doubling  as  overnight  man  in  the 

Akron,  O.,  is  on  the  Buffalo  Log  Angeles  bureau  of  INS  and  as 

Tom  Griffin,  manager  of  the  (^.Y.)  Evening ^News  copydesk.  radio-television  editor  of  the  Los 
Washington  (D.  C.)  Daily  News  *  *  u  Angeles  Herald  and  Express,  has 

general  advertising  department,  .  Ha^y  O  Donnell  of  the  i^ft  jhs  to  devote  full  time  to  his 


Griffin 


Graff 
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n#  OU/Jt  PMtsktr/  and  Adtirtuns'  e -  - -“-o  — r - -  .  •  .  j  n  u  u-  i  .  .1  - 

has  been  named  assistant  adver-  Asswiated  Press  has  been  elected  radio-TV  column. 
Whh  whicli  ha.  been  mcrfcd:  The  joanMU(t.  tising  director.  George  Graff,  a  President  of  the  New  York  State 
llarck  1802; 


d  March  24,  New^perdom,  staff  member,  has  been  named  to  Legislative  Correspondents  Associ-  Lewis  M.  Armistead,  1951 
PuLuhSer^Wember  7  "fSoi- Adw’  Griffin’s  former  post.  Mr.  ^.tion.  .  .  »  high  school  graduate,  has  joined 

Rl&tered.  C^i 


E^tcr  at _ _ _ ,  «uTa- 

diiiiC,  Febrnanr  1,  1925.  Title*  Patented  and  GriFFIN  has  been  with  the  News 


_ ntenu  copyrighted  I95Z 

Tni  EniToa  *  PubushekICo.,  Inc. 
Jamb*  Wbicbt  Bbowh 
_ Prtsidtnt 


-  Gtntrtl  PvUieatian  Ofitti: 

A*.j  -“•v«“»»th  Floor,  JTimea  Tower 
^d  St.  and  Broadway,  New  York  IS.  N.  Y. 
^  TtUpkotus: 


the  Gulfport  (Miss.)  Daily  Her- 

for  more  than  13  years  and  Mr.  George  Skoroty,  reporter  for  to  report  sports  and  general 
Graff  has  been  on  the  staff  since  Pendleton  (Ore.)  East  Ore-  news,  replacing  Jimmy  Cockrell, 
1939  gonian  and  ap  correspondent  for  who  has  moved  to  the  Texarkana 

♦  *  •  Pendleton,  resigned  to  join  the  (Adk.)  Daily  News-Digest. 

Anton  F.  Peterson,  associated  the  Portland  (Oi^)  • 

with  the  Portland  (Ore.)  Journal  Replacing  him  will  be  Brad  Sidney  W.  Hooper,  day  manag- 


Pyant  M06X  3053730^  305SU>  3056  for”  almTOr^o'y^rh^^taken  Up  Williams,  formerly  with  the  ing  editor  of  "the  Fargo' (N.  DO 

WauI^  lianntSit'kdi^^*Dwim’iRX^'  his  duties  as  busHiess  manager  of  Gnit^  Press  m  Mexico  City.  Pnor  Forum,  has  been  released  from  a 

fdwafMw  Editor;  Jamb*'  CoujHo*.^iT  the  Salt  Lake  City  (Utah)  Tri-  he  was  ap  staffer  in  Albu-  hospital  at  Rochester,  Minn.,  fol- 

querque  for  three  years  and  for  a  lowing  major  surgery.  He  and 

time  in  Salt  Lake  City.  Mrs.  Hooper  plan  to  go  to  San 

*  *  *  Francisco,  Calif.,  to  visit  their 

Mrs.  Mary  H.  Phifer,  one  of  daughter  during  Ms  two  or  three- 

the  oldest  newswnters  on  the  month  period  of  convalescence. 


Kbto.  Ebwiii  kwpu^  Robbbt  B.  M^iittbb.  hune  and  Telesram 
/aaNw//;  IpauB  B.  Rbbbbt.  Morkitint  aiS  leiegram. 

^•nk  Mannin;  Jawbt  HaaLBrr.  Lihrarian.  _  _*  * 

Cja^  T.  ^ABT,  PMisktr:  Lbacb  Ubbt, 

Motrt^t  J/m^,lBBBR*DBTTB  Bobbie*. 

Adomutmt  ^  Prtdiuhom  Mamafor;  Wm.  lI 


Gordon  F.  Law.  retiring  busi¬ 
ness  manager  of  the  Portland 

- - r.  (Ore.)  Joumal,  was  honored  at  a  /o  ^  « 

CirrWatt*s.-£^GBOBaB  R  dinner  by  the  classified,  local  dis-  Spartanburg  (S.  C.)  Herald-Jour- 

ESSSt.  ^  play  and  national  advertising  de-  staff,  has  b«n  voted  an  buddy  Hendrick,  formerly  of 

liJathinpon  t.  D.  c.  Sm^  Jam.,  j  paitments  Jan.  9.  He  has  been  honorary  member  of  Delta  Kappa  the  sports  staff  of  the  Columbia 

w(f!.  -  .^****^- P'f.rt  _  TtUt.,  TrUpkontt,  with  the  paper  25  years.  Mr.  and  Gamma  Society  in  recognition  of  (S.C.)  Record,  has  joined  the 

Maw—i— 1  on  a  her  long  newspaper  career.  Columbia  bureau  of  the  United 


MEtrapolitam  Oil3-Og24-Ot2S. 
Hitata 
Jttidint 


raaa  Barrau.  StO  London  UnaraiSini  w  r. 

Fort*  MitUtan  Jot’cS-  Mediterranean  cruise. 
•  /. /fl.  Tal.  CTata  a.t896-99;  Gbobob  A.  *  *  • 


BywDBKBPBo.  Editor,-  Habbt  K.  Blacb, 
Jdorrtuint  Eipmentatar. 


Walter  A.  Wilson,  editor  with 


Press. 

James  W.  Crocker  has  joined 


J  H  Landers  advertisina  di-  Portland,  Ore.,  bureau  of  the  the  city  staff  of  the  Greenville 
Jo  n.  EiANDERS,  aa  criising  Q1  Ac«rw*iat<»H  ha«  Kppn  plpPtpH  \  %.r _  ¥w_  •_  _  _ _ _ 


Ja^  Coast  Editor,  Camebbll  Wat*ok.  MUlt  Newspaper  Ad' 
ffhSan  rrantitcoi.  Td  Garfield  1-7950.  vertkinir  Mana- 
Coart  AdvtrtitintYl  Erprantatioo;  Perusing  Mana- 
A,  Seorr.  Snitt  2,  Ptn&ontt  MiUt  gcrs  AssociatKML 
Succe^og  him 

Paalurk  Misi. _ _  a  s  vicepresideDt 

Lamdon.  EntUnd  OgUtPfAujin  Dblafob*.  is  J.  T.  LaRoQUE 
^BiSiUnioJs  .WiirtorH  of  the  Abilene 

G.  Lawoelaa^  48. 

ATraa*  da  Pan*,  Ymcaiui**  (Saiae).  Copic*  HOMER  BeLEW 
ad  EsnoB  •  Puwwbbb  ar*  aTaUabIc  at  the  nf  the  Fort 

AaMrie*aIirform*tioiilSerTi(*,20.ni*Duplioi,  ^  ^ 

Pari*  (ler)  France.  Worth  S  tar - 


Harry  Lang,  veteran  Los  An-  James  Walker  is  heading  the 


geles  Examiner  rewrite  man,  start-  Greenville  (S.C.)  Newf  Columbi* 
ed  a  local  7-day-a-week  column  bureau  for  the  fourth  year  durini 


Jan.  13. 


the  legislative  session. 


John  McDowell,  formerly  of  Bernard  Casserly,  Minneapo- 

the  New  York  Mirror  and  New  (Miim.)  Star  staff  writer,  has 

Jersey  newsp^rs,  is  on  the  re-  been  elected  president  of  the  Twin 
write  staff  of  the  Los  Angeles  Cities  Newspaper  Guild. 
Examiner.  ana 


Qarte  Mamber  Audit  Bureau  ci  Cirenlatio^  Telegram  is  SeC-  Murphy  McHeNRY  who  desert-  _  .  -  .  l  l. 

Mr.  LAN-  Ur1«»  .j  X' 

_ SnbicnptioB  Ratw  aea  Paga  2  DERS  succeeds  Wayne  Henly  of  press  agcntry  15  years  ago,  is  back  i- acJu  nivUion  was 


Mal  Elxiott  has  joined  the 
the  Chickasha 


DISPLAY  ADVERTISING  RATCS  the  Lubbock  Avalarwhe- Journal. 


ilS 

PC. 

Pt. 

St. 


H 

s 


1 

Tub*| 

Tiaa* 

L.t> 

Tima* 

Tima* 

L  63 

Ibocb 

S4tS 

286 

180 

88 

60 

ISS66 

196 

116 

76 

48 

•880 

186 

106 

70 

89 

•306 

175 

100 

00 

86 

•276 

166 

90 

56 

33 

*  *  *  a  general  assignment  man  for  the 

Robert  H.  Kane,  until  recently  Los  Angeles  Examiner. 
on  the  advertising  staff.  New  York  a  a  a 

Times,  has  been  named  advertis-  Glynn  (Bud)  Harvey,  former 


..  u  •  •  listment  in  the  45th  Division  was 

•r'.S  oomplRW  j«a  two  day,  befom  « 


was  moved  to  Korea. 


mg  manager. 

Supply  (2orp.,  Bridgeport,  Conn 


_ _  _  _  _ ^ _  Harry  Holt,  livestock  editor  of 

General  Electric  New  York  and  Boston  wire  «r-  Abilene  (Tex.)  Reporter- 

vice  man  and  Florida  newspaper- 


(Continued  on  page  38) 
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§'1952  PULITZER  PRIZES 

sen  1 '  • 

nt-  1 

r  Seven  prizes  will  be  awarded  this  year  for 

^  achievements  during  the  calendar  year  1951 

W-  ' 

|«  DEADLINE  FOR  ENTRIES  —  FEBRUARY  1,  1952 
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1.  For  disinterested  and  meritorious  public  service  rendered 
by  a  United  States  newspaper,  published  daily,  Sunday  or  at 
least  once  a  week,  during  the  year,  a  gold  medal. 

2.  For  a  distinguished  example  of  local  reporting  in  a  United 
States  newspaper,  published  daily,  Sunday  or  at  least  once  a 
week,  during  the  year,  the  test  being  accuracy  and  terseness,  due 
consideration  being  given  to  news  stories  prepared  under  the 
pressure  of  edition  time;  and  also  to  the  initiative  and  resource¬ 
fulness  of  the  reporter,  Five  hundred  dollars  ($500). 

3.  For  a  distinguished  example  of  reporting  on  national 
affairs,  in  a  United  States  newspaper,  published  daily,  Sunday  or 
at  least  once  a  week,  during  the  year,  Five  hundred  dollars 
($500). 

4.  For  a  distinguished  example  of  reporting  of  international 
affairs  in  a  United  States  newspaper,  published  daily,  Sunday  or 
at  least  once  a  week,  during  the  year.  Five  hundred  dollars 
($500). 

5.  For  distinguished  editorial  writing  in  a  United  States  news¬ 


paper,  published  daily,  Sunday  or  at  least  once  a  week,  during 
the  year,  the  test  of  excellence  being  clearness  of  style,  mwal 
purpose,  sound  reasoning,  and  power  to  influence  public  opinion 
in  what  the  writer  conceives  to  be  the  right  direction,  due  ac¬ 
count  being  taken  of  the  whole  volume  of  the  editorial  writer* t 
work  during  the  year.  Five  hundred  dollars  ($500). 

6.  For  a  distinguished  example  of  a  cartoonist’s  work  in  a 
United  States  newspaper,  published  daily,  Sunday  or  at  least 
once  a  week,  during  the  year,  the  determining  qualities  being 
that  the  cartoon  shall  embody  an  idea  made  clearly  apparent, 
shall  show  good  drawing  and  striking  pictorial  effect,  and  shall 
be  intended  to  be  helpful  to  some  commendable  cause  of  public 
importance,  due  account  being  taken  of  the  whole  volume  of 
the  artist’s  work  during  the  year.  Five  hundred  dollars  ($500). 

7.  For  an  outstanding  example  of  news  photography  as  ex¬ 
emplified  by  a  news  photograph  in  a  United  States  newspaper, 
published  daily,  Sunday  or  at  least  once  a  week,  during  the  year. 
Five  hundred  dollars  ($500).  (This  prize  is  open  to  amateurs  as 
well  as  to  photographers  regularly  employed  by  newspapers, 
press  associations  or  syndicates.) 


EDITORS!  REPORTERS!  CARTOONISTS!  PHOTOGRAPHERS! 
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Send  clippings  of  news  stories,  editorials,  photographs  and 
cartoons,  in  scrapbooks  or  mounted  on  copy  paper,  with  date 
published,  names  of  newspaper  and  writer.  Submit  letters  or 
documents  bearing  on  your  achievements  or  the  accomplish¬ 
ments  of  your  colleagues,  if  available. 

Exhibits  should  be  marked  to  indicate  which  prize  they  are 
entered  for — to  show,  for  example,  whether  a  reporter  is  submit¬ 
ting  his  work  for  the  local  reporting  or  the  public  service  prize. 

•Ml  exhibits  are  acknowledged  by  the  Secretary  of  the  Advis¬ 


ory  Board  and  are  examined  by  the  jurors  in  each  category  who 
submit  recommendations  to  the  Advisory  Board,  which  makes 
the  actual  selection  of  prize  winners.  Prizes  are  awarded  by  the 
Trustees  of  Columbia  University  on  the  recommendation  of  the 
.\dvisory  Board. 

Mail  or  express  entries  to  Carl  W.  Ackerman,  501  Journalism 
Building,  Columbia  University,  New  York  27,  N.  Y.,  on  or 
before  February  1,  1952. 
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MEMBERS  OF  THE  ADVISORY  BOARD 

President  Dwight  D.  Eisenhower,  New  Yorl(  City 


Sevellon  BaowN  (1952),  The  Providence  (R.  /.)  foumat 

Hoddinc  Cartee  (1953),  The  Delta  Democrat-Times,  Greem-ille,  Mississippi 

Robert  Choate  (1954),  The  Boston  (Mass.)  Herald 

Gardner  Cowles,  Jr.  (1954),  Cowles  Magazines,  Inc.,  New  Yorl(  City 

Fohn  S.  Knight  (1954),  Knight  Newspapers,  Inc.,  Chicago,  III. 

Arthur  Krock  (1955),  Tie  New  York,  Times 


William  R.  Mathews  (1952),  The  Arizona  Daily  Star,  Tucson,  Artt. 
Benjamin  M.  McKelwat  (1955),  The  Evening  Star,  Washington,  D.  C. 
Stuart  H.  Perry  (1953),  The  Adrian  (Mich.)  Telegram 
Joseph  Pulitzer  (1955),  5/.  Louis  (Mo.)  Post-Dispatch 
Carl  W.  .Ackerman,  Secretary 


(Advertisement) 
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Mental  Test  Soibe  PERSONAL  Petersen  as  Nebraska  civil  de-  Children  FllSt 

Moved  to  Hartford  director.  t„ 

Hartford  — Charles  B.  Saun-  _ continued  from  page  36  •  •  •  iH  MOllyWOOa 

ders,  Jr.,  who  worked  for  more  ^  .  •  j  ♦  Charles  J.  Inglis,  who  has  Los  Angeles  —  Virginia  Mc- 

than  a  year  as  City  Hall  reporter  if-  been  editor  of  Cuff  Stuff,  the  Ok-  Pherson,  who  has  been  covering 

for  the  Ogdensburg  (N.  Y.)  Jour-  ™  .  V.  *  M  *  lahoma  Publishing  Co.  house  Hollywood  for  United  Press  for 

nal,  has  joined  the  reportorial  staff  ?  .  ®  magazine,  for  several  years,  is  10  years,  is  giving  up  her  job  “be-  > 

of  the  Hartford  Times,  another  th  rt  leaving  in  February  to  become  cause  I  think  my  children  arc  I 

Gannett  daily.  employe  communications  manager  more  important  than  Barbara  Pay-  1 

Saunders  had  several  verbal  News  ^aff  15  years  and  with  the  of  the  Marathon  Corp.,  food  paik-  ton’s  troubles.” 

skirmishes  with  the  Ogdensburg  ^  *  if  newspaper  group  ..i  aging  firm,  at  Menasha,  Wis.  Mrs.  McPherson’s  last  column 

city  administration  over  his  week-  ^'""8  P/eviously  worked  *  •  ♦  ’  ^,1,  ^un  Jan.  22  (E&P,  Jan.  12,  t 

ly  column  on  local  politics.  1  k  T.  Lawson  McCall,  former  re-  page  75). 

On  one  occasion,  he  was  cen-  „f  ^  porter  for  the  Bend  (Ore.)  Bulle-  “I  always  knew  I  wouldn’t  keep 

tered  in  a  well-publicized  brush  o  ^  tin,  Moscow  (Ida.)  Idahonian,  it  up  forever,”  Mrs.  McPherson 

with  the  Mayor,  when  the  latter  Portland  Oregonian,  has  said.  “Then  when  my  children 

told  the  newsman  to  get  out  of  '  poraniy  as  iivestMK  editor.  resigned  as  administrative  assistant  began  to  complain  about  my  never  J 
City  Hall  and  stay  out  “or  I’ll  ^  „  TirvcnM  rf  Douglas  McKay  of  Ore-  being  home.  I  decided  I’d  had  it" 

bat  you  one”  after  Saunders  had  .‘f  .?-  ^  gon  and  has  joined  the  staff  of  Mrs.  McPherson  has  a  daughter 

written  a  story  His  Honor  particu-  KGW,  Portland.  5  and  a  son  2. 

larly  disliked.  ?  *  *  *  “One  morning  my  little  girl 

In  addition,  at  the  time,  the  formerly  on  asked  me  if  I  would  be  home  for 

Mayor  requested  his  Common  the  editorial  department  staff,  dinner  and  I  told  her ‘sure,’ ”  she 

Council  to  pass  a  law  requiring  Hartford  (Conn.)  Times,  and  said.  “And  my  daughter  said, 

all  reporters  to  take  a  “mental  recently  in  radio  station  ‘You  mean  you’ll  be  home  if  Bar- 

test.”  Saunders  offered  to  take  ^  general  news  reponer.  newswork  in  the  East,  has  joined  bara  Payton  doesn’t  cut  up.’ 

such  an  examination  if  the  Mayor  _  the  staff  of  Radio  Station  WONS,  “So  I  decided  I’d  quit  right 

would  do  likewise.  His  Honor  a?  f  i  a  I  Hartford.  now.” 

backed  down.  f"®  Lubbock  (Tex.)  Avalanche-  ♦  ♦  ♦  _ _ 

the  education  beat  on  the  city  staff  S‘'u,e'"^,L7opat.  '.hi  Sims  Heads  Columbus 

In  other  Tiims  shifts.  Edward  I.  S^^Sy’^Sen'^sporK^’S  WoedHorter!  officia'  StartoraS’y  circuU.ion  dhector 

Daly  general  fsignment,  was  “  rZZe  (T^TTeS^am  Publication  of  the  CIO  Interna-  of  the  Denver  Post,  has  been  ap- 

named  corres^dent  in  Manches-  me  lempie  tiex.j  leiegram.  Woodworkers  Union.  pointed  new  circulation  manager 

ter,  while  William  Huebner,  for-  —  -  - -  *  *  *  ^  ^  Columbus  Citizen,  a 

mer  U.  S.  Army  war  correspond-  Where  They  Are  Now  Dent  Thorpe,  assistant  sports  Scrioos-Howard  newspaper.  I 

ent  in  Korea,  joined  the  state  news  "  ; - -  editor  of  the  Jamestown  (N.  Y.)  Mr.  Sims,  45,  has  been  attached 

desk.  J.  W.  Egan,  JR-r  once  advertis-  Sun,  has  resigned  to  join  the  in-  to  the  Pittsburgh  Press  since  June 

■  ing  manapr  of  the  New  York  spection  department  of  Marlin-  of  last  vear  when  he  resigned  his 

Marston  with  Pet  Milk  l Gotham  Rockwell  Corp.,  Jamestown.  posiUon^in  Denver  to  become  af- 

Sr.  Louis-John  Marston.  last  r  .  «  /  Scripps-Howard. 

promotion  manager  of  the  St.  apStS  g^erll  ^°es  lunior  C.  of  C.  Cites  He  took  up  his  new  duties  at  | 

Star-Times,  has  assum^  the  of^h  thf  hosiery  and  lingerie  Boston  Reporter  <^‘dzCT.  Jan  *4.  He  rep  ac«  , 

post  of  managing  editor  of  Pet  ^  ®  ufT  ..  <»i  George  W.  Hicks,  Citizen  circu-  , 

Milk  Magazine,  a  pictorial  house  ‘  «  *  *  _ij  accianm^  ‘t  f®*"  years,  who  resigned  ! 

paper  for  the  Pet  Milk  Company.  i  w  s  r-  ’  assignr^nt  writer  and  position  with  the  Pitts- 

^  ^  v^v/iiiHaiiy.  J  welter  (Scoop)  GoLDSTEiN,  radio  newscaster  for  the  Boston  V"  p“  „ 

—  once  a  reporter  for  the  St.  Louis  Traveler  and  radio  station  WHDH,  „  ciJ-fpctfnl  c-ireer 

Wedding  Bells  (Mo.)  Post-Dispatch,  will  join  received  the  Boston  Junior  Cham-  fm*^! 

• - -  Westheimer  &  Black,  St.  Louis  ad-  ber  of  Commerce  award  as  one  of  yg™  which  included  positions  as 

Pete  Laurs,  managing  editor  of  vertising-public  relations  firm  on  the  ten  outstanding  young  men  of  branch 

the  Oregon  City  (Ore.)  Enter-  Feb.  1  as  a  partner.  Greater  Boston  last  Thursday.  Sh 


Wedding  Bells 


Following  a  successful  career 
on  the  Portland  Oregonian  for  23 


advertising  manager  of  the  Clarks¬ 
burg  News,  Jan.  5. 


Births 


In  Military  Service 

Capt.  Albert  A.  Kupp,  re- 


the  Oregon  City  (Ore.)  Enter-  Feb.  1  as  a  partner.  Gr^^ter  Boston  last  Thursday  Manager,  district  managed,  branch 

prise-Couner,  and  Mrs.  Aileen  ♦  *  ♦  The  award  was  made  at  a  ban-  .  ^  ’  *  supen^isor  sub- 

Brown  of  Portland.  Jan.  5.  John  F  Dyer  formerly  with  quet  in  Boston’s  Hotel  Manger  at-  manage;,  and 

*  *  *  tended  by  s^res  of  ^ominent^r-  assistant  circulation  manager.  Mr. 

Miss  Dorothy  Ellen  Sum-  '^mencan-Adverttser,  has  been  sons,  chamber  members  and  their  Denver  Post.  He 

MERS,  circulation  department,  ^ed  editor  of  ^e  house  maga-  friends.  remained  there  for  five  years. 

Clarksburg  (W.  Va.)  Exponent-  zme  of  General  Electnes  Chemi-  Clancy  was  one  of  two  newsmen  He  is  a  member  of  the  Interna- 
Telegram,  and  Richard  D.  Israel,  ®al  Division,  Pittsfield,  Mass.  to  place  among  the  top  ten.  Harold  ,  circulation  Managers  Asso- 

advertislng  manager  of  the  Clarks-  ^  v  xa  *  *  r  ,  Putnam,  State  Repre^ntative  and  Jiation  and  a  past  prSdent  of 

burg  News,  Jan.  5.  John  K.  Murphy,  formerly  an  former  editor  of  the  Veteran’s  .  Midwest  Circulation  Mana- 

_ _  editor  and  writer  for  the  Associ-  Forum  in  the  Boston  Globe,  also  ,  Acsrtci'atinn 

ated  Press  in  New  York,  has  been  received  an  award.  ® 

Births  appointed  supervisor  of  commun-  Clancy  is  the  only  New  England 

I  "T  ity  relations  for  the  Pennsylvania  reporter  to  ever  win  the  Associated  In  Military  Servic© 

Evans  Clinci^,  reporter.  Hart-  Railroad.  Press  Regional  Award  for  the  Best  ■  - 

^ra  (Conn.)  Times,  and  Mrs.  ♦  ♦  *  gjg  city  News  Reporting  two  years  Capt.  Albert  A.  Kupp,  re- 

^INCHY  are  parents  of  a  baby  Charles  Collingwood,  who  in  succession.  He  received  that  searcher  and  statistician  in  the 

boy,  named  Ross,  tlwir  first  child,  entered  news  work  in  the  London  honor  in  1950  and  1951,  Dallas  (Tex.)  Morning  News  pro- 

*  *  *  .  bureau  of  the  United  Press  in  He  began  his  newspaper  career  motion  department,  has  received 

•  P^hlson,  night  manag-  1939  and  who  has  been  White  in  1945  as  a  wire-filer  for  the  the  Air  Medal  with  two  Oak  Leaf 

mg  editor  of  Fargo  (N.  D.)  House  correspondent  for  CBS,  has  United  Press.  Just  a  year  and  a  Clusters  for  heroic  action  against 
torum,  Md  Mrs.  Paulson  have  been  named  special  information  half  later,  he  was  made  night  bu-  Communist  positions  in  Korea, 

announc^the  birth  of  their  third  assistant  to  Mutual  Security  Ad-  reau  manager.  After  a  brief  period  where  he  has  flown  55  combat 

child  and  first  daughter,  Christine  minister  W.  Averell  Harriman.  as  account  executive  for  a  local  missions. 

Roberta,  on  Jan.  6.  ♦  ♦  *  public  relations  firm,  he  joined  the  *  * 

*  *  *  Herbert  F.  Thies,  managing  Traveler  as  re-write  man.  Mark  Feinberg,  a  former  staff 

James  A.  Chaney,  reporter  for  editor  of  the  Colorado  Springs  His  special  assignments  have  reporter  of  the  Springfield  (Mass.) 

the  Raleigh  (N.C.)  News  and  Ob-  ((3olo.)  Free  Press  from  Aug.  1  taken  him  to  the  Korean  battle-  Daily  News,  has  been  promoted  to 

server,  is  the  father  of  a  girl,  bom  to  Dec.  1,  1951,  and  formerly  for  front;  Kefauver  hearings;  Gen-  staff  sergeant  with  the  103d  FigW- 

Jan.  5.  Mrs.  Chaney  is  the  farmer  26  years  managing  editor  of  the  eral  MacArthur’s  return  in  Cali-  er  Interceptor  Wing  at  Suffolk 

Miss  Janie  Husketh.  Scottsbluff  (Neb.)  Star-Herald,  fornia;  and  to  the  U.N.  Assembly.  Ckiunty  (N.  Y.)  Air  Force  Base. 
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For -Hnosa  inieresied  in  world  records— 

45,788,894 

LINES 


1T\a  Figure,  3 bove.  is  fhe,  I95i  tof^l 
5d\/en-ising  space  oP  -tbis  newspaper, 
wl'iich  also  established  the  pievi'ous  world 
record  in  1950  with  44>949,^49  lines. 


f\/o  new^f)3per,  Of-  opiet- 
ptfni&J  M&c/tum,  befo^ 

equ3ff(Ld  ot  aahi&/ecf  f/)is  cfent^e,  of' 
3acefH^nc!e.from  ac/v'etfiset^ . 
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SYNDICATES 


toss  a  rock  through  a  window  than  NEA  Package  Includes 


Lyons  of  Bistro  Fame — 
A  Man  Without  a  Bar 


to  build  one. 

Sylvia  Lyons  is  a  writer  in  her 


Three  New  Features 

A  television  column,  a  revised 


own  right  and  has  had  stories,  crossword  puzzle  format  and  a 
niostly  humorous,  appear  in  top-  series  of  news  maps  have  been 


flight  magazines. 


added  to  the  NEA  Service  pack- 


^  Mr.  Lyons  likes  to  tell  the  story  age  since  Jan.  1. 

*  LwM%JLm  I  r  r  CC’f  of  the  time  he  visited  Tokyo  and  The  TV  feature,  a  one-a-weck 

was  hailed  as  “the  husband  of  the  column  called  “Hollywood  on 

By  D.  D.  Bonolede  distinguished  writer,  Sylvia  Ly-  TV,”  is  written  from  the  West 

ons.”  It  seems  the  Japanese  had  Coast  by  Erskine  Johnson,  NEA’s 

Havana  —  In  1935,  Leonard  the  laurel  leaf  and  a  $50  a  week  enthusiastically  acclaimed  several  movie  colunmist.  The  TV  feature 


Lyons  took  a  rain-check  on  a  Car-  job. 
ribbean  trip:  this  week,  17  years  T 
later,  he  finally  tribi 

pick^  up  the 
option. 

As  an  embry¬ 
onic  lawyer  bare¬ 
ly  out  of  Black- 
stone,  Mr.  Lyons, 
the  first  graduate 
of  St.  John’s  in 
Brooklyn  admit¬ 
ted  to  the  bar, 
had  to  make  a 
decision  between  _ 


of  her  stories  translated  in  their  is  distributed  in  addition  to  Mr. 
Today  his  Lytwis  Den  is  dis-  language.  Johnson’s  five-a-week  “In  Holly- 

tributed  by  Post-Hall  Syndicate  to  Draite  the  juxtaposition  of  wood”  column.  It  covers  general 
102  papers  in  the  U.S.,  plus  dailies  earntag  his  bread  while  most  peo-  news  of  the  TV  industry  and  of 
in  Havana,  Mexico  City,  Tokyo,  pjg  ^re  under  the  charms  of  Mor-  various  television  personalities. 
Nassau,  Berlin  and  Rome.  pheus,  Mr.  Lyons  has  his  home-  “Wherezit?  Whatzit?,”  the  new) 

The  three  basic  ingredients  for  life  methodically  arranged  so  that  niap  feature,  is  distributed  in  two- 
a  successful  Broadway  columnist,  he  has  breakfast  with  his  wife  and  column  m^  form.  Each  map  fea- 
Mr.  Lyons  believes,  are  experi-  four  sons,  age  4,  7,  11,  and  14,  a  different  country  or  stra- 

ence,  familiarity  with  nightclubs,  when  he  arrives  home  in  the  gray  area  m  the  news.  Back- 

and  friendships  with  newsworthy  of  early  morning.  When  the  Ly-  Bround  commentaries  of  about  250 
people.  ons’  male  quartet  returns  from  words  accompany  the  maps. 

After  17  years  Mr.  Lyons  is  en-  school  he  has  emerged  from  bed  A  ^w  ‘thematic  format  hw 
dowed  with  all  three,  being  as  and  the  family  spends  the  early  •>een  introduced  m  NEAs  six-a- 
much  a  part  of  the  furniture  at  part  of  the  evening  together  be-  wwk  crossword  puzzle  fe^re 
the  Stork  Club  as  Sherman  Bill-  fore  he  goes  to  work. 


practicing  inter  Lyons  inutn  a  pan  uic  lurniiurc  ai 

nltfoiarfaw'i/Jhe  West  Indies  or  T a^5aI??veSiig  '''The"'  uifity  linT  rompanionship  theme,  with  several  related  words 

marriage  to  the  present  Mrs.  jjg  doesn’t  chat  with  such  of  Ws  family  is  greater.  Papa  appearing  throughout  the  puzzle. 


Each  puzzle  follows 


u  .  u-  notable  members  of  New  York’s  Lyons  declares,  than  that  found  , _ _ 

He  never  had  cause  to  regret  his  trol  as  the  Duke  and  in  most  homes,  despite  his  hours.  Thousands  Partiapote 

choi«  since  the  decision  paid  Duchess  of  Windsor,  J.  Edgar  He  maintains,  however,  that  In  Twin-Naming  Contest 

dividers  in  a  journal-  Hoover,  or  any  one  of  a  long  list  many  showpeople  don’t  recognize  Following  the  recent  birth  of 
r  M  a  roadway  colum-  celebrities  who  seek  diversion  h>m  in  the  daytime  out  from  un-  twins  to  Prince  Valiant  and  Prin- 
®  in  the  night  spots.  der  the  soft  lights  of  cafes.  ces  Aleta  in  the  King  Features 


During  his  sojourn  to  Havana,  ,  mghts  a  w 


der  the  soft  lights  of  cafes. 


Six  niehts  a  week  Mr  Lvons  occupational  Syndicate  comic  strip,  “Prince 

makes  tte  rounds  to  14  of  New  a  nightclub  col-  Valiant,”  the  Bridgeport  (Conn.) 


he  recalled,  somewhat  nostalgi-  tne  rounm  to  14  oi  New  -  hilrwophizw 

cally,  the  dilemma  of  choosing  be-  nightclubs.  At  P  '®®°P 

tween  law  and  newspaper  work.  anyone  he  can  be  seen  table-hop-  mtii  orfej-  ttc  Service 

In  those  days  the  puckish  Lyons  P“8.  and  mixing  with  i^ple  Lmers  1 Service 

had  been  contributing  scraps  of  names  make  news.  All  the  NEA  Service  this  we< 


Sunday  Herald  conducted  a  con-  i 
test,  asking  readers  to  submit 
names  for  the  royal  twins.  Thou- 


NEA  Service  this  week  queried  sands  of  readers  participated. 


Broadway  nossin  to  Mark  Hellin.  while  he  is  storing  tidbits  of  in-  editors  on  their  interest  in  receiv-  An  eight-year  old  Menden. 
ger  and  other  columnists  alrmo  formation  in  a  mental  storehouse  ing  text  features  and  columns  on  Conn.,  girl  named  foe  winner,  got 
New  York’s  Main  Stem  When  m  his  column.  Teletypesetter  tape.  The  service  a  royal  reception  when  she  vuitrf 

KtL  H.  .  l™.  said  Srial  will  be  avilable  in  lbe_  Redding,  Conn.,  honK  ol  lb. 


David  Stem  took  over  the  New  He  works  alone  without  a  leg-  material  win  oe  avaiiaoie  in 

York  Post  he  sent  out  word  he  staff.  And  he  is  a  teetotaler,  which  form  as  soon  as  foe  nec^ai7 

was  on  foe  lookout  for  a  local  partlv  accounts  for  his  still  vouth-  tape<utting  equipment  can  be  ob- 


was  on  foe  lookout  for  a  local  partly  accounts  for  his  still  youth-  tape-cutting  equipment  cm  oe 
nightclub  columnist.  ful  appearance.  tamed.  King  Features  Sywk 

Along  with  500  aspirants  Mr.  His  reputation  for  avoiding  the 

Lyons  applied  for  the  job.  Harry  bitter  tea  of  maliciousness  in  his  vtftoifwKile  Furman  0^1 

Saylor,  editor  of  the  Post,  sifted  column  has  even  reached  the 


artist,  Harold  Foster.  The  girl 
suggested  Karen  and  Sharon  as  the 


tained.  King  Features  Syndicate  names.  He  gave  the  youngster  an 
has  also  annoimced  plans  for  dis-  original  drawing, 
tributing  text  features  on  tape. 

Meanwhile,  Furman  O.  Ruff,  Westerns  Past  Peak, 


the  5(^0  unTii  Mr.Tyt;i;;:or;te  of  foe  newly  organized  Ta^  Boys' Wear  Group  Told 

basis  of  a  scrapbook  of  news  items  Tmman  once  complimented  him  C^.,  announced  the  Western  motif  in  merchan- 

he  had  compiled,  emerged  with  with  foe  remark  that  it  is  easier  to  New  gimmicks  is  still  very  miK* 

_  at. 201  42nd  St.,  New  reported  here  last  week. 

^  ^ ^  company  will  j2,  page  36).  But 


Whntf  Sum  Hill  ®®^  ^nen;N:rrof  foe''iSy’s'''App«d 

ww  JH.U.M.  Feb.  1,  and  expects  to  distribute  Buyers  Association,  meeting  lU 

•11  wr  f  j  _»  1  j  r  r  I  convention  last  week,  heard  a  re- 

•  ••Will  W»  fja  GTAw  next •••  ASK  AmAzed  lAns  of  the  tiaI  on  NlArch  3.  (E&P,  Jah.  5,  pQj^  ^  survey  of  smsller 

artoonist  with  the  candid  camera  eye.  But  he  always  whi^  found  that  rowboy  items 

•'  ^  src  pRst  thcu  peak, 

tomes  up  with  a  fresh  foible,  a  human  human  in  a  A  Dun  &  Bradstreet  representt- 

1  f  ,  j  ,  tive,  reporting  on  a  study  of  22 

lood  of  boredom,  ecstasy,  puzzlement,  happiness,  "I  KT'C  TAKE  PICTURES"  successful  stores,  said  buyers  are 

.  more  like  ourselves  than  the  faces  in  mirrors  ...  ^  maintaining  a  wait-and-see  atfit^ 

t  TkT  -Ml  regarding  the  potential  of  science- 

wv  •  IVorris  Harkness  fiction  merchandise  to  replace 

AA  Western  items. 


M  cartoonist  with  the  candid  camera  eye.  But  he  always 
comes  up  with  a  fresh  foible,  a  human  human  in  a 

mood  of  boredom,  ecstasy,  puzzlement,  happiness,  JAKE  PICTURES 

or  frustration  . . .  more  like  ourselves  than  the  faces  in  mirrors  . . . 


W.  E.  Hill  finds  his  modeb  in  restaurants, 
parties,  shops,  at  beaches,  neighborhood  barbershops,  offices, 
wherever  the  gregarious  gather. . .  and  his  weekly  page  is  welcomed  by 
the  whole  family,  is  high  in  readership,  builds  loyalty  as  well  as 
circulation.  For  open  territory,  proofs  and  prices,  phone,  wire,  or 
write  Mollie  Slott,  Manager . . . 

Chicago  Tribune^Ikfeu?  York  IVetrs 


by  Norris  Harkness 

A  weekly  photography 
feature  of  interest  to  aU 
your  readers  who  either 
take  pictures  or  just  enjoy 
them. 


Syndicate 


Neimm  MtmllMno,  Newe  York 
Trtkunm  Toiror,  ChleuQO 


interest  to  aU  New  Angelo  Book 
rs  who  either  Emidio  Angelo,  creator  of 

s  or  just  enjoy  “Emily  and  Mabel”  humor  paaek 
for  the  Phiiadelphia  Inquirer  and 
the  Chicago  Sun-Times  Syndicate, 
j  has  prepared  a  new  selection  of 

The  Hardale  Syndicate  Sgn^ir^’biabe^TUn'bS 

30  E.  doth  St..  New  York  22  offered  to  Inquirer  readers,  and 
_  ,  will  shortly  be  published  for  go®;' 

Tel.;  PLoza  3-3332  circulation  by  the  John  C- 

Winston  Co. 
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14  PR  Firms 
d'l  Unite  to  Offer 
National  Service 
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Fourteen  regional  public  rela¬ 
tions  firms  in  principal  cities 
across  the  country  have  merged  to 
form  Public  Relations  Manage¬ 
ment  Corporation.  Executive  of¬ 
fices  have  been  established  in  the 
Chanin  Building,  New  York  City, 
with  Paul  A.  Newsome  as  chair¬ 
man  of  the  board. 

In  addition  to  the  New  York 
office,  and  offices  in  14  key  cities, 
a  branch  has  been  established  in 
Washington. 

Mr.  Newsome,  president  of 
Newsome  &  Company,  Inc.,  Bos¬ 
ton,  said  a  president  to  lx  ap¬ 
pointed  would  be  a  man  promi¬ 
nent  in  the  public  relations  field. 
Nelson  B.  Moore  of  Cleveland, 
head  of  Nelson  B.  Moore  &  Asso¬ 
ciates,  is  serving  as  acting  presi¬ 
dent.  Don  Short,  Minneapolis,  is 
secretary. 

Public  Relations  Management 
Corporation  was  organized  to  pro¬ 
vide  an  efficient  and  effective 
means  of  carrying  out  national 
public  relations  policies  of  indus¬ 
trial  and  association  clients,  said 
Mr.  Newsome. 

“By  this  united  effort  we  have 
creat^  the  largest  firm  of  its 
ku^  and  have  been  able  to  effect 
Mriking  economies  in  operatkm,” 
he  added.  “Through  our  16  offices, 
all  connected  by  teletype,  we  are 
able  to  blanket  the  country  in 
fast,  complete  coverage,  either 
gathering  information  or  in  news 
dissemination.  By  the  same  tx^en 
we  can  pin-point  coverage  for  a 
national  account  if  so  desired.” 

The  member  firms  of  the  new 
group  are  Newsome  &  Company, 
Inc.,  Boston;  Howard  G.  Mayer 
and  Dale  O’Brien,  Chicago  and 
Los  Angeles;  Nel.son  B.  Moore 
^  Associates,  Cleveland;  Wil¬ 
liam  Kostka  and  Associates,  Inc., 
Denver;  James  P.  Chapman,  Inc., 
Detroit:  George  Krrksey  and  Asso¬ 
ciates,  Houston;  Don  Short,  Min¬ 
neapolis;  William  Glenn  Saunders, 
Montgomery,  Ala.;  Scott  Wilson  & 
Associates,  New  Orleans;  The 
J(An  LaCerda  Agency,  Philadel- 
pWa;  M.  K.  Mellott  &  Company, 
Pittsburgh;  The  Hughes  Organiza¬ 
tion,  San  Francisco,  and  Robert 
A.  Willier  and  Associates,  St. 
Louis. 

Donald  D.  Hogate  heads  the 
Washington  staff  of  five.  The  New 
York  office  will  be  beaded  by  W. 
Mosepp  Miller.  David  Quinlan 
bas  joined  the  staff  as  account 
supervisor.  Mary  Enright,  office 
®®nager,  comes  to  the  New  York 
office  from  Hill  and  Knowlton. 

■ 

New  Publicity  Firm 

Formation  of  Kaufman  & 
Schreier,  publicity  and  promotion 
organization  with  offices  at  400 
Madison  Avenue,  was  announced 
ffiis  week  by  Ben  Kaufntan  and 
George  Schreier. 


Kk\M[ 


Facts  on  the  Air  Age 


by  The  Glenn  L  Martin  Company,  Bahimore  3,  Maryland 


New  Wat«r*Bas«d  Waopont  receive  some 
of  their  early  proving  in  the  waters  of  a 
Stevens  Tech  towing  tank.  Here,  deli¬ 
cately  instrumented  models,  like  this 
Navy  Martin  Marlin  seaplane  hull,  are 
towed  down  the  tank’s  100-yard  length 
from  a  fixture  mounted  on  a  monorail.  .Ml 
landing  and  take-off  speeds  can  be  simu¬ 
lated.  A  wave-making  machine  reproduces 
different  types  of  seas.  And  the  hull  is 
photographed  above  and  below  the  water- 
line  during  the  run  hy  a  series  of  cameras 
and  mirrors  while  performance  data  is 
electronically  recorded. 

It’s  part  of  the  research  and  develop¬ 
ment  that  is  producing  advanced  new 
water-based  weapons  for  America’s  arsenal 
.  .  .  pointing  toward  jet-powered,  swept- 
wing  flying  boats  that  will  combine  water- 
based  mobility  with  land-hased  speed! 


Stommlna  on  tho  Brokos  .  .  .  Ever  think  of 
what  would  happen  to  you  if  your  car 
were  stopped  completely  in  19  feet,  from  a 
speed  of  120  m.p.h.?  That’s  exactly  the 
situation  simulated  by  USAF  Major  John 
Paul  Stapp,  aero  medical  scientist,  re¬ 
cently,  when  he  had  himself  decelerated  in 
a  special  sled.  The  tests  were  intended  to 
determine  how  much  impact  a  pilot  can 
stand  in  an  airplane  crash  and  still  survive 
if  properly  protected  by  restraining  har¬ 
ness.  Major  Stapp  experienced  a  gravity 
pull  of  45  G’s,  the  highest  known  ever  en¬ 
countered  voluntarily  by  man,  and  the 
equivalent  of  loading  8,000  lbs.  on  him. 
Yet  he  did  not  black  out  or  lose  control  of 
his  vision,  hearing  or  ability  to  move  his 
limbs. 


Soon  to  Soo  Sorvico  on  air  travel  routes 
across  the  country  is  the  Martin  4-0-4 
.\irliner,  most  modern  twin-engine  trans¬ 
port  flying.  Eastern  Air  Lines,  which  will 
call  the  aircraft  “Silver  Falcon,’’  has  60 
on  order  and  is  using  its  first  airplanes  fur 
pilot  training  and  familiarization  prior  to 
putting  them  into  service.  Trans  World 
Airlines,  which  has  41  of  the  planes  on 
order,  received  its  first  delivery  in  early 
November.  It  will  use  the  4-0-4’s  to  re¬ 
place  prewar  twin-engine  equipment  and 
a  fleet  of  12  Martin  2-0-2A’s  which  TW.^ 
has  been  operating  under  lease  for  over  a 
year.  These  new  Martin  Airliners  are  pres¬ 
surized  throughout.  Their  cruising  speed 
will  be  280  m.p.h.,  with  a  top  speed  of  over 
<00  m.p.h. 


High  Lights  .  .  .  The  Air  Force  recentl> 
completed  a  successful  test  of  aerial  de¬ 
livery  involving  a  nine  and  ohe-half  ton 
bulldozer.  Six  100-foot  parachutes  were 
used.  Shelf-like  layers  between  the  dozer 
and  its  carrying  platform  crumpled  con¬ 
secutively  to  absorb  landing  shock.  And 
the  dozer  was  ready  for  operation  within 
five  minutes  of  landing  ...  A  new  method 
of  preventing  incendiary  bullets  from  ex¬ 
ploding  aircraft  fuel  tanks  has  been  de¬ 
veloped  in  England.  It  utilizes  the  fraction 
of  a  second  between  hit  and  explosion  to 
flood  the  fuel  compartment  with  a  com¬ 
bustion-inhibiting  fluid  and  prevent  de¬ 
tonation.  .  .  .  First  cousin  to  the  old- 
fashioned  water  wing  is  the  newest  piece 
of  USAF  sea-survival  lifesaving  equip¬ 
ment  for  pilots  bailing  out  over  water.  The 
new  life  preservers  are  contained  in  two 
packets  which  strap  under  the  arms,  in¬ 
flate  independently  with  carbon  dioxide 
when  the  jumper  pulls  two  lanyards. 


AII>W*ath*r  Hying  .  .  .  I  he  practical 
answer  to  the  problem  of  getting  reason¬ 
ably  dependable  all-weather  service  to 
local  airports  may  lie  in  a  new  experi¬ 
mental  terminal  “baby”  omnirange.  .Air 
Transport  Association  and  Civil  .Aeronau¬ 
tics  .Administration  technicians  say  that  so 
far  it  is  the  only  device  they  know  that  is 
reliable  for  both  navigation  and  landing 
approach;  at  about  one-third  the  cost  of 
major  airport  installations  and  at  a  tiny 
fraction  of  radar’s  cost. 


Th«  TiraUtt  Spaad  that  flashed  the  twin- 
jet  Canberra  light  bomber  across  the  .At¬ 
lantic  in  the  record  time  of  4  hours  and  18 
minutes — the  zooming  loop  and  blurring 
roll  that  signaled  its  arrival  at  the  .Martin 
airport — foretell  the  effectiveness  of  the 
ni^ht  intruder  version  of  the  Canberra 
being  develimed  by  Martin  for  the  U.  S. 
.Air  Force.  This  B-57A  will  combine  the 
fighter-like  speed  and  maneuverability  of 
the  basic  design  by  the  English  Electric 
Company,  with  the  advanced  armament, 
electronics  and  engineering  of  the  U.  .S.  Air 
Force-Martin  team. 


^  AIRCRAFT 

BuiUtn  y  /Urtr^  Umit  1909 
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“We  are  constantly  impressed  to  find  that 

/ 

most  advertising  executives  we  contact  have 
read  the  important  articles  EDITOR  &  PUBLISHER 
carries  concerning  newspaper  advertising . . . 
one  of  the  many  reasons  why  we  have  used 
Editor  &  Publisher  consistently  for  25  years,” 


General  Advertising  Department 
Scripps-Howard  Newspapers 


Vernon  Brooks  fe  head  man  of  a  sales  organization  with  offices  in  seven  cities  .  .  . 
New  York,  Chicago,  Detroit,  Philadelphia,  Cincinnati,  Dallas,  and  San  Francisco. 

The  job  which  he  and  his  men  handle  is  the  selling  of  advertising  space  in  news¬ 
papers  spread  across  the  country  from  New  York  to  San  Francisco.  Since 
Scripps-Howard  Newspapers  are  located  in  seventeen  of  the  nation’s  larger 
cities,  his  men  are  faced  with  varying  market  conditions  and  different  competitive 
situation's.  This  calls  for  sound  selling  and  promotion. 

“Vern,”  as  he  is  known  the  country  over,  stresses  truthful  selling  .  .  .  always. 
And  the  more  factual,  the  better.  His  liking  for  factual  selling  and  having  access 
to  data  which  will  help  give  advertisers  the  answers  to  their  problems  have  made 
him  one  of  the  nation’s  leading  exponents  of  research  by  newspapers.  Witness: 
The  reputation  of  Scripps-Howard  Ne\vspapers  in  this  regard. 

His  counsel  to  advertisers  has  always  been  to  “advertise  consistently  and  use 
enough  space  to  do  the  job.”  He  practises  what  he  preaches,  too.  Scripps- 
Howard  are  using  the  back  cover  of  Editor  &  Publisher  52  times  a  year,  and 
they  have  advertised  consistently  with  us  for  the  past  25  years.  “Moreover,”  says 
Vern  Brooks,  “we  will  continue  to  do  so  as  long  as  we  have  the  money  to  do  it.” 
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CIRCULATION 


Teen-Age  Pages  Help 
Build  Young  Readers 


By  George  A.  Brandenburg 


Teen-Age  columns  and  sections 
help  to  build  readership  and  to 
improve  newspaper  prestige  among 
teen-agers,  according  to  a  recent 
roundup  conducted  by ‘the  Inland 
Daily  Press  Association. 

Ideas  reported  by  Inland  mem¬ 
bers  may  be  helpful  to  circulation 
managers  facing  the  New  Year 
with  a  desire  to  cultivate  new  and 
youthful  readers.  A  variety  of 
ways  of  handling  such  material 
was  reported. 

Stewart  Riley,  publisher  of  the 
Bedford  (Ind.)  Times-Mail,  said 
he  started  a  teen-age  column  four 
years  ago  and  runs  as  much  as 
five  columns  on  Friday,  plus  an¬ 
other  four  or  five  columns  of  news 
from  rural  schools.  These  pages 
have  high  readership,  he  added. 
The  Times-Mail  entertains  student 
correspondents  each  spring  at  a 
luiKheon. 

A  two-page  teen-age  section  ap¬ 
pears  each  Wednesday  in  the 
Kankakee  (Ill.)  Journal.  Burrell 
Small,  managing  editor,  said  that 


etter  Carrier 

AGS 


N.BA.  offers  you  batter  qual¬ 
ity,  price  and  service  on  any 
type  of  carrier  bag.  Gat  our 
quotationi  Also  on  aprons, 
collection  books,  binders,  dis¬ 
play  racks,  route  tubes,  pro¬ 
motion  ad-mats  and  monthly 
Circulators  Idea  Service. 

N.  B.  A. 

Newspaper  Boys  of  America,  Inc. 

912  E.  21st  St.,  Indianapolis  2,  Ind. 

Largest  Producer  of  Circulation  Supplios 


SOONER  or  LATER 

practically  every  publisher 
faces  a  claim  for 
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CORPORATION 

ficti.inri  -  ►.iru.ts  C'', 


as  much  high  school  news  as  pos¬ 
sible  is  held  for  this  section.  When¬ 
ever  a  new  teen-age  corre^ondent 
starts  on  the  Journal,  his  picture 
is  used  with  a  story. 

The  Freeport  (Ill.)  Journal- 
Standard  has  found  that  one  well- 
trained  high  school  correspondent 
can  do  a  better  job  than  did  a 
teen-age  page  poorly  written  by 
student  contributors.  The  corre¬ 
spondent’s  news  is  scattered 
through  the  paper,  says  Francis  I. 
Heinen,  general  manager. 

The  weekly  high  school  page  of 
the  Bloomington  (Ind.)  JJerald- 
Telephone  is  edited  by  one  high 
school  boy,  chosen  with  the  rec¬ 
ommendations  from  high  school 
teachers.  The  page  runs  on  Satur¬ 
day,  according  to  George  J.  Wise, 
publisher,  who  reported  that  the 
page  seems  to  have  boosted  Satur¬ 
day  advertising  linage.  Merchants 
often  request  position  on  the  high 
school  page,  he  added. 

^ub  Gazette’  Popular 

For  the  past  15  years,  the  Ma¬ 
son  City  (la.)  Globe  Gazette  has 
published  a  full  page  of  high 
school  news  on  Saturdays  under 
the  heading  “Cub  Gazette.”  News 
and  pictures  come  from  high 
school  students  working  under  die 
supervision  of  the  journalism  and 
English  departments.  Half  of  the 
page  is  reserved  for  advertising, 
sold  as  a  package  for  a  year  at  a 
time,  said  Lee  P.  Loomis,  pub¬ 
lisher. 

“Three  years  ago,  the  two  paro¬ 
chial  schools  got  interested,”  said 
Mr.  Loomis,  “so  we  run  a  second 
page  for  them,  and  now  the  junior 
college  is  getting  ready  to  run  a 
half  page  every  two  weeks.  The 
junior  college  will  sell  the  adver¬ 
tising  for  its  half  page,  but  the  ad 
space  on  the  high  school  page  is 
sold  by  the  Globe  Gazette  staff.” 

The  Cape  Girardeau  (Mo.) 
Southeast  Missourian  has  a 
“School  Page,”  rather  than  just  a 
high  school  page,  said  Alvin 
Macke,  business  manager.  News 
is  contributed  by  public  grade 
schools,  parochial  grade  schools, 
as  well  as  two  high  schools. 

Two  school  pages  are  run  on  al¬ 
ternate  Saturdays  by  the  Mexico 
(Mo.)  Ledger,  according  to  Rob¬ 
ert  M.  White,  co-publi^er.  One 
page  is  written,  edited,  made  up 
and  proof  read  by  high  school 
students.  The  second  page,  started 
last  year,  is  produced  by  junior 
high  and  grade  school  students.  A 
course  to  help  students  learn  to 
read  a  newspaper  intelligently  is 
Mr.  White’s  next  goal. 

The  Lansing  (Mich.)  State 
Journal  stage  “Young  Editor’s 
Day”  during  National  Newspaper 


Week.  Linder  staff  supervision 
and  with  adequate  coaching,  stu¬ 
dents  handle  the  entire  news  de¬ 
partment  job  for  one  day. 

Florida  Survey  Shows 
Weeklies  'Undervalued' 

Publishers  of  many  Florida 
weeklies  undervalue  their  product, 
it  is  the  conclusion  of  Dean  Lau¬ 
rence  R.  Campbell  of  the  Florida 
State  University  School  of  Jour¬ 
nalism  after  a  survey  which  shows 
that  few  have  rais^  their  price 
above  5c  in  recent  years.  Only  15 
weeklies  charge  10c. 

In  the  daily  field.  Dean  Camp¬ 
bell  said,  none  charge  more  than 
5c  per  copy  and  only  two,  the 
Miami  Herald  and  Tampa  Trib¬ 
une,  charge  15c  for  the  Sunday 
edition  while  others  charge  10c. 

The  monthly  rate  of  the  Tampa 
Morning  Tribune  was  raised  from 
$1.55  to  $1.75  on  July  1.  The  lat¬ 
ter  is  the  rate  of  the  Miami  Her¬ 
ald.  Both  of  these  dailies  charge 
$20.80  a  year. 

Monthly  rates  of  other  newspa¬ 
pers  range  from  $.85  to  $1.50.  On 
January  1,  1950,  only  one  of  the 
smaller  dailies  charg^  more  than 
$1.10  a  month.  Now  four  charge 
$1.30,  one  charges  $1.35,  and  one 
charges  $1.50. 

Yearly  rates  range  from  $9  to 
$16  with  four  new^apers  charg¬ 
ing  $15.60  a  month.  They  are  the 
Ocala  Star-Banner,  Tallahasse 
Democrat,  DeLand  Sun-News,  and 
Jacksonville  Journal.  Two  of  these 
do  not  publish  on  Saturday. 

Three  of  the  11  publishers  re¬ 
ported  they  may  raise  subscription 
rates  within  the  next  year,  and 
three  were  undecided  as  to  wither 
they  would.  Seven  felt  that  they 
would  lose  circulation  if  they 
raised  the  rate  per  copy  from  five 
to  seven  cents.  Ten  said  they 
would  lose  circulation  if  they 
raised  the  rate  per  copy  to  10c. 

Five  publishers  believed  that 
enough  revenue  would  be  gained 
by  raising  the  rate  to  7c  to  make 
up  for  the  loss  of  circulation 
whereas  only  three  felt  that  the 
revenue  gain  would  offset  circula¬ 
tion  losses  with  a  raise  to  10c  a 
copy  of  the  regular  issue. 

Competition  is  a  significant  fac¬ 
tor  in  some  instances,  some  of  the 
competition  coming  from  newspa¬ 
pers  published  in  other  cities. 

Magazine  Price  Set 

Regular  subscribers  of  the  La 
Crosse  (Wis.)  Tribune  will  be 
able  to  secure  their  choice  of  32 
popular  magazines  at  a  saving  un¬ 
der  a  plan  developed  by  the  Trib¬ 
une  circulation  department.  Those 
who  subscribe  through  their  car¬ 
riers  will  be  protected  against  any 
further  increases  in  magazine 
prices  for  a  two-year  period. 

Honest  Carrier 

A  Buffalo  (N.  Y.)  Courier-Ex¬ 
press  carrier-salesman  won  a  high 
compliment  from  a  subscriber  for 
his  'honesty  in  returning  $10  which 
she  had  ^nded  him  by  mistake 
for  a  $1  bill.  The  carrier,  John 
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R.  Romance,  16,  held  the  $10 
three  weeks,  hoping  to  learn  which 
customer  had  made  the  error. 

C-E  Circulation  Manager  How¬ 
ard  W.  Bishop  said  that  Romance 
is  “a  fine  lad”  and  that  bis  depart¬ 
ment  is  proud  of  the  boy,  after  the 
customer,  Mrs.  Mary  <3.  Wagner, 
wrote  to  the  Courier-Express  re¬ 
porting  his  honesty. 

Successful  Contest 

Paul  E.  Lee,  circulation  man¬ 
ager  of  the  Pasco  (Wash.)  Co- 
lumbia  Basin  News,  is  receiving 
commendations  from  many  public 
officials  on  his  Carrier  contest  in 
which  10  boys  and  two  girls  won  ) 
a  2,000-mile  trip  to  and  from  San 
Francisco.  These  winners  pro¬ 
duced  1,143  units  at  a  cost  of  82c 
each.  A  unit  was  a  13  or  26-week 
order.  On  the  entertainment 
schedule  was  the  East-West  foot¬ 
ball  game. 

Carriers  Feted 

Baltimore  —  A  special  tribute 
was  paid  to  100  carriers  of  the 
Baltimore  News-Post  and  Sunday 
American  at  a  recent  banquet  m 
the  ballroom  of  the  Emerson 
Hotel.  Recognized  as  “Home  Car¬ 
riers  for  1951”  the  newspaperboys 
were  selected  by  the  home  deliv¬ 
ery  department  of  the  HearsI 
newspapers  because  of  their  out¬ 
standing  efforts  in  the  operation  of 
■their  routes.  I 

'Boy  of  the  Year' 

When  84  Greenwich  (Conn.) 
Time  carriers  were  entertained  at 
the  daily’s  12th  anual  dinner,  El¬ 
bert  S.  Pearson,  business  manager, 
gave  the  Outstanding  Carrierboy 
Award,  a  $25  Defense  Bond,  to 
Charles  Stahl,  16,  who  has  won 
every  Greenwich  Time  award  and 
special  award  since  he  became  a 
carrier  four  years  ago.  Young 
Stahl  built  up  his  route  from  .^8 
papers  to  213  papers. 

a 

Jones  Resigns  as 
ISCMA  Secretary 

Atlantic  City — ^The  board  of 
directors  of  the  Inter-State  Circu¬ 
lation  Managers*  Association,  | 
meeting  here  to  plan  their  Spring 
Meeting,  has  accepted  the  resigna¬ 
tion  of  Ward  E.  Jones,  of  the 
Butler  (Pa.)  Eagle  as  secretapf. 

Mr.  Jones  asked  to  be  relieved 
of  his  duties  because  of  illness. 
Milton  J.  Picou,  of  the  Philadel¬ 
phia  Bulletin,  president  of  the 
ISCMA  appointed  Thomas  Davies, 
of  the  Pottstown  (Pa.)  Republican 
as  secretary.  Mr.  Davies  will  serve 
until  Mr.  Jones’  successor  is  named. 

The  Spring  Meeting  of  the 
ISCMA  will  be  held  at  the  Ri«- 
Carlton  Hotel  here  March  23-25. 

■ 

Deliveries  Curtailed 

CiNCiNNA'n  —  The  Enquirer  » 
cutting  off  home  deliveries  in  som* 
outlying  areas  because  of  a  news¬ 
print  shortage.  The  demand  tot 
papers  in  the  Greater  Cincinnat 
area  makes  it  necessary  to  curtail 
distribution,  subscribers  were  told. 
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In  the  Public  Interest 

A  REPORT  ON  USEFULNESS 


Ship*  of  th«  Gr«at  Whit*  Fl**t  have  formed  a  major  transportation  link 
between  North  and  Middle  America  for  more  than  half  a  century.  Bananas 
and  other  fruits,  coffee,  sugar,  abaca,  cocoa,  and  hard  woods  are  brought 
north.  Automobiles,  electrical  appliances  rubber  goods  wd  other  manu¬ 
factured  products  are  taken  south.  Passenger  traffic  has  been  developed, 
resulting  in  increased  understanding  and  friendship  between  the  peoples 
of  the  Americas.  It  is  indeed,  a  relationship  of  vast  benefit  and  useful¬ 
ness  to  the  life  and  economy  of  the  nations  concerned. 

To  sapplcmont  this  servie*  of  ships.  United  Fruit  maintains  an  extensive 
communications  system.  This  i#  the  Tropical  Radio  Telegraph  Com¬ 
pany — a  public  service  organization  that  efficiently  links  the  Americas. 

Other  operations  in  the  pnblic  interest  include  the  Company’s  thirteen 
hospitals  with  their  network  of  dispensaries  ...  a  staff  of  sanitation  work¬ 
ers  toiling  constantly  to  improve  health  standards  .  .  .  grade  schools  to 
serve  the  children  of  some  S>0,000  Company  employees  in  Middle  America 
. . .  the  Pan  American  School  of  Agriculture,  where  160  young  men  gather 
from  all  Spanish-speaking  Republics  for  a  fully-endowed  three-year  course. 

United  Frnit  Company  continnes  to  explore  ways  and  means  of  extend¬ 
ing  its  usefulness  to  the  people  of  Middle  America. 


Great  White  Fleet 


UNITED  FRUIT  COMPANY 

General  Offices:  80  Federal  Street,  Boston  10 

Pier  J,  N.  R.,  N«w  York  S  ISM  K  S».,  N.  W.,  Washington  S 

Ml  W.  Washington  St.,  Chicago  2  321  St.  Charlat  St.,  Now  Orlaam  4 

1001  Fourth  St.,  San  Franelieo  7 


British  Honduras 
Colombia 
Costa  Rica 
Cuba 

Dominican  Republic 
^  Ecuador 


El  Salvador 
Guatemala 
Honduras 
Jamaica,  B.  W. I. 
Nicaragua 
Panama 


Panama  Canal  Zone 
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PHOTOGRAPHY 


Air  Force  to 
Its  Coverage 


Revise 

Policy 


cuss  their  common  problem,  I  feel  Love  Those  Copsl 
a  workable  solution  can  be  made. 

It  will  not  solve  all  our  common 
problems,  but  it  should:  Give  the 
photographer  a  free  hand,  give 
the  reporter  faster  access  to  fac¬ 
tual  information,  and  safeguard 
classified  information.” 


Barney  loves  those  cops.  He 
should.  TTiey  saved  his  neck, 
camera  and  film. 

This  is  how  the  love  affair 
started: 

Barney — full  name,  Bernard  I. 


By  James  L  Collings 


There  should  be  smoother  fly-  gram,  especially  as  it  relates  to 
ing  in  the  wild  blue  future  for  newsmen  reporting  and  photo¬ 
cameramen  covering  Air  Force  graphing  AF  plane  crashes.  The 


f  Vk  Kerr— and  reporter  Murray  Light, 

w  both  representing  the  Bulalo 
of  the  Air  Force  states,  m  part:  y  )  Evenine  News  were 

‘New  revision  to  PI  (public  Socialist  Workers  Partv 

information)  policy  on  accidents  in  ^ 

emphasizes  ciSe  cWration  be-  “IS  wSs  sSTion  near  the 
tween  newsmen  and  military  per-  ^  po  e 


in  letter  form,  that  the  Depart¬ 
ment  of  the  Air  Force  is  going  to 
improve  its  public  relations  pro- 


grapnmg  At  plane  crasnes.  me  auu  .  .u.uiiy  p«-  stage  when  he  made  a  shot.  There 

accidents.  word  has  gone  out  to  commanders  s^el  concern^.  Release  of  ac- 

Word  comes  from  Washington,  and  public  information  officers  to  cident  mformation  can  cause  much  .  “Get  that  film  and  camera!" 

....  ...  .  “blackouts”  of  news.  fnctwn  ^ween  rn^ia  and  AF  was  rushed  by  about  a  dozen 

This  action  was,  of  course,  improperly  l^dl^  .  .  ,  but  Trotskyites. 

prompted  by  many  sources.  There 

Lve  been  4torials  decrying  mill-  understand  necessary  pro- 

tary  red  tape  and  snafued  public  ^ 

relations  and  an  unjustifiable  over-  Need  Indoctrination 

emphasis  on  the  security  issue.  “l^ng-standing  AF  policy^  has  _  _  _ _  _  _____ 

Editors  have  spoken  against  the  required  tlmt  local  news  media  be  police  department’s  anti-subversive 
blackouts.  They  have  protested  informed  in  advance  of  AF  pro-  squad  hurried  to  his  side.  The  de- 
the  manhandling  of  their  men  by  oedures  in  handling  ^cidents.  But  tectives  told  the  men  they  would 
military  police.  They  have  re-  uot  enough  to  inform  media  arrested  if  they  assaulted  Bar- 

ceived  apologies.  The  newsmen  alone — all  AF  members  directly 

themselves  have  kicked  about  con-  concenred  with  accidents  must  be 
ditions.  They  have  received  indoctrinated  in  AF  policy  .  .  . 

apologies.  Associations,  such  as  to  prevent  undue  interference  with 


The  cameraman  held  the  cam¬ 
era  over  his  head  and  warned 
those  threatening  him  not  to  touch 
him. 

Two  members  of  the  local 


ney  or  destroyed  his  film  and 
camera.  Then  extra  police  ar¬ 
rived. 

That  did  it,  and  Barney  left  in 


the  National  Press  Photographers  newsmen  and  yet  maintain  secur-  ojjg  piece,  ditto  camera.  Next 


Association,  have  rattled  their  pots 
and  pans  under  the  AF’s  nose. 
They  have  received  apologies. 


^Ue  Slegt£(ter 

Morninq  Ev«ninq  Sunday 
Reps.:  TH£  JOHN  BtTDD  CO. 


Wasted  Apologies 
All  these  wasted  apologies. 
They  weren’t  really  wanted.  The 
newsmen  wanted  only  to  receive 
fast,  accurate  facts  and  good  pic¬ 
tures.  Fdkts  and  pictures  that 


ity.  Base  accident  SOPS  (stand¬ 
ard  operating  procedures)  gener¬ 
ally  c^l  for  full  coordination  .  .  . 
but  in  most  instances  where  mis¬ 
understandings  with  media  have 
occurred,  SOP  had  not  been  car¬ 
ried  out  fully  . 
concerned  were 
policy 


week  he  would  like  to  cover  a 
flower  show. 


Callahan  Heads  SNEPPA 

_ _  John  P.  Callahan  of  the  Provi- 

all  rwMwnnil  dence  (R.  I.)  Journal-Bulletin  has  I 
not  aware  of  been  elected  president  of  the 
Southern  New  England  Press  Pbo- 


The  Associated  Press 


Anstr  aiia 


■  Th*  only  {oumal  giving  tho 
nows  of  advortlsara,  advorHa- 
Ing  aganfs,  publishing,  print¬ 
ing  and  commercial  ra  dio  in 
Australia  and  New  Zoaland. 
If  you  aro  planning  sales 
campaigns  or  are  interestod 
In  these  territories  read 

NEWSPAPER  NEWS 

IS  Hamlltei  Street 
Sa 


Sydeey,  Aestralie 

hiMbbed  Monthly.  One  Year  Subscription 


$2.25 


“To  achieve  full  understanding,  tographe'rs  AssomatiOT.  Oth€t  of- 
wouldn’t  violate  security.  Instead,  AF  urges  every  base  commander  are  Joseph  Marcello,  free- 

itoo  many  times  they  have  got  in-  and  PIO  to  invite  a  representative  l^nce,  vicepresident;  Frank  Farley 

[complete  facts  and  no  pictures.  group  of  news  photographers  and  *be  Journal-Bulletin,  tre^urer; 

The  men  in  the  AF  with  the  reporters  to  meet  with  base  offi-  ^ 

most  yardage  of  fruit  salad  on  cers  for  a  thorough  discussion  of  Pumic  Works  Department 

their  chests  have  not  been  pleased  mutual  problems  concerning  ac-  Photographer,  secretary, 
with  this  confused  and  unneces-  cidents.  In  addition  to  PIO,  the  eu 

sary  situation.  In  all  fairness  to  provost  marshal,  intelligence,  cas-  Shutter  Shorts  .  .  . 

them  and  the  outfit  they  serve,  it  ualty,  ground  and  flying  safety,  Robert  F.  Nauman,  former 

must  be  admitted  the  fault  has  operations,  ^d  air  police  officers  freelancer,  has  been  named  full- 

been  not  with  them  but  rather  (and  key  airmen)  ^ould  be  in-  time  staffer  for  the  Manchester 
with  misinformed  or  uninformed  eluded  in  conference.  AF  policy  (C^nn.)  Evening  Herald. 
officers  at  the  scene  who,  un-  should  be  explained  fully  .  .  .  Peter  Skingley,  U.P.-Acme 

schooled  in  public  relations  and  emphasizing  fact  that  AF  desires  Newsnictnre^  staffer  ’in  I^ndoa. 
completely  devoid  of  a  news  to  make  unclassified  facts  and  hal  vSn  first  place  in  the  S 
sense,  have  stuck  rigidly  by  a  photographs  available  as  quickly  picture  of  the  Year  (European) 
regulation  instead  of  bending  that  as  possible  ...  and  where  clasi-  section  of  the  annual  competition 

regulation  a  bit  in  the  direction  fied  equipment  is  exposed,  AF  sponsored  by  Encyclopaedia  Br- 

of  imagination  and  common  sense,  seeks  to  remove  or  cover  it  to  ticannica.  The  picture  show* 
Brigadier  General  Sory  Smith,  permit  photographs  of  accident  Churchill  Eisenhower  and  Moirf- 
director  of  public  relaUons  for  the  sc^e.  gon^ery  chatting  together  in  Lon- 

Air  Force,  feels  a  workable  so-  AF  believes  that  full  discus- 

lution  can  be  made”  on  the  prob-  sion  of  problems  will  bring  about 
lem.  In  a  recent  note  to  the  working  agreements  satisfactory  to 
NPPA,  the  general  said:  both  n^ia  and  military  interests. 

Caused  by  Misunderstanding  Meeting  in  calm  atmosphere,  when 

,io- _ _  A _ 1  newsmen  are  not  meeting  dead- 

Since  Americas  first  warplane  -  - ^ 

^ident  occaMonal  conflicts  have  emergency  pressure,  will  produce  call  for  an  ambulance.  Gene 
developed  between  the  working  mutuSy  understoiid  procedures  Hackley,  Los  Angeles  Mirror 
press  and  military  officials  at  the  photographer,  found  himself  m  » 

sceiM  of  the  calamity.  emergency  occurs.  Also,  coopera-  rescuer’s  role  here. 

‘Misunderstanding  has  been  the  tive  efforts  will  demonstrate  to  The  ambulance,  called  because 
caure  of  these  conflicts.  The  se-  newsmen  that  AF  does  not  seek  an  infant  was  in  convulsions,  *1- 
cunty-nunded  official,  who  is  to  hyg  unpleasant  news  .  .  .  and  ready  had  been  dismissed  as  the 
schooled  in  the  protection  of  personal  contact  between  groups  child  appeared  better.  But  10- 
classified  information,  and  the  foster  closer  relationship.”  month-old  Linda  Patterson  wa* 
working  photo^apher,  who  is  That’s  the  meat  of  the  new  AF  choking  again, 
schooled  m  getting  his  pictures  in  regulation.  Commanders  and  PIOs  The  photographer  rushed 
by  deadline  time,  naturally  set  the  have  already  been  instructed  to  go  mother  and  child  to  a  hospital- 
stage  for  misunderstanding.  ahead  with  it  without  waiting  for  The  infant  recovered  after  tre^- 

‘‘If  the  military  and  the  Fourth  the  official  directive.  ment,  and  obliged  the  Mirror  with 

Estate  could  get  together  and  dis-  Here’s  to  better  results.  a  picture. 


Cameraman  Helps 
Save  Infant's  Liie 

Los  Angeles — Checking  a  po- 
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Farm  Group  Urges  Modernization 

of  National  Transportation  Policy 

In  letter  to  Eastern  Railroads,  the  National  Grange -which  pwposed 
Regulation  of  railroads  in  1876— now  questions  present  Regulations 


^\sHINGTON&ttC. 


,OE 


IXKUTIV« 

lun  » 


,  rraMB  tO«»rd 

P«'“>  ”  ‘  „  „>  u,  .  ••- 

”rrr 


‘  transportation  »T»Yost  ^^latant  -ttn 

,f  devolopin*  lowest  possibl  ...ion  callod  “P®”  .“the  Bost 

raciliti”  tM  session^  fr.o 

The  national  Cra^o  ^  transportation  aR^^^ip^^^^^ion  w^th^  lhat. 

iM  various  coupiod  Unit.d  St“t.s-^  qu.stion 


..»•"•  . . ., 


.u.> “  ..  .1,. .« 'fi:*."*-  «“““ 

policy.  . tvornBont  o.n.rsn  P 

Boans  transportation  P^^^'^p’rtation 

is  loloraOid*  ^ront  that  our  to  ^licy  Institution 

appsro*"-  .ration  or  p  «,ooliings  broua 


Boans  '  "  . „,,1  transportaY--  transportation 

is  tolorahio.  ..ront  that  our  to  ^licy  Institution 

11  aooBS  t^»^  '“•  ^•*i‘Mttor  of  the  »7“i^o*inf oraation  brought 

!.  It  Bay  b*  '  .ubjoot  BBttwr  .  ino  »  ,  Foreign 

^demised.  1  Transportation  PoUcy  interstate  on 


A  Million  Member  Grange 


Cschal  D.  «««°“* 


The  Eastern  Railroads  thank  the  National  Grange  for  Permission  to  Publish  This  liTtter 
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THE  CLASSHTED  CLINIC 


ANCAM  Meeting  Set  for 
Atlantic  City,  June  29 


could  be  achieved  by  maintaining  A /I 

joint  publication  secretaritd  X/Xlllni  XaU 

In  a  brief  mention  of  the  re-  Dip  in  Winter 

cent  controversy  with  columnist  tt*  i  "D  B 
lohn  O.  Munn  of  Automotive  xUt  J^UlTOCrU 

News.  Mr.  Jenkins  said,  “Mr.  j  •  .u 

Munn  finally  conceded  that  he  .Under  pro^t.on  during  the 

was  misinformed  when  he  stated  ^  soft 

that  classified  rates  were  two  and  ‘l"nk  industry  a  sizable  chunk 


of  business,  writes  Bruce  Robin- 


By  Daniel  L  Lionel  three  times  display  rates.  Para-  business,  writes  Bruce  Robin- 

CAM.  Brooklyn  (N.  Y.)  Eagle  doxically,  he  states  that  the  used  ° 

car  markets  is  in  classified,  yet  Advertising  ANP A.  in  the  Novem- 
Niagara  Falls,  N.  Y. — Let  us  ers  who  received  the  award  for  maintains  that  dealers  should  use  ^  National  Bottlers  Ga- 


uiiivo  lavvo.  i  oj  a~  .  a*  r>  # 

doxically,  he  states  that  the  used  «>".  ^ount  ex^tive  Bureau  of 
car  markets  is  in  classified,  yet  A^'^f^ising  ANPA,  in  the  Novem- 


in  Classified  think  big,  talk  softly,  the  past  four  years  as  well  as  fu-  display  space  to  sell  new  cars.  He  ..  vi  p 

act  constructively  and  in  harmony,  ture  recipients,  will  accordingly,  contends  that  used  car  merchandis-  Acrormng  to  Mr.  Kobinstm,  the 

ANCAM  President  Lester  P.  Jen-  each  receive  the  trophy.  ing  should  be  on  a  higher  plane  ™*"^bs  December  mrough  Febru- 

kins  said  to  the  65  classified  man-  Other  directors  present  at  the  than  price.  At  this  point,  Mr.  account  for  20%  of  all  home 

agers  assembled  here  for  the  19th  meeting  included:  Raymond  Murai,  like  the  ostrich,  hides  his  PU^bases  of  soft  drinks.  Yet,  Im 

annual  Northeastern  Regional  Dykes,  Westchester  County  Pub-  head  in  the  sand  and  ignores  the  “®clares,  the  industry  di^egards 

Conference  on  classified  advertis-  lisher’s,  Inc.,  ANCAM  secretary;  obvious — that  classified  used  car  penod  the  number  one 

ing.  Mr.  Jenkins  gave  the  key-  Robert  Witte,  1st  vicepresident  copy  should  be  more  than  just 

note  speech  at  the  opening  lunch-  ANCAM,  Minneapolis  Star  and  iwice  cc^y.  He  suggested  ‘Take  sales  with  ad  ^llars. 

eon  of  the  three-day  meeting.  Tribune;  William  H.  Leopard,  2nd  the  question  of  a  used  car  copy  Robinson  points  out,  for 

which  was  arranged  by  Program  V.P.  ANCAM,  Sioux  Falls  (So.  to  heart  and  urge  the  dealers  to  Ihat  a  national  gmga 

Chairman  Anthony  T.  Powderly,  Dak.)  Argus  -  Leader;  Andrew  make  better  use  of  our  space.”  ate  producer  uses  less  than  10% 

CAM,  Rochester  (N.  Y.)  Demo-  Dazzi,  ANCAM  treasurer,  Boston  ■  bis  annual  newspaper  ad  bM- 

crat  &  Chronicle,  with  the  assis-  (Mass.)  Globe;  Jack  C.  Schoo,  v  l  dunng  the  six  months  of  w- 

tance  of  Alan  A.  Stambusky,  Washington  Star,  and  this  writer.  IXISUTCHIC©  aaClS  tobcr  through  March.  A^thw 


CAM,  Niagara  Falls  (N.  Y.) 
Gazette,  who  served  as  host  and 
activities  chairman. 


Problems  Discussed 
The  Northeastern  Classified 


Feature  Agents, 
Policyholders 


ate  producer  uses  less  than  10% 
of  his  annual  newspaper  ad  bud¬ 
get  during  the  six  months  of  Oc¬ 
tober  through  March.  Another 
firm,  in  the  cola  field,  invests  only 
21%  of  its  newspaper  advertisini 
during  the  same  six  months. 

“)\^never  and  wherever  the 
demands  for  soft  drinks  are  hi^,” 
Mr.  Robinson  asserts,  “the  adver- 


At  the  board  of  directors  meet-  Conference  program  got  under  Pnly^^Vlolrlore  “Whenever  and  wherever^ 

ing  of  ANCAM  on  &turday,  the  promptly  at  9:30  Monday  *  wllv*  j  O  demands  for  soft  dnnks  are  hi^, 

date  for  ANCAM’s  annual  ’coo-  morning  with  “Tony”  Powderly  A  campaign  of  large-space  news-  Mr.  Robinson  asserts,  “the  adw- 

ventkwi  was  set  for  June  29  l®admg  the  discussicMi  on  the  paper  advertisements,  keyed  to  tising  should  be  strong.”  Thtj 

through  July  3rd  at  the  Claridge  '^bole  gamut  of  classified  prob-  local  human-interest  and  com-  axiom,  he  continues,  aw>lies  equal- 

Hotel,  Atlantic  City,  N.  J.  Jack  '®ms,  ranging  from  rates  to  typog-  munity  themes,  is  being  run  by  ly  well  to  other  than  seasonal 

Schoo,  CAM,  Washington  (D.  C.)  raphical  improvements  in  classi-  the  Great  American  Reserve  In-  situations.  Regional  differences 

Star,  was  named  general  conven-  make-up.  The  popular  ques-  surance  Co.  of  Dallas  in  the  Lub-  in  total  demand  for  various  flavors 
tion  chairman.  tion-and-answer  type  approach  was  bock  (Tex.)  Avalanche  and  Jour-  and  bottle  sizes  also  play  a  large 

Other  matters  on  the  board’s  “sed  with  Powderly  providing  nal,  it  is  announced  by  the  Bureau  part  in  determining  the  proper 


agenda  included  consideration  of  ^‘rit^  leadership  from  the  chair,  of  Advertising,  ANPA.  distribution  of  advertising, 

the  progress  of  the  ANCAM-Ad  Questions,  sent  along  by  CAMs  The  campaign,  embracing  some  Funds  for  special  promotion 
Bureau  Liaison  Committee,  das-  P^or  to  the  conference  were  used  15,000  lines  in  its  initial  90-day  according  to  Mr.  Robinson,  sue* 
sified  development  by  the  1st  vice-  the  basis  for  the  discussion.  period,  started  with  a  schedule  of  as  a  campaign  to  build  extra  vol- 
president’s  committees,  member-  Wives  of  the  delegates  were  three  1,200-line  ads  the  first  week,  ume  for  a  certain  flavor,  should 

ship  growth,  ANCAM  Exchanges,  meanwhile  taken  <mi  a  tour  of  Ni-  two  1,200-linc  ads  the  second  be  appropriated  in  addition  to  the 
etc.  ^K^ra  Falls  and  to  luncheon  at  the  week,  followed  by  every-week  in-  regular  budget. 


News  in  “Exchanges” 


General  Brock  Hotel.  Evelyn  sertions  of  840  lines  each,  created  “Don’t  try  to  cover  a  double 


A  discussion  of  the  nn^nt  for  C«mell  of  the  Niagara  Falls  (N.  and  placed  by  the  Rominger  Ad-  bed  with  the  narrow  blanket  from 
mat  of  ^S^M  Sch^  the  had  charge  of  ladies’  vertising  Agency,  of  Dallas.  the  coL"  he  writes,  “Any  extri 

monthlv  neriodical  sent  to  mem-  ^®ti^ti«.  The  campaign  is  built  around  promotion  or  push  should  be  con- 

bers  containing  news  about  the  luncheon  talk.  President  local  personalities,  including  both  sidered  as  an  added  and  separate 


hers  contnininv  news  ahoiit  th/.  muciicwii  uiin.,  riCMUCiii  loCai  pcrsonaitties,  inClUamg  DOin  snrcicu  <u  on  onu  -- 

association  and  nromotional  mate  J®uUns,  CAM,  Seattle  (Wash.)  Gtreat  American  represcnitatives  operation,  and  the  advertising  bud- 

ST  S To  a  dSte^  to  senate  who  is  winding  up  a  cross-  and  their  policyholdere.  get  should  be  increased  accord- 

S  rSws  fJom^rnroSiS  featuring  agents  are  ingly.  .  .  .  A  given  amount  (rf 

matter  and  to  send  the  former  presented  a  mid-year  report  illustrated  personality  sketches  money  produces  a  given  amount 

out  in  snecial  bulletins  as  the  oc  progress  of  the  association,  without  a  direct  tieup  to  any  spe-  of  advertising  voltage.  If  you  d^ 

casions  ^se  while  the  feature  laid  particular  emphasis  oo  cial  type  of  life  insurance,  such  cide  to  produce  more  of  a  ce^n 
data  which  dms  not  have  a  time  significance  of  the  current  Bu-  as  one  featuring  an  agent  who  is  flavor,  would  you  take  wo**®” 

element  would  continue  to  be  sent  Advertising  program  to  ohairman  of  his  neighborhood’s  off  their  present  jobs  and  ^ 

out  on  a  monthly  basis  It  was  classified  as  part  of  the  news-  Boy  Scout  troop  committee.  them  on  the  new  operation?  Not 

OIU  on  a  moniniy  oasis.  it  was  c— v _ .-J.J  __-.u  tnn  want  tr.  Ween  the  hiisincss 


reau  of  Advertising  program  to  ohairman  of  his  neighborhood’s  off  their  present  jobs  and 


“sell  classified  as  part  of  the  news-  Boy  Scout  troop  committee 


them  on  the  new  operation?  Not 


felt  that  this  move  would  sneed  P^P?f  Package.”  He  said,  “this  Each  man  is  provided  with  100  if  you  want  to  keep  the  busin» 
uo  the  convevance  of  vital  infor-  illustrates  what  ANCAM  proofs  of  the  ad  in  which  he  ap-  you  already  have.  You  would 

mation  to  ANCAM  memhers  should  do  in  developing  pears  for  “merchandising”  use  via  use  extra  help  ...  or  overtime 

mation  to  ancam  members.  -  r__  - - ^  I'.  ..  »  Advertising  should  be  handled  the 


In  another  action  the  board  set  mine 


revenues  for  your  publisher  and  the  mails 


In  some  ways,  the  Bureau  of  same  way,”  he  declared. 


w  Claiming  that,  “the  newspaper’s  Advertising  pointed  out,  the  Tex-  ■ 

answer  to  skyrocketing  costs  may  as  campaign  bears  similarity  to  32-Page  Classified 
^  “  classified,”  Mr.  Jenkins  the  much-publicized  campaign  run  Pi-AeAnforl 

fore  ^d  agreed  that  O^fed  Na-  pointed  out  that,  “classified  has  hi  the  Phoenix,  Ariz.  newspapers  Section  Presented 

^  two  unique  advantages  over  all  in  1949-1950,  which  was  given  Los  Anoeles  —  A  32-pag® 

ne^tt^h  couKide  with  toe  dates  other  media  outside  the  news-  substantial  credit  by  Prudential  In-  classified  section  containing  288 

oy  the  National  Brand  Names  paper  field.  It  can  handle  thou-  surance  (^.  for  helping  increase  columns  appeared  in  the  annual 

rOUIKlatlOn.  «otw4c  r\f  HaSlv _ U  hoc  limi.  SXa  T  nf  Aft" 


On  the  basis  of  a  report  by  Hu  tation  of  prospects.' 


sands  of  ads  daily — it  has  no  limi-  its  share  of  the  area’s  new  life  midwinter  e^tion  of  the  Los  An- 


insurance  sales  from  3.7%  to  geles  Times. 


Stephens,  a  director  and  CAM,  Referring  to  the  financial  prob-  16.1%  in  less  than  two  years 


Real  estate  was  the  largest 


New  Orleans  (La.)  Times-  lems  faced  by  ANCAM  and  other  If  the  campaign  is  successful,  classification,  with  13  page*- 
Picayune,  it  was  decided  to  grant  new^per  organizations  in  dis-  Mr.  Rominger  told  the  Bureau,  it  Autos,  trucks  and  trailers  com- 

permanently  the  McGovern  Tro-  seminating  publications  and  bul-  will  be  continued  indefinitely  in  prised  the  second  largest  spac^ 

phy,  heretofore  given  on  a  rotat-  letins  to  their  members.  President  Lubbock  and  probably  will  be  ex-  taker,  with  more  than  six  pag«' 

ing  annual  basis,  to  the  publisher  Jenkins  envisaged  a  possible  na-  tended  to  other  Southwest  areas  Dominating  the  help  want^  4- 

who  makes  the  year’s  outstanding  tional  newspaper  headquarters,  where  the  company  has  sufficient  vision  were  more  than  14  columns 

contribution  to  classified.  Publish-  “Economies  for  the  publishers  sales  pensonnel.  placed  by  aircraft  industries. 
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Commercial  air  transportation  has  become  a  basic  element  of  our 
transportation  system  and  an  increasingly  important  part  of 
National  Air  Power. 

Attainment  of  this  position  is,  we  believe,  largely  due  to  the 
fact  that  the  airlines  have  kept  abreast  of  technological  progress. 
In  American  Airlines,  for  example,  the  policy  has  long  been  to 
adopt  and  use  each  new  proven  technique  and  equipment  as  soon 
as  it  becomes  available.  This  planning  is  necessary  to  maintain 
the  company’s  position  as  the  largest  carrier  of  air  passengers  in 
the  world. 

American  has  on  order  25  of  the  newest  transport  aircraft  de¬ 
sign,  the  DC-7,  powered  by  turbo-compoimd  engines,  which  will 
cruise  over  360  miles  per  hour.  In  1951,  the  company  received 
17  DC-6B’s,  the  most  modern  of  this  famous  passenger  series 
actually  in  service,  and  has  ordered  11  additional  planes  of  the 
DC-6A,  cargo  version,  and  DC-6B  types. 

American  has  for  some  time  been  the  largest  operator  of  a 
completely  post-war  fleet.  Pending  orders  will  bring  this  total  to 
195  aircraft. 

This  fleet  is  designed  for  the  peaceful  purpose  of  offering  both 
the  passenger  and  shipper  the  latest  and  finest  in  air  transporta¬ 
tion.  However,  in  the  event  of  a  national  emergency,  it  would 
be  available  at  a  moment’s  notice  to  transport  the  personnel 
and  materiel  of  war. 


AMERICAN  AIRLINES 
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JOURNALISM  EDUCATION 

SNPA  Report  Covers 
Accrediting  History 


By  Dwight  Bentel 

September  deadline  passed 
without  a  single  school  applying 
to  the  American  Council  on  Edu¬ 
cation  for  Journalism  for  accredi¬ 
tation  in  1952. 

At  the  same  time  the  Council 
was  facing  up  to  Part  Two  of  the 
project — re-inspection  of  accredit¬ 
ed  schools. 

At  this  appropriate  point  it  was 
desirable  that  someone  should 
record  Chapter  I  in  summary  and 
overview — and  the  Southern  News¬ 
paper  Publishers  Association  has 
just  published  such  a  summary. 

Written  by  Norval  Neil  Luxon, 
chairman  of  the  accrediting  com¬ 
mittee,  with  a  foreword  by  Alfred 
H.  Kirkhofer,  president  of  ACEJ, 
the  20-page  booklet  gives  the  his¬ 
tory  of  journalism  school  accredit¬ 
ing  since  its  inception. 

100  Participated 

More  than  100  editors,  business 
managers,  advertising  managers, 
radio  station  executives  and  others 
from  the  communications  field,  at 
their  own  expense  or  the  expense 
of  their  employers,  traveled  to  ap¬ 
plying  schools  to  participate  in  the 
inspections,  the  SNPA  report  dis¬ 
closes. 

Dwight  Marvin  of  the  Troy  (N. 
Y.)  Record  and  president  of 
ACEJ  from  1946  to  1950,  is 
given  chief  credit  for  securing 
$15,000  from  the  Carnegie  Cor¬ 
poration  to  establish  the  program. 

“Had  not  this  grant,  or  a  similar 
one,  been  made,  the  program  could 
never  have  been  started,”  the  re¬ 
port  says.  “Professional  education 
in  journalism  in  the  United  States 
owes  a  debt  of  gratitude  to  Mr. 
Marvin.  It  was  he  who  tapped  the 
source  of  much-needed  financial 
support  which  enabled  the  ACEJ 
and  the  Accrediting  Committee 
to  execute  their  carefully  laid 
plans.” 

The  five  cooperating  newspaper 
groups  which  also  contributed  fi¬ 
nancially  were  the  American  News¬ 
paper  Publishers  Association,  the 
American  Society  of  Newspaper 
Editors,  the  National  Press  Asso¬ 
ciation,  the  Inland  Daily  Press  As¬ 
sociation,  and  the  Southern  News¬ 
paper  Publishers  Association. 

Credit  to  English 

The  report  also  singles  out  for 
special  mention  Dr.  Earl  English, 
now  dean  of  journalism  at  the 
University  of  Missouri,  executive 
secretary  of  the  Accrediting  Com¬ 
mittee  from  1946  to  1949.  Dr. 
English  developed  the  accred¬ 
iting  procedures  used  by  ACEJ, 
and  the  system  of  evaluation  of 
journalism  grads  by  their  employ¬ 
ers  after  six  months  of  service. 

Interest  of  newspapermen  in  ac¬ 


creditation  was  aroused  by  a  study 
of  the  current  status  of  journalism 
education  in  the  nation’s  colleges 
and  universities  made  in  1939-40 
under  direction  of  Dean  Kenneth 
Olson  of  Northwestern,  says  the 
report. 

“The  study  revealed  that  542 
four-year  institutions  of  higher 
learning  offered  journalism  courses 
and  that  103  of  these  institutions 
purportedly  were  giving  profes¬ 
sional  training  leading  to  a  de¬ 
gree.” 

The  40  schools  now  representing 
the  accredited  group  total  3%  of 
the  1301  four-year  institutions  of 
higher  learning  in  the  country,  the 
report  states. 

Forty-eight  applications  were  re¬ 
ceived  in  1947,  visitations  were 
started  in  October  of  that  year  to 
41  of  these  schools  after  seven  had 
been  advised  their  initial  data  in¬ 
dicated  they  did  not  measure  up 
in  certain  respects. 

Inspection  of  these  41  schools 
was  completed  in  April,  1948,  with 
resultant  accreditation  of  35. 

Accrediting  Record 

In  1949,  eight  schools  applied, 
five  were  inspected,  four  accredit¬ 
ed;  in  1950,  seven  applied,  two 
were  inspected,  one  was  accredited; 
and  in  1951,  three  applied,  two 
were  visited,  and  one  accredited. 

This  totals  40  instead  of  41  be¬ 
cause  after  1948  the  School  of 
Journalism  and  the  Department  of 
Agricultural  Journalism  at  the 
University  of  Wisconsin  were  ac¬ 
cepted  as  a  unit  instead  of  sepa¬ 
rate  entities. 

Twenty-nine  of  the  accredited 
schools  are  in  publicly-supported 
institutions,  either  state  universi¬ 
ties  or  state  colleges,  the  report 
points  out.  Ten  are  integral  parts 
of  privately  supported  colleges  and 
universities;  and  one  is  an  institu¬ 
tion  which  receives  its  support 
from  both  public  and  private 
sources. 

These  schools  are  distributed  in 
27  states.  One  state,  California, 
has  three  accredited  schools;  11 
have  two;  fifteen  have  one.  “How¬ 
ever,”  says  the  report,  “the  distri¬ 
bution  is  such  that  no  student  in 
the  United  States  need  travel  any 
great  distance  to  attend  an  accred¬ 
ited  school  of  journalism.” 

Procedures  Reviewed 

Procedures  leading  to  accredit¬ 
ing  of  the  present  group  of  40 
schools  are  reviewed  by  Dr.  Luxon 
in  the  body  of  the  report.  Says  he; 

“Each  school  was  asked  to  fur¬ 
nish  'approximately  40  items  of 
factual  data.  It  was  agreed  that 
superiority  in  some  items  would 
compensate  for  deficiency  in  oth¬ 


ers.  Thus  the  relative  over-all  pat-  opinion  of  committee  members, 
tern  of  these  measurable  aspects,  adequate  preparation  for  entrance 
such  as  budgets,  faculty,  library,  into  the  specialized  areas  covered 
space  and  equipment  of  each  by  the  sequence.” 
school  could  easily  be  compared  Said  Mr.  Kirkhofer,  who  is  also 
with  practice  of  all  schools  seek-  managing  editor  of  the  Bu0alo 
ing  accreditation.  Evening  News,  “The  need  for 

“Recognizing  that  intangible  trained  men  and  women  (in  the 
factors  are  often  of  great  signifi-  communications  fields)  was  never 
cance,  the  Committee  decided  that  greater.  Employers  increasingly 
each  institution  asking  approval  are  turning  to  the  journalism 
should  be  inspected  by  a  visitation  schools  for  employment  material, 
committee  composed  of  educator  This  presents  a  challenge  to  the 
and  industry  members  and  regional  schools. 

representatives.  The  evaluations  which  the  Ac- 

“These  would  interview  stu-  crediting  CJommittee  have  made 
dents,  faculty,  and  administrative  are  a  help  in  raising  the  standards 
officers  and  examine  for  themselves  of  the  schools.” 
such  qualitative  factors  as  teaching 
effectiveness,  student  accomplish¬ 
ment,  student  morale,  credit  re¬ 
quirements,  adherence  to  published 
standards,  teamwork,  personality 
and  achievement  of  faculty,  reli- 


Seminar  for  Editors  of 
House  Magazines 

Three  New  York  newspaper 
men,  a  St.  Louis  advertising  direc- 
aWlitrof' finrnciaT  sup^VV,  and  ^r,  and  a  magazine  layout  special- 
outlook  for  the  future.  discussions  at  a  two-day 

seminar  for  House  Magazine  edi- 


Dual  Evaluation 


tors  of  18  industries  in  the  New 


“In  actual  operation  over  the  York  area,  conducted  jointly  by 
four  years  in  which  visitations  the  Graduate  School  of  Journal- 
have  been  made,”  says  Luxon,  ism  of  Columbia  University  and 
“the  soundness  of  the  dual  evalua-  the  House  Magazine  Institute  of 
tion — qualitative  and  quantitative  New  York,  January  15  and  16. 
—as  the  basis  for  the  accrediting  "piig  newsmen  were:  Lewis  Jw- 
program  has  been  fully  estab-  jan,  assistant  foreign  editor  of  the 
lished.”  New  York  Times;  William  C. 

Recognizing  the  growing  com-  Eckenberg,  assistant  picture  editor 
plexity  of  the  communications  field  of  the  Times,  and  Allan  Keller, 
and  the  increasing  degree  of  spe-  staff  writer  for  the  New  York 
cialization  within  that  field,  the  World-Telegram  and  Sun.  The 
Accrediting  Committee  decided  to  advertising  director  was  Howard 
accredit  curricula  or  sequences  as  Marple,  vicepresident  in  charge  of 
requested  in  each  school,”  says  advertising  of  the  Monsanto 
the  report.  Chemical  Company,  St.  Louis, 

“As  might  be  expected_  from  the  Missouri.  Leo  Leonni,  layout  de¬ 
fact  that  the  great  majority  of  stu-  signer  for  Fortune  Magazine,  dis- 
dents  who  plan  to. enter  journalism  cussed  picture  layout  and  typo- 
are  interested  in  editorial  work,  37  graphical  design, 
of  the  40  accredited  schools  are  The  seminar  was  planned  and 
accredited  for  the  news-editorial  directed  by  Professor  Roscoe  El- 
sequence.  Fifteen  have  been  ap-  j^rd  in  charge  of  instruction  at 
proved  for  advertising;  five  for  ad-  Columbia’s  Graduate  School  of 
vertising  management;  six  for  agrl-  Journalism,  and  Book  Review  Edi- 
cultural  journalism;  nine  for  com-  tor  of  Editor  &  Publisher. 
munity  journalism;  four  for  home  ■ 

economics  journalism;  five  for  OR  Maw<sm«an  5?hidv 
management;  five  for  magazine;  ANeWOTen  Oiuay 

three  for  pictorial  journalism;  13  AtOimC  tn©rgy 
for  radio  journalism;  and  one  each  New  Brunswick,  N.  J.  —  A 
for  science  journalism,  conimunica-  group  of  New  Jersey  newspaper- 
tions  and  public  opinion,  informa-  rnen  are  going  back  to  college  here 
tive  vvTiting,  and  business  adver-  jan.  18-19  as  the  State  University 
thing  journalism.  holds  a  special  seminar  to  give 

“Of  the  40  institutions,  13  have  them  a  better  working  knowledge 
been  accredited  for  one  sequence;  of  atomic  energy. 

10  for  two;  four  for  three;  nine  The  two-day  session  which  will 
for  four;  one  school  each  for  five  have  instructors  drawn  from  the 
and  six  sequences,  two  for  seven.  Rutgers  faculty,  the  U.  S.  Atomic 
“The  Accrediting  Committee  Energy  Commission  and  the 
has  emphasized  from  the  start  that  Brookhaven  National  Laboratories 
a  school  accredited  for  one  se-  of  Associated  Universities,  Inc.  is 
quence  only,  as  are  nearly  one-  spionsored  by  the  University  and 
third  of  the  accredited  institutions,  the  New  Jersey  Press  Associa- 
deserves  just  as  much  recognition  tion. 

in  the  area  it  has  mapped  out  for  Hugh  N.  Boyd,  president  of  the 
itself  as  is  granted  another  institu-  press  association,  has  explained 
tion  which,  because  of  wider  in-  that  the  seminar  is  being  held  to 
terests  in  the  communications  field  give  the  newsmen  a  sound  back- 
and  more  abundant  resources,  may  ground  in  the  field  of  atomic  ener- 
be  accredited  in  five,  six,  or  seven  gy  so  that  they  will  be  better 
sequences.  equipped  to  write,  edit  and  evalu- 

‘The  number  of  sequences  ac-  ate  news  originating  in  this  feld. 
credited  in  no  way  ranks  the  Enrollment  in  the  seminar  fa 
schools;  merely  indicates  that  each  limited  to  about  25  “student 
sequence  approved  provides,  in  the  newspapermen. 
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What  Our  Readers  Say 

j  continued  from  page  4 

’  Valley  Forge  Heads 
j  Have  Ad  Background 

To  tlie  Editor: 

■  We  have  just  read  the  January 
12th  issue  of  Editor  &  Publisher 
in  which  your  excellent  article  on 
the  “Alert  America”  Convoy  Pro¬ 
gram  is  featured.  All  of  us  at  the 
Foundation  are  very  grateful  for 
the  continuing  cooperation  Editor 
&  Publisher  has  shown  in  sup¬ 
porting  vital  projects  in  the  na- 
)  tional  interest. 

It  may  have  been  an  oversight 
on  our  part  but  we  also  thought 
you  would  want  to  know  that  Mr. 
Kenneth  D.  Wells,  President  of 
our  Foundation  also  has  a  per¬ 
sonal  background  in  advertising. 
He  was  formerly  Director  of  Op¬ 
erations  for  the  Joint  Committee 
of  the  American  Association  of 
Advertising  and  in  that  position, 
established  over  200  economic 
educational  programs  throughout 
the  country.  He  is  also  president 
of  Freedoms  Foundation  in  Valley 
Forge,  Pa.,  and  a  lecturer  at  the 
Boston  University  School  of  Pub¬ 
lic  Relations. 

The  Secretary  of  our  corpora¬ 
tion  is  Dr.  Howard  M.  LeSourd 
who  is  Dean  of  the  School  of 
i  Public  Relations  and  Communica¬ 
tions  at  Boston  University.  The 
principal  responsibilities  involve 
corporate  public  relations. 

W.  Beverly  Carter, 
Valley  Forge  Foundation. 
■ 

Denver  Post  Also  Has 
f  Millionth  Classified 
To  the  Editor: 

On  Page  46  of  Editor  &  Pub¬ 
lisher  for  January  5,  you  listed 
some  papers  that  have  been  in 
the  Over-a-Million  classification 
for  classified  advertising. 

Please  add  the  name  of  the 
Denver  Post  to  this  list,  for  we 
too  are  somewhat  proud  of  our 
eligibility  for  the  select  circle.  For 
^  four  straight  years,  the  Denver 
t  Post  has  had  more  than  one  mil- 
;]  lion  classified  ads  a  year, 
f  The  millionth  ad  for  1951  was 
i  published  in  editions  of  December 
8.  The  Post’s  grand  total  for  1951: 
1,052,453  ads.  Twenty  solid  pages 
of  want  ads  is  not  unusual  for  the 
Sunday  Denver  Post. 

Alexis  McKinney, 
Assistant  to  the  Publisher, 
Denver  Post 
■ 

i  Safety  Fleet  Contest 

To  the  Editor:  I  read  with  a 
great  deal  of  interest  T.  S.  Irvin’s 
article  on  the  public  relations 
value  of  safety  programs  for  news¬ 
paper  truck  drivers  (Dec.  1,  1951). 

It  is  gratifying  to  see  the  safety 
work  being  done  by  the  Interna¬ 
tional  Circulation  Managers  Asso- 
|.  ciation  and  the  American  News- 

i  paper  Publishers  Association. 

Working  through  the  National 
Safety  Council  over  a  period  of 
20  years,  the  leading  bus,  truck. 


and  taxicab  fleets  of  this  country 
have  developed  an  approach  to 
driver  safety  supervision  and  acci¬ 
dent  prevention  programs  which 
stands  the  test  of  performance. 
There  is  no  reason  why  the  news¬ 
paper  industry  should  not  take 
advantage  of  this  experience  to 
help  lower  their  accident  rates. 

We  of  the  Commercial  Vehicle 
Section  would  welcome  more 
memberships  from  newspaper 
fleets.  We  feel  we  have  a 
program  that  works  and  would 
be  glad  to  share  it  with  anyone. 
Our  present  members  would  also 
benefit  greatly  if  there  were  more 
newspaper  fleets  entered  in  the  Na¬ 
tional  Fleet  Safety  Contest. 

Paul  H.  Coburn, 
National  Safety  Council, 
Chicago  11,  Illinois. 

■ 

'Old  Newsboys'  Raise 
$192,000  in  Pittsburgh 

Pittsburgh  —  The  Pittsburgh 
Press  has  raised  a  whopping 
$192,127  in  its  annual  charity 
drive  for  Children’s  Hospital  here, 
which  General  Promotion  Man¬ 
ager  Edward  P.  Kasun  believes  is 
a  record  for  all  papers. 

The  two-month  1951  drive 
makes  a  total  of  $1,102,907  that 
the  Press  “Old  Newsboys”  have 
raised  for  crippled  children  in  the 
last  19  years. 

The  Old  Newsboys  are  men 
prominent  in  Pittsburgh’s  civic, 
business  and  official  life.  They  no 
longer  sell  souvenir  editions  on 
the  streets,  since  this  was  cut  out 
during  the  war  due  to  the  news¬ 
print  shortages  and  has  not  been 
resumed. 

Instead,  the  Old  Newsboys  raise 
money  by  personal  solicitation 
and  by  sponsoring  special  events. 

Last  summer  an  exhibition  base¬ 
ball  game  brought  in  $8,500  and 
a  professional  football  game  in 
the  fall  got  another  $8,500.  An 
all-night  TV  show  garnered 
$9,000.  A  TV  amateur  hour 
show,  sponsored  by  a  jewelry  firm, 
brought  home  $49,500. 

All  told  $75,500  was  raised  by 
special  events,  and  $117,000  by 
the  “Old  Newsboys”  themselves. 

For  the  past  several  years,  the 
campaign  has  been  directed  by 
Mr.  Kasun  and  Joseph  J.  Wil¬ 
liams,  promotion  editor. 

■ 

Tennessean  Edition 
Nets  $91,000  for  Poor 

Nashville — Selling  a  special 
tabloid  edition  of  the  Tennessean, 
Big  Brothers  raised  a  record- 
smashing  $91,619  for  helping  the 
needy  at  Christmas  and  through¬ 
out  the  year. 

It  was  the  40th  Christmas  that 
the  newspaper  joined  hands  with 
the  welfare  agency,  and  receipts 
were  more  than  $14,000  above 
the  1950  “take.” 

All  costs  of  the  special  edition 
were  donated  by  the  Tennessean. 
The  promotions  were  handled  by 
Allen  Pettus,  of  the  Tennessean 
staff. 


From  where  I  sit 
lu  Joe  Marsh 


Jiggs  Gets 
Four  “Hot-Foots" 

Cappy  Miller's  bought  himself  a 
new  car.  We  won’t  be  seeing  his  old 
jalopy  bouncing  over  the  back  roads 
any  more.  I’m  going  to  miss  it,  too. 

Many  a  morning  Cappy  and  I  drove 
off  in  that  rattletrap  for  a  day’s  hunt¬ 
ing  or  fishing.  We’d  pile  rods  or  guns 
in  back,  prop  open  the  trunk  com¬ 
partment— so  Jiggs,  Cappy’s  pointer, 
could  jump  in  and  go  along. 

They  say  when  Cappy  brought  the 
new  car  home  he  opened  up  the  hood 
to  show  off  the  engine— and  poor  old 
Jiggs  hopped  right  in!  Figured  it  was 
the  trunk.  He  hopped  right  out  in  a 
hurry,  too.  That  cylinder  head  was 
mighty  hot. 

From  where  I  sit,  old  habits  are 
hard  to  shake,  once  they  get  a  hold. 
Like,  for  instance,  too  many  people 
are  still  in  the  habit  of  trying  to  run 
their  neighbors’  lives — telling  them 
how  to  act,  what  to  wear,  whether  or 
not  to  enjoy  a  refreshing  glass  of  beer. 
I  say  that  kind  of  thinking’s  out¬ 
moded  .  .  .  ought  to  be  turned  in  for 
a  new  model! 
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Kansas  Press 
Praises  State 
Law  Official 

Kansas  City,  Kan. — ^New  presi¬ 
dent  of  the  Kansas  Press  Associa¬ 
tion  is  Leonard  McCalla,  Jr.,  pub¬ 
lisher  of  the  Garnett  Anderson 
Cowitian.  He  was  elected  at  the 
closing  session  of  the  sixtieth  an¬ 
nual  convention  of  the  association 
held  in  the  New  Town  House 
Hotel  here  January  11  and  12. 

McCalla  was  vicepresident  last 
year  and  succeeds  H.  A.  Meyer, 
Jr.  publisher  of  the  Independence 
Reporter.  Other  new  officers  are 
Harry  Valentine  of  the  Clay  Cen¬ 
ter  Dispatch,  who  moved  up  from 
treasurer  to  vicepresident,  and 
Wharton  Hoch,  of  the  Marion  Rec¬ 
ord-Review,  who  was  elected  treas¬ 
urer. 

Commend  Attorney  General 

Also  at  the  final  session  Satur¬ 
day  the  editors  adopted  a  resolu¬ 
tion  commending  the  Kansas  at¬ 
torney  general,  Harold  R.  Fatzer 
for  “his  recognition  of  the  right  of 
the  people  to  know  the  facts,”  by 
his  inviting  the  press  and  radio  to 
sit  in  on  his  exposure  of  corrup¬ 
tion  in  Kansas  City,  Kan. 

The  resolution  said  this  was 
“contrary  to  the  trend  in  the  nation 
and  throughout  the  world.”  The 
statement  went  on  that  “we  resent 
the  efforts  of  public  officials  to 
try  to  suppress  news  when  the  pub¬ 
lic  is  entitled  to  it.” 

Fatzer  hired  George  Robinson, 
a  private  investigator,  to  obtain 
information  about  Kansas  City 
Police  Judge  J.  Earl  Thomas  and 
his  activities.  Robinson  hired  a 
telephone  company  employe  to  in¬ 
stall  hidden  microphones  in  Thom¬ 
as’  law  office.  Some  200  reels  of 
tape  recordings  were  thus  obtained. 
Editorially,  many  of  the  editors 
have  questioned  the  methods  used 
by  Fatzer  in  obtaining  the  infor¬ 
mation  which  led  to  the  resigna¬ 
tion  of  Thomas  recently. 

Lee  V.  Boardman,  FBI  special 
agent,  advised  the  newspaper  men 
to  “get  on  your  hind  legs  and 
holler”  when  law  enforcement  in 
Kansas  communities  becomes  lax. 


Newspapers  must  be  more  alert 
than  anyone  else  to  head  off  in¬ 
sidious  encroachments  on  our 
right  to  know,  said  Cranston  Wil¬ 
liams,  general  manager  of  the 
Amerfioan  Newspaper  Publishers 
Association. 

“Unless  all  newspaper  execu¬ 
tives  start  opposing  efforts  of  petty- 
minded,  self-important  and  bureau¬ 
cratic  officials  to  control  and  ham¬ 
per  the  medium  of  expression  for 
which  the  publishers  are  trustees, 

I  can  envision  the  time  when  the 
newspapers  may  have  to  go — hat 
in  hand — to  some  bureaucrat  for 
the  daily  handout  which  is  all  they 
will  be  permitted  to  tell  the  peo¬ 
ple,”  he  warned. 

■ 

Stuttgart  Leader  Runs 
'Paper  Within  Paper' 

A  page  designated  as  being  “a 
newspaper  within  a  newspaper” 
published  by  Fairbanks,  Morse  & 
Co.,  in  the  Stuttgart  (Ark.)  Daily 
Leader  last  Dec.  7  made  its  second 
appearance  Jan.  11  and  will  be  a 
regular  monthly  feature,  according 
to  Calvin  Mannen,  editor  and 
manager  of  the  Leader. 

Published  in  the  interest  of 
Fairbanks,  Morse,  its  employes 
and  the  community,  space  is  paid 
for  but  the  page  isn’t  called  an  ad. 
■ 

Linotype  Company 
Officers  Re-Elected 

At  their  Annual  Meeting,  stock¬ 
holders  of  Mergenthaler  Linotype 
Company  re-elected  the  following 
to  the  Board  of  Directors:  John 
R.  Fell,  William  J.  Flather,  Jr., 
Roy  C.  Gasser,  Charles  A.  Mc- 
Kenney,  Jr.,  George  Hewitt  My¬ 
ers,  Martin  M.  Reed,  Donald  H. 
Sherwood,  Burnett  Walker,  and 
Victor  E.  Walker. 

The  directors  met  and  re¬ 
elected  all  officers,  headed  by 
Martin  M.  Reed,  president. 

■ 

A  Correction 

In  the  new  printers’  scale  for 
Scranton,  Pa.  the  working  time  has 
been  reduced  from  39  hours  a 
week  to  38  hours  and  45  minutes. 
A  recent  item  in  E&P  gave  the 
schedule  as  38  hours,  57  minutes. 


individual  opinion  in  the  matter 

Ucense  Tax  Ruling  might.be,  it  is  bound  by  the  latest 

^  pronouncements  of  the  U.  S.  Su- 

continued  from  page  7  pi^me  Court  upon  this  question. 

‘JehovaV  Case  Cited 

The  decgion  of  Superior  Judge  here  that  there 

R.  Bruce  Findlay,  who  ruled  ^  he  no  e^^e  by  this  Court 
rights  of  newspapers  are  to  ^he  application  of  the  prin- 

consKiered  as  a  class  of  righte  ^ 

apart  from  and  a^ve  any  and  al  for  our  direction,  in 

other  rights  an  individual  might  ^he  case  of  Murdock  versus  Penn- 
have.  was  so  swiping  the  3,9  y  g  105  By  prac- 

^gue  spokesman  said,  that  it  is  application  of  the  holding  in 
a  most  a  certainty  an  appeal  jhat  c^,  ‘The  Four  Freedoms’- 

1  .1  t:-  A^  '  A  Speech,  of  Religious  Worship, 

The  text  of  Judge  Findlay  s  de-  Press  and  of  Assembly — are 

cision  follows:  he  considered  as  a  class  of 

Text  of  Decision  rights  apart  from  and  above  any 

“The  above  matter,  because  the  and  all  other  rights  an  individu^ 
constitutionality  of  an  ordinance  might  have.  They  are  placed  upon 
of  the  plaintiff  municipal  corpora-  a  pedestal  above  the  power  of  any 
tion  was  involved,  w'as  transferred  governmental  agency  to  require  a 


NEWSPAPER  PLANTS 
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A  Century  of  Industrial  Plant  Design  Experience 
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to  this  court  for  hearing. 


license  before  they  might  be  cxer- 


“By  stipulation,  the  allegations  cised. 
of  fact  in  the  complaint  were  ad-  “While  the  above  case  involved 
mitted  to  be  true,  and  the  case  only  the  question  of  freedom  to 
was  submitted  to  the  Court  for  worship,  as  one  sees  fit  (in  that 
determination  upon  the  sole  issue  case  the  Jehova’s  Witnesses)  the 
as  to  whether  or  not  the  City  of  Court,  in  the  majority  opinion, 
Corona  had  the  right  to  require  used  the  terms,  ‘freedom  of  reli- 
that  the  defendant  partnership,  gion’  and  ‘freedom  of  the  press’ 
(Corona  Daily  Independent,  pro-  almost  synonymously  so  often, 
cure  a  license  of  the  City  as  a  pre-  that  we  can  only  conclude  that  the 
requisite  to  the  publication  of  the  rule  applies  with  equal  force  to 
newspaper.  Corona  Daily  Inde-  each. 

pendent,  in  that  city.  The  amount  “There  the  Court  held  that  the 
of  the  fee  required  is  not  involved.  Jehova’s  Witnesses  could  not  be 
“For  the  purpose  of  this  de-  required  to  procure  a  license  be- 
termination  the  (Tourt  will  not  fore  selling  or  attempting  to  sell 
take  into  consideration  the  right  their  books  and  tracts  in  the  City 
to  require  a  license  for  a  job  of  Jeanette,  Pennsylvania.  Such 
printing  business,  if  any  there  be,  requirement  unconstitutionally  de¬ 
in  connection  with  the  publica-  prived  them  of  the  freedom  of 
tion  of  the  newspaper  above-  religion  guaranteed  to  them  by 
named,  since  the  portion  of  the  the  First  Amendment  to  the  Con- 
ordinance  under  attack  is  restrict-  stitution. 


ed  to  newspaper  publication. 


“Although  this  Court  cannot 


“The  plaintiff  seeks  by  this  ac-  help  but  contemplate  with  trepi- 
tion  to  collect  from  the  defendants  dation  the  extent  to  which  the 
license  fees  and  penalties  for  the  principle  enunciated  in  the  Mur- 
past  three-quarters  of  a  year.  It  dock  case  above  and  in  the  case 
is  based  upon  Ordinance  #630  of  of  Follett  vs.  McCk>miick — 321 
the  City  of  Corona,  which  pro-  U.S.  573  (Breard  vs.  Alexandrid, 
vides  for  a  license  tax  of  Eight  341  U.S.  622  to  the  apparent  con- 
Dollars  per  quarter  annum  for  trary  notwithstanding)  might  be 
the  right  to  publish  a  newspaper  exercised  when  applied  to  the  vari- 
in  Corona.  ous  situations  which  might  arise— 

1st  and  14th  Amendments  nevertheless,  compelled  to 


Corona.  ous  situations  which  might  arise— 

1st  and  14th  Amendments  nevertheless,  compelled  to 

-ru  A  t  A  t  ..  I  .V  conclude  under  the  above  prece- 

The  defendants  attack  the  con-  requirement  of  the 

stitutionality  of  this  ordinance,  in-  ^  Corona  that  the  defend- 
sofar  as  it  applies  to  their  pub-  ^  ^  ^  ^  3 

iti/-kn  r\T  n^urct^on^r  in 


lication  of  the  newspaper  in 

Corona.  They  contend  that  ffie  uncoi^titutionally  abridged 

requirement  for  a  liwnse  is  ^^o-  I'h^freedom  of  the  press  as  ap- 
lative  of  the  provisions  of  the  ,5^  ^ 

First  and  Fourteenth  Amendment  Be  in  favor  of  the  de- 

to  the  Constitution  of  the  United 

States  prohibiting  any  abridgment  attorneys  for  the  defend- 

of  freedom  of  speech  or  of  the 

annearance  of  national  conclusions  of  law  and  judgment 

dictators  upon  the  world  scene  sISSf ^Ja?ui’^r'^r^i52 

ta  tines  has  en-  Ue. 

ated  a  new  interest  in  and  study  , 

of  the  rights  preserved  to  the  v ,  n  * 

people  by  the  above  Constitutional  OtaiHman  XieportS 
amendments.  The  correct  determi-  Nashville — ^Under  the  title  of 

nation  of  those  rights  and  their  “Europe  Revisited,”  a  series  of 
application  to  our  lives  today  is  articles  written  by  James  G.  StaW- 
not  easy.  The  Supreme  Court  of  man,  president  of  the  Nashvilt 
the  United  States  by  reversing  it-  Banner,  has  been  reprinted  in  a 
self,  within  a  very  short  period  newsprint  tabloid.  Mr.  Stahlina'' 
of  time,  shows  this  to  be  the  case,  went  to  Europe  at  the  invitation 
“No  matter  what  this  court’s  of  the  Defense  Department. 


rniTon  k  piirttshp 


DICKIES  MEANS  LOCAL  LINAGE 


with  meeting  deadlines.  As  both 
of  us  know,  many  major  news 
breaks  have  a  way  of  coming  un¬ 
expectedly  only  a  few  minutes  be¬ 
fore  deadline  —  a  court  decision 
in  a  long-pending  case,  an  order 
of  the  NLRB,  a  sudden  walkout 
in  a  tense  labor  situation.  Such 
stories  demand  a  certain  amount 
M  background  in  the  telling  of 
tjiem,  and  a  reporter  whose  mind 
soaks  up  detailed  background  in¬ 
formation  is  in  a  much  better  po¬ 
sition  to  rush  copy  than  the  re¬ 
porter  who  must  resort  to  gener¬ 
alities  or  to  a  frantic  burrowing  | 
through  the  clips. 

‘Care  Tremendously' 
“Probably  I  have  left  out  a 
great  many  points  in  this  hasty 
note,  but  there’s  one  last  thing 
which  may  be  as  important  as  all 
the  rest.  That’s  the  cardinal  rule 
laid  down  by  Henry  Justin  Smith 
which  —  a  good  reporter  must  ‘care  tre¬ 
mendously’  about  his  work.  With¬ 
out  that  fundamental  attitude,  a 


“Traits.  I’m  not  sure  I  have  the 
proper  sub-title  for  this,  but  you 
will  understand  what  I  mean.  To 
my  mind,  a  good  reporter  must  be 
possessed  of  a  perceiving,  inquir¬ 
ing,  interpretative  mind.  It  is  not 
enough  merely  to  see  an  event; 
the  significance  of  the  event  must 
be  inquired  into,  and  then  inter¬ 
preted  to  the  public  through  the 
medium  of  a  news  story.  He  must 
be  curious  —  insatiably  curious, 
dissatisfied  with  anything  less  than 
a  complete  undertanding.  He  must 
be  persistent,  unwilling  to  give  up 
short  of  the  most  news  that  can 
be  obtained. 

“A  pood  reporter,  it  seems  to 
me.  must  have  a  certain  tough¬ 
ness — and  a  certain  gentleness. 

There  are  some  stories 
can’t  be  had  without  bullying, 
diarp  temper,  the  swinging  of  a 
big  stick.  And  there  are  others  man’s  command  of  grammar,  his 
which  never  come  without  the  swift  understanding  of  a  situation, 
softest,  friendliest  approach.  Mere  his  cognition  of  news— all  these 
‘sociability’  never  has  impressed  ‘availeth  nothing.’  You  and  I  both 
me  too  greatly  as  a  newspaper-  have  an  unhappy  recollection  of 
man’s  qualification.  Both  of  us  a  young  man  amazingly  well 
have  known  reporters  who  ‘make  equipped  —  on  paper  —  for  high 
friends  easily’  who  weren’t  worth  caliber  newspaper  reporting.  He 
a  damn  at  covering  a  beat. 

Work  Hard 

“With  this  background,  I  might 
add  many  other  qualifications  for 
a  good  reporter  as  far  as  the  ac¬ 
tual  job  is  concerned.  He  would 
get  to  work  reasonably  on  time, 
and  stay  at  work  when  he  arrived. 

Given  an  assignment,  he  would 
pick  up  the  reins  and  ride  his  own 
horse — that  is,  he  would  explore 
his  story  from  as  many  angles  as 
possible  without  forever  calling  on 
the  city  desk  for  advice  and  help¬ 
ful  hints.  He  would  treat  his  news 
sources  honestly  and  fairly  in 
dealing  with  them,  respecting  con¬ 
fidences  but  insisting  upon  legiti¬ 
mate  news.  He  would  write  his 
story  completely,  without  being 
long-winded,  and  would  strive  to 
keep  things  short  and  to  the  point. 

“My  pood  reporter  would  work 
hard  at  the  business  of  being  in¬ 
formed.  A  man  who  covers  the 
State  Health  Department,  for  ex¬ 
ample,  should  be  as  intimately  in¬ 
formed  of  its  organization,  current 
projects,  administrative  rules,  and 
applicable  laws,  as  the  director  of 
the  department  himself.  .A  man 
who  covers  courts  should  have  a 
working  familiarity  with  legal 
terminology  and  legal  procedures. 

“I  think  he  ought  to  be  reason¬ 
ably  we"  informed  outside  the 
offices  of  his  beat.  A  specialist  on 
his  own  routine,  he  ought  to  keep 
up  sufficiently  with  other  local 
and  State  news  to  “fill  in”  compe- 


FOR  WORK  CLOTHES  ADVERTISING 


Dickies  Starts  ’52 

h  a  BANG  for  YOU 


Thousands  of  Dickies  dealers  are  avail¬ 
able  for  tie-in  with  our  first  full  page  in 
two  colors  in  LIFE — February  25  Issue 


More  local  Dickies  linage  was  placed  by 
dealers  in  1951  than  for  any  other  brand 


dickies 


»V»«  a 


Dickies  dealers  have  tie-in  mats 

OR  THEY  CAN  GET  THEM  FROM  US  FAST 

See  the  DICKIES  dealers  in  your  area  now — If  you 
don't  know  them,  write  us  for  names  and  addresses 


With  Quality  Weeklies 

_ _  Eugene  Sullivan  has  been  named 

entire  newspaper  well  enough  to  to  succeed  Joel  C.  Harris  as  man- 
have  an  intelligent  understanding  ager  of  the  Quality  Weeklies  of 
of  significant  national  and  interna-  New  Jersey.  Mr.  Harris  is  now 
honal  news.  with  Weekly  Newspaper  Represen- 

“So  many  sound  reasons  exist  tatives,  Inc.  Mr.  Sullivan  was  for- 
for  a  reporter’s  being  thoroughly  merly  with  the  Hcarst  Enterprises 
informed.  One  of  th^  has  to  do  and  Brooklyn  (N.  Y.)  Eagle. 
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Admiration  for  Editor 
Who  Flouted  Assembly 


On  the  Air,  but 
Off  the  Record 

Ottawa — Snatches  of  conversa¬ 
tion  between  Prime  Ministers 


Reporter  Talks 
To  Desperado 
By  Telephone 


Hamilton,  Bermuda  —  The  about  the  reports  which  were  Churchill  and  St.  Laurent  were  Rochester,  N.  Y.— Bob  Beck, 
strength  of  character  shown  by  given.  He  went  on:  inadvertently  piped  through  loud  Times  •Union  police  reporter, 

Editor  E.  T.  Sayer  of  the  Royal  “The  reporters  can  only  do  so  speakers  to  the  reporters  gallery  achieved  an  outstanding  news  beat 
Gazette  received  praise  from  both  much  in  two  or  three  hours.  It  and  elsewhere  in  the  banquet  hall,  jjy  obtaining  a  long-distance  inter- 
his  critics  and  his  lone  supporter  is  a  hard  grind  but  you  must  re-  at  the  State  Dinner  Jan.  14  for  view  by  telephone  with  Dan 
in  the  House  of  Assembly  debate  member  this.  All  over  the  world  the  British  statesman— but  the  cor-  Walker,  22-year-old  desperado 
over  the  right  of  the  press  to  defy  editors  are  taking  on  themselves  respondents  heard  no  state  secrets,  ex-convict,  while  the  latter 
a  parliamentary  order  of  secrecy,  the  right  of  telling  the  public  what  Ruffled  attendants  quickly  shut  ^ras  holding  a  woman  as  hostage  in 
(E&P,  Jan.  12,  page  10).  they  ought  to  know.  They  de-  off  the  system  when  it  was  discov-  jjer  home  in  Auburn,  N.  Y.,  and 

James  E.  Pearman,  chairman  of  lete  what  they  consider  would  not  ered  that  the  microphones  in  front  while  he  battled  a  whole  police 
the  select  committee  which  found  interest  the  public  and  they  leave  of  the  prime  ministers  were  turned  force. 

the  Gazette  guilty  of  contempt,  in  what  they  consider  the  impor-  on.  Nearly  six  hours  after  barri- 

recalled  that  the  House  motion  to  tant  things  the  public  should  know.  Later  a  spokesman  for  Mr.  St.  cading  himself  in  the  home  of  a 
suppress  publication  of  the  debate  What  we  want  is  a  factual  pre-  Laurent  asked  the  correspondents  cemetery  caretaker,  the  ex-convict 
on  a  foreign  exchange  bill  had  sentation  of  what  happened  in  this  to^  treat  anything  they  heard  as  shot  himself  and  tumbled  from  a 
been  made  to  “prevent  the  spread-  House;  we  should  have  a  verbatim  private  conversation.  ^  second-story  window, 

ing  of  despondency  and  alarm  '^port  of  the  debates.”  Tlie  words  of  the  Canadian  ^Ir.  Beck  was  in  the  Monroe 

among  the  public.”  Several  argued  the  responsibili-  Prime  Minister  and  his  distin-  County  sheriff’s  office  when  the 

Public  Unrestrained  ^he  press  to  keep  the  public  guished  guest,  however,  so  far  as  sheriff’s  radio  brought  a  State 

On  fh.-Q  Tin.-nt  Pant  Rncs  Win  informed  and  some  members  they  could  be  heard  by  Canadian  poHce  report  that  the  desperado 

.er“[„«dCt  thara  large  nuS:  S’ 

her  nf  nennle  sat  in  the  oallerv  iTiinds  as  to  what  was  a  pub-  new.  reporter  decided  to  try  to  reach 

during  thTdebate  and  the  House  -  Sf  telephone. 

placed  no  prohibition  upon  them.  secret.  There  was  little  dis-  abusive  and  scurrilous  let-  The  idea  clicked. 

Thus  he  argued  they  were  free  committee  s  fo  connection  with  a  very  sad  Mrs.  Harriet  Anderson,  Times- 

to  disseminate  any  of  the  infor-  inh^^nt^rifh^'  ‘fn  switchboard  operator  did 

mation  they  had  obtained  and  a^av  th?  nritnla^  freedom  of  the  press  was  a  little  detective  work  herself  to 

they,  with  members  of  the  House,  °  curtailed.  We  must  protect  our-  ^dp  the  young  reporter.  She 

came  into  possession  of  informa-  th#-  srw>/-ial  r^mmittiv  will  called  an  Auburn  undertaker,  ob- 

tion  “from  which  they  could  have  be  to  determi^how  far  a  colonial  ^^st  word:  tamed  the  name  of  the  c^ernet^ 

made  thousands  and  thousands  of  nn-liampnt  ran  in  rnfnrrinu  its  “Whv  cannot  we  be  big  enough  caretaker  and  put  in  a  call.  The 
dollars.”  parliament  can  go  in  enforcing  its  ^  _ _  s  ,,  telephone  rang  steadily  from  8:27 


to  admit  we  were  wrong?  Why  telephone  rang  steadily 


•TV,  w  orders  of  secrecy  against  the  press.  ““  ““  wc  wc.c  wrung;  wny  •  8-35  am  before  it  was 

The  editor,  said  Captain  Win-  .  _ cannot  we  be  big  enough  to  admit  lo  o.jj  a.ui.  uciurc  u 

ter,  “showed  great  strength  of  .  PJ?  ,  wmiM  that  progress  in  this  world  has  .  ,  j  • 

character  in  doing  what  he  did  ^  .  ’.  Hiffimlt  tr>  mnr  with  a  sitn  secured  by  the  courage-  Then  followed  a  long  and  inti- 

in  view  of  the  fact  that  he  must  S ous  individuals  who  on  occasion  question-and-answer  conver- 

have  known  sanctions  could  be  it  flouted  even  parliaments,  to  their  sation  in  which  the  cnmmal  gave 

imposed.  It  does  not  excuse  that  it  Sh  it  in  i^^  ever-lasting  honor  and  glory?  his  life-story  and  details  of  his 

gentleman  from  showing  contempt  t  ti,  ^  i  ^  t  “Whatever  the  editor  of  that  PfoA'^ument  He  ended  the  long 

If  .he  Hou»,  but  i,  slow.  *,el,  “  new™“r  did^llperSlp’  t  w2  “SwUl  "llj^iime-s  up  .kippe, 

rather  rude  and  perhaps  he  was  g^’rg  of  youi^elf.  ’  Nice  to 

mistaken  I  maintain  that  he  did  jo  you.  I’m  going  out  now. 


strength  of  character.  suppress  publication  of  it.  rathe'r"  rude  "and ''perhaps  he  w^  -r  .  ®  ^P’  x^PP?' 

“That  he  did  flaunt  an  order  Press  Gets  Sharp  Censure  mistaken— I  maintain  that  he  did  Sk^to*^  vou°^  rm^S^g  out^oJ* 

pd  even  a  request  of  this  House  Just  before  the  motion  to  ap-  it  lawfully.  We  should  have  the  y'^u  canTut  it  fo  S  oaSer  Sat 
IS  obvious;  that  he  did  it  in  the  point  a  special  committee  passed,  decency  and  big-heartedness  to  ad-  t.  now^a  dead^  man^  because 
interests  of  the  public  is  seeming-  Edmund  Gibbons  delivered  the  mire  him.”  .VT,.  t  man— oecause 


ly  also  reasonably  obvious.” 
Public-Spirited  Editor 


most  severe  censure  of  the  press, 
while  reminding  his  colleagues  that 


The  only  member  of  the  House  was  one  who  had  objected  to 

to  disagree  and  be  counted  as  in  secrecy  order, 

opposition  to  the  bill  to  create  a  “The  point  was  that  the  House 


Press  Gets  Tickets 
For  Olympic  Games 


that’s  what  I  am.” 

However,  he  wasn’t.  His  self- 
inflicted  wound  was  not  fatal. 

The  questions  and  answers,  set 
two-column  width  ran  down  the 


opposition  to  the  bill  to  create  a  1"®  point  was  that  the  House  Applications  for  press  creden-  fou  length  of  the  front  page,  with 

special  committee  which  will  con-  ordered  the  debate  not  to  be  pub-  tials  for  the  XV  Olympiad  in  Hel-  a  jump  to  the  inside, 

sider  appropriate  legislation  to  arm  lished,”  said  Mr.  Gibbons.  “The  sinki,  Finland,  July  19-Aug.  3,  Tr/v,rw»rc  iinu/ittmoiv  <iew- 

the  lawmakers  with  punitive  pow-  order  was  ignored  by  the  editor  of  should  be  sent  to  the  U.  S.  Olym-  Z!I  for 

ers  in  contempt  cases  was  D.  C.  the  Royal  Gazette.  I  would  de-  pjg  Committee,  10  North  LaSalle  w 

Smith,  who  rose  to  this  defense  scribe  his  behavior  as  presumptu-  st.,  Chicago  2,  Ill.  Wnin^tht  th^^^iSion  & 

of  the  editor-  ous.  For  members  to  stand  up  ’  r.}  ’-  rir  l€aramg  that  the  conversation  haa 

,  ■  A-  'A  ^  here  and  laud  the  action  of  the  Olympic  Games  Press  Of-  taken  place  they  snipped  the  tele- 

To  castigate  an  individual—  here  and  laud  the  action  ot  the  Helsinki  has  notified  the  phone  lines  leaving  ^er  report- 

the  very  public-spirited  editor  of  editor  is  ridiculous.  I  also  think  u.  S.  committee  that  30  free  seats  Ls  out  "  the  co  d  o^^^ 

this  newspaper-as  being  in  con-  U  is  ridiculous  to  say  the  editor  er^  out  •"  the  cold  on  plans 

tempt  of  this  House  by  doing  a  acted  in  the  interests  of  the  public,  reserved  for  the  U  S  press  in  ®tuni. 

lawful  act  is  stupid  and  therefore  It  was  not  in  the  interests  of  the  reservations  ^for  ’  the  S 

I  cannot  support  the  report.  public.  .  p  y  p  .  paperman  less  than  three  yean. 

“It  is  only  by  the  courageous  “Newspapers  are  in  business  to  A  '  ’  t  j  u,-  ^  World  War  II  Army  veteran,  ne 

acts  of  individuals  that  abusive  make  money.  They  are  in  busi-  ..  Gardner,  publicity  joined  the  Times-Union  staff  m 

powers  can  be  checked.  I  cannot  ness  to  make  a  profit.  If  they  can  dirwtor,  has  requested  that  appli-  March,  1949.  His  early  training 
stand  by  and  see  this  man  cast!-  inform  the  public  at  the  same  ^  1^“®  credentials  be  vvas  on  routine  general  news  as- 


gated  by  this  committee  for  do-  time,  so  well  and  good. 


made  before  Feb.  1. 


ing  a  lawful  act.”  Protect  Ourselves’  “  ituti  -- 

IT  17  K  »■  D  n^nd  became  the  newspapers  reg- 

Urges  Verbatim  Report  “It  is  a  great  mistake  to  let  any-  Year-End  BonUS  reporter  only  a  month 

Ironically,  some  members  who  one,  including  the  editor  of  the  New  London,  Conn. — Follow- 

protested  the  Royal  Gazette’s  pub-  Royal  Gazette,  flout  this  House,  ing  a  tradition  established  by  '  ■ 

lication,  in  full,  of  the  debate  on  In  my  opinion  there  is  no  more  Theodore  Bodenwein,  late  pub-  _  _  ,  ,  .  ’  A  Ji 

foreign  exchange  contended  the  abused  figure  of  speech  in  the  Eng-  lisher  of  the  Day,  all  carriers  and  B©n  oacknGim  in 

press  had  been  negligent  in  re-  lish  language  than  the  ‘freedom  of  dealers  received  their  copies  of  the  Ben  Sackheim,  Inc.,  New  Yori 
porting  parliamentary  debates.  the  press’ — freedom  to  put  in  afternoon  daily  free  of  charge  on  City,  has  been  elected  to  meml^r- 

E.  T.  Richards  said  he  had  al-  what  they  please,  freedom  to  leave  Dec.  31.  At  the  wholesale  rate,  ship  in  the  American  Associatioo 

ways  complained  in  the  House  out  what  they  please,  freedom  to  this  amounted  to  $757.83.  of  Advertising  Agencies. 
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Year-End  Bonus 


signments.  Later  he  worked  as 
relief  reporter  on  the  police  beat 
and  became  the  newspaper’s  reg¬ 
ular  police  reporter  only  a  moDth 


You  *ve  got  to  produce  to  he  u  winner 


Diversification  of  products  makes  a  market 
economically  healthy.  Pennsylvania,  by  this 
standard,  is  as  robust  as  it  is  possible  to  become. 
Practically  anything  you  can  name  is  produced 
in  Pennsylvania — usually  in  greater  quantities 
than  anywhere  else.  For  example,  it  has  more 
people  employed  in  making  glass  containers  and 
lace  goods  than  anywhere  else  in  the  nation. 

It’s  a  rich  area,  situated  in  the  heart  of  the 
world’s  richest  market — and  the  bulk  of  its 


inhabitants  live  in  the  smaller  cities  and  towns 
of  under  100,000  City  Zone. 

Serving  these  communities — where  more  goods 
produced  means  more  goods  bought — are  Penn¬ 
sylvania’s  great  hometown  newspapers  —  sales¬ 
men  extraordinary  for  the  goods  you  have  to  sell. 
Looking  for  a  good  buy?  You  can  get  all  twenty 
of  the  newspapers  listed  on  this  page  for  less 
than  $1.55  a  line. 


Pennsylvania 

has  more  daily  newspapers  than  any  other  State 


newspaper  advertising  works  best 
in  a  new  spaper-minded  market  •  •  • 


beaver  falls  NEW-TRIBUNE  (E)  •  BRISTOL  COURIER  (E)  •  CHAMBERSBURG  PUBLIC  OPINION  (E)  •  CLEARFIELD  PROG¬ 
RESS  |E)  •  COATSVILLE  RECORD  |E)  •  CONNELLSVILLE  COURIER  (E)  •  HAZELTON  PLAIN  SPEAKER  |E)  •  HAZELTON 
STANDARD-SENTINEL  |M)  •  INDIANA  GAZEHE  (E)  •  JEANEHE  NEWS-DISPATCH  (E)  •  LOCK  HAVEN  EXPRESS  |E)  •  NEW 
CASTLE  NEWS  (E)  •  SUNBURY  DAILY  ITEM  (E)  •  TOWANDA  REVIEW  (M)  •  WARREN  TIMES-MIRROR  |E)  •  WASHINGTON 
OBSERVER  REPORTER  (MSE)  •  WILLIAMSPORT  GAZEHE-BULLETIN  (M)  •  WILLIAMSPORT  SUN  (E)  •  YORK  DISPATCH  (E). 
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retailers  had  en-  They  included:  Cutting  from  65  to 
VY  UOX6  JDUSxUGSS  dTOlT  V  ^  discount  and  the  64-inch  rolls  (60  inches  on  roto), 

X  papers  would  wind  up  some  peri-  netting  a  saving  of  about  $11,000 
virtually  owing  the  merchants,  after  an  expenditure  of  only  $300 
X\6|^0X  L  CLS  ^  merchants  for  press  (Ganges;  mailroom  me- 

were  contacted  and  shown  how  chanization,  saving  $15-17,000; 
Rochester,  N.  Y.—From  one  is  quite  liberal  however  for  elimination  of  a  34-year-old  over- 

of  their  colleagues  in  the  Pennsyl-  lengthy  illness,  ’  providing  ’six  “  five-year  period  in  which  time  practice  in  the  press  room, 

vania  Dutch  country,  approximate-  months  full  pay  for  emnloves  of  .'''ere  tapered.  Now  the  $5,000;  and  a  new  subscriber  serv- 

ly  100  New  York  State  newspaper  five  years  standing,  and  propor-  "‘S^est  discount  is  20%  and  lin-  icing  system  which  uses  2c  post¬ 
publishers  here  this  week  got  a  tionately  less  for  those  of  less  than  ^  u  ,  $5,000. 

quick  course  in  accounting  meth-  five  years’  employment  -  .  ®  ^  there  s  little  uni-  Speaking  on  behalf  of  small  pa- 

ods  designed  to  equip  them  for  i  #  n  formity  m  newspaper  rate  cards,”  pers,  John  H.  Tuttle,  president  of 

“tightening  up”  their'^  operations  for'^fck^kav?”  saS  Mr^^MilW^  ‘he  OrteiJa  Dispatch,  said  the  in- 

when  the  volume  of  business  de-  “We  lilieve  ^  o  i.-tni  fn  advertiser  right  in  stallation  of  an  inter-com  system 

Clines.  I  t  J  thinking  we’re  crazy.”  had  resulted  in  savings  by  cutting 

“Easy  volume  is  lulling  the  to  work!”  ^  ^  *^»"8er  Signals  Seen  down  on  i^r^nnel  running  around 

newspaper  business  into  incredible  -rh-  r^iil-rhrnniViA  te  Qk^i.t  Miller  scotched  the  belief  and  that  it  is  planned  to  put  the 

inefficiencies,”  declared  Donald  P.  half-nninniVert  Mr  vtiii/r  advertising  volume  will  con-  editorial  room  on  the  same  level 

Miller,  general  manager  of  the  tioned  but  all’  emninvec  ar*.  tr<*at'  to  grow  by  asserting  it  is  a  wm^sing  room  so  that 

Allentown  (Pa.)  Call-Chronicle  eralike^  under P*P®  ^"d  he  noted  that  out  ‘here  will  be  closer  coordination 

Newspapers,  at  the  Winter  meet-  fiJaS^  system  Inf  n  accounts  studied  for  1951  ^or  copy  flow, 

ing  of  the  New  York  State  Pub-  waees  is  fh<*  ionmovm!.!,  ‘h^^e  were  51  using  more  linage  He,  too,  said  the  time  has  come 

lishers  Association.  „„i_  ‘han  in  the  previous  year  but  49  to  put  the  brakes  on  and  consoli- 

He  and  hi,  brother,  Samuel,  ap-  oiw  mem  a?e  li™  tllar  S 

proached  the  publishing  business  ups  in  each  bracket  below  iournev-  •.  danger  signals  already  are  a  warning  to  newspaper  representa- 
from  the  viewpoint  that  every  man  and  w^ffre  figmeTon  a  here.”  he  concluded.  tives  that  “we  are  going  o  get 

phase  of  the  business  had  become  percentage  of  the  journeyman  u  R'Shler,  assistant  to  some  of  that  automotive  linage, 

too  complex.  So  they  took  each  scale.  Only  salaried  executives  are  P'®*‘dent  of  the  Buffalo  Eve-  or  we  may  find  that  the  reps  arent 
process  and  broke  it  down  into  exempt  from  the  classification  sys-  *^?^“^hat  money  had  bet- 

methods  that  resulted  in  the  short-  tern  signals  and  he  proposed  that  ter  stay  in  the  till. 

est  time  and  the  straichtest  line  .  . .  .  publishers  apply  the  brakes  imme-  Andrew  P.  Kellogg,  general 

for  their  plant.  !"  Mr.  Miller  said,  diately  to  production  costs.  He  manager  of  the  Schenectady 

K=,j„o,  ck..™  P®''®®"‘38®®  2re  discussed,  but  advocated  that  they  create  a  cli-  Union-Star,  spoke  in  favor  of  bud- 

i«  '"dividual  employe  conversa-  mate  to  stimulate  research.  geting  in  the  newspaper  business, 

irav  I  tall  ”  Mr  lUiiiir  dollar  }^lue  of  the  jobs  publishers  devoted  an  en-  but  admitted  it  presented  many 

h^anrifiil  Af  4kS  inrh  rarHs  as  th<>  over.  Thus,  Mr.  Miller  tire  afternoon  to  an  inspection  of  unique  problems, 

a  handful  of  4x5-inch  cards  as  the  explained,  a  janitor  would  not  be  new  printing  methods  at  the 

substitute  for  scores  of  elaborate  told  he  is  a  50%  man  but  rather  Rochester  Institute  of  Technology 

accounting  sheets  to  show  him  a  dollar-an-hour  man  °  ^  i  oc  t»  • 

quickly  the  comparative  ““i  ">"•  Most  of  the  group  were  impressed  35c  HD  Pnce 

nece/ary  tor  controlling  each  op-  «.cord  of  Tape  Errors  S*  fir’  I'”’-  me  10 

eration  in  the  plant  where  there  is  Reading  from  a  tape-punch  taPioia  on  newsp  int  iin  - - 

systematic  checking  on  production  card  at  random.  Mr.  Miller  cited  O'"  '  Mr.  Cowan  insisted,  if  for  no 

efforts.  speeds  of  295  to  316  lines  ju  17  other  reason  than  that  it  is  be- 

‘Cost  Weekend’  Planned  P®*"  ‘'oy''  ^nd  in  periodic  accuracy  Mr.  Righter  observed  that  For-  coming  more  and  more  difficult  to 

Because  he  has  found  publishers  !«***->?  columns  of  composition  magazine  had  recently  “tolled  g^rrier  jobs.  An- 

generally  too  secretive  Sith  their  ^  the  bells  for  our  industry  and  he  other  good  reason,  he  suggested,  is 

tost  sheets.  Mr.  Miller  said  he  is  of  three  per  21Vi-inch  deplored  the  famine  of  good  me-  ^^at  the  service  is  certainly  worth 

arranging  a  “Cost  Weekend”—  chanical  men  who  are  needed  to  ,j,an  ^h^t  a  storekeeper 

where  wives  won’t  bother  them—  The  circulation  data  cards  boil  en^neer  newspaper  production.  offers. 

with  a  few  publisher  friends.  They  ‘I®."'"  information  previously  con-  .  The  trend  to  narrower  sheets  1^^^^  anyone  who 

will  sit  down,  exchange  actual  fig-  Gained  on  three  pages  of  IBM  jsn  t  a  solution  to  the  cost  prop-  ^  happy  experience  with 

ures  and  compare  production  8x1 1-inch  reports.  Further  simplifi-  lems,  though  it  may  bnng  tem^-  prices  over  five  cents,”  he  corn- 

practices.  cation  for  comparative  purposes  is  rary  savings,  said  Mr.  Righter.  He 

The  basis  for  the  Call-Chronicle  Provided  by  the  policy  of  putting  saw  papers  reaching  the  point  j^r.  Cowan  also  proposed  that 

accounting  is  a  one-week  cycle  price  increases  into  effect  only  at  where  a  cycle  must  start  all  over  publishers  here  take  a  leaf  from 

from  Sunday  through  Saturday  'h®  beginning  of  audit  periods.  again.  New  presses,  he  continued  British  and  see 

with  13-week  quarters.  Each  week  Even  the  stereotype  department  may  be  capable  of  great  sp^  s  u  ^  controlled-size  paper  nets  a 

of  the  year,  starting  with  the  first  has  its  own  data  card —  “who  ever  ^  greater  profit  than  can  be  achieved 

Sunday  in  January  gets  a  serial  heard  of  keeping  records  there?”  45,000  an  nour.  ^  limitless  volume, 

number,  from  1  through  52.  (This  asked  Mr.  Miller — and  the  infor-  must  "  continual  war  ^  review  of  recent  ANPA  re- 

is  acceptable  practice  in  the  In-  mation  compiled  will  eventually  o"  overtime,  Mr.  Kignter  sug-  shows  that  42  newspapers  in 

ternal  Revenue  Bureau.  Mr.  Miller  come  in  handy,  he  commented,  to  8®s‘®d.  .u  xr  c  ‘2  states  are  charging  more  than 

advised.)  offset  the  “hatful  of  applesauce”  "®  mentioned  how  the  New.  ^  week  for  home-delivered 

To  compensate  for  the  fluctua-  given  in  contract  negotiations.  enforced  a  rigid  two-proo  circulation,  Mr.  Howe  related, 

tions  of  the  Easter  period,  annual  Advertising  Billed  Weekly  merchants,  cutting  qj  replying  to  his  spot 

data  is  matched  on  the  basis  of  jn  thrarertU  n.  HenartLnf  u  f check,  he  reported,  none  had 

three  weeks  before  Easter  Sunday,  w  vi:iipr  r^vlatpH  ^  all  ^iiu  are  [oom  headaches.  The  only  protes  ,  jjppej  more  than  4%  when  the 
Individual  cards,  with  all  data  .  wp^^viv  fpwrv  nnp  U  in  J™*!!  Img®*  rate  was  boosted  from  30c  to  35c. 

on  one  side,  cover  each  mechani-  HoTV  hns  ness  was  shown  concensus  was:  “No  easier 

cal  department,  circulation,  news-  vfonHavf  and  all  ratpc  am  nn  nnp  multiple  corrections  only  ad  -  change  ever  was  made.” 
print  usage  and  inventory,  pay-  • .  ,  .‘fpp,r  ,,  .p.  j!’.®  advertising  Mr.  Howe  said  his  paper  went 

roll,  advertising  linage  and’ dollar  Mr  Miller  smiled  “the  ^®  consented  to  go  a  ong.  j  30^  March  and 

_ _ poses,  Mr.  Miller  smiled,  the  Under  the  new  system,  the  ._t„ . . .  ..««  the 


roll,  advertising  linage  and’ dollar 


volume,  advertising-editorial  con-  ^  ’  .  .’  .  .  .  ’ ,  .  Under  the  new  system,  the  gj.g  “well  up”  in  the 

tent  breakdown,  and  records  on  . store  s  advertising  detriment  is  ^j^y  ahead  of  early 

Individuals  in  the  tape-punching  ’  ‘  impressed  with  the  need  for  hav-  retail  trading  zone, 

room  of  the  Teletypesetter  opera-  When  the  paper  went  to  weekly  '"8  m®  copy  right  ''men  it  goes  to  carriers  now  earn  9.8c  a  week 
tion.  billing  it  gave  advertisers  who  ^"6  newspaper  the  first  time.  customer. 

Sickness  Pay  Policy  were  in  arrears  an  installment  How  Savings  Were  Made  , 

On  payroll  cards  there  is  a  spe-  pl^n  of  payment  to  catch  up  with-  Several  ways  in  which  he  ef-  g^,  qm  J  35c 

cial  column  for  sickness  absence  "  short  time.  fected  annual  savings  of  approx-  “  u  •,  u 

because  the  company  has  a  policy  The  papers  have  a  wholesale  imately  $35,000  were  enumerated  The  Portsmouth  (N.  H.) 

of  no-pay  for  the  first  two  days  distributor  rate  which  is  the  gen-  by  Richard  H.  Amberg,  publisher  aid  has  put  its  price  up  to  6c  p« 

an  employe  is  out  sick.  The  policy  eral  rate  less  15%  and  2%.  of  the  Syracuse  Post-Standard,  copy  and  35c  per  week. 
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Texas  Dailies 
Hold  Seminar 
For  Editors 

Austin,  Tex. — Members  of  edi¬ 
torial  staffs  of  21  daily  newspapers 
gleaned  new  ideas  to  improve  their 
local  news  coverage  and  communi¬ 
ty  service  programs  in  a  three-day 
seminar  here  Jan.  7-9. 

The  seminar,  first  of  a  series  to 
be  conducted  by  the  Texas  Daily 


Group  Attending  the  first  day’s  sessions  of  the  Texas  Daily  Newspaper  Association  seminar  at  the  Uni- 
?  7  Ik.  1 1  •  •!  ^  versity  of  Texas  Jan.  7-9.  Left  to  right:  Bottom  row_Al  Hewitt,  city  editor,  Shreveport  Times;  Robert 

ism  oi  tM  uniwrsity  of  Texas,  Packwood,  city  editor,  Beaumont  Enterprise;  lames  Hale,  managing  editor,  Lufkin  News;  Warren 
was  lor  the  benefit  of  city  Mitors  Edwards,  managing  editor,  Baytown  Sun;  George  W.  Healy,  Jr.,  managing  editor.  New  Orleans  Tlmcs- 
and  others  directly  concerned  with  pjcayune;  Walter  R.  Humphrey,  editor,  Fort  Worth  Press;  Arthur  C.  Laro,  managing  editor,  Houston 
supervising  local  news  and  picture  Post;  Harold  Young,  assistant  city  editor,  Houston  Post;  Jack  B.  Krueger,  city  editor,  Dallas  News;  Middle 
coverage.  How — Paul  J.  Thompson,  director,  school  of  journalism.  University  of  Texas;  S.  P.  Engelking,  news  editor. 

Seminar  Topics  Austin  American-Statesman;  James  W.  Williamson,  city  editor,  San  Antonio  Light;  Jim  Scott,  managing 

Topics  for  the  informal  round-  Odessa  American;  J.  Q.  Mahaffey,  editor,  Texarkana  News  and  Gazette;  Allison  Sanders,  city 

table  diu'iiccinnc  nn  the  iTnivercitv  editor,  Houston  Chronicle;  Albert  Nibling,  editor,  Sberman  Democrat;  Larry  Ingram,  managing  editor, 
camniic  were  “The  f'itu  PHitnr  Temple  Telegram;  Gordon  Hanna,  city  editor,  Houston  Press;  Dave  Hall,  city  editor.  Fort  Worti  Press, 
and  Hie  Staflf  ”  “Piannino^and  Ac  — MuiTay  Neal,  cIty  editor,  Waco  Times-Herald;  Ralph  D.  Dodd,  managing  editor,  Tyler 

cioni'no  the  Telegraph;  Phil  North,  executive  assistant  managing  editor.  Fort  Worth  Star-Telegram;  T.  Kemp  Ander- 

tLcI  w  ^  editor,  Edinburg  Review;  Ed  N.  WIshcamper,  news  editor,  Abilene  Reporter-News;  Robert 

R.  d”  “P*’t  D-  Jackson,  editor.  Corpus  Christi  Caller-Times;  Jack  Butler,  city  editor.  Fort  Worth  Star-Telegram; 

®  .r,  Granville  Price,  associate  professor  of  journalism.  University  of  Texas. 

Story,”  and  “Public  Service — Cam-  _ _ _ ‘ _ _ 


At  the  close  of  the  TDNA  Jackson,  editor.  Va.  PresS  Assn. 

seminar,  delegates  unanimously  Christi  Caller-Times;  Phil  AwrrrHc 

approved  a  resolution  reciting  executive  assistant,  manag-  /\waras 

that  “it  is  our  considered  opinion  '"8  editor.  Fort  Worth  Star-Tele-  Richmond.  Va.— The  69th  an- 


Hancock  Appointed 
On  Newhouse  Paper 

Stanley  Hancock  has  been  ap- 


that  the  sessions  have  been  help-  Sram;  Charles  E.  Green,  editor,  nual  winter  meeting  of  the  Vir-  pomt^  circulation  manager  of  the 
ful  to  US  in  understanding  the  Austin  American-Statesman;  Wes-  ginia  Press  Association  opened  Jamaica  (N.  Y.)  Long  Island 


ful  to  us  in  understanding  the  ^astin  American-Statesman;  Wes-  ginia  Press  Association  opiened 
problems  of  newspaper  operation.”  Izzard,  editor,  Amarillo  Daily  here  Jan.  17  at  the  Hotel  John 
“Further,”  the  resolution  went  McKnight,  managing  Marshall, 

on,  “the  exchange  of  ideas  among  Dallas  News;  N.  Dwight  Winners  of  VPA  news  and  pho- 

ourselves  has  contributed  usable  Allison,  inanaging  editor,  San  An-  tography  awards  for  meritorious 
ideas  which  we  can  carry  back  to  ^ariio  Light;  Vance  Trinible,  nian-  achievements  during  1951,  who 
our  papers  for  their  betterment.  apng  editor,  Houston  Press,  &na  to  receive  certificates  at  the 

“We  have  been  given  extensive  xf*^**°T  Waco  organization’s  awards  banquet 

and  informative  data  on  cur-  Times-Herald  and  News-Tribune.  Saturday  evening,  are: 

rent  news-gathering  practices.  Members  of  the  seminar  com-  i>  .  r>  •  o- 1 

It  IS  our  opinion  that  future  semi-  are  Walter  K.  Humphrey,  Times-Dispaich—“\’irgima.  Foot- 

nars  along  the  pattern  set  this  year  ®^'lor.  Fort  Worth  Press;  Ward  C.  ball.” 

can  and  should  be  a  great  con-  Maybom,  publisher,  Sherman  Daily  N'ews  Wetting— Jas  A. 
tribution  to  improving  the  news-  Democrat;  Louis  Goldberg,  busi-  GEner"ai  fehanr ' " 

papers  of  Texas.”  ness  manager.  Austin- American-  Wetting -Tony 


Press,  it  was  an¬ 
nounced  by  Wil¬ 
liam  H.  Demp¬ 
sey,  circulation 
director  of  the 
S.  I.  Newhouse 
newspapers. 

Mr.  Hancock 
was  former  cir¬ 
culation  manager 
of  the  Santa 
Cruz  (Calif.) 
Sentinel  News, 
the  Lockport  (N. 


went 
and 
1  the 
early 
zone, 
week  I 


papers  of  Texas.”  ness  manager  ^ar/m-^merican-  Wetting  -  Tony  ^ ."’J 

Wprh  hv  HpiIv  Statesman,  and  Laro.  C.  Afton  walker.  The  Fauquier  Democrat.  War-  »•)  Union,  Sun  &  Journal,  and 

speecn  oy  neaiy  Schulz,  business  manager  of  the  renton— “Farm  Hand  Pleads.”  was  public  relations  director  for 

The  only  formal  speech  was  de-  jemple  Telegram  and  president  of  Daily  Featuee  Wetting --Kinsley  the  Erie  (Pa.)  Dispatch  and  Tele- 

Lvered  by  George  W.  Healy,  Jr.,  the  Texas  Daily  Newspaper  Asso-  World-News- 

managing  editor  of  the  New  Or-  elation,  attended  the  dinner  meet-  weekly  Featuee  Wetting— Pat  Fer-  joined  the  Poliak’s  Promotiem 

ifans^  Times-PicayunCf  at  a  dinner  jjjg  which  Healy  spoke.  Kuson,  Jr.,  Danville  Commercial  Appeal  Company  in  January  of  1950  and 

meeting  January  7.  ,  — “One  of  the  Most.”  ^vas  with  them  until  joining  the 

“I  hope  you  will  recognize,”  «  .  i*  i  t v S.  1.  Newhouse  organization. 

Healy  told  seminar  delegates  and  Gov.  TgUs  PublishoiS  "V^Mrs  Jimmy  Leech.”  Harry  Felts,  circulation  manager 

guests,  that  what  we  call  ‘local  JIoMl  Run  Aaain  Weekly  Spoets  Wetting — Paul  A.  of  the  Long  Island  Press,  has  been 

interest’  is  not  as  narrow  as  it  was  ^  Manassas  Messenger— "Osbura’a  appointed  circulation  director  of 

ten,  five  or  even  one  year  ago.”  Austin,  Tex. — Gov.  Allan  Shiv-  day”  ^  Jersey  City  (N.  J.)  Jersey 

^  “The  temptation,”  he  continued,  ers  ch<^  a  mceUng  of  the  Tex^  Kiijalrick.  S” wl?-  Journal. 

to  discard  or  overset  news  just  Press  Association  Jan.  11  as  the  “Richmond  Public  Housing.”  ■ 

because  it  didn’t  develop  in  our  place  to  clear  up  his  much-dis-  Daily  *  News  Photoceapny —  Chiles  j,  ,  .  Teu 

own  back  yard  is  reactionary  and  cussed  political  intentions.  He  an-  NorfoU  ,  Virg.nian-Pilot-  Ant™  Speate  To 

destructive.  If  I  understand  my  nounced  at  the  TPA  mid-winter  weekly  News  Photoceaphy— c.  I.  N.  Y.  N©WS  Admen 

1952  reader,  he  knows  more  about  session  he  would  run  for  another  Warrenton  M.  Antrim,  business 

the  rest  of  the  world  than  he  ever  term  as  governor.  Weekly  Editoeial  Wetting— E.  W.  manager  of  the  Chicago  Tribune, 

knew  before  and  is  more  inter-  Mr.  Shivers,  himself  publisher  ^Sharinr^^  Couner,  Luray—  outlined  the  operations  of  that 

ested  than  ever  in  what  the  rest  of  a  country  weekly,  had  been  i^cal  Column— Daily — George  J.  newspaper,  the  New  York  Daily 

of  the  world  does  that  affects  considered  strongly  as  a  possibility  .Hubert,  Norfolk  Ledger  -  Dispatch —  Sews  and  the  Washington  Times- 


Discussion  Leaders 
Discussion  leaders  or  modera- 


as  candidate  for  U.  S.  Senate.  His  l^al  *^^Column Weekly  —  E.  W.  Herald  at  the  annual  banquet  of 

decision  put  Texas  Attorney  Gen-  Lauck,  Page  News  and  Courier,  Luray  the  New  York  News  advertising 
.  eral  Price  Daniel,  another  small-  Seevict”  Stafv  ^Weitinc— Paul  department  at  the  Hotel  Biltmorc 


tors,  were  James  F.  Chambers,  newspaper  publisher,  into  the  race  w!  Duke,  AP  Richmond— “State  Police  Jan.  16 


managing  editor,  Dallas  Times-  ^n.  Tom  Connellys  seat. 


Report.” 

Daily  Featuee  Photogeaphy — How- 


F.  M.  Flynn,  president  of  the 


Herald;  Allison  Sanders,  city  edi-  Gov.  Shivers  announcement,  ard  Hammersiey,  Roanoke  Worid-News  News,  also  spoke  at  tne  diimer, 
tor  Houston  Chronicle;  Uawe  making  hcadlinw  throughout  p„„togeaphy  -  th^ 

Hall,  city  editor,  Fort  Worth  Press;  Texas,  was  made  at  a  special  Ei,anor  C.  Anderson,  ivashinaton  Coun-  associate 

J.  J.  Mahaffey,  editor.  Texarkana  press  conference  with  state  capi-  ty  News,  Abingdon,  Vm.— “Polio  Girl.”  dailies.  Thomas  J.  Cochrane,  aa- 
News  and  Gazette;  Arthur  C.  tal  reporters,  held  before  some  200  sm^.h?  vertising  director  of  the  News,  was 

Laro,  managing  editor,  Houston  Texas  editors  and  publishers.  ing.”  ’  toastmaster. 

editor  &  PUBLISHER  for  jemuory  19,  1952  57 


W 


ICMA  Chief  Warns 
On  Age  of  Carriers 

By  David  E.  Young 

Boston  —  Circulation  managers  and  September  of  1948  and  396,- 
of  New  England  were  urged  this  852  during  that  period  in  1951. 
week  to  help  establish  higher  “Newspaperboys  are  proving  to 
standards  for  newspaper  boys.  the  world  that  this  is  still  the  last 
Ernest  P.  Schwartz,  president  of  stronghold  of  the  self-made  man,” 
the  International  Circulation  Man-  Dr.  Alexander  Brin,  dean  of  the 
agers  Association  and  circulation  Massachusetts  State  Board  of  Edu- 
manager  of  the  Des  Moines  (la.)  cation  and  Publisher  of  the  Jewish 
Tribune,  speaking  before  the  Win-  Advocate,  declared  in  a  luncheon 
ter  meeting  of  the  New  England  address 

Circulation  Managers  Association,  ^r.  Brin,  who  supported  his 
deplored  the  tendency  to  hire  mother  and  the  family  by  deliver- 
younger  and  younger  boys  to  car-  newspapers  when  a  young  boy. 


ry  routes. 

Citing  the  desire  of  organized 


hailed  the  500,000  carriers  of  the 
country  as  “creative  individuals 


1  1  ^  t.  j  1  vviuiiLiy  vicativ^  iiiuiviuuais 

and  a  striking  symbol  of  the  Amcr- 

ployed  for  the  delivery  of  newspa- 

^rs  at  union  wages  and  the  ac-  ,  individual  endeavor”, 
tivities  of  various  welfare  agencies 

which  are  complaining  about  the  replicas  of  the  Statue 

employment  of  youngsters,  Mr.  ”  Liberty  to  boys  and  girls  in 


APPROVING  EYES  are  cast  by  Harold  J.  Randall,  left,  INP  assistant 
managing  editor,  and  Edwin  C.  Stein,  right,  editor,  on  exclusive  picture 
of  Flying  Enterprise  heroes. 


Schwartz  suggested  that  it  may  be  freedom  loving  countries  all  over 
necessary  to  form  a  national  news-  world  were  urged  by  Dr. 
paperboy  foundation  with  paid  of-  ®rin,  suggesting  that  newspaper- 
ficers  to  coordinate  the  work  of  all  could  give  small  amounts  of 

newspapers  in  protecting  the  Little  rrioney  to  have  the  replicas  made. 
Merchant  Plan.  suggested  that  children 

Charles  Mungie,  circulation  deliver  the  replicas  personally, 
manager  of  the  Record- American  During  an  exchange  of  promo- 
and  Sunday  Advertiser,  charged  a  tion  ideas  and  methods  of  boosting 
lot  of  newspapers  will  go  out  of  initiative  among  newspaperboys, 
business  if  they  don’t  increase  Mr.  Schwartz  stated  that  the  pres- 
prices.  He  took  issue  with  Mat-  sure  is  kept  on  Des  Moines  Trib- 
thew  Sullivan,  of  the  Gannett  une  newsboys  every  week  with  dif- 
Newspapers,  who  warned  recently  ferent  prizes  and  contests.  One  of 
that  many  papers  would  go  out  of  the  most  successful  of  these,  he 
business  if  they  raise  prices.  said,  was  a  pet  contest. 

Commenting  that  many  publish-  The  cost  of  deliveries  to  custom¬ 
ers  sit  back  and  wait  for  advertis-  ers  who  missed  getting  their  paper 

ing  to  bring  in  the  money,  Mr.  varied.  Several  members  reported 

Mungie  claimed  that  “advertising  that  their  cost  ran  up  to  50-60c 

wUl  never  bring  m  all  the  neces-  for  these  deliveries.  While  some 


sary  money  any  more. 


papers  maintain  a  car  for  this 


“Circulation  revenue  plays  an  purpose,  others  use  motorcycles 
important  part”  in  making  the  pa-  and  taxicabs.  The  Des  Moines 
per  profitable,  Mr.  Mungie  stated  Tribune  found  that  a  cab  company 
as  he  warned  that  general  advertis-  could  do  the  job  most  inexpensive- 
ing  will  be  off  by  10-20%  during  ly,  commented  Mr.  Schwartz. 

.  It  was  also  reported  that  it  costs 
There  IS  little  i^ney  in  local  ad-  whether  edi- 

vertising  he  continued,  “but  peo-  ^^t^^al  or  features  are  good 

pie  will  buy  a  local  paper  ^spite  Readership  surveys  were 

a  small  increase  in  price  becauM  advocated  instead  of  allowing  the 
Jey  are  interested  in  local  events  ^ 

that  are  not^camed  m  papers  from  tying  up  money  in  material 
Cities.  yjgd  or  just  takes  up 

Backing  up  his  claim  that  a  raise  jp-ce 
in  price  would  not  hurt  newspa-  .  _  _  , 

pers,  he  cited  the  comparative  cir-  Worcester 


culation  figures  for  the  Record  and  (Mass.)  Telegram-Gazette,  was 
American  during  two  periods,  one  chairman  of  two-day  session, 
before  and  one  after  their  1948  The  group  elected  the  following 
increase  to  5c.  officers:  President,  Frank  J.  Hein- 

The  American,  he  said,  had  a  rich,  Burlington  (Vt.)  Free  Press; 
circulation  of  196,884  in  a  six  vk^presidents,  George  F.  Clark, 
month  period  from  March  to  Sep-  Hartford  (Conn.)  Courant,  and 
tember  of  1948  and  when  the  price  Frank  Geoghegan,  Quincy  (Mass.) 
was  3c.  The  six-month  figure  for  Patriot  Ledger;  secretary-treasurer, 
the  same  period  in  1951  showed  Guy  W.  Mersereau,  Christian 
the  same  circulation,  he  explained.  Science  Monitor;  ICMA  represen- 
although  a  two-cent  increase  had  tarive,  James  R.  Darke,  Providence 


gone  into  effect. 


(R.  1.)  Journal-Bulletin;  directors. 


The  Record,  he  explained,  in-  Hayden  Davis,  Portland  (Me.) 
creased  its  circulation  by  nearly  Press  Herald  Express,  and  Richard 
10,000  over  the  same  period  of  H.  Gillespie,  Attleboro  (Mass.) 
time,  from  387,013  between  March  Sun. 


Publishers  Accept 
14  for  Carrier  Age 

Rochester,  N.  Y. — In  order  to 
bring  carrierboys  fully  under  the 
jurisdiction  of  the  State  Education 
Department,  removing  them  from 
Labor  Department  regulation.  New 
York’s  publishers  are  willing  to 
boost  the  age  from  12  to  14. 

That  concession  may  be  made 
to  get  necessary  legislation,  it  was 
reported  by  Henry  M.  James, 
chairman  of  the  legislative  com¬ 
mittee  of  the  New  York  State 
Publishers  Association.  In  the 
event  the  law  is  enacted,  he  said, 
newspapers  would  have  a  year  of 
grace  to  adjust  their  systems. 

Mr.  James  urged  support  for  the 
Mahoney  libel  bill  which  would 
add  the  word  “substantially”  to 
the  section  on  fair  and  true  re¬ 
ports  of  a  public  proceeding. 
ScMne  lawyer-members  of  the  Leg¬ 
islature  are  opposing  it. 

Blow  Drops  Schenley; 
When  Is  Up  to  Client 

The  Biow  Company,  Inc.,  New 
York  City,  this  week  tendered  its 
resignation  as  advertising  counsel 
for  Schenley  Distillers,  Inc.,  by 
mutual  agreement,  effective  at  the 
client’s  option.  Biow  will  stand 
by  until  a  new  agency  is  named. 

Schenley  Distillers,  a  division  of 
Schenley  Industries,  Inc.,  has  been 
in  the  Biow  fold  a  number  of 
years  as  a  heavy  user  of  news¬ 
paper  space.  Up  until  this  past 
summer  Biow  handled  Schenley 
Reserve,  Sir  John  Schenley,  Schen¬ 
ley  Gin,  and  Old  Schenley. 

Appointment  of  Batten,  Barton, 
Durstine  &  Osborn,  Inc.,  to  take 
over  advertising  for  these  brands 
was  announced  last  July  (E&P, 
July  7,  page  13).  The  switch  cost 
Biow  between  $5-$6,000,000  in 
billings.  Biow  was  somewhat  as¬ 
suaged  at  the  time  by  getting 
Schenley’s  Old  Stagg  and  Cream 
of  Kentucky  from  Benton  & 
Bowles  but  is  now  resigning. 


Picture  Beat 
Marks  INP's 
Housewarming 

New,  enlarged  New  York  head¬ 
quarters  of  International  News 
Photos  was  formally  opened  and 
placed  in  operation  last  week.  The 
event  was  followed  almost  im¬ 
mediately  by  an  exclusive  picture 
on  the  finale  of  the  Flying  Enter¬ 
prise  sea  saga. 

“It  was  the  best  kind  of  house¬ 
warming  present,”  said  Editor  Ed¬ 
win  C.  &ein  in  describing  INP’s 
feat  in  getting  the  first  and  only 
photo  of  Capt.  Henrik  Kurt  Carl- 
sen  and  Mate  Kenneth  Dancy 
taken  aboard  the  British  tug  Tur¬ 
moil  after  their  rescue  froin  the 


Smith,  Taylor  Praised 
Mr.  Stein  praised  European 
Manager  Charles  A.  Smith  in  Lon¬ 
don  and  Ted  Taylor,  in  charge  of 
the  INP  crew  at  Falmouth,  for  en¬ 
gineering  the  achievement. 

Carlsen  and  Dancy  posed  exclu¬ 
sively  for  INP  in  the  cabin  of 
Capt.  Dan  Parker  aboard  the  Tur¬ 
moil.  The  two  heroes  were  not 
available  to  other  cameramen  un¬ 
til  more  than  10  hours  after  INP 
distributed  its  photo. 

The  picture  was  transiTkitted 
direct  from  a  portable  luidt  at  Fal¬ 
mouth  over  Soundphoto  land  lines 
to  London,  thence  by  radio  to 
New  York  and  again  by  Sound- 
photo  to  client  newspapers 
throughout  the  world. 

Construction  of  a  modem, 
streamlined  photo  plant  for  the 
picture  affiliate  of  International 
News  Service  was  begun  last  Sum¬ 
mer  under  the  direction  of  Sey¬ 
mour  Berkson,  INS-INP  general 
manager.  Adclitional  space  at  227 
East  45th  Street  was  taken  over 
and  contracts  were  let  for  new 
facilities  and  equipment,  most  of 
which  was  especially  designed  by 
INP  technicians. 
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a  new  corporation,  Steuben  Advo¬ 
cate,  Inc.,  headed  by  Louis  G. 
Buisch,  editorial-general  manager 
of  the  Hornell  Evening  Tribune. 
Clarence  S.  Roberts,  national  ad¬ 
vertising  manager  of  the  Tribune, 
will  devote  full  time  to  serving  as 
business  manager  of  the  Advocate. 


Bobson  Firm 
Finances  Weld 
In  Mass.  Sale 

Boston — P  u  r  c  h  a  s  e  of  the 
Gloucester  Times  and  Newbury- 
port  News  by  Philip  S.  Weld,  37- 
year-old  former  executive  assistant 
to  the  manager  of  the  Boston  Post 
and  publisher  of  the  Cape  Ann  chased  from  the  Cansfield  estate 
Summer  Sun  for  three  years,  was  Glenn  H.  Cummings  and  N.  W. 
announced  Wednesday.  Hopkins,  who  have  operated  an 

Edward  E.  Hicken,  76-year-old  advertising  and  public  relations 
publisher  of  the  two  dailies,  ex-  agency  in  Detroit, 
plained  that  “after  54  years’  service 


The 

(Mich.) 


8 1  -year-old  North  ville 
Record  has  been  pur- 


Centerville,  Mo.,  county  seat  for 
Reynolds  County,  is  without  its 
own  newspaper  for  the  first  time 
since  the  Civil  War,  as  the  result 
of  the  merger  of  the  County  Cour- 


in  these  papers  and  at  the  age  of 
76,  I  feel  it  is  only  right  and 
proper  to  turn  the  papers  over  to 
younger  people.” 

The  announcement  explained 

that  Business  Statistics  Organiza-  ,Vr  with  "thrk/fi^gVon  Vre  'si 
tion,  Inc.,  a  company  wholly  .  *  * 

owned  by  Mr.  and  Mrs.  Roger  W, 

Babson  of  Wellesley  and  Glouce-  Clyde  Eckman,  editor-manager 
ster,  completed  the  essential  tri-  weekly  Globe  (Ariz.) 

angle  of  buyer-seller-financier  as  ^dzona  Record  for  two  years,  has 
subscriber  for  a  $300,000  bond  is-  resigned  his  job  and  bought  the 


sue.  Mr.  Babson’s  company  pro¬ 
vided  the  bulk  of  the  money  need¬ 
ed  to  affect  the  purchase,  it  was 
stated. 


Raymond 

weekly. 


(Wash.)  Herald,  a 


The  Chase  County  Leader  of 


The  Essex  County  newspapers  Cottonwood  Falls,  Kan.,  and  the 

Chase  County  News  of  Strong 
City,  Kan.,  were  consolidated  Jan. 
1  under  the  name  of  the  Chase 


have  combined  circulation  of  over 
14,000. 

Mr.  Weld,  a  Harvard  Um'versity 


graduate  of  1936,  has  been  in  the  County  Leader-News,  now  the 
newspaper  business  since  his  grad-  only  weekly  in  the  county  where 
uatkm,  except  for  three  years  in  ig  others  have  been  absorbed  or 
the  Army.  He  started  his  career  suspended  throughout  the  years, 
on  the  Chicago  Daily  News  when  w.  P.  Austin  sold  the  Leader  to 
rt  was  owned  by  Col.  Frank  S.  Harold  B.  Iliff  and  his  son,  J. 

Richard  Iliff,  owners  of  the  News, 

The  purchase  was  actually  made  in  a  transacion  handled  by  Bailey- 
by  Essex  County  Newspapers,  Krehbiel  Newspaper  Service. 

Inc.,  in  which  Mr.  Weld  owns  ... 

100%  of  the  stock.  It  was  Mr.  *  t.  -  x 

Babson’s  suggestion,  Mr.  Weld  ex-  Sale  of  the  Spearville  (Kan.) 
plained,  that  he  own  all  the  com-  f  wwkly,  to  Lawrence  A. 

nion  stock  and  completely  control  vierthaler,  formerly  of  Halstead, 
the  policy  of  both  newspapers.  announced  by  Hor- 

Roger  Babson’s  daily  column  of  owner  and  publisher 

Ian.  11  said:  “One  of  the  safest  since  April  1921.  The  change  was 
investments  is  a  newspaper,  large  effective  January  1.  The  new  own- 
or  small,  especially  where  there  is  formerly  worked  frw  the  Hal- 
only  one  newspaper  which  con-  Independent  and  later  for 

trols  the  field.  It  is  true  that  ‘h®  Newton  Kansas-Republican. 

costs  are  rising,  but  it  is  easy  to  ... 

raise  the  price  of  the  paper.” 

This  does  not  mean,  Mr.  Weld 
said,  that  the  prices  of  the  News 
and  Times  will  go  up.  He  ex¬ 
plained  that  it  was  only  last  May 
when  their  price  was  increased 
to  5c. 

The  appointment  of  Julius 
Mathews  Special  Agency,  Inc.,  as 
^onal  advertising  repr^entative,  "“/c/ir  OT^TiT^sda^^. 
was  announced.  Small,  Brewer 
and  Kent,  who  represented  the 
pai»r  for  many  years,  preferred  to 
resign  the  account. 


The  North  Kansas  City  Dis¬ 
patch,  the  Industrial  Press,  and 
the  North  Kansas  City  News,  all 
weeklies,  merged  on  Jan.  9.  The 
Clay  County  Publishing  Company, 
publisher  of  the  Dispatch,  said 
two  papers  will  be  issued  by  the 
merg^  firms:  The  Press-Dispatch, 
on  Thursdays,  and  the  News-Dis- 


Okla.  Doily 
To  Start 
Weekly  Edition 

The  Henryetta  Publication  Co., 
Inc.,  publisher  of  the  Henryetta 
(Okla.)  Free-Lance,  will  begin  a 
weekly  newspaper  Feb.  7.  The 
paper  will  be  called  the  Weekly 
Free-Lance  and  will  have  four 
separate  editions,  publisher  Leland 
Gourley  announc^. 

... 

Campbell  Osborn,  former  Uni¬ 
versity  of  Tulsa  economics  prof, 
will  begin  publication  of  a  weekly 
tabloid  at  Tahlequah,  Okla.,  the 
last  week  of  January.  Osborn, 
who  hopes  eventually  to  publish 
five  days  weekly,  will  call  his  pa¬ 
per  the  Cherokee  Spirit. 

... 

Sale  of  the  York  (Neb.)  Re¬ 
publican  to  Jack  D.  Tarr  and 
associates  of  Crete,  Neb.,  was  an¬ 
nounced  by  the  retiring  publisher, 
Ben  Kuroici.  Mr.  Tarr  has  been 
advertising  manager  of  the  Crete 
News  for  2Vi  years.  Mr.  Kuroki, 
one  of  the  most  decorated  Japan- 
ese-American  veterans  of  World 
War  II,  did  not  disclose  his  plans, 
except  to  say  he  had  “other  com¬ 
mitments.” 

... 

A  117-year-old  weekly  went  out 
of  existence  in  Richmond,  Va., 
this  week.  The  Southern  Church¬ 
man  will  be  replaced  by  a  new 
weekly,  the  Episcopal  Church- 
news,  starting  Sunday.  One  inno¬ 
vation  will  be  a  back  cover  in 
color.  Maurice  E.  Bennett,  Jr.,  is 
publisher.  Robert  J.  Black,  former 
political  writer  on  the  St.  Louis 
Star-Times,  is  news  editor. 

■ 

Fletcher  Acquires 
Ownership  of  Daily 

Alamosa,  Colo. — ^The  acquiring 
of  complete  control  of  the  Daily 
Courier  here  has  been  announced 
by  Ray  Fletcher,  editor  and  pub¬ 
lisher,  who  bought  the  paper  in 
partnership  with  Ray  Barnes  in 
1946. 

Mr.  Barnes  is  the  owner  of 
newspapers  published  at  Pratt, 
Kan.,  and  Elwood,  Ind. 


In  the  Weekly  Field 


Libel  Suit 
Backfires; 
Plaintiff  Held 

Beaver,  Pa.  —  Nick  Milano- 
vich,  of  Aliquippa,  stepped  into  a 
booby  trap  he  plant^  himself, 
when  he  sued  the  Beaver  Valley 
Times  for  libel. 

Not  only  did  Milanovich  lose 
his  libel  suit  but  he  ended  up  be¬ 
ing  held  under  $10,000  bond  for 
perjury. 

Milanovich  brought  suit  against 
the  Times  in  March  1951,  after 
the  daily  newspaper  bad  published 
a  number  of  stories  in  which  he 
was  identified  as  a  “former  petty 
racketeer.” 

When  he  appeared  on  the  wit- 
jKss  stand,  Milanovich  testified 
under  oath  that  he  never  had  been 
a  racketeer  and  was  never  mixed 
up  in  gambling. 

At  this  point.  Attorney  Leonard 
L.  Ewing,  who  represented  the 
newspaper,  produced  a  notarized 
statement  which  Milanovich  had 
signed  when  he  was  a  candidate 
for  burgess  in  1949. 

In  this  statement,  Milanovich 
promised  a  cleanup  of  rackets  by 
a  “reformed  racketeer.”  He  also 
outlined  his  former  connections 
with  the  gambling  and  numbers 
rackets. 

The  statement  had  been  secured 
by  a  reporter  when  Milanovich 
sought  the  newspaper’s  support 
during  his  campaign. 

Following  the  presentation  of 
this  statement,  Milanovich’s  attor¬ 
ney  immediately  moved  for  a  vol¬ 
untary  non-suit. 

Judge  Robert  E.  McCreary  im¬ 
mediately  dismissed  the  libel 
charge  and  ordered  Milanovich 
held  on  $10,000  bond  for  perjury. 

The  jurist  said  that  he  had  per¬ 
sonal  knowledge  of  Milanovich’s 
connections  with  the  rackets. 

■ 

Not  So  Simple 

That  “Simple  Arithmetic”  item 
on  Page  16  (E  &  P,  Jan.  12)  was 
not  so  simple  as  the  typographical 
error  made  it.  A  two-column, 
seven-inch  ad  (the  size  of  a  prot- 
card)  in  the  Louisville  Courier- 
Journal  would  cost  $54,  not  5c,  as 
the  printer  set  it. 


The  Jackson  Sentinel,  Maquo- 
keta,  la.,  one  of  Iowa’s  oldest 
weekly  newspapers,  was  sold  Jan. 
3  by  Carlyle  Brown  to  Robert  T. 
Melvold,  owner  and  publisher  of 
The  Steuben  Advocate,  weekly  the  Maquoketa  Community  Press. 
nswspaper  published  continuously  Melvold  said  each  newspaper  will 
in  Bath,  N.  Y.  for  137  years,  is  maintain  its  separate  identity.  The 
under  new  ownership  and  back  to  Jackson  Sentinel  was  founded  in 
regular  newspaper  size,  after  hav-  1854.  In  1930  it  was  consolidated 
ing  been  tabloid  a  few  years.  with  the  Maquoketa  Excelsior. 

The  Advocate  has  been  pur-  Brown  had  been  publisher  since 
chased  from  G.  Lambert  Fay  by  1933. 
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ANNOUNCEMENTS 


FOR  31  YEARS — We  have  dealt  in 
nothing  but  newspapers.  Nation  wide. 
Honest  service  to  both  buyer  and 
seller. 

LEN  FEIGHNER  AGENCY 

Box  192 _ Mt.  Pleasant,  Michigan 

OUR  SPECIALTY  is  to  fit  a  publisher 
into  a  field  that  suits  his  experience 
and  capital.  J.  R.  GABBERT,  3937 
Orange,  Riverside,  California. 

FOR  better  newspaper  properties. 
Good  selection  dailies,  weeklies. 

ODETT  &  ODETT.  Brokers 
P.  O.  Box  527,  San  Fernando,  Calif. 
CALIFORNIA  DAILIES,  WEEKLIES 
J.  A.  Snyder,  3570  Frances  Avenue 
_ _  Venice,  California 


CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co..  Ventura.  California 


May  BROTHERS,  Binghamton,  N.  Y, 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 


DAILY  NEWSPAPER  PROPERTIES. 
Nation-wide.  All  inquiries  and  nego¬ 
tiations^  handled  in  strictest  confidence 
and  with  becoming  dignity.  J.  R 
Manley  &  Co.,  2013  Republic  Bank 
Building,  Dallas,  Texas. 


DAILIES  OR  WEEKLIES 
Ray  E.  Mohler  &  Associates 
812  Boston  Bldg.  Denver,  Coio. 


NEWPAPER  VALUATIONS 
Tax  and  all  other  purposes. 

A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue,  Brooklyn.  N.  Y. 


APPRAISERS  —  LIQUIDATORS 
PRINTCRAFT  REPRESENTATIVES 
277  Broadway,  New  York  7,  N.  Y. 


NEWSPAPER  APPRAISALS 
may  BROTHERS 
Binghamton,  N.  Y. 


Newspaper  Counselors 

FINANCING,  consolidations,  sales,  ap-  ^ 
praisals,  studies,  public  relations,  in¬ 
vestigations.  P.  T.  Hines,  Publishers 
Service,  Box  3132,  Greensboro,  N.  C. 

Publications  for  Sale _ 

SEVERAL  good  Iowa  weeklies  now 
available.  Priced  from  $4,000  to 
$23,000.  Herman  H.  Koch,  2610 

Nebraska  St.,  Sioux  City,  Iowa. _ 

OWN  a  Daily  or  Weekly  newspaper 
in  prosperous,  fast-growing  Canada. 
Weeklies  $30,000  up.  Dailies  $100,000 
up.  Any  province.  Terms  arranged. 
Bindley  &  Parrott,  Publishers’  Con¬ 
sultants.  5619  Dunbar  Street,  Van¬ 
couver  13,  Canada. 

WEEKLY  NEWSPAPER  IN  CON¬ 
NECTICUT,  Ninety  years  old.  Satis¬ 
factory  net  income.  Town  of  4,600. 
Price  under  $10,000;  terms.  MAY 
BROTHERS,  Newspaper  Brokers, 
Binghamton,  New  York. 


ANNOUNCEMENTS 


Publications  fur  Sale 


DAILY  in  Southeastern  United  States 
for  sale. 

LEN  FEIGHNER  AGENCY 

Box  192  Phone  26-231 

_ Mt.  Pleasant,  Michigan _ 

CALIFORNIA:  Well  equipped  semi¬ 
weekly.  3,400  subscriptions.  Gross 
$53,000.  Asking  $40,000  with  $10,- 
000  down.  Jack  L.  Stoll  &  Associates, 
4958  Melrose,  Los  Angeles  29.  Calif. 
COMMUNlTir  WEEKLY  with  3,000 
paid  circulation;  no  plant;  good  print¬ 
ing  arrangement;  gross  $16,000  and 
growing;  Low  overhead  and  profitable' 
$6,500. 

J.  R.  GABBERT 
3937  Orange,  Riverside,  California 
INDIANA  DAILY  in  4,000-5,000  pop¬ 
ulation  town.  Manufacturing  and  farm 
trade  center.  Plant  completely 
equipped  in  both  news  and  job  de¬ 
partments.  $45,000  down  payment. 
Wire  or  phone  Larry  Towe  Agency, 
1807  South  Shore  Drive,  Holland, 

Michigan. _ 

IOWA  Exclusive  weekly,  $48,000; 
NEBRASKA  county  seat  exclusive 
weekly,  $45,000;  KANSAS  county 
seat  weekly,  unopposed,  $27,500  with 
building;  COLORADO  exclusive  coun¬ 
ty  seat  weekly,  $25,000;  ARKANSAS 
Exclusive  weekly,  population  4,500, 
priced  low  at  $28,000;  ILLINOIS  two 
big  exclusive  weeklies,  $15,000  (Be¬ 
low  price  paid  by  present  owner.) 
Bailey-Krehbiel  Newspaper  Service, 
Box  396,  Salina,  Kansas  or  Box  88, 

Norton,  Kansas. _ 

$5500  BUYS  a  Growing  quality  tab¬ 
loid  weekly  newspaper  in  New  Eng¬ 
land,  no  plant.  Grossing  $15,000. 
Leader  in  field,  good  opportunity.  Box 
259,  Editor  &  Publisher. 

_ Publications  Wanted 

NATIONAL  AD  AGENCY  executive,  I 
editor  and  publisher  of  chain  of  week¬ 
lies  for  past  year,  wants  to  acquire 
good  weekly  preferably  within  150 
mile  circle  from  Chicago.  Has  money, 
experience  and  ability  and  will  investi¬ 
gate  every  reasonable  proposition. 
Will  lease  with  option  to  buy  or  will 
run  paper  on  percentage  with  purchase 
or  partnership  option.  Will  contract 
to  maintain  business  volume  and  put 
money  in  escrow  to  guarantee  per¬ 
formance.  Box  237,  Editor  &  Pub¬ 
lisher. 

_ Cartoons — Features _ 

GET  ACQUAINTED  WEEK 
SPECIAL  EDITIONS 

CARTOONS  of  the  home  folks  sell 
space.  Ads  average  30  inches.  Total 
inches  3  to  12,000.  Your  ad  depart¬ 
ment  sells,  we  take  pix,  draw  car¬ 
toons,  make  cuts.  Published  in  22 
states,  130  papers;  “repeated"  many 
times.  Booking  now  for  ’52.  Inquire. 

POSTLETHWAITE  CO.,  INC. 

17  E.  14th,  Kansas  City  6,  Mo. 


.1ERRY  P.  GAY,  contact  Rodney  E. 
Defenbaugh  to  avoid  future  serious 
trouble. _ 

Promotion  Services _ 

HOW  TO  INCREASE  YOUR 
CLASSIFIED  PROFIT  ' 

Classified  advertising  can  become 
YOUR  paper’s  most  profitable  linage. 
To  speed  it  along  the  up-grade,  pro¬ 
vide  your  Want  Ad  department  with 
Tested  Want  Ad  Selling  plans,  the 
Howard  Parish  Service. 

Each  month’s  release  brings  you  a 
wealth  of  timely  ideas,  ready-to-sell 
campaigns,  promotion  aids  and  other 
linage-stimulators. 

Don’t  needlessly  lose  another  day’s 
extra  Classified  linage  and  revenue. 
Write  for  quotation  and  sample  issue 
of  The  Want  Ad  Service  that  Makes 
You  More  Money  NOW. 

HOWARD  PARISH 

Tested  Want  Ad  Selling  Plans 
Box  126,  NW.  Branch,  Miami  47,  Fla 


MACHINERY  and  SUPPLIES 


Complete  Plants 


FINAL  CLEARANCE 

Remaining  Equipment  of  the 
Daily  Racing  Form  of  Houston 

MUST  VACATE 

COMPOSING  ROOM 

4  MODEL  C  Intertypes  —  3  Maga¬ 
zines.  Serial  Nos.  5880 — 5881 — 

c  OQO _ ^Sfi'4 

1  MODEL  OSJI  Intertype  —  No. 
6047 

1  MODEL  14  Linotype — No.  40418 
All  with  Electric  Pots,  Metal 
Feeders,  AC  Motors,  4  Molds, 
Spacebands,  etc. 

1  INTERTYPE  Pull  Length  Maga¬ 
zine 

1  MILLER  Saw  Trimmer — Pedestal 
1  HAMILTON  Metal  Dump  Truck 

1  HAMMOND  Easy  Raster — 6  Col¬ 
umn.  Model  EK6B — No.  5800 — 
Gas 

2  6  FT.  Cast  Iron  Imposing  Tablet 
1  12  FT.  Oak  Stand  with  Steel  Top 

and  60  Letterboards  20x21 
1  HAMILTON  Oak  2  Tier  Type 
Cabinet 

PRESSROOM  and  STEREO 

12  PAGE  Duplex  Tubular  Press 
2/1  Model  —  22%  cut-off  —  AC 
Drive  —  Rubber  Rollers  —  Spare 
Parts 

1  DUPLEX  Heavy  Duty  Mat  Roller 
1  FORM  -  O  -  SCORCH  Centrifugal 
Scorcher 

1  3,000-LB.  Gas  Metal  Furnace 
I  DUPLEX  Vacuum  Back  Casting 
Box 

1  DUPLEX  Plate  Finishing  Machine 
1  DUPLEX  Chipping  Block 
1  GOSS  Tubular  Plate  Router 
18  STEREOTYPE  Chases  with  Tab¬ 
loid  Bars 

3  TONS  Stereotype  Metal 

All  Motors  AC  —  220v  —  60c 
— 3  phase 

1  IBM  Electric  Time  Clock  with 
Racks 

EVERYTHING  PRICED  FOR 
QUICK  SALE 

BEN  SHULMAN 
SALES  CORPORATION 

812  Calhoun  Avenue,  Houston  3,  Texts 
PReston  2855 


_ Composing  Room _ 

L  &  B  NEWSPAPER  TURTLES  are 
sold  all  over  the  United  States — there 
must  be  a  reason — write  for  literature. 
Nothing  better  on  the  market  —  and 
I  be  price  $68.50  to  $79.50.  L  &  B 
Sales  Co.,  Box  560,  Elkin,  N.  C. 

FOR  SALE — Model  8  Linotype,  Serial 
;  12610.  2  magazine  2DA  molds,  4 
pocket  mold  disc.  Monomelt  feeder  gas 
pots,  110-  AC  motor,  2  fonts  mats  and 
space  bands.  Available  now.  Priced 
to  sell.  As  is  and  where  it  is.  May  m 
seen  in  daily  production.  Orval  C. 
Silfies,  News  'Tribune  Co.,  Jefferson 

City,  Missouri. _ _ _ 

LINOTYPE  MACHINE,  Model  1*, 
with  34  channel  auxiliary,  single  key¬ 
board,  four  molds,  universal  ejector, 
Westinghonse  motor,  Margach  feeder 
nnd  electric  pot.  Just  removed  from 
floor.  Good  condition.  $2,250.00  Write 
or  phone,  THE  DAILY  NEWS,  Mc¬ 
Keesport,  Pennsylvania. 

Newsfile  Bhidera _ 


dvania.  O.  J.  FORMAN  CO. 

unit  and  for  imme- 

the  following  equip-  CL  STOM  BUILT  —  GUARANTEED 
lard  perforators  with  . 

lents;  One  Model  25 

letbo^ran"  of  N.  .  Y  ’s  largest  converters 

rransmitter  Distribut-  *  oVi?n  Phone 

•forstor;  total  price  ”5  Onderdonk  Ave.,  Brooklyn.  Phone 

is  f.o.b.  our  plaut,  KVergreen  6-0505. _ ^ - 

crating  and  shipment.  NEWSPRINT  AVAILABLE 

tie.  Write  Box  203,  Box  1840 

ler.  Editor  &  Publisher 

EDITOR  &  PUBLISHER  for  January  19,  1952 


ANNOUNCEMENTS 


Teletypesetter  Instruction 


TELETYPESEHER 

HOME-PRACTICE  and  Instruction 
Kits,  complete  with  fingering  chart, 
colored  keyboard  layouts,  code  break¬ 
down,  illustrated  nomenclature,  oper¬ 
ating  technique  etc.  $2.00  postpaid. 
H.  S.  McKinley,  P.  O.  Box  325, 
Anderson,  Indiana. _ 

Press  Engineers 

NATIONAL  PRINTING  EQUIPMENT 
CO.,  Printing  Machinery,  Dismantled 
— moved — erected.  Ridgewood,  New 

Jersey.  RI  6-4252. _ 

MACHINISTS — Dismantling,  moving, 
usscmbling,  entire  newspaper  plants. 
Repairs,  maintenance,  service  nation¬ 
wide. 

LORENZ  PRINTING 
MACHINE  CO..  INC. 

3626 — 31  St.,  Long  Island  City  1,  N.Y. 
_ STillwell  6-0098-0099 _ 

MASON-MOORE-TRACY.  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat  Bed  Experts 

We  will  move,  erect  or  repair  presses 
ANYWHERE 

28  East  4th  St.,  New  York  3,  N.  Y. 
_ Phone  ^ring  7-1740 _ 

LOYAL  S.  DIXON  CO. 

NEWiSPAPER  PRESS  ERECTORS 
Dismantling — Moving — Erecting 
Newspaper  Conveyor  Installations 
Service  Nationwide 

738  N.  Victory  Blvd.,  Burbank,  Calif. 
CITarleston  8-9042  —  Snnset  1-4575 
Maintenance,  Service,  Repairs,  Erection 
SA.M  S.  PUNTOLILLO 
311  Lincoln  Ave..  Lyndhurst,  N.  J. 
SPECIALIZING  in  Duplex  and 

I  _ Goss  Flat-bed  Webs _ 

E.  P.  WALLMAN  &  CO. 
Machinists,  Movers,  Erectors.  Repairs, 
Maintenance,  Erections,  all  types  of 
presses.  Coast  to  Coast. 

Tel.  3-4164,  975  N.  Church  Street 
Rockford, _ Illinois. 

CENTRE-AMMON  CO..  Inc. 

(Div.  of  Centre  Trucking  Co.,  Inc.) 
Machinists  —  Riggers  —  Hauling 
For  the  Allied  Printing  Trades. 

Dismantling  -  Moving  -  Erecting 
Single  Machines  or  Entire  Plants. 

LOCAL  AND  LONG  DISTANCE 

575  Washington  St..  N.  Y.  14,  N.  Y. 
PHONE  WATKINS  4-2010 

MACHINERY  and  SUPPLIES 
_ Composing  Room _ 

NEW  V-BELT  LINOTYPE  DRIVE — 
All  ball-bearing,  newest  and  best. 
Write  for  literature.  Stanard  Service, 
3442  Brooklyn,  Kansas  City,  Mo, 
LINOTYPES  and  Intertypes,  Models 
5,  8,  14,  26.  Intertypes  B — -JC — CSM, 
thoroughly  rebuilt,  also  many  good 
used  machines  available  attractively 
priced.  Eight  page  Goss  Comet.  North¬ 
ern  Machine  Works,  323  North  Fourth 
St.,  Philadelphia  6,  Pennsylvania, 
SEND  ns  your  inquiries  for  action  I 
MACHINERY  LOCATING  SERVICE, 

I  263e  Mercer  St.,  Jersey  City  2,  N.  J. 
I  All  sizes  galley,  cabinets,  proof  presses. 
I  FOR  SALE — Linotypes — Model  14 — 
No.  28327,  three  magazines,  28-chan¬ 
nel  auxiliary,  three  Universal  Molds. 
Pair  condition.  Also  Model  14 — No. 
39253,  single  keyboard,  14-42  ems,  3 
magazines,  34-channeI  auxiliary,  good 
condition.  Both  running  on  daily  news¬ 
paper.  Converting  to  Comets.  $1,800 
each.  Box  211,  Editor  &  Publisher. 

12  COMPLETE  FONTS  Linotype  mats 
8A8.  Write  Lebanon  Daily  News, 

Lebanon.  Pennsylvania. _ 

FOR  SALE  as  a  unit  and  for  imme¬ 
diate  delivery  the  following  equip¬ 
ment:  Two  Standard  perforators  with 
line  lock  attachments;  One  Model  25 
T.inotype,  complete  with  Teletypesetter 
operating  unit,  adapter  keyboard  and 
l.npe  stop;  Two  Transmitter  Distribut¬ 
ors;  One  Reperforator;  total  price 
$R.3,'>5.18.  Price  is  f.o.b.  our  plaut, 
I<nyer  to  pav  for  crating  and  shipment. 
We  will  dismantle.  Write  Box  203, 
Editor  A  Publisher. 


MACHINERY  and  SUPPLIES 
Newsprint 

PUBLISHERS  -  CONFIDENTIAL 
Avoid  fop  New  York  Prices  for 
Newsprint 

WE  ARE  coiifidential  intermediaries 
for  publishers  who  hare  surplus  news¬ 
print  and  publishers  who  need  news¬ 
print.  With  our  wide  connections  and 
impeccable  reputation  we  can  accept 
or  deliver  wanted  sizes  in  sheets  or 
rolls  at  prices  pleasing  to  all  con¬ 
cerned.  Spot  or  regular  monthly  de¬ 
liveries.  If  you  need  newsprint  or  have 
inventories  you  wish  to  reduce  w'e 
shall  welcome  your  inquiries.  To  pro¬ 
tect  your  interests  all  transactions 
Confidential.  Box  252,  Editor  &  Pub¬ 
lisher. 


STANDARD  NEWSPRINT.  Rolls  — 
sheets.  All  sizes.  All  types  printing 
papers.  Have  35,  52  54”,  70”  30" 
diameter.  Box  158,  Editor  Sc  Publisher. 

CANADIAN  Newsprint,  original  mill 
shipment,  any  size  rolls,  carload  lots 
at  attractive  prices.  January  ship¬ 
ment  and  continuous  bookings.  In¬ 
quiries  invited.  Canadian  Newsprint 
Supply  Co.,  Alfred  Horn,  18  East  41 
Street.  New  York,  N.  Y.  Tel.  ORegon 
9-3S70. _ 

NEWSPRINT  WANTED 

ROLLS,  Sheets,  .4ny  Size.  All  type 
Print  Papers.  ALgonquin  4  8729,  N.  Y. 


_ Printing  Inks _ 

PRINTING  Inks  make  Millions  Think. 
Use  National  News  Ink  for  easy  read¬ 
ing.  12<  per  lb.  in  500  lb.  drums,  also 
packed  25-50-250  lbs.  National  Print¬ 
ing  Equipment  Co.,  Ridgewood,  N.  J. 

_ Presit  Room 


6  UNIT  HOE  PRESS  ' 

VERTICAL  type  2154"  cut-off,  2 
double  folders,  rubber  rollers;  serial 
No.  2594.  Available  immediately.  Can 
be  divided. 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Ave.,  New  Y’ork  18,  N.  Y. 


GOSS  PRESS 

1  GOSS  4-pIate  wide  Sextuple  Straight 
Line  Decker  Press  with  double  deliv¬ 
ery  folder  and,  as  extra  equipment,  a 
quarter  fold;  1  auxiliary  color  foun- 
^in.  Jenny  control,  regnlar  Cutler- 
Hammer  control  stations.  Prints  24 
pages  straight  or  48  collect. 

THIS  press  it  in  good  condition  and 
IS  in  contant  use  now.  No  stereotype 
equipment.  Available  June  let. 

Clyde  W.  Speer,  Business  Manager 

Wichita  Eagle 

WICHITA.  KANSAS 


USED 

Newspaper  Presses 
Newspaper  Conveyors 
Related  Equipment 

loyal  S.  DIXON  CO. 

Newspaper  Press  Erectors 
738  N.  Victory  Blvd.,  Burbank,  Calif. 


GOSS  24-Page  Press,  A  0  drive, 
■Stereotype. 

GOSS  16Page  Jnnior,  A  0  drive. 
Stereotype. 

GEORGE  C.  OXFORD 

Bo*  903,  Boise,  Idaho 


NEWSPAPER  PRESSES  —  virtually 
every  make,  size  and  cut-off.  Can  make 
up  complete  plants  out  of  stock.  8 
to  96  pages.  We  finance.  Turner 
Printing  Machinery,  Inc.,  2630  Payne 
Avenno,  Cleveland  14.  Ohio.  Branches 
at  Chicago  and  Detroit. 


MACHINERY  and  SUPPLIES 
PreM  Room  _ 


HOE 

5  UNIT  PRESS 

l.ENGTH  cut-off  23-9/16” 

5 — 16  PAGE  Balcony  type  units 
Rubber  Rollers,  Ink  Pumps 
Substrnctnre  with  Roll  Stands 
2 — C-H-Conveyors,  1  double  Polder 
2 — AC  Motor  Drives  Pull  Automatic 

For  further  information  write 

JOHN  GRIFFITHS  CO.  Inc. 

11  West  42nd  St.,  New  York  18,  N.  Y. 


G.  E.  25  H.P.  220  volt,  60  cycle,  3 
phase,  AC,  single  motor  friction  press 
drive  with  drum  speed  controller, 
suitable  for  3  deck  single  width  press 
nr  equivalent.  Ready  now.  $400.  f.o.b. 
Waterbury. 

THE  E.VSTERN  COLOR  PRINTING 
COMPANY 

_ Waterbury  20,  Connecticut _ 


USED 

GOSS-DUPLEX 

PRESSES 

Excellent  Selection 
Semi-cylindrical 
Tubular,  Flat  Bed  Presses 

THE  GOSS 
PRINTING  PRESS  'CO. 

1535  S.  Paulina  Street 
Chicago  8,  Illinois 


HOE  SEXTUPLE  PRESS— with  dou¬ 
ble-former  high-speed  folder.  2344" 
cut-off.  48  page  capacity  with  rated 
speed  30.000  per  hour  to  24  pages. 
Includes  GE  Motor  Drive  and  controls 
consisting  of  one  75  H.P.  3-phase  60- 
cycle  550-voIt  motor  and  one  6-H.P. 
slow  motion  motor  on  common  base, 
immediate  delivery.  Sixty  days  allowed 
for  removal  if  reqnired.  In  good  condi¬ 
tion.  Price  .tlO.Ono  as  is  and  where  Is. 
No  stereotype  equipment.  P.  li.  Ames, 
General  Manager,  Bangor  Daily  News, 
Bangor,  Maine. 


l.OOO-TON  Hoe  Hydraulic  Molding 
Press,  platen  26  x  32.  Good  condition, 
recently  rebuilt.  Must  move  to  make 
room.  Box  127,  Editor  &  Publisher 
STEREOTYPERS  band  saw  for  sale, 
reasonable.  The  Angnstine  Company, 
Marshalltown,  Iowa. 

FOR  S.ALE — Duplex  tabular  casting 
box  and  plate  finishing  machine.  Rea¬ 
sonable.  New  York  Law  Journal,  9 
Murray  Street,  New  York,  N.  Y. 

HOE — Casting  pnmp;  watercooled- 
casting  box;  finishing  machine;  curved 
router — all  equipment  for  7/16"  plate. 
83.200  FOB  Plant,  Lebanon  Daily 
News,  Lebsnon,  Pennsylvania. 


Wanted  to  Boy 


NEWSP.VPER  PRESSES 
LINOTYPES — TNTERTYPES 
COMPOSING  ROOM  EQUIPMENT 
PLANT  APPRATSAI^ 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  18,  N.  T. 


PAPER  BALTNO  press  and  rewind 
machine.  Give  details  ineinding  age, 
condition,  and  price.  Reply  Box  160, 

Editor  A  Pnbllsher. _ 

GOOD  nsed  60  and  73  pt.  Condensed 
Gothic  hand  type  or  Ludlow  mats. 
Record-.Tonmal.  Meriden.  Oonneetlent. 
SEVERAL 
Paper  Reels 
Box  4216,  Editor  Sc  Publisher 
ONE  OR  two  teletypesetter  operating 
units;  one  puncher.  Write  or  phone 
Times-News,  Monnt  Pleasant.  Mich. 
SLITTER  AND  REWTNDER:  15”  to 
60”  rolls.  State  condition,  see  of  ma¬ 
chine.  price  wanted;  electrical  specifi 
cations.  Box  238.  Editor  tc  Publisher. 
WANTED 

KELTAIGO  keyboard.  Falmouth,  Mass., 
Eaterpriae. 


HELP  WANTED 

AdalalitratlYC 

WANTED:  Man  to  .  assume  full  re¬ 
sponsibilities  in  cost  sccounting  sad 
budgeting  control  by  ponthem  news¬ 
paper.  Prefer  one  who  has  had  expe¬ 
rience  as  aseistant  in  close  operation. 
State  complete  experience,  three  ref¬ 
erences  and  salary  expected.  Box 
4615,  Editor  A  Publisher. 

BUSINESS  MANAGER  for  weekly 
newspapers.  Must  have  executive  abil¬ 
ity  and  accounting  background.  Vr’on- 
derful  opportunity  for  right  man. 
Guide  Newspapers,  3160  Kensington 
Ave.,  Philadelphia  34,  Pennsylvania. 

Circulation 

OIROULATIUN  needa  shot  in  the  arm. 
We’re  looking  for  a  manager  armed 
with  a  needle  full  of  promotional  abil¬ 
ity.  Competent  aasistsnta  will  carry 
through  on  detail  work.  Good  posi¬ 
tion  with  national  future.  Daily 

News-Digest,  P.  0.  Box  1093,  Monroe, 
Louisiana. 

METROPOLITAN  DAILY  reqairea 
City  Circulation  Manager.  Must  be 
familiar  with  Carrier  Home  Delivery 
and  Dealer  Sales  Promotion.  Give 
past  employment  record,  age,  family 
status,  salary  requirements,  and  when 
available.  Box  101,  Editor  A  Pub¬ 
lisher. 

W.-VNTED  District  Manager  for  city, 
young  draft  exempt,  must  be  a  pro¬ 
ducer.  Northwest  Newspaper.  Box  107, 
Editor  ft  Publisher. 

CIRCULATION  MANAGER  for  weekly 
newspaper  in  Philadelphia.  25,000 

circiiiafinn.  Must  know  promotion, 

ine.rrhant  plan,  street  sales.  A.B.C. 
Wonderful  opportunity  for  top  man. 
Guide  Newspapers,  3160  Kensington 
Ave.,  Philadelphia  34,  Pennsylvania. 

HOME  DELIVERY  SUPERVISOR 
for  large  A.M.  daily  and  Sunday. 
Should  be  personable  tyqie  with  the 
facility  to  make  friends.  Qualifications 
should  include  ability  to  train  district 
managers  and  teen-age  carriers.  Man 
selected  must  be  an  aggressive  pro¬ 
moter  who  can  produce  circulation  in¬ 
crease  through  those  under  his  super¬ 
vision.  .$100  week  to  start  includes 
car  expense.  Also  increase  bonus  over¬ 
write.  Result  getter  can  use  position 
as  stepping  stone  to  go  to  the  top. 
Give  complete  resume  of  experience, 
education,  marital  statns.  etc.  Write 
Box  212.  Editor  ft  Pnbllaher. 

MAIL  CIRCULATION  for  large  east¬ 
ern  morning  and  Sunday  newspaper 
qualified  to  select,  train  and  supervise 
county  subscription  salesmen  using 
attractive  premiums.  Must  be  aggres¬ 
sive  with  fresh  ideas,  capable  of  writ¬ 
ing  promotion  copy  and  planning  di¬ 
rect  mail  campaigns.  Salary,  car  al¬ 
lowance  and  bonus  overwrite.  This  is 
an  exceptional  opportunity  for  s  pro¬ 
ducer.  Give  complete  details  about 
Tonrself.  Write  Box  213,  Editor  A 
Publisher. 

ClfinIRcd  AdweriMne 

YOUNG  MAN  for  classified  depart¬ 
ment;  progressive  daily;  9.000  elreo- 
latlon;  16,000  popnistion;  opportnnl- 
ty.  Write,  stating  ei^erlenee,  age,  aa’ 
ary  expected.  Roy  H.  Morton,  Adver 
Using  Director,  Dixon  Telegraph 
Dixon.  Illinois. 

CLASSIFIED  MAN  (about  30)  for 
fast-growing  daily.  Must  have  at  least 
two-year’s  experience.  $50  to  start, 
lots  of  opportunity.  Write  fully,  D.  S. 
’Tedrick,  P.  0.  Box  280,  Mesa,  Arisons. 

Dtsplar  AdvtrtMnc 

MAN  CAPABLE  taking  charge  of  Ad¬ 
vertising  Department.  Excellent  op¬ 
portunity  in  rapidly  growing  eommn- 
nity  in  new  oil  development.  Give  fnll 
qnalifleations.  when  svailable.  Daily 
Herald.  Williston,  North  Dakota. 

PERSONABLE.  yonng  advertising 
salesman  for  small  Ohio  daily.  Must 
be  aggressive,  good  on  layout  and  copy 
writing.  Salaiw  and  bonus.  A^ly  only 
if  interested  fn  permanency.  (Jomplete 
details  to  Box  114,  Editor  A  Pnb 
Usher. 

SPAOE  SALESHAH 


WITH  some  agency  or  newspaper  ex¬ 
perience  wanted  by  national  newspa¬ 
per  representatlTes— New  York  oflee. 
Write  Box  IIS,  Editor  A  Pnbllaher. 


editor  &  PUBLISHER  for  January  19,  1952 


HliXJ*  WANTED 
Dbphiy  Advertiriin 

ADVERTISING 

MAN 

Oreative,  intalligant,  good 
detail  man.  Able  to  asauma 
responsibility  and  txereiaa 
mature  Judgment  as  exeeutiva 
assistant  to  advertising  man¬ 
ager  of  .large  industrial  firm. 
Newspappr  or  printing  pro¬ 
duction  experience  halpfoL 
New  York  area. 

Send  complete  resnma 
and  salary  reqnirementa 


Box  4511, 

EDITOR  A  PUBLISHER 

POSITION  open  for  advertising  sales¬ 
man  with  proven  record,  on  large 
Maine  weekly  in  town  of  8,500.  Man 
we  want  has  successful  experience  In 
selling,  knows  layouts  and  is  willing 
to  work.  Radio  and  shopping  guide 
competition.  Job  open  February  1.  Sal¬ 
ary  and  commission  will  be  attracMve. 
Give  experience  and  references  first 
letter.  Interview  can  be  arranged. 
Write  Box  159,  Editor  A  Publisher. 
WANTED:  Diepiay  Advertising  Sales¬ 
man  with  a  minimum  of  three  years 
of  experience  handling  all  classifica¬ 
tions.  Positior,  li  permanent  for  per¬ 
sonable,  capao'e  ,(Joducer.  Write  or 
wire, 

E.  .1.  Schafer, 

Advertle'r.r  Director 

Meridian  ‘M-*al»v'''Pil  Star 
ADVERTISING  OPPORTUNITY  on 
two  AAA  weekly  newspapers  published 
in  one  plant.  Write  Publisher.  Exam- 
iner-Recorder,  Catskill.  New  York. 
WE  HAVE  OPPORTUNITY  for  young 
man  with  proper  background  of  edu¬ 
cation  and  experience.  If  yon  consider 
yourself  a  topnotch  (bnt  not  high 
pressure)  salesman  and  capable  copy 
and  layont  man.  write  at  once  stating 
voor  qualifications.  Salary  and  b^ua 
plan.  W  E.  Payne.  Wanaan  (Wia- 
consin)  Record -Herald 


ADVERTISING  DIRECTOR  —  High 
powered  man  to  direct  sH 
departments  on  daily  under  100  000 
in  midwest  city.  Can  progress  to  busi¬ 
ness  manogor.  Salary  is  open.  Write 
complete  details  of  experience.  In 
complete  confidence.  Box  210,  Editor 

&  Publisher. _ _ 

ADVF.RTTSTNG  man  editor,  capa¬ 
ble  of  running  successful  74  year  old 
suburban  weekly.  Starting  salary  $  0 
with  bonus  on  net  profits  of  newspa¬ 
per,  job  shop.  Must  have  managerial 
experience,  must  earn  bonus  equal  to 
salary  to  bold  Job.  Owner  has  made 
money,  needs  time  to  spend  it.  Give 
references,  biography,  earliest  AtATt" 
log  time.  Can  bny  part  Interest  after 
proving  self.  Lancaster  New  York 
Enterprise. 


DVERTISINO  salesman  to  handle 
itsblished  accounts  top  lineage  dally. 
,  under  metronolitan  gronn  yonthful 
■ganixation,  plenty  of  opportunity, 
ire  or  write  Advertising  Director, 
iddletown  Journal,  Middletown, 


ISPLAY  SALESMAN— 80  to  45 

>ars  old— At  least  « 

ice  In  competitive  field. 

anday. — Excellent  opportunity.  Write 

implete  details  to  Walter  J.  Brown. 

dvertising  IMrector.  The  Zanesville 

ews.  Zanesville.  Ohio. _ 

XPERTENOED  Young  AdvertUing 
alesman.  One  who  can  aeU 
ew  business  as  well  aa  service  es- 
ihlished  list  of  accounts.  Good  AnjAiT 
I  start,  pleasant  working  conditions 
ith  expanding  organization.  Oppor- 
inity  to  advance  to  advertising  man- 
rer  for  right  man.  Send  experi^ce, 
re.  references,  to  Advertising  MAii- 
rcr.  The  Daily  Advance,  Elisabeth 

itv.  North  Carolina. _ _ 

MMEDIATE  OPENING  for  advertis- 
ig  manager  strong  on  layouts. 
f  10.000.  6-daT  daily.  Great  Hve- 
tock  country.  State  all  partlcnlaM 
nd  expected  salary  first  letter.  K.  J. 
canlan.  Dsily  Star,  Miles  City,  Mon- 
ina. 
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HELP  WANTED  HELP  WANTED 


Display  Advertising  Editorial 

ADVERTISINQ  JIA.\AGER  for  week-  TRADE  MAGAZINE  wants  experi-  NEWSPAPERMEN’S  AGENCY  Arti- 
ly  newspapers  one  has  nnn  enced  writer  on  nnion-msnsgement,  cles.  Books,  Fiction.  Plays  marketed. 

tion  a^?Sher  smaller ’Taders^^^  P“»Hcity  and  rowri.te.  Knowledge  oi  Bertha  Klausner,  130  E.  40  St..  N.  Y. 

record"  a'Z”  rvX*Ll‘n*f“n?‘’b“irn“oI 


WRITERS’  SERVICES 


Literary  Agency _ 


66.7.  Must  have  succe^ful  record  printing  from  technical  standpoint  or 
and  can  supervise.  Only  top  level  reading  may  be  h^pful  but  not 

men  annlv  OniHo  iic/i  absolutely  necessary.  Good  working 

S^Li^g^lfn  Av^nue.'^ffl^e  p^a'M"  37/a  hour  week  operation. 

Pennsylvania  .vuintueipnia  04,  Work  can  be  made  diversified  or  con- 


NEWS  EDITOR 

HARD  WORKING  news 
editor,  thoroughly  experi¬ 
enced,  for  6,000  daily  cov- 
enng  several  central  New 
York  communities  with  staff 
six.  Must  be  finished, 
fast,  able  producer,  mixer, 
^th  proven  technical  know¬ 
how  of  writing,  pix,  desk, 
layout  for  permanent  sound 
building  job.  Sorry,  no  am¬ 
bitions  tyros.  Please  give 
education,  complete  back¬ 
ground,  salary.  Box  155 
Editor  &  PubUsher.  * 


SmjATlONS  WANTED 


Administrative 


fined  according  to  one  s  experience. 

Address  Southeast,  Box  157,  Editor  &l  EXPERIENCE  AVAILABLE;  family 


man  46  desires  change.  22  years'  ex¬ 
perience,  10  in  management  small  dai-  ADVERTISING  Manager  -  Salesman 
L<.4RGE  SEMI-WEEKLY  (13,000  cir-  lies.  Prefer  straight  national  medium  New  York  City  agency  executive— well- 
culation)  wants  young  reporter  imme-  gjxe  paper  or  management  small  daily,  rounded  experience.  Leaving  New 
diately.  Draft  exempt  and  preferably  Prefer  South  but  consider  good  oppor-  York  Febmary.  Can  stop  at  your  city 
with  some  experience,  who  can  be  de-  tunity  anywhere.  Successful  record,  for  Interview.  Age  37,  married.  Box 
veloped  into  a  capable,  all-round  re-  Available  2  weeks.  Box  122,  Editor  &  4639,  Editor  A  Publisher. 

porter.  Opportunity  to  be  taught  pho-  Publisher. 


SITUATIONS  WANTED 


Correspondente 


BUSINESS  WRITER 

NEWSPAPER  Feature  experience. 
Wants  trade  journal  assignments  in 
the  St.  Louis  area.  Box  215,  Editor 
&  Publisher. 


Display  Advertisiiig 


porter.  Opportunity  to  be  taught  pho¬ 
tography  and  operation  of  electronic 
engraver,  as  well  as  news  coverage. 
Send  details  about  yourseKf,  work 
samples  and  salary  expected.  This  is 
a  permanent  staff  assignment  with  a 
future.  Modern  plant,  excellent  work- 


SUCCESSFUL  EXECUTIVE 

SEEKS  MORE  CHALLENGING  JOB 
EXPERIENCED  from  printer's  devil 


ADVERTISING  DIRECTOR 

Metropolitan  Daily 


a  permanent  staff  assignment  with  a  UNIT  SALES  UP  43®/ 

future.  Modern  plant,  excellent  work-  EXPERIENCED  from  printer's  devil  'O 

ing  conditions.  Car  helpful  but  not  to  publisher.  rAnkiiki/~r  iin  i-vio/ 

necessary.  AT  home  front  and  back  shop.  Spe-  EARNINGS  UP  131% 

GRANITE  CITY  ILL.,  cialist  in  catting  costs,  improving 

PRESS-RECORD  quality  and  typography,  increasing  p,  <•  *1  rr  mCT  niT  Alo/ 

(Across  river  from  St.  Louis,  Mo.)  circulation,  advertising,  profits  and  /©  O/NLC-D  '.-^U  I  fl /(, 

TUTTvnrwQ'p  TVATT  V  211000  eirenUHoT.  P»Per  ®  prestige.  University  graduate,  ON  a  “poor  third"  in  circulation. 
MIDWEST  DAILY,  25,000  circiuation  20  years  practical  experience  in  Probably  I  can  do  a  similar  job  for 

- - - - - permanent  berth  for  experienced  toughest  competitive  fields.  Prefer  rea-  your  newspaper.  For  details  of  how, 

COMBINATION  news-advertising  man  coPT  reader.  No  amateurs,  good  salary,  gonable  salary  with  accompliFhment  vvrite  Box  226,  Editor  &  Publisher, 
to  serve  northern  New  Mexico  com-  ^  ***  k  '  "““ress  bonus.  Best  references.  Available  short 


necessary. 

GRANITE  CITY,  ILL., 
PRESS-RECORD 

(Across  river  from  St.  Louis,  Mo.) 


quality  and  typography,  increasing 
circulation,  advertising,  profits  and 


munity  of  7,500  for  evening  daily. 
Must  be  thoroughly  experienced  as 
combination  man,  know  photography, 
be  alert  to  news  sources  and  adver¬ 
tising  accounts,  make  friends  in  small 
towm.  $80  week  plus  car  allowance. 

Pe  New  Mexican  or  con- 
-  Edgewater  Beach 

Hotel,  during  NAEA  convention. _ 

NATION^  graphic  arU  trade  journal 
(Chicago)  needs  staff  member  5-10 
years  experience  writing,  editing  lay¬ 
out,  typography,  editorial  production. 
State  ag^  experience  and  salary  ex- 

rublisher^"'*®  * 


Box  240,  Editor  &  Publisher. 


MID-WEST 


EXPERIENCED  young  man 
for  general  news  beat.  Write 
full  details.  Manager,  Pharos- 
Tribune,  Logansport,  Indiana. 


REV/RITE  MAN 


notice.  Box  1‘56,  Editor  &  Publisher 


CLERK 

Female — single — 1247  East  State  St., 
Trenton,  New  Jersey. 


exTer?^cf  ^  a^^^oYnTng°’%edUs’'*  and  EXPERIENCED  "in  alf '  depirVments. 
coBections,’  including  radio.  Hard  ^ocal  Dispjay.  *el 

worker  preaentl^y  employed.  Box  208,  S 

Editor  &  Publisher. 


ATTENTION! 

Washington — Oregon — California 
ADVERTISING  DIRECTOR 


ability,  top  references.  Box  225,  Editor 
&  Publisher. 


YOUNG  experienced  newsman  wants 
to  learn  costs.  Seeks  assistant  spot  on 
daily  or  charge  of  weekly.  Dartmouth  I  ADVERTISING  MANAGER  _  or  top 


AB,  Vet.  Box  242,  Editor  &  Publisher. 


Artists — Cartoonists 


REPORTER,  21-35,  with  initiative,  VFW  lERSET  daily  has  immediate  EDITORIAL  CARTOONIST 

?nr«  fim  Des?*w ‘  for  first  clLs  rewrite  man.  „  WANTS  FREE-LANCE  WORK 

wfto^  of  f^-t  y®  ‘“J®  Sute  experience  and  availability.  drawings  and  ideas 

daily  near  RFAYRITEllAN-for  exnanding  weekly  ^®*  ='*“®' 


staff  man  with  strong  small-city  daily 
in  mild  climate  area.  Age  over  50; 
qualified  by  experience,  ability  for 
above-average  job.  Please  send  detsili 
by  air  mail.  Box  241,  Editor  &  Pub¬ 
lisher.  ' 


AU  ideas  submitted  in  pencil  GIRL  AB  degree  Journalism  plut 

for  editors  OK.  My  cartoons  get  wide  weekly  and  daily  experience  wsnti 
reprints.  Box  4640,  Editor  &  Pub-  career-aiming  spot  in  advertising.  Box 
lisher.  257,  Editor  &  Publisher. 


rewrite  MAN  for  expanding  weekly  r5;!"ESlror&  TaVishe1.""‘‘""*- 

taini^gly%I"*;i[S®So^{tt  Wul.“buY"nTesseS.  Ffn%"“r®  ARTIST  AND  LETTERER  35  years  NINE  YEARS'  EXPERIENCE  adver- 

backg?ound  pref^reed  Oile  tunity  for  young  man  who  knows  how  newspaper  and  magasine  art  work  ex-  g^les;  production;  merchandis- 

tails,  references  first  letter  Rnr  laS  *0  write  news.  Apply  by  letter.  The  penence  in  New  York.  Excellent  refer-  ;j,g.  promotions;  retail  and  general 

Editor  &  Publish^  ®  Poultryman.  Box  374.  Vineland,  N.  J.  Desirous  of  job  on  newspaper  accounts;  fine  record  present  metro- 

-  ka-arasaas^X. _  ■  .  nr  mA.O'ATinp  Writ.A  La  KftT  219.  Hlditor  _ :j _ a _ _ 


morning  newspaper  in  the — South  YOUNG,  lively,  award  winning  news 
with  outstanding  reputation  wants  reporting  spot  open, 

energetic  reporter  three  to  four  vAsra*  Want  experienced  live  wire,  eager  to 

OTneriAnAA  _ .• 


or  magazine.  Write  to  Box  219,  Editor  politan  midwest  paper;  must  relocate 
&  Publisher.  |  central  or  western  New  York  State 

family  reasons;  salary,  commission, 
bonus;  can  organize,  assist,  manafre; 


experience  who  puts  premium  on  writ-  develop  good  pay,  steady  increases.  ”  bonus;  can  organize,  assist,  nianajt  . 

mg.  Wants  reporter  4lth  pl^sine  ner^  Show  your  speed,  ingenuity,  thorough-  CIRCULATION  MANAGER  Morning  resume,  samples,  references  ready  36 

sonality  and  with  a  strong  curiosity  I’ess  in  first  application  to  A1  Spiers,  and  Evening  of  25,000  past  6  years  reliable.  Box  209,  Edit 

to  dig  behind  the  surface  news.  At-  News  Dispatch,  Michigan  City.  Ind.  wishes  to  locate  on  West  or  So^h-  Publisher. _ _ 

of  outline  of  experience.  YOUNG  MAN  REPORTER  with  car  daily.  Age  38.  Salary  open.  Ex- 

and  aspirations.  Box  ritwA  penenoed  all  phases  management  and  PROFIT  PRODUCING,  friend-makiug 


sonaiuy  and  with  a  strong  curiosity  ness  in  first  application  to  A1  Spiers, 
to  dig  behind  the  surface  news.  At*  I  News  Dispatch,  Michigan  City,  Ind. 


auaUfirat^mf^  ^Perience,  YOUNG  MAN  REPORTER  with 

4616,  Editor  A  PnblUW*“°°*'  ®®*  for  three-country  rural  news  cove 

- -  miBiier. _ _  Must  have  initiative,  nose  for  i 

WANTED  Small  afternoon  daily.  State  ex 

w  V  Repo^r.  ence,  references,  age,  family  si 

— (Indiana)  Plain  Dealer.  starting  salary  required.  Tribune, 
COMBINATION  Reporter  -  Photogra-  Albany,  Indiana. _ 


aspirations.  Bk)x  three-country  raral  news  Coverage  perienced  all  phases  management  and  PROFIT  PRODUCING,  friend -making 

ft  Publisher.  I  i^^l’^'^aTTnilfat^"  “osl^r  neTs!  fn^rcoM”*”  and^i^VuTatior  gtlns""Tox  *%®®"’®"  <?’'  TMI/sMU 

Small  afternoon  daily.  State  experi-  EdRo?  ft  Publisher  experience  background,  versatile, 

enre  references  aee  familv  status  446,  KOitor  «  fooiisner. _  employed,  48,  west  or  southwest  only. 

Xrtinrsala?rrkuired.  TribL^^^^  ?®'^  ^44.  Editor* 


$100  minimum.  Box  244,  Editor 
Publisher. 


COMBINATION  Reporter  -  Photogra.  Albany,  Indiana.  ‘  ’  150,000  class  paper  desires  chal- 

^®^®”  Oklahfma  YOUNG  REPORTER  who  can  produce  w"nrprSdnce  miximu%%v;- 

frM  krea  "wrUe^Xw8''F^vle‘®/®M'  i®'"'"®  ""®  andTiriulation  in  return  for  per-  SALESMAN  with  creative  ability  ana 

nvi»k  vvrite  News-Eagle,  Enid,  horsepower  for  small  aggressive  morn-  m-nence  eonitable  enmnensation  nrof-  ®  j  kkw  a»- 

_ ing  daily  in  competitive  field,  town  of  R  “  .wtkg  and%r  bS  re^^^^^^  “  31- 

18,000.  Prefer  single  man  with  car,  Good  h^lth  Exce”w^  sires  responsible  P®*“^" • 

$  $  $  ON  YOUR  DAY  OFF  camera  ^chnique.  ^mediate  opening.  Confidential.  Box  229,  Editor  ft  Pub-  ™ “cege^flil  ^y^«  m  National  and  pro- 

ARE  yon  a  "dig  deen"  renect.  F  Texas  ^ _  Sn  manC”  o“  27%o"'dany :  Sp*; 

would  like  to  ^ -  EXPERIENCED  circulation  manager  rialty  salesman  on  metropolitan  daily, 

job  writing  assigned  WANTED — Young  man  for  reporting  desires  to  locate  in  live  small  city  expert  copy  and  layout  man.  Box  231, 

i- _ ,  ,  -e.lgnea  stories  tor  a  na-  edillng  wn.V  nn  Tiengressige  need,  fke  heir,  e,  V.IUer  Ik  Pnhii.hee 


tional  hnsincm  mernrii^n ,  v,,7.° ...  “"d  news  editing  work  on  progressive  with  publisher  who  needs  the  help  of  Editor  ft  Publisher.  _ 

the  inan  o^  womfS)  we  I?e  Zli^g  semi-weekly  in  5,200  industrial  .  man  that  knows  circulation  Imildlng  — - 7 

for  if  you  know  how  to  intAcvie™  ®'®®  plateau  country,  and  management,  operates  economical-  THOROUGHLY  experienced  man  m 

top  executives  among  mannfaTtnring  ^1"®  t’'®®^*®"^  climate.  Man  with  1>-  and  efficiently.  References  the  best,  advertising  direction  or  as  publisher  « 

concerns  in  your  city  and  to  wrR.  experience  preferred.  Write  de-  Reasonable  salary.  More  interested  in  assistant  is  available  to  publisher  o« 

feature  stm-ie.  nhet  ’.hoi-  ij..  .  of  experience,  salary  required,  to  permanency,  location  of  city,  and  re-  medium  size  dailv  or  large  weekly 

solving  s^r problems  'Tell  urSboSt  H.  B.  Z.,  P.O.  Box  68,  Galax.  Virginia,  gponsibility  of  publisher.  Will  consid-  newspaper.  Produces  results.  Refer- 
-  — »  auoui,  -  _  pj.  as  assistant,  or  city  or  pp^p,,  background  upon  request. 


jTuur  wriiing  experiences  and  how  YOUNG  woman,  society,  general;  ae-  FdRnr  *■  Ik  TT  j 

much  time  you  have  for  interviews  five,  delightful  community.  Twin  City  manager.  Box  248,  Editor  ft  p  q.  Box  274,  Ormond,  Florida. 

during  business  hours.  We  have  open-  News-Record,  Neenah,  Wis.  1  ublisner. _  _ _ _  — 


mgs  now  in  Pittsburgh,  Cincinnati, 

Detroit,  Dallas.  For  interview  write  Photosraphers 

to  Box  202,  Editor  &  Publisher. 

EDITOR  for  well  established  business  ^  ^^^ED  Combination  _pl>ot“mpher 
publication;  excellent  opportunity  for  f®r?, ®“F®7®V 

advancement;  good  future;  merchan-  fic*t  letter  including 

dising  experience  helpful;  reference  expected,  marital  ^n_d  draft 


Classified  Advertiting 


WHY  GAMBLE!  A  GOOD  Advertis¬ 
ing  Manager-Salesman  will  soon  M 


2oT'EditoT&*PuhHsher°'°^""‘”*'  Tribune-H^ald.  Camper,  Wyoming. 

EDITOR*  S  Assistant  —  Attractive 
opening  with  well  established  business 


status,  car  ownership.  References,  gain,  linage  gain  last  11 

Tribune-Herald,  Casper.  Wyoming.  on  present  30b.  Mature,  crea¬ 

tive,  good  salesman  and  copywriter. 


CLASSIFIED  MANAGER  of  A.M.  and  A"  Phases.  Pj®'®®  S®?*’ip" 

P.M.  newspapers  Western  half  of  South  West,  but  cen  ^ 

United  States  seeks  new  job  oppor-  ^ 

tunity  South  or  Southwest.  402%  rev-  "  " 


Research  Analysts 


_ Editorial _ 

NEW  ENGLAND  EDITORS  attenti^ 


15  years  classified,  11  as  manager,  7  Experienced  newspaper  woman 
years  local,  114  years  national  Fine  j  Jhinge.  Write  Box 

references  and  sound  reasons  for  want-  481‘3/EfiRor  ft  Publisher. 


publication.  An  excellent  opportunity  RESEARCH  MANAGER,  small  depart-  references  and  sound  reasons  for  want-  a  T>nhlUh». 

to  grow  with  a  growing  organization,  ment  on  daily  in  200,000  circulation  ing  to  change.  Display  salesman  Job  - ; - - - - — - 

Referpences  required.  Write  for  ap-  field;  able  to  codnet  coninmer  eurveya ;  also  considered.  Available  after  proper  NEWSPAPERMAN,  8  years  expe 

pointment.  Box  200,  Editor  ft  Pub-  Interpret  statiatici  into  aalet  helpa.  notice.  Write  Box  217,  Editor  ft  Pub-  emce,  seeks  Indnatrial  editing  J®" 

lisher.  Box  4642,  Editor  ft  Publiiher.  lisher.  Box  4607,  Editor  ft  PnbUaher. 

i  EDITOR  &  PUBLISHER  for  Tanuary  19,  1952 


Box  4642,  Editor  ft  Publiaher. 
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SITUATIONS  WANTED 


Editorial 


.SITUATIONS  WANTED 


Editorial 


.  .,i>Tfirr/%TTa  a  »  iKji*  o.y  B’ ARM  reporter  newip«pep  Or  combina- 

AMBITIOnS  Sporta  Editor,  8J4  7«*rs  tion  radio-newspaper  job  wanted  by 
experience,  college  grad,  ret  married  Ohio  daily  feature,  city,  generai  as 
Seeks  sMrta,  publicity  position  with  signment  reporter,  with  knack  to  hold 
future.  Box  4622,  Editor  &  Publisher.  *1  andieuM.  Prater  Uidwaat  Sontli 


DISSATISFIED  as  key  staffer,  100,- 


rural  andleaca.  Prater  Hldwaat,  Soutli 
or  iSouthwest.  College  journalism  de- 


SITUATIONS  WANTED 


ATTENTION 


FLORIDA 


SITUATIONS  WANTED 


Editorial 


KBjPUKTER,  26,  M.A.,  draft-exempt. 
Brief  but  broad  experience  including 
radio  and  wire  serrice.  Prefer  New 
York  area.  References.  Box  232,  Edi¬ 
tor  &  Publisher. 


000 — plus  daily,  largest  in  state.  Four  K'‘«®  ,  ^ith  agriculture  minor.  Two  TEL.EGR.APH  EDITOR,  metropolitan 

rears  reporting,  editing,  make-up.  Top  J?*™  experience,  present  salary  daily,  fed  up  with  its  ‘sloppy’  style, 

beats,  spot  news,  promotions,  fast,  ac-  eOp-  Veteran,  29,  aggressire,  ener-  EDITOR  small  town  daily,  31,  expe-  seeks  copy,  wire  or  sports  desk. 

_ a-  ^  — _ _ a! _ V_a  (FPKIf*.  Wlt.n  ITtVAnnitV.  KaT  1  ha  HIAIIAP  _ _ ..—a _  a  <r 


curate  on  desk.  Prefer  reporting,  but  ingenuity.  Box  134,  Editor  rienced  wire,  reporter,  desk,  layout 

will  read  copy  for  large,  self-respecting  «  Publisher. _  photo  handling,  columnist  wanti 

daily.  Good  references.  Young,  draft-  INTELiLIGENT,  conscientious  cooper-  tougher  job  on  afternoon  daily.  Box 
exempt  college  grad.  Box  4620,  Editor  ative  news  or  telegraph  editor.  Would  231,  Editor  &  Publisher. 

&  Publisher.  consider  managing  editor  20,000-up 


rienced  wire,  reporter,  desk,  layout.  Prescient  editing  ear.  15  years  all¬ 
photo  handling,  columnist  wants  around  experience.  Layout,  typo- 
tougher  job  on  afternoon  daily.  Box  graphical  expert.  Write  regularly  for 


PRIZE  WINNING  MANAGING  EDI-  record.  Box  100,  Editor  &  Pub- 

TOR,  strong  on  local,  cost  conscious,  I  lisher. 


consider  managing  editor  20,000-up 

I  desk  MAN— Skilled  copyreader,  head 


magazines.  Sober.  Dependable.  Pre¬ 
fer  far  we^t,  southwest.  Box  228, 

DESK  MAN — iSkilled  copy  reader,  head-  Editor  &  Publisher. _ 

writer,  can  handle  staff.  Now  em-  YOUNG  VET,  reporting,  editing,  ex- 


TOR,  strong  on  local,  cost  conscious,  -  ployed  in  sixth  year  on  eastern  metro-  nerience  Prefer  snorts  spot.  Draft- 

ihnr'^w'biit^br  «*  NEWSP APERMAN,  vet,  married,  3  politan  daily.  Draft  exempt  college  free,  will  relocate.  Box  245,  Editor  & 

show  what  he  can  do.  20  years  expe-  years  daily  experience  general  report-  graduate.  steeVo  nerni.ane.nt  nnaitinn  in  _ 


show  what  he  can  do.  20  years  expe-  years  daily  experience  general  report- 
ri^nce.  Box  4604,  Editor  A  Publishers  ing  and  sporta.  Deaire  spot  in  Hew 

REPORTER  JOB  in  North  by  draft  iSw“empl^y^d.'*’“B^x°^lT 
exempt  college  grad,  B.S.  Journalism.  Pnhii.har  ' 

Box  4609,  Editor  ft  Publisher.  ruoiisner. 

WELL  KNOWN  FEMALE  TECH  years’  experience,  M.A.  in  journalism, 
WRITER,  EDI’TOB  Publicity  thru  in-  wants  Job  in  Northeast  from  Feb.  1- 
dustry,  businMs,  education,  etc.,  seeks  June  30,  on  small  daily  or  as  college 
NYO  araa  nawa  nnat  Raanma  Ttnv  instructor.  BoX  112,  Editor  A  PUD- 


graduate.  Seeks  permanent  position  in  Publisher 

WHh  ARE  YOU  lookiug  for  experienced 


England,  New  York  or  PennsyWania.  health  Excellent  recommenHAtinns  ARE  YOU  looking  for  experiencea 

ye“?s’  «^^e?e?Mr®rioSi.m®  pSi-business,  fi-  “^n^es.^'p.  O^o^^OSL  DecaU?,  flli-' 

years  experience,  m.a.  m  journauam,  nancial.  Board  experience:  editor  in-  noiR 

wants  job  in  Northeast  trom  Peb.  1-  ri„ctr}«i  hAiiBsh  AwcyTyt  nois,  _ _ 

June  30,  on  email  daily  or  as  coUege  advlrUsine  uritin^  “DUG  DEEPER,  SHOWED  MORE 

instructor.  Box  112,  Editor  A  Pu%-  ly^  r  4  *’ M  INSIGHT  than  any  other  reporter 

lisher.  Bo^  we’ve  seen.  Equal  kudos,  aU  other  em- 

Box  235,  B.ditor  A  Publisher.  poyers.  Daily  desk  experience.  B.8., 

EXPIERIEXOED  AMD  AMBffTIOU'S  M.S.,  both  with  honors.  B'ormer  jour- 

27-year-old  desk  man  wants  reporto-  nalism  faculty  assistant,  33,  veteran, 

rial  post  on  daily  with  over  25,000  family,  personal  integrity,  ready  to 

circulation.  Three  years  with  small  move  anywhere  to  paper  with  gump- 

daily.  College  degree  and  post  grad-  tion  and  principles.  J.  Valleau,  2298-2 

YOUNG  MAN  with  paat  aeeka  job  with  uate  education.  Box  253,  Editor  A  Patterson  Drive,  Eugene,  Oregon, 

future.  Past,  2  years  ai  reporter,  |  Publisher. 


NYO  area  news  post.  Resume.  Box  instructor.  Box  112,  Editor  A  Pub- 
4632,  Editor  A  Publisher. _  lisher. _ 


4632,  Editor  A  Publisher. _ 

JoTrJli^  Bs'^hLTi  WW2  vir™o“Jking  *fo^^^^  2?vSl?d^ 

worked’  des'k  newi  snorts  ’  naad  *  permanent  nature,  four  desk  man  wants  reporta 

m?u..  "I’Ji  pIU  KfXT'“  ““  ”Th~ 

“•her.  - -  dailv.  College  d  And  nnat  o'rAd 


A  REVERSE  GREELEY  future.  Past,  2  years  ai  reporter.  Publisher. 

S^dltlv  KXPERIENCED  deskman.  Reliable, 

2TC?.Tf.?„S5’V’.’.'  OAL  PEATUKE  writer, Ph...,,..  S'*;.’ 

isew  lorK  aaiij^  20,  non  rM^vtat  vet,  nher.  Guarantee  acenrate.  interesting  -ic.  ah....  Minnasnts. 


background  news  •  features  •  ^otogrs- 
phy,  plus  willingness  to  dig.  Will  air¬ 
mail  resume  and  samples.  Box  131, 
Editor  A  Publisher. 


CITY  EDITOR  daily  20,000  circula-  BJ  cum  laude  Syracuse,  SDK,  report 
tion,  28,  married,  experience  all  beats,  lug.  features,  some  desk.  Graphic.  Just 


pher.  Guarantee  acenrate,  interesting  351  Albert  Lea,  Minnesota, 
copy.  Appealing,  human-interest  pix.  _ 

11  years  news,  publicity  experience.  Photographers 


photography,  seeks  desk  or  reporting  returned  18-month,  80-countrv  world  Svraense  U  Grad  Beat  reenr^enda. 
j;ob_on..lsrger  paper.  Box  123,  Editor  tour.  M«t  settle  New  York  Oity  ares.  Tw^BoY' 258  Editor  rPuWUher. 


<WPY  EDITOR,  42,  20  years’  expe 


Best  references.  Box  149,  Editor  A 
Publisher. 


GOOD  SECURITY  RISK 
DRAFT-EXEMPT  veteran  with  3 


PHOTOGRAPHER:  2-years  news-corn- 
mercial  free-lance,  6-montha  syndicate 
experience.  U  of  Wisconsin  gradate, 
political  science.  Journalism  baek- 


rience  newspape’rs,  magazines.  Operat-  SPORTS  EDI'TOR,  year  on  small  daily  years’  experience  in  weekly  and  ad-  political  •c>e“e*. 

mg  own  business  past  year,  seeks  re-  (30  000),  seeks  sports  or  general  re-  vertising  fields  seeks  sports  or  news  a,  S.^fiaW 

turn  salaried  employment.  Box  110,  porting  spot  in  east.  College  grad,  gpoj  on  daily.  J-school  grad  married  4617,  Editor  A  Publithcr. 


Editor  A  Publisher.  draft-exempt  vet.  Box  153,  Editor  A  Write  Box  249  Editor  A  Piihlisher. 

__  - : - 7: —  Publisher. _  _ : - 

of  6,500  circulation  weekly  seeks  bet-  SPORT'S  OR  EDITORIAL  Job  wantedl  0mj>E  JJEWSMAN 

ter  job.  Top  references.  Lively  edito-  - 

Box  142,  Editor  A  Publisher.  *  -tin 


ter  job.  Top  references.  Lively  edito¬ 
rialist  wants  permanent  job  with  fu- 
tnre.  Box  108,  Editor  A  Publisher. 
deskman,  REa>ORTER,  Byi  years 


Promotion — FnbUc  RclatioiM 

GR.\DE  "A”  newsman  DISPLACED  CALIFORNIAN  with  9 

■  years’  experience  metropolitan  new-s 

Experience  major  dailies  as  city  and  feature  writing,  industnal  eating 
editor,  political  and  general  reporter,  and  press  liaison,  wants  y 
Has  always  produced  more  than  the  job  in  public  relations  or  kindred  line. 


medium  dailies,  photographic  experi-  pivir  ^  EDI’TOR  jobs  call  for.  Seeking  new  location  Draft-free  veteran,  U.  (L 

ence.  A.B.  ionmalism.  veteran.  31.  FIVE^  years  trade  magasine  experience  and  will  start  any  capacity  if  long-  ily.  Box  216,  Editor  A  Publisher. _ 

seek  better  job,  permanent  spot.  Box  prospects  warrant.  Age  42.  ex-  GiRt, — Tired  of  obits  on  big  city 

106,  Editor  A  Publisher.  i  education,  health.  Box  247,  dailv  desires  public  relsUons  or  jub- 

- -  - - CT - - -  health  can  travel  give  Ulks,  NYO  Editor  A-  PublUher.  i;„  il  r,ih  inn  mile,  radius  New  York 


vnimcAP — 2 — n - : - n — -  I  hec'tli'  can  travel,  give  talks,  NYO 

EDITOR  of  midwest  weekly,  26,  expe  |  only.  Box  117,  Editor  A  Publisher, 
nence  covering  government,  police, 
politics  for  small  daily,  seeks  starting 
berth  on  daily  in  city  250,000  or 
more.  Journalism  B.A.,  honor  grad, 
vet.  Want  long-term  future  with  solid 
organization.  Will  be  married  in  Feb¬ 
ruary,  available  March  1.  Box  132, 

Editor  A  Publisher. _ 

EXCELLENT  REPEREN0E8  will  tell 
you  _  my  20  years’  experience  writing, 
editing,  make-up  hat  made  me  emi¬ 
nently  qualified  for  editor,  managing, 
city  editor  small  daily  or  larger  week- 
U'-  (Not  intereeted  large  citlee.) 

Strong  on  local  news,  features;  cost-  ,  . 

conscious.  Have  family,  draft-exempt,  ALERT,  capable  newsman,  employed.  recENT  GRADUATE.  BA,  English: 
civic-minded.  Will  travel  for  interview  Wants  reporting  job  in  spot  to  ad-  from  Fordham  Graduate  School 

East  South.  Midwest.  Box  154,  Edl-  yance  Go  anywhere.  Experienced  po-  Journalism.  Veteran.  26.  single. 

tor  A  Publisher. _  l-tical.  court  and  city  hall  writer.  “everything”  about  iports. 

Box  236,  Editor  A  Publisher. 

ried.  Write  Box  205,  Editor  A  Pub¬ 
lisher. 


AFTER  6  years  as  small 
town  daily  editor.  I  want  a 
bigger  job  with  more  oppor¬ 
tunity,  responsibility,  chal¬ 
lenge.  Experienced  desk, 
reporter,  columnist,  photo 
handling,  wire,  administrator. 
Box  230,  Editor  A  Publisher. 


East,  South,  Midwest.  Box  154,  Edl- 
tor  A  Publisher. 


EXECUTIVE  EDITOR 
32  YEARS’  experience  seeks  post  at 
managing  editor  or  assistant  to  pnb- 
Usher  In  town  of  100,000  or  less. 
Have  sound  record  aa  editorial  and 


Editor  A  Publisher. _  licity  job  100  miles  radius  New  York 

I’LL  WORK  FOR  YOU,  SLAVE  FOR  City.  University  grad.  Box  250,  Editor 
YOU — -College  grad,  draft-exempt,  22,  *  Publisher, 

married,  experienced  on  college  paper 
in  news,  rewrite,  features,  looking  for 
job  on  eastern  daily.  Box  254,  Editor 
A  Publisher. 


MANAGING  EDITOR  15,000  (ABC) 
daily  with  staff  of  10  seeks  more  than 
present  $80  a  week.  Ex-UP  bureau 
manager,  Princeton  cum  laude,  29, 
vet.  married,  car,  camera.  References, 

including  present  employer.  Box  718,  „  _ 

Oarbondale,  Illinois. _  FOREMAN.  Compoaing  Room.  Pres- 

RECENT  GRADUATE.  BA,  English:  tvaiTabirsoon'^’lnqulriei  Inv^tJd'teom’ 
MA  from  Fordham  Graduate  School  nabUshers  in  daily  newspaper  field, 
of  Journalism.  Veteran,  26,  single.  143  Editor  A  Publisher. 

Know  “everything”  abont  sports.  .  nspsBIE  MAN  with  good  record^ 
Box  236,  Editor  A  Publisher.  ;\o?n1Yg'^  eYYnin^  S^ndaySaper  com¬ 

posing  foreman,  mechanical  eupenn- 
tendent.  book  and  job  manage, 


BUSINESS  EDITOR — Publisher  and 


REFORMED  DRUNK 
TOP  NEWiSMAN 

Will  reward  daily  giving  him  chance 


Editor  A  Publisher. 


TOREIGN  OORRB8P(>NDENT  with  |  Box  255.  Editor  A  Publi;her 
many  years  experience  in  sonth,  sonth- 


weekly  reports  on  current  trends  in 
retail  merchandising.  Moderate  fee.  REPORTER,  industrious  married  vet, 


IjOw  cost  operation  backed  by  proven 
REPORTER,  industrious  married  vet,  I  facts.  Union  or  open  shop.  Now  e_m- 
B.A.  ’51,  3  years  Princeton  U.,  CCNY,  ployed  as  composing  room  superm- 


00.7' a'.'i”"'  ■"  noi.I.FGE  GRAD  vet  wnnld  like  ad-  Army  news,  sports  editing.  Offers  tal-  tendent.  Salary  $200  weekly  to 

l«eVprYuv“wrUing**  Bo^  118^ Editor  vertising,  editorial  or  'reportorial  work  P*P®®  J®  mile-radius  New  York  Reason  for  change  Go  anywhere.  Box 

^Publisher.  Box  118,  Editor  „„  daijy  in  New  England  or  New  City.  Box  233,  Editor  A  Publisher.  227,  Editor  A  Publisher.  _ 


- York.  Would  consider  work  on  insur- 

GENElRj^  REPORTER — College  grad-  ance  trade  publication.  Box  222,  Edi- 
uate^  Draft-exempt  —  spMialixes  in  tor  A  Publisher. 

®r.h"«ceneYt  Y.terenc^“'Box 


124.  Editor  A  Publisher. _ 

COLLEGE  GRAD  Vet,  Experienced  I 
editorial  New  York  City  daily  Seeks 


York,  wonm  consmer  work  on  insur-  REPORTER,  23,  single,  journalism  - V«rlni«  nenartmcnts 

ance  trade  publication.  Box  222,  Edl-  draft-exempt  vet,  editor  of  col-  Various  Ueparonenis 

tor  A  Publisher. _  psper,  experience  on  city  daily  PROG KRE .A D E K S.  Statistic^  ClerM, 

COPYDESK  OR  REPORTING  job  on  (3.5,000  circulation)  seeks  job  on  Cirrnlstion  Inspector,  Proof  Bvms  up- 
daily  by  employed  assistant  editor-ad  daily  in  New  York-New  Jersey,  Penn-  erators.  Editorial  Assistants.  Exp^i- 

man  on  .\BC  weekly.  Missouri  U.  sylvania  area,  but  will  go  anywhere  enced.  competent  employees  available 

grad..  B..T.  ’50.  Vet.,  single.  25,  car.  opportunity  exists.  Can  do  first  rste  now  due  to  suspension.  This  is 

Data  sheet  on  request.  References,  job  on  news,  features,  editorials,  re-  cellent  opportunity  to  obtain  ni^ 


®|’*bge,  1HII  relocate,  ^aft-free.  Box  will  reply.  Box  239,  Editor  A  Pub-  I  views.  Try  me  on  trial  basis  and  see.  caliber  personnel.  Write  to  Box  220, 
135,  Editor  A  Publisher.  I  lisher.  I  Box  207,  Editor  A  Publisher.  I  Editor  A  Publisher. 
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Shop  Talk  at  Thirty 


E  A  P  CALENDAR 


By  Robert  U.  Brown 


The  Portland  (Maine)  Press 
Herald  has  had  a  daily  “Voice  of 
the  People”  column.  But,  as  with 
most  newspapers  that  cultivate 
readers  throu^  a  letters  column, 
more  were  received  than  could  be 
printed. 

So,  Dwight  Sargent,  editor,  re¬ 
cently  devoted  the  whole  editorial 
column  —  most  of  the  editorial 
page — ^to  letters.  Four  out  of  the 
six  columns  contained  13  letters — 
the  other  two  being  devoted  mainly 
to  a  cartoon  and  Mark  Sullivan. 
The  lead-off  letter  was  column- 
length  from  Henry  Wallace  ex- 
plaining  his  action  in  China  in 
reply  to  a  story  from  the  paper’s 
Washington  correspondent. 

Reaction  of  readers  was  so  fav¬ 
orable  to  this  treatment  that  Edi¬ 
tor  Sargent  has  decided  to  make  it 
a  periodic  feature.  He  was 
prompted  to  this  decision  by  con¬ 
versations  with  readers  and  letters 
such  as  this: 

“A  refreshing  change  of  pace, 
your  editorial  page  devoted  entirely 
to  the  Voice  of  the  People.  I  often 
have  been  surprised  that  you  print 
letters  so  bitterly  attacking  you. 
Perhaps  my  surprise  is  the  result  of 
riding  papers  that  don’t  seem  to 
give  the  freedom  you  do  to  reader 
expression.  Anyway,  your  page 
was  fine,  and  I  think  convinced 
many  that  you  are  sincere  in  wish¬ 
ing  to  present  all  sides  of  an  issue. 

I  hope  you  will  try  it  again.” 

Another  wrote:  “I  was  pleased 
to  see  you  issue  a  ‘Vox  Pop’  editor¬ 
ial  page.  It  was  most  interesting; 
and  I  might  add  that  it  was  through 
reading  the  Voice  of  the  People 
that  I  first  got  interested  in  getting 
the  Press  Herald  years  ago.” 

These  two  letters  were  typical, 
according  to  Mr.  Sargent,  and  hap¬ 
pened  to  come  from  readers  out¬ 
side  of  Portland. 

For  others  who  might  like  to 
experiment  in  this  way,  Mr.  Sar¬ 
gent  correctly  adds: 

“Of  course,  the  success  of  any 
such  page  depends  on  a  collection 
of  g<^  letters.  It  would  be  worth¬ 
less  if  filled  with  screwball  letters 
or  con^butions  from  those  ‘hardy 
perennials’  who  write  two  or  three 
times  a  week.  In  other  words, 
credit  for  a  page  such  as  this  is  due 
lat^ely  to  an  intelligent  readership. 

“A  sincere  emphasis  on  reader 
opinion,  an  emphasis  I  tried  to 
highlight  in  the  special  page,  can 
help  a  lot  in  keeping  contact  with 
our  public,  in  keeping  old  readers 
and  winning  new  ones.” 


solved  in  an  honest  and  admirable 
way — one  that  more  publishers 


Speaking  of  disagreeing  with  the 
editor,  one  of  the  favorite  topics  of 
Ae  National  Conference  of  Editor¬ 
ial  Writers  has  been  what  happens 
when  the  editor  disagrees  with  the 
publkher-owmer  on  an  editorial 
subject. 

That  happened  down  in  Gads¬ 
den,  Alabama,  and  we  think  it  was 


should  tolerate  if  they  have  a  good 
man  as  editor  or  editorial  writer. 

Etowah  County,  Alabama,  had 
been  a  “Dry”  county  and  the  issue 
was  coming  up  for  a  vote.  The 
publishers  of  the  Gadsden  Times 
favored  legalized  sale  of  alcoholic 
beverages  and  the  editor  favored 
the  “Dry”  side.  On  an  editorial 
page  that  carried  five  letters  from 
editors  discussing  the  issue,  the 
owner  and  the  editor  each  wrote 
signed  editorials  expressing  their 
own  convictions.  They  ran  side 
by  side  and  were  titled:  “Why  I 
Favor  Legalized  Sale”  and  “Why 
1  Favor  the  Drys.” 

Aside  from  expressing  his  views 
on  the  issue,  here  is  what  Car- 
mage  Walls,  president  of  General 
Newspapers.  Inc.,  owners  and  pub¬ 
lishers  of  the  Times,  wrote: 

“Adjoiniijg  this  column  there  is 
an  editorial  expressing  the  personal 
opinion  of  a  man  I  respect  for  his 
hard  work  and  sincerity  of  pur¬ 
pose.  He  has  been  and  is  the  chief 
editorial  writer  for  this  newspaper. 
He  is  an  honest  and  honorable 
man. 

“Some  time  ago,  when  I  first 
heard  that  a  petition  was  going  the 
rounds  to  bring  up  the  wet  vs.  dry 
issue  I  asked  Mark  Warren  what 
his  attitude  was  toward  the  ever 
present  problem  of  liquor  control. 
Essentially  his  answer  was  as  fol¬ 
lows:  ‘I  have  always  before 
worked  on  a  newspaper  in  a  town 
where  liquor  was  sold  legally.  I 
am  personally  a  Dry.  However,  if 
the  management  of  this  newspaper 
believes  in  the  legal  sale  of  liquor 
it  should  then  be  their  privilege  to 
say  so  and  I  think  I  could  defer  to 
that  decision.’ 

“Based  on  that  conversation  of 
several  weeks  ago  I  requested  the 
position  of  the  owners  and  publish¬ 
ers  be  made  known.  That  is  in 
favor  of  legal  control.  The  editorial 
was  written  essentially  by  Don 
Wasson,  managing  editor  of  the 
Times,  in  collaboration  with  its 
publisher  after  coversations  with 
me. 

“This  mornmg  while  talking  with 
Mark  I  sensed  his  depression  that 
was  a*  result  of  the  pressures  from 
his  own  conscientiousness  to  his 
own  ideals  amd  his  recognition  and 
respect  of  our  rights  and  the 
rights  to  our  own,  althou^  differ¬ 
ing,  opinions.  We  agreed  that  he 
should  express  his  personal  opin¬ 
ion.  He  has  done  so  and  I  respect 
him  for  doing  so.” 


Jan.  20-22  —  Great  Lakes 
Mechanical  Conference,  Hotel 
Statler,  Detroit. 

Jan.  21-23 — Newspaper  Ad¬ 
vertising  Executives’  Assn.,  an¬ 
nual  meeting,  Edgewater  Beach 
Hotel,  Chicago. 

Jan.  24-26  —  Advertising 
Assn,  of  the  West,  midwinter 
conference,  Oakland,  Calif. 

Jan.  24-26 — North  Carolina 
Press  Assn.,  annual  Newspaper 
Institute,  Chapel  Hill  and  Dur¬ 
ham,  N.  C. 

Jan.  25 — Kentucky  Associated 
Press  Newspaper  Members’ 
meeting.  Brown  Hotel,  Louis¬ 
ville. 

Jan.  25-26 — Wyoming  Press 
Association,  1952  convention, 
Rawlins,  Wyo. 

Jan.  25-26  —  New  Mexico 
Press  Assn.,  semi-annual  con¬ 
vention,  Albuquerque. 

Jan.  25-26  —  Arkansas  Press 
Assn.,  80th  annual  meeting. 
Little  Rock,  Ark. 

Jan.  25-26  —  Michigan  Press 
Ass’n.  convention,  Kellogg  Cen¬ 
ter,  East  Lansing,  Mich. 

Jan.  26-27 — National  Adver¬ 
tising  Agency  Network,  Eastern 
Regional  meeting.  New  Weston 
Hotel,  New  York. 


Graham  Tells 
Ad  Council's 
Significance 


Here  is  some  of  what  Mark 
Warren,  editor  of  the  Times,  wrote 
in  the  adjoining  column: 

“This  is  not  to  be  construed  as 
the  policy  of  the  Times,  but  I  have 
been  privileged  by  the  management 
to  express  my  own  personal  views, 
namely  that  I  am  a  Dry  and  take 


my  position  definitely  in  support  of 
that  cause  in  Etowah  Couty,  be¬ 
cause  it  is  my  honest  belief  that  it 
is  the  right  stand. 

“This,  as  readers  of  the  Times 
are  well  aware,  is  contrary  to  the 
views  of  the  management  of  this 
newsaper,  which  is  just  as  entitled 
to  its  honest  opinion  on  the  matter 
as  I  am. 

“Naturally,  in  view  of  my  be¬ 
liefs,  if  I  were  owner  of  the  Times, 

I  would  declare  on  the  Dry  side. 
Since  I  am  not,  I  state  these  views 
as  a  personal  matter  so  there  will 
be  no  misunderstanding  on  any¬ 
one’s  part. 

“Prior  to  the  day  the  Times  an¬ 
nounced  its  stand  on  the  subject,  I 
frankly  informed  the  management 
that  I  could  not  conscientiously 
support  its  views.  Also,  that  be¬ 
cause  of  my  convictions,  I  could 
not  write  an  editorial  in  favor  of 
legalized  sate. 

“Because  the  management  of  the 
Times  is  broadminded  and  honest, 
and  has  respected  my  integrity,  the 
management  has  given  me  this  op- 
portunitiy  to  let  the  citizens  of  this 
country  know  I  favor  the  Dry 
cause.  Not  all  newspapers,  I  might 
add,  would  be  this  hroadmided.” 

After  arguing  his  point,  Mr. 
Warren  conclude :  “I  mi^t  say, 
in  closing,  that  I  feel  the  Times 
policy  has  a  right  to  its  views, 
even  though  they  differ  from 
mine.” 

This  is  an  admirable  way  to 
settle  disagreements  of  policy  be¬ 
tween  owners  and  editors.  It 
shows  enUghtened  managemeiA 
and  would  be  welcomed  by  all  edi- 


Rochester,  N.  Y. — ^The  Adver¬ 
tising  Council  is  doing  a  significant 
part  in  helping  adapt  “the  gigantic 
complexity  of  modem  industrial¬ 
ism  to  the  traditions  and  values  of 
freedom,"  in  the  opinion  of  Philip 
L.  Graham,  publisher  of  the 
Washington  (D.  C.)  Post, 

Mr.  Graham,  a  director  and 
vicechairman  of  the  Council,  dis¬ 
cussed  the  impact,  scope  and 
achievement  of  the  organization 
Jan.  15  before  the  Advertising 
Council  of  Rochester,  local  coun¬ 
terpart  of  the  national  group. 

“It  strikes  me  that  perhaps  the 
most  significant  aspect  of  the 
council  is  the  part  it  is  playing  in 
adapting  some  of  the  best  things 
in  humanity  to  industrialized  life,” 
said  Mr.  Graham. 

By  helping  to  integrate  modem 
industrialism  into  democratic  tra¬ 
dition,  he  said,  the  results  of  the 
council’s  public  service  advertis¬ 
ing  campaigns  are  comparable  to 
the  development  of  trade  unions, 
personnel  programs  and  social 
legislation. 

Characterizing  the  council,  its 
members  and  its  work  as  “an  exer¬ 
cise  in  decency,”  Mr.  Graham 
summarized  its  significance  in 
these  points: 

1.  Bigness.  “In  10  years  the 
council  has  produced  in  the  pub¬ 
lic  interest  millions  of  dollars 
worth  of  advertising  ...  Its  total 
results  are  impossible  to  measure.” 

2.  “Constitutionalism”  or  “self- 
restraint.”  Potentially  a  propa¬ 
ganda  machine  “far  beyond  the 
hopes  and  dreams  of  the  late  Dr. 
Goebbels  or  the  occupants  of  the 
Kremlin,”  council  rules  stipulate 
that  an  independent  committee 
representing  all  segments  of  so¬ 
ciety  must  approve  any  cause  be¬ 
fore  the  council  may  work  for  k. 

3.  “The  voluntary  method” — 
the  principle  of  getting  voluntary 
public  response  by  persuasion 
rather  than  by  the  ^ctator’s  com¬ 
pulsion. 

4.  The  driving  force.  Hundreds 
of  enthusiastic  volunteers  work  for 
the  council  because  of  a  typically 
American  sense  of  “do-gooding” 
— the  secret  urge,  well  hidden  b^ 
hind  a  front  of  “common  sense” 
and  “hard-headedness,”  to  wort 
for  the  community.  The  couiwl 
provides  a  cover  behind  which 
“hard-headed”  Americans  can 
work  for  the  public  good  in  per- 
somtl  obscurity. 

5.  “Sprawliness.”  The  councu 
is  “sprawling  all  over  a  great  dew 
of  the  contemporary  scene  instead 
of  just  tending  to  what  might  obI’ 
rowly  be  considered  its  own  knit¬ 
ting.” 

Don  U.  Bridge,  associate  gen¬ 
eral  manager  of  the  Gannett 
Newspapers  in  Rochester, 
elected  an  officer  of  the 
CouncU. 
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Do  you  wont  to  pay  for 


A  Government  Honeymoon  at  Niagara  Falls? 


You  may  be  taxed  for  the  cost  of  the  most 
expensive  honeymoon  Niagara  Falls  has  ever 
seen.  The  federal  government’s  wooing  of 
America’s  electric  light  and  power  threatens 
to  reach  a  climax  at  the  famous  Falls. 

Here’s  how.  ...  A  giant  new  hydroelectric 
power  plant  is  going  to  be  built  on  the  Niagara 
River.  And  a  critical  point  in  the  drive  toward 
a  government  power  monopoly  is  being  argued 
over  who  will  build  it  —  the  federal  govern¬ 
ment  or  a  group  of  5  electric  companies.  (There 
is  also  a  proposal  to  have  the  State  of  New  York 
build  the  plant  and  sell  the  power.) 

These  electric  light  and  power  companies 
are  ready  with  the  plans  and  the  money  —  and 
the  lines  to  take  the  power  where  it  will  be 
needed  —  under  normal  public  regulation. 

But  the  job  is  held  up  —  for  there  are  people 
who  want  the  federal  government  to  take  over 
electricity  —  as  well  as  medicine  and  other  busi¬ 
nesses  and  services.  They  say  the  federal  gov¬ 
ernment  should  build  the  plant  —  even  if  it 
takes  more  time,  and  costs  the  U.  S.  public 
many  millions  in  unnecessary  taxes.  Here's  how 
the  choice  shapes  up  .  .  . 

"MEET  CORLISS  ARCHER"-CBS-Sundiys,  9  P.M..  Eastern  Time, 
look  for  "THE  ELECTRIC  THEATRE"  on  Television. 


If  electric  companies  build 
the  plant 

*  The  companies  and  their 
investors  will  pay  for  it. 

•  Power  produced  will  be 
shared  by  all,  with  rates 
regulated  by  state  utility 
commissions. 

•  The  Niagara  project 
will  pay  about  ^23 
million  a  year  in  local,  state 
and  federal  taxes. 

*  Defense  plants  and  others 
will  begin  to  get  the  power 
in  about  3  years. 


If  the  federal  government 
builds  the  plant 

*  You  will  pay  for  it  in  taxes 
—  over  ^330,000,000. 

*  Specially  favored  groups 
will  have  first  call  on  all 
power.  Rates  won’t  be 
regulated. 

*  Little,  if  any,  taxes  will 
be  paid  to  local,  state  or 
federal  governments  from 
the  sale  of  power. 

*  Government  estimators 
say  it  will  take  them  at  least 
3  years. 


NOTE:  In  no  cast  would  tha  tcanlc  btaufy  of  tha  Falls  ba  affactad. 

Nor  has  this  projact  any  connaction  with  tha  controvarsial  St.  Lawranca  Saaway. 

Who  do  you  think  should  build  this  new  plant?  Talk  it  over  with 
your  friends  and  neighbors.  The  decision  ought  to  be  made  by  the 
American  people. . . .  The  government  plan  is  a  long  step  toward 
socialized  electricity  —  because  only  power  production  is  involved  — 
with  no  other  purposes,  such  as  flood  control,  to  complicate  the  issue. 
That’s  why  these  facts  are  brought  to  you  by  America’s  business- 
managed.  tax-paying  Electric  Light  and  Power  Companies.* 

aN«m«s  on  roqoost  from  this  mofsiina 


Smoking  out  the  facts 

of  New  York  s  grime  wave 


Case  background: 

Wherever  industrial  fires  burn,  smoke-laden  air  is  a  menacing  by-product 
unless  control  regulations  are  enforced.  As  one  of  the  world's  greatest 
industrial  areas.  New  York  was  suffering  from  a  blanket  of  smog  overhead 
and  a  layer  of  soot  on  everything,  thanks  to  the  failure  of  a  lackadaisical 
Bureau  of  Smoke  Control  to  crack  down  on  flagrant  offenders. 

A  deputy  director  of  the  Bureau  who  advocated  a  more  aggressive 
policy  was  virtually  muzzled  by  his  do-little  superiors. 

As^gnment: 

Long  interested  in  cleansing  the  air  New  York  breathes,  the  World-Telegram 
and  Sun  assigned  staff  writer  David  Snell  to  an  all-out  camp>aign  of 
informative  publicity.  Day  after  day,  his  stories  ripped  into  the  smoke 
screen  obscuring  the  cose  —  revealed  the  inefficiency  of  politically- 
appointed  inspectors,  the  weakness  of  existing  control  laws,  lax 
department  heads,  the  presence  of  dangerous  ingredients  in  the  air. 

The  World-Telegram  and  Sun's  campaign  was  climaxed  by  the  daily 
appearance  of  Miss  Cinder  Ella,  a  clothing  dummy  in  snowy  white  attire, 
at  various  major  traffic  points.  After  a  day  of  exposure  to  the  city's  grime. 
Miss  Cinder  Ella's  apparel  was  subjected  to  laboratory  analysis,  the 
startling  results  published  on  next  day's  front  page. 

Result: 

The  persistent  campaign  aroused  public  and  official  indignation.  The 
Governor  of  New  York  State  demanded  stern  action  by  the  city  authorities, 
proclaimed  "Cleaner  Air  Week"  os  one  step  toward  a  permanent  remedy. 
'The  Medical  Society  of  the  County  of  New  York  and  the  Community 
Councils  of  the  City  of  New  York  credited  the  World-Telegram  and  Sun 
with  spearheading  public  enlightenment.  Within  a  few  weeks,  one  of  the 
major  violators  of  the  smoke  laws  announced  plans  for  a  3-year  outlay 
of  nearly  $4,000,000  to  curb  the  nuisance. 


Objective  reporting  of  a  municipal  disgrace  and  a  dramatic  illiutrotion 
of  the  toll  needlessly  taken  by  polluted  oir  spurred  a  wave  of 
enforcement  for  on  importont  low  and  showed  the  necesiuty  for  better 
control  of  a  public  health  hazord. 
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